editor  &  PUBLISHER  •  A  Newspaper  for  Makers  of  Newspapers 


I'lEW  YORK 


APRIL  20,  1940 


ISSUED  EVERY  SATURDAY 


FOUNDED  IN  1884 


.NPA  to  Hear  Willkie,  Knudsen; 
P  Awaits  Radio  Policy  Action 

Uses  of  Continuing  Study  of  Newspapers  to  Be 
Discussed  . .  .  AP  to  Elect  Eight  Directors  .  .  . 
Promotion  Men  Also  Meeting  at  Waldorf 


By  WALTER  E.  SCHNEIDER 


WHATS  AHEAD  in  newspaper  pub¬ 
lishing,  in  the  light  of  significant 
nents  of  the  year  closing  the  decade 
of  depression,  will  be  discussed  by 
monbers  of  the  Associated  Press  and 
die  American  Newspaper  Publishers 
Association  at  their  annual  conven- 
tioDS  next  week  at  the  Waldorf-As¬ 
toria,  New  York.  Reservations  at 
hotels  and  for  convention  events  in¬ 
dicate  that  attendance  at  the  sessions 
may  be  the  largest  in  history. 

The  week’s  program  will  be  opened 
idonnally  Sunday  night  at  a  wel¬ 
coming  parly  for  members  of  the  Na- 
tunal  Newspaper  Promotion  Associa- 
tion,  whose  11th  annual  convention 
will  continue  Monday,  Tuesday  and 
Wednesday.  Monday  morning  at  11 
the  AP  members  will  convene  for 
their  41st  annual  meeting. 

kreau  Dinner  Attracts  1,100 
The  54th  annual  convention  of  the 
ANPA,  opening  Tuesday,*  will  close 
Thursday  night,  when  more  than  1,100 
members  and  guests  will  attend  the 
kreau  of  Advertising  dinner.  Speak- 
«s  at  the  concluding  event  will  be  a 
pwepective  Republican  Presidential 
nominee,  Wendell  L.  Willkie,  president 
of  the  Commonwealth  &  Southern 
Corporation,  and  William  S.  Knud- 
sm,  president  of  General  Motors. 

Of  prime  interest  at  the  AP  meet¬ 
ing  in  the  Waldorf’s  Starlight  Roof 
Wooday  will  be  the  recommendation 
of  the  board  of  directors  on  the  mem- 
honhip’s  mail  vote  recently  on  the 
lumtion  of  liberalizing  the  AP’s  radio 
policies  to  meet  increased  news  col- 
hction  costs.  Results  of  the  referen- 
^  were  compiled  by  the  board  at 
•hw  annual  pre- convention  meeting 
Ixld  Wednesday,  ’Thursday  and  Fri- 
of  this  week  in  New  York. 

&ce  the  referendum  was  taken  to 
Piide  the  directors,  and  they  are  em- 
^ered  to  act  in  the  matter,  the 
8  Wd  may  authorize  the  use  of  AP 
il  news  in  the  broadcasting  of  sjjonsored 
i-  Kograms  if  the  membership  vote 
oowwhelmingly  favors  such  a  move. 
^^l>Walization  of  AP’s  attitude  toward 
foiiio  would  “make  possible  a  larger 
®0<®>e  and  at  the  same  time  enable 
®6  Association  to  meet,  insofar  as  is 
WHjwopriate,  the  radio  policies  of  com- 
^fors,"  members  were  informed 
29  in  a  letter  from  AP’s  pres¬ 
et,  Robert  McLean,  Philadelphia 
which  accompanied  the  sin- 
1*t*ferendum  question. 

.  “le  subject  of  radio  use  of  AP  news 
'•'•ponsored  programs  had  been  tabled 
^•onual  meetings  for  several  years 
2*®  fhe  members  voted  last  April, 
36,  to  ask  the  directors  to  con- 
the  problem.  ’The  steps  that 
been  taken,  however,  have  not 


been  productive  of  much  increased 
revenue,  Mr.  McLean  pointed  out  in 
his  letter. 

Kent  Cooper,  AP  general  manager, 
disclosed  in  his  annual  report  made 
this  week  that  at  the  end  of  1939,  25 
AP  members  with  radio  stations  were 
participating  in  sponsorship  programs 
through  the  use  of  AP  news,  by  pay¬ 
ment  of  a  basic  25%  special  additional 
assessment  voted  by  the  directors  last 
May  at  a  special  meeting.  One  hun¬ 
dred  and  fifteen  members  were  using 
the  AP  report  for  sustaining  programs 
at  the  close  of  last  year,  Mr.  Cooper 
reported.  A  basic  5%  special  assess¬ 
ment  is  paid  by  the  members  broad¬ 
casting  AP  news  without  commercial 
sponsorship. 

Since  the  first  of  the  year  approx¬ 
imately  15  additional  members  have 
been  participating  in  sponsored  pro¬ 
grams  using  AP  news,  bringing  the 


present  total  paying  the  25%  special 
assessment  to  40,  according  to  the 
AP. 

Election  of  eight  directors  will  be 
another  highlight  of  the  AP  meeting. 
Because  of  the  resignation  of  Frank 
E.  Gannett  when  he  entered  the  Pres¬ 
idential  race,  and  the  death  of  Fred¬ 
erick  E.  Murphy,  publisher  of  the 
Minneapolis  Tribune  and  Times-Trih- 
vne,  on  Feb.  14,  eight  directors  instead 
of  the  usual  five  or  six  will  be  chosen 
by  the  convention. 

Four  classes  of  vacancies  on  the 
board  are  to  be  filled.  Ten  nomina¬ 
tions  have  been  made  by  the  AP 
Nominating  Committee  for  the  ex¬ 
piring  terms  of  five  directors  in  the 
general  classification — J.  R.  Know- 
land,  Oakland  (Cal.)  Tribune;  Paul 
Bellamy,  Cleveland  Plain  Dealer; 
John  Cowles,  Des  Moines  Register 
and  Tribune;  W.  J.  Pape,  Waterbury 
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(Conn.)  Republican ,  and  Clark  How¬ 
ell,  Atlanta  Constitution.  The  other 
classifications  are  one  director  from 
a  city  of  less  than  50,000  population, 
to  succeed  Houston  Harte,  San 
Angelo  (Tex.)  Standard,  whose  term 
is  expiring,  one  New  York  member 
to  fill  the  vacancy  caused  by  the 
resignation  of  Mr.  Gannett,  and  one 
to  fill  the  unexpired  term  of  the  late 
Mr.  Murphy. 

Salzburger,  Butler  Nominated 

Edward  H.  Butler,  Buffalo  Evening 
News,  and  Arthur  Hays  Sulzburger. 
New  York  Times,  have  been  proposed 
by  the  Nominating  Committee  to  suc¬ 
ceed  Mr.  Gannett.  The  director 
elected  to  this  vacancy  must  be  a 
resident  of  New  York  State. 

Mr.  Harte  has  been  nominated  to 
succeed  himself  in  the  under-50,000 
classification  and  William  R.  Mathews, 
Tucson  Arizona  Star,  also  has  been 
nominated  for  this  vacancy. 

The  Committee  made  the  following 
nominations  to  succeed  the  five  di¬ 
rectors  whose  terms  expire  in  April. 
1940,  the  rule  requiring  at  least  ten 
nominations:  Paul  Bellamy;  John 
Cowles;  E.  K.  Gaylord,  Oklahoma 
City  (Okla.)  Oklahoman;  Harry  J. 
Grant,  Milwaukee  (Wis.)  Journal; 
Richard  Hooker,  Springfield  (Mass.) 
Republican;  Clark  Howell;  J.  R. 
Knowland;  F.  A.  Miller,  South  Bend 
(Ind.)  Evening  &  Sunday  Tribune; 
W.  J.  Pape;  Oscar  S.  Stauffer,  Arkan¬ 
sas  City  (Kans.)  Traveler. 

No  nominations  have  been  made  for 
the  vacancy  resulting  from  Mr.  Mur¬ 
phy’s  death.  A  letter  sent  out  to  AP 
members  March  22  stated  that  nom¬ 
inations  would  be  called  for  from  the 
floor. 

Qualification  of  proxies  and  ballot¬ 
ing  will  occupy  most  of  the  AP  morn¬ 
ing  session,  with  the  likelihood  that 
the  voting  will  continue  into  the  af¬ 
ternoon  session. 

700  Due  at  AP  Luncheon 

Mr.  McLean  will  discuss  the  past 
and  coming  year  in  his  address  at  the 
annual  AP  luncheon  to  be  held  at  1 
P.M.  Monday  in  the  Grand  Ballroom. 
There  will  not  be  an  outside  speaker 
this  year.  Nearly  700  are  expected  at 
the  luncheon. 

Registration  for  the  ANPA  conven¬ 
tion  will  begin  at  9  a.m.  Tuesday  in 
the  Basildon  Room.  There  will  be 
two  sessions  on  Tuesday,  at  10  a.m. 
and  2  p.m.,  both  devoted  to  discus¬ 
sion  of  topics  of  interest  to  news- 
paners  with  circulations  of  less  than 
50,000.  Verne  E.  Joy,  Centralia  (Ill.) 
Sentinel,  is  chairman  of  the  small 
papers  committee  in  charge  of  this 
program. 

Registration  will  continue  for  the 
main  ANPA  meetings  in  the  East 
Foyer  on  Wednesday  and  Thursday, 
beginning  at  9  a.m. 

Problems  which  caused  the  susp>en- 
sion  in  1939  of  an  unprecedented  num- 
I  ber  of  newspapers  will  receive  con- 
I  siderable  attention.  Greatest  interest 
'  of  the  small  dailies’  publishers  lies  in 
1  the  answer  to  the  question:  “Is  offset 
I  printing  practicable  for  the  small 
j  newspaper?”  To  help  furnish  some 
of  the  answers  the  ANPA  has  invited 
Bice  Clemow,  publisher  of  the  re¬ 
cently-established  Hartford  (Conn.) 
Newsdaily,  to  discuss  the  offset  method 
by  which  that  paper  is  printed.  Mr. 
Clemow,  a  former  New  York  news- 
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paperman,  will  lead  an  informal  dis¬ 
cussion  on  this  topic. 

The  need  for  better  public  relations 
for  the  newspapers  is  another  topic  in 
which  ANPA  members  have  expressed 
great  interest,  judging  from  the  ques¬ 
tions  submitted  for  discussion  at  the 
small  dailies  session. 

Textbook  Ad  Attacks  Up 

Growing  concern  over  attacks  on 
advertising  through  school  text  books 
and  otherwise  was  evidenced  in  the 
question:  “How  many  newspai>ers 
have  checked  with  their  school  de¬ 
partments  on  the  use  of  textbooks 
which  show  ad'^ertising  in  a  false 
light?"  Another  question  on  which 
discussion  may  he  called  is:  “How  far 
.should  newspapers  go  in  complying 
with  requests  for  excessive  merchan¬ 
dising  co-operation?”  There  hav’e 
been  numerous  complaints,  it  is  un¬ 
derstood,  regarding  demands  of  ad- 
\'ertisers  on  publishers  of  small 
dailies. 

Clarke  F.  Waite,  pre.sident.  South¬ 
ern  California  Associated  Newspapers, 
has  evinced  much  interest  in  the  rate 
differential  problem  and  undoubted¬ 
ly  will  talk  on  the  following  ques¬ 
tions:  “Has  a  flat  national  advertis¬ 
ing  rate  outlived  its  usefulness?  Is  a 
frequency  discount  to  national  ad¬ 
vertisers  satisfactory?  What  is  the 
best  principle  for  the  local  rate  card? 
flat  rate?  monthly  earned  rate?  pe¬ 
riod  contract  with  rates  based  on  vol¬ 
ume  and  frequency?" 

A  new  question:  “What  has  been 
the  experience  of  publishers  who  have 
established  employe  participation  in 
profits?”  has  grown  out  of  the  efforts 
of  some  papers  to  synchronize  private 
pension  plans  with  the  amended  So¬ 
cial  Security  Act. 

Other  topics  listed  for  discussion 
touch  upon  the  training  of  new  per¬ 
sonnel,  whether  publishers  should  not 
give  further  consideration  to  augment¬ 
ing  income  by  increase  in  circulation 
rates,  cost-of-production  systems,  ad¬ 
vantages  and  disadvantages  of  drop¬ 
ping  the  Saturday  afternoon  edition, 
control  of  newsprint  waste,  new  ideas 
in  streamlining  and  whether  this  in¬ 
novation  should  be  carried  beyond 
the  first  page,  and  how  many  pub¬ 
lishers  have  dropped  radio  programs 
since  the  1939  meeting. 

McCarrent*  Rc-eicction  Expected 

At  Wednesday’s  general  ANPA  ses¬ 
sion.  starting  at  10  a.m.  in  the  Grand 
Ballroom,  the  reports  of  the  president, 
John  S.  McCarrens,  Cleveland  Plain 
Dealer,  and  the  ANPA  general  man¬ 
ager,  Cranston  Williams,  will  be  made. 
Reports  of  the  various  ANPA  com¬ 
mittees  will  be  presented  during  the 
Wednesday  morning  and  Thursday 
sessions. 

The  annual  election  of  officers  and 
directors  will  be  held  Thursday  after¬ 
noon.  Re-election  of  Mr.  McCarrens 
is  anticipated,  according  to  historic 
precedent.  He  is  concluding  his  first 
term  as  president. 

The  Bureau  of  Advertising’s  part 
in  the  convention  program  opens  in¬ 
formally  at  open  house  at  12  New 
York  agencies  starting  at  3  p.m.  Mon¬ 
day.  This  feature  was  introduced  at 
the  1939  convention  and  was  repeated 
this  year  at  the  request  of  the  agen¬ 
cies.  Problems  of  mutual  interest 
will  be  discussed  in  the  gatherings  at 
the  agencies. 

In  the  list  of  agencies  holding  open 
house  published  in  last  week’s  issue 
of  Editor  &  Publisher.  N.  W.  Ayer  & 
Son,  Inc.,  was  inadvertently  omitted. 
The  other  agencies  participating  in¬ 
clude: 

Benton  &  Bowles.  Compton  Adver¬ 
tising;  Batten,  Barton,  Durstine  &  Os- 
bom;  Arthur  Kudner;  Newell-Em- 
mett;  J.  Stirling  Getchell;  J.  Walter 
Thompson;  Young  &  Rubicam;  Wil¬ 
liam  Esty;  McCann-Erickson;  and 
Sherman  K.  Ellis. 


WALDORF  CONVENTIONS  TIME-TABLE 

SUNDAY 

5:00  p.  m. — Welcoming  Party  for  NNPA  Members .  Assembly  Suite 
7.30  p.  m. — NNPA  Dinner  Party . La  Conga 

MONDAY 

10:00  a.  m.;  2:30  p.m. — Annual  Meeting  of  NNPA  Assembly  Suite 
1 1 :00  a.  m.;  2:00  p.  m. — Associated  Press  Annual  Meeting 

Starlight  Roof 

1 :00  p.  m. — Associated  Press  Luncheon  Grand  Ballroom 

3:00  p.m. — Open  House  at  Twelve  New  York  Agencies, 

Auspices  ci  Bureau  of  Advertising 
5:00  p.m. — Cocktail  Party,  the  Wright  Co.  444  Madison  Ave. 
7:30  p.  m. — NNPA  Annual  Dinner  and  Entertainment 

Le  Perroquet  Suite 

TUESDAY 

9:00  a.  m.;  2:00  p.  m. — ANPA  Small  Dailies  Jade  Room 

12:15  p.m. — NNPA  Trade  Paper  Luncheon  Carpenter  Suite 

4:00  p.  m. — John  B.  Woodward  Reception  for  George  C. 

Bicklehaupt  .  .  . .The  Barclay 

5:00  p.  m. — United  Feature  Syndicate  Party  Starlight  Roof 

WEDNESDAY 

10:00  a.  m.  to  6:00  p.  m. — King  Fealures,  INS  and  INP 

County  Fair,  "Kingtown,  U.  S.  A."  Jade  Room 

10:00  a.m. — General  ANPA  Meeting .  Grand  Ballroom 

10:00  a.m. — NNPA  Business  Meeting  Assembly  Suite 

12:15  p.m. — Pennsylvania  Newspaper  Publishers 

Association,  Annual  Luncheon  Le  Perroquet  Suite 
12:30  p.m. — New  York  State  Publishers  Association 

Annual  Luncheon  . Carpenter  Suite 

2.00  p.  m. — ANPA  Advertising  Session  Grand  Ballroom 

2:00  p.  m. — Presentation  of  E&P  Awards  at  NNPA 

Session  . Assembly  Suite 

THURSDAY 

10:00  a.  m.  to  6:00  p.  m. — King  Features,  INS  and  INP 

County  Fair,  "Kingtown,  U.  S.  A." . Jade  Room 

10:00  a.  m.;  2:00  p.  m. — ANPA  convention  . Grand  Ballroom 

12:30  p.m. — Banshees  Luncheon  . Starlight  Roof 

4:00  p.  m. — Cleveland  News  Reception  for  Senator  Taft 

Savoy  Plaza 

6:45  p.m. — Bureau  of  Advertising  Dinner . Grand  Ballroom 


Tuesday,  April  23,  the  annual  meet¬ 
ing  of  the  Committee  in  Charge  will 
be  held  at  the  Bureau  office. 


Bureau  Program  Wednesday 

Wednesday  afternoon’s  ANPA  pro¬ 
gram  in  the  Grand  Ballroom  of  the 
Waldorf,  conducted  by  the  Bureau, 
will  be  opened  for  the  first  time  to 
Bureau  members  who  are  not  ANPA 
members.  The  session  will  be  opened 
by  John  S.  McCarrens,  Cleveland 
Plain  Dealer,  president  of  the  ANPA, 
who  will  introduce  Edwin  S.  Friendly, 
New  York  Sun,  chairman  of  the  Com¬ 
mittee  in  Charge.  Mr.  Friendly  will 
make  the  opening  address  and  Wil- 
laim  A.  Thomson,  Bureau  director, 
will  present  his  annual  report. 

A  summary  of  the  findings  of  the 
Continuing  Study  of  Newspaper  Read¬ 


ing  illustrated  with  stereopticon  slides 
will  be  presented  by  Wilder  Brecken- 
bridge,  sales  manager  of  the  Bureau. 

Clare  Marshall,  business  manager. 
Cedar  Rapids  (la.)  Gazette,  will  speak 
on  the  application  of  the  study  to 
newspaper  advertising  departments. 
Uses  of  the  study  by  editorial  depart¬ 
ments  will  be  discussed  by  John  H. 
Sorrells,  executive  editor,  Scripps- 
Howard  Newspapers.  The  topic  of 
William  Reydel,  executive  vice-presi¬ 
dent  of  Newell-Emmett,  will  be 
“Leading  with  the  Chin — An  Adver¬ 
tising  Agent  Discusses  Newspaper 
Advertising.” 

A  feature  Wednesday  afternoon 
will  be  a  “board  of  experts”  to  an¬ 
swer  questions.  Colonel  Le  Roy  W. 
Herron,  Washington  Star,  vice-presi¬ 


dent  of  the  Bureau’s  Advisory  Com¬ 
mittee,  will  outline  the  procedure  and 
act  as  interlocutor.  Comprising  the 
board  of  experts  will  be  George  D. 
Olds,  assistant  to  the  president  of 
Continental  Oil  Co.,  Lee  H.  Bristol 
vice-president,  Bristol-Myers;  B.  C, 
Duffy,  vice-president,  BBD&O;  Leon¬ 
ard  T.  Bush,  vice-president,  Compton 
Advertising;  James  W.  Flanagan,  gen¬ 
eral  manager,  Scranton  Times,  and 
Ray  H.  McFifinney,  president,  J.  p. 
McKinney  Co. 

Bureau  Dinner  Thursday 

The  Bureau’s  part  of  the  convention 
program  will  be  concluded  Thursday 
night  at  the  annual  dinner  at  which 
Frank  E.  Tripp,  general  manager, 
Gannett  New'spapers,  will  be  toast¬ 
master.  The  principal  speakers  will 
be  William  S.  Knudsen,  nresident  of 
General  Motors,  and  Wendell  L.  Will- 
kie,  president  of  Commonwealth  & 
Southern  Corporation,  who  has  been 
mentioned  as  a  Republican  Presi¬ 
dential  nominee.  About  1.100  guests 
are  expected  at  the  dinner. 

The  Cleveland  News  wilt  be  host  at 
a  cocktail  party  Thursday  in  the  Gold 
Room  of  the  Savoy  Plaza  given  in 
honor  of  Ohio’s  favorite  son.  Senator 
Robert  A.  Taft,  whose  nomination  for 
the  Presidency  the  newspaper  is  ad¬ 
vocating.  The  party  will  be  held  be¬ 
tween  4  and  6;  .30  p.m.,  preceding  the 
annual  banquet  of  the  Bureau  of  Ad¬ 
vertising. 

Other  events  include  the  fourth  an¬ 
nual  luncheon  of  the  New  York  Slate 
Publishers  Association  in  the  Wal¬ 
dorf’s  Carpenter  Suite  Wednesday, 
and  the  annual  Pennsylvania  News¬ 
paper  Publishers’  Association  lunch¬ 
eon  in  Le  Perroquet  Suite  at  the 
Waldorf  at  noon  April  24,  a  cocktail 
party  at  the  Wright  Company,  paper 
manufacturers,  44  Madison  Avenue, 
at  5  p.m.  Monday,  and  a  reception  at 
the  Barclay  at  4  p.m.  Tuesday  given 
for  George  C.  Bicklehaupt,  president 
and  publisher  of  the  Minneapolis  Trib¬ 
une  and  Times  Tribune,  by  John  B. 
Woodward,  Inc. 

Colonel  Frank  Knox,  editor  and 
publisher,  Chicago  Daily  News,  and 
1936  Republican  nominee  for  Vice- 
President,  will  be  guest  of  honor  at  a 
special  luncheon  of  the  Union  League 
Club  of  New  York  at  12:30  pjn. 
Thursday. 
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Richmond  Plan 
Will  Require  Months 

Richmond,  Va.,  April  16. — The  Vir¬ 
ginia  Corporation  Commission  was 
advised  yesterday  that  details  of  con¬ 
solidating  The  News  Leader  Comply 
and  The  Times-Dispatch  Publishing 
Company,  Inc.,  publishers,  respec¬ 
tively,  of  the  Richmond  New’S  Leader, 
evening,  and  the  Richmond  Times- 
Dispatch,  morning,  probably  would 
require  at  least  several  months,  and 
that  the  name  tentatively  selected  for 
the  merged  corporation  is  “Richmond 
Newspapers,  Inc.”  (E.  &  P.,  April  13, 
page  4.) 

It  is  understood  that  the  proceoure 
being  followed,  or  to  be  followed,  m 
the  negotiations  now  u.oder  way  re¬ 
garding  the  Richmond  papers  is  to 
dissolve  the  present  separate  coim 
panies  and  form  one  company,  to  w 
headed,  it  is  understood,  by 
Stewart  Bryan,  president  and  puu" 
lisher  of  the  News  Leader  Company- 

Charles  L.  Kaufman,  Norfolk  at¬ 
torney,  wrote  the  Virginia  corpora¬ 
tion  commission  that  permission 

would  have  to  be  obtained  froin 
Federal  Communications  Commission 
for  the  transfer  of  corporation  s 
in  the  Times-Dispatch  Radio  l-o 
poration  before  the  co^hda  i 
could  become  effective.  The  P 
lishing  company  owns  all 
and  outstanding  capital  stock  of  r 
station  WRTD. 
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Device  to  Improve  Wirephotos 
Announced  in  Cooper’s  Report 


the  associated  press  will  in¬ 
troduce,  presumably  in  the  near 
future,  a  new  instrument  to  be  used 
in  connection  with  Wirephoto  to 
"further  increase  the  present  quality 
of  the  pictures  received,”  it  is  indi¬ 
cated  by  the  annual  report  of  Kent 
Cooper,  general  manager,  presented  to 
the  AP  directors  at  their  pre-con¬ 
vention  meeting  at  New  York  head¬ 
quarters  this  week. 

Completion  of  the  device  Mr.  Cooper 
described  as  the  “most  important  de¬ 
velopment  in  the  traffic  department” 
in  1939.  His  report  did  not  discuss 
when  the  device  will  be  introduced, 
but  the  fact  that  it  is  now  being  man¬ 
ufactured  for  installation  seemed  to 
indicate  that  its  introduction  is  im¬ 
minent. 

AP  Man  Is  Inventor 

Regarding  the  new  instrument  Mr. 
Cooper  said: 

"This  apparatus  is  now  in  the  course 
of  manufacture  and  when  installed 
will  further  increase  the  present  qual¬ 
ity  of  the  pictures  received  on  the 
Wirephoto  system.  There  is  no  in- 
strament  of  a  similar  nature  any¬ 
where  in  the  world  so  that  the  Asso¬ 
ciated  Press  has  the  distinction  of 
owning  and  controlling  patents  on  an 
invention  which  will  be  of  material 
assistance  to  newspapers  in  improv¬ 
ing  their  operations  and  product. 

“The  inventor  of  the  mechanism  is 
H  M.  Biele,  in  charge  of  the  laboratory 
and  an  employe  of  the  AP  for  many 
years.” 

(Further  details  of  the  invention  and 
its  application  to  newspapers  were 
obtained  by  Editor  &  Publisher  to 
amplify  Mr.  Cooper’s  announcement. 
A  description  of  the  new  device  by 
Mr.  Biele  appears  on  this  page) . 

The  general  manager’s*  report  fol¬ 
lows  in  full: 

A  determined  effort  by  the  man¬ 
agement  to  get  through  one  of  the 
most  exacting  years  as  respects  ex¬ 
penses  with  which  the  Associated 
Press  ever  has  been  confronted  cul¬ 
minated  in  a  manner  that  should  be 
satisfactory  to  the  board.  I  refer  to 
this  first  because  in  the  same  year 
both  of  the  competitors  of  the  Asso- 
tiated  Press,  in  spite  of  the  fact  that 
they  have  large  income  from  outside 
the  newspaper  field,  imposed  war  lev¬ 
ies  on  their  newspaper  clients.  The 
.Associated  Press  did  not  increase  as- 
*ssments.  After  two  months  of  im¬ 
posing  their  additional  levies  one  of 
the  competitors  removed  the  levy  en¬ 
tirely.  The  other  reduced  it.  A  com¬ 
munication  was  sent  by  me  to  the 
membership  on  October  23,  from 
which  I  quote: 

“•All  cxiH’iises  incurred  Ly  the  Associ.itc.l 
frws  for  news  coverape  are  paid  out  of  tlie 
Jraeral  fund.  These  costs  of  operating  the 
I  news  service  are  equitably  propor* 

I  among  the  members  principally  on  the 

■  of  the  populations  of  the  cities  in  which 
1  ll'ey  publish.  New  Federal  ccii'uis  reports  are 
I  bailable  decennially.  The  practice  has  I>een 
I  *0  each  decade  carefully  to  con>ider  matters 
j  ’^^ro^pectivcly  and  prosi)eclively  in  an  cn- 

■  'leavor  tn  cfjnfine  l>a<ic  changes  in  the  n'^'^ess- 

1  of  the  Assficialed  Press  to  such  de* 

•  cennial  periods. 

Assessment  Rise  Forestalled 

The  last  such  change  occurred  in  19.^2. 
^^1  on  the  Federal  census  of  1930.  In  that 
'tvision  the  Board  of  Directors  rerluccd  the 
Ittrral  news  collection  income  of  the  Associa- 
I*®  liy  cutting  assessments  more  than  $1,200.- 
annually.  This  cut  in  revenue  has  not 
"''t'  restored.  While  this  saving  to  members 
**  tlate  approximates  a  total  of  $10,000,000  it 
talurjllj.  re..nltcd  in  the  indefinite  postp.ine- 
*•’'1  of  many  adv.ances  in  the  efficiency  of  the 

Moreover,  there  has  been  no  general 
"’'tease  in  assessments  applicable  to  the  gen¬ 


eral  news  service  for  25  years.  There  have, 
of  course,  been  increases  for  specific  elements 
of  service  such  as  Wirephoto,  to  which  the 
members  subscribed. 

“Twro  news  agencies  th.at  have  customers 
outside  the  newspaper  field  have  announced 
that  they  have  notified  their  newsiraper  clients 
of  increases  in  their  newspaper  contract  r.ites, 
one  of  them  by  1214%  and  the  other  by  15%. 
Having  no  income  in  that  lucrative  non-news¬ 
paper  field  of  news  purchasers,  and  having  no 
income  except  what  its  newspaper  memliers 
afford  it,  it  is,  of  course,  impossible  to  fore¬ 
tell  what  the  Associated  Press  may  find  neces¬ 
sary  either  in  the  immediate  or  dist.int  future. 
But  the  man.ngement  reported  to  the  boanl  at 
its  meeting  October  6  its  continuing  firm  en¬ 
deavor  toward  complete  and  effective  news 
coverage,  without  incurring  the  necessity  of 
the  board  increasing  assessments  because  of 
the  war  expense.  The  hoard,  which  controls 
all  assessment  matters,  expressed  approval.” 

Advancements  continued  in  all  administra¬ 
tive  departments  of  the  service  during  the  year 
1939,  reflecting  further  the  result  of  the 
method  of  administration  established  in  the 
previous  year. 

Improvements  in  the  news  report  were  con¬ 
sistently  progressive.  A  day-to-day  study  of 
competitive  use  of  Associated  Press  dispatches 
was  inaugurated,  coupled  with  a  critical  anal¬ 
ysis  of  the  output  of  each  individual  bureau. 
Weaknesses  were  attacked  unremittingly,  and 
on  the  basis  of  the  data  collected  an  intensive 
course  of  staff  training  was  undertaken.  The 
results  of  this  effort  began  to  become  apparent 
in  the  news  report  well  before  the  end  of  the 
year.  Even  greater  benefits  should  accrue  in 
the  years  to  come. 

The  most  complex  problem  of  actual  staff 
ojKiration  was  presented  by  the  outbreak  of  the 
war  in  Europe,  following  a  long  period  of 
diplomatic  crises.  In  preparation  for  any 
eventuality,  the  personnel  abroad  had  been 
reinforced  m.aterially  long  before  the  begin¬ 
ning  of  hostilities,  and  a  better  inter-bureau 
co-ordination  had  been  attained  under  the 
direction  of  Milo  M.  Thompson,  as  <;ener.al 
Executive  to  Europe.  Nevertheless,  the  proh- 


HARRY  M.  BIELE,  chief  engineer  of 

the  Associated  Press  and  inventor 
of  the  new  Wirephoto  mechanism  an- 
nounced  this 
week  in  the  an- 
n  u  a  1  report  of 
Kent  Cooper, 
general  manager, 
to  the  AP  board, 
furnished  Editor 
&  Publisher 
Thursday  with 
details  of  the  de¬ 
vice  which  he 
terms  “probably 
the  greatest  im¬ 
provement  in  the 
transmitting  end” 
since  the  intro¬ 
duction  of  Wirephoto  Jan.  1,  1935. 

According  to  Mr.  Biele,  loss  of  light 
is  held  to  a  minimum  by  the  device 
with  the  employment  of  an  entirely 
new  principle  in  scanning  pictures  on 
the  druni  for  transmission. 

“Almost  a  third  dimensional  effect” 
is  produced  in  the  quality  of  the  pic¬ 
ture  transmitted,  he  said,  and  indi¬ 
cated  that  the  AP  is  now  experiment¬ 
ing  with  improvements  in  receivers 
which  will  make  full  use  of  the  tonal 
qualities  obtained  by  the  sending  de¬ 
vice.  Developments  in  the  experi¬ 
ments  with  receivers  are  expected 
soon. 

New  Principle  Used 

The  new  principle  evolved  by  Mr. 
Biele  is  the  combination  of  the  photo¬ 
cell  and  optical  system,  and  the  fact 
that  reflected  light  goes  directly  onto 
the  cathode. 

“The  ultimate  result,”  he  said,  “is 


lems  prefcutcd  by  the  actual  advent  of  war 
were  many  and  difficult.  Not  only  did  cen¬ 
sorships  inteiiKise  serious  harriers,  but  lines 
of  communication  were  disrupteil  in  every 
direction,  and  rapid  shifts  in  the  news  fronts 
made  it  imperative  that  our  staff  be  kept  in  a 
state  of  high  mobility.  As  time  went  on.  there 
was  some  improvement  with  respect  to  Ixith 
censorship  and  transmission,  although  consider¬ 
able  dislocation  of  nornuil  operation  persisted. 

In  spite  of  the  difficulties,  the  preparations 
noted  above  enabled  the  staff  to  carry  on  with 
credit  in  reporting  every  major  turn  of  affairs. 
The  German  march  into  Poland  found  an  Asso-' 
ciated  Press  bureau,  capably  manned  by  .Amer¬ 
ican  staff  men,  in  readiness  at  Warsaw,  .'sim¬ 
ilarly,  the  first  Soviet  onrush  into  Finland  was 
reported  promptly  ami  vividly  because  our  own 
staff  was  on  the  ground  well  in  advance. 
Meanwhile,  in  the  less  active  sectors,  at  the 
capitals  of  belligerent  and  nearby  neutr.al 
nations  and  along  the  Western  F'ront,  Asso¬ 
ciated  Press  men  were  reporting  all  there  was 
to  report.  When  the  war  came  to  .American 
shores  oiir  bureaus  at  Buenos  .\ircs  ami  Mon¬ 
tevideo  distinguished  themselves  in  turn  with 
their  account  of  the  flight  and  destruction  of 
the  Admiral  Graf  Spee. 

Naturally,  in  such  times,  many  important 
questions  of  news  direction  must  he  decided  by 
the  management.  Rumor  and  speculation 
spring  up  prolific.ally  in  an  atmosphere  of  war. 
Every  censorship  creates  mnltitudinons  prob¬ 
lems  of  conduct  for  the  correspondents  caught 
in  its  grip.  Belligerency  loosens  all  remaining 
restraint  from  the  hand  of  propaganda,  at  the 
same  time  that  it  seeks  to  interpose  every  pos¬ 
sible  obstacle  to  disclosure  of  the  real  truth. 

Propaganda  Weeded  Out 

We  have  tried  to  deal  with  these  questions 
soundly  and  realistically.  Where  the  truth  was 
not  ascertainable.  Associated  Press  dispatches 
h.'ive  not  presented  rumor  in  its  stead.  Partic¬ 
ularly  we  have  refrained  from  givi-ig  currency 
to  fantastic  reports,  printeti  or  otherwise  cir¬ 
culated  in  one  belligerent  nation  with  respect 
to  supposed  happenings  in  an  enemy  country. 
Every  correspondent  and  every  editor  has 


greater  fidelity  of  pickup,  producing 
sharper  and  clearer  pictures.  This 
system,  compared  to  other  systems 
known  today,  has  a  ratio  of  better 
than  16  to  1,  or  more  than  16  times 
more  light.  It  is  an  ultra-sensitive 
method  by  which  shadowy  portions 
are  given  in  greater  detail.” 

Discussing  the  advantages  of  the 
new  system,  he  explained  that  the 
present  methods  employ  mirrors, 
prisms,  or  complicated  lens  systems 
for  collecting  the  reflected  light  from 
the  picture  surface,  and  then  imping¬ 
ing  this  reflected  light  on  the  photo¬ 
cell. 

“By  this  new  method,  however,”  he 
continued,  “the  reflected  light  from 
the  picture’s  surface  is  impigned  di¬ 
rectly  on  the  cathode  of  the  photo¬ 
cell,  thereby  eliminating  all  losses  of 
light  in  mirrors,  lenses,  etc.,  giving 
us  a  much  greater  pickup  sensitivity 
than  by  any  other  method  known. 
The  greater  area  of  cathode  exposed 
to  reflected  light  also  increases  sensi¬ 
tivity  tremendously. 

“The  greater  light  picked  up  from 
darker  areas  gives  us  greater  over  all 
pickup  of  the  picture  scanned.” 

Installation  of  the  new  device  in 
present  equipment  will  be  a  major 
undertaking  since  more  than  100 
Wirephoto  stations  are  involved.  In 
addition  there  are  35  portable  Wire¬ 
photo  transmitters  which  will  be 
the  first  to  be  equipped  with  Mr. 
Biele’s  invention.  No  date  has  been 
definitely  set  for  the  start  of  the 
changeover,  but  indications  are  that 
(Continued  on  page  64) 


New  Wirephoto  Device 
Improves  Transmission 


made  it  his  Cdiiccni  to  weed  cut  prup.iganda, 
and  to  present  oltici.il  .statements  fur  what 
they  are,  and  no  more.  These  practices  have 
been  followed  as  being  sound  and  proper.  It 
is  hoped  they  represent  the  overwhelming  desire 
of  the  membership. 

Official  restrictions  and  the  dearth  of  actual 
military  action  have  generally  restricted  jour¬ 
nalistic  enterprise  in  this  war,  yet  many  dis¬ 
patches  could  he  cited  which  will  li\e  in  .Asso¬ 
ciated  Press  history.  Among  them  1  recall 
at  random  Louis  P.  Lochner’s  descriptions  of 
German  operations  during  his  visits  to  the 
Polish  and  Western  Fronts;  the  graphic  recitals 
of  the  dying  agonies  of  Polish  freedom  written 
by  Elmer  W.  Peterson,  Daniel  DeLnce.  and 
Lloyd  A.  Lchrbas  .as  Germ.an  liorabs  dropped 
about  them;  Melvin  K.  AATiiteleather's  vivid 
record  of  the  precipitate  advance  of  the  Soviet 
horde  eastward  across  the  Polish  border;  Lynn 
Heinzerling’s  minntc-by-minute  report  of  the 
first  air  raid  on  Helsinki,  telephoned  tinder 
fire;  and  the  Harold  K.  Mills’  deft  picturiza- 
tion  of  the  episode  of  the  Gr.if  Spec. 

Personal  courage,  keen  newspaper  talent  and 
high  devotion  to  duty  are  implicit  in  these 
annals,  yet  all  of  it  w.as  essentially  the  work 
of  a  well-organized,  world-wide  staff,  acting 
with  unity  and  tireless  devotion.  Great  crcilit 
is  due  to  the  correspondents  abroad,  who  en¬ 
dured  hardships  ami  dangers  uncomplainingly 
so  that  memlK-r  newspapers  might  have  the 
news.  If  some  uf  the  more  brilliant  of  these 
exploits  have  been  mentioned  imiividually,  how¬ 
ever,  it  is  not  with  forgetfulness  of  the  loyal 
application  of  the  staff  at  home.  Many  un¬ 
sung  hours  of  worthy  .and  important  service 
were  contrilnited  by  the  men  on  the  Cable 
Desk  in  New  A'ork  .and  in  the  other  domestic 
bureaus.  The  analytic.al  dispatches  written  by 
DeWitt  Mackenzie  and  Kirke  L.  Simpson  were 
especially  well  received  by  member  papers. 

The  war  coverage  has  been  discussed  in 
some  detail  because  of  the  unusual  problems 
presented.  Concurrently,  in  other  fields,  the 
news  service  continued  its  march  along  the 
lines  broadly  indicated  by  my  .annual  report 
of  a  year  ago.  It  w.as  a  cardinal  principle  that 
the  dislocation  of  the  news  scene  abroad  should 
not  be  iiermittcd  to  diminish  our  efforts  to  pro¬ 
vide  adequate  protection  in  general  news,  or  in 
such  specialized  directions  as  sports,  markets, 
science,  and  politics.  Nor  wore  the  assign¬ 
ments  without  their  interesting  and  hazardous 
aspects.  Illustrative  of  the  excellent  mor.ale 
and  initiative  of  the  staff  was  the  performance 
of  E.  H.  Crockett,  of  the  Boston  Bureau,  who 
went  direct  to  the  scene  of  the  Squalus  dis¬ 
aster  in  a  small  lobster  boat  rather  than  .await 
information  at  the  indicated  naval  posts  nearby 
and,  although  painfiilly  injured  on  the  trip, 
came  ashore  with  the  detailed  story  far  .ahead 
of  ,all  comitetition. 

Proud  of  AP  Rtcord 

The  manaKcnient  lakes  pride  in  the  record 
(if  news  accomplishment  during  the  year.  At 
the  same  time,  it  realizes  that  however  high 
its  .standards  are  set,  further  improvement 
always  is  possible.  Again  it  invites  con* 
structive  criticisms  and  suggestions  fr  im  the 
membership. 

Invariably  the  attention  of  the  Board  of 
Directors  has  been  called  to  the  printed  min¬ 
utes  of  the  Canadian  Press,  our  ally  in  that 
country,  hut  never  have  the  favorable  allusions 
in  the  Canadian  Press  minutes  gone  into 
jirinted  records  which  reach  The  Associated 
Press  membership.  An  exception  is  aow  made 
l)y  an  allusion  to  the  remarks  of  the  president 
of  the  Canadian  Press,  W.  Hupert  Davies,  to 
the  Board  of  Directors  of  the  Can.idian 
Press  on  October  23,  1939.  Mr.  Davies  vi>ited 
I*'.uropean  capitals  during  1939  to  interview  the 
A.ssociated  Press  foreign  correspondents.  Ouot- 
iiig  two  paragraphs: 

“When  I  went  into  Europe  for  a  four-week 
tour  in  August  with  Mr.  Johnson,  our  I^ondon 
Superintendent,  I  was  of  the  opinion  that  .some 
of  the  correspondents  of  the  Associates!  I'ress 
might  hold  anti-British  views  or  at  least  views 
unsympathetic  to  Britain.  I  came  out  of 
Europe  after  meeting  all  these  men  with  the 
conviction  that  I  was  wrong  and  that  for  our 
differential  of  $20,000  paid  to  the  Associated 
Pi  css  we  are  obtaining  an  excellent  factual 
news  service.** 

“I  felt  impressed  with  the  calibre  of  the  men 
by  whom  the  Associated  Press  is  represented. 
W'e  can  rest  assured  that  any  charges  that  the 
Associated  Press  is  anti-British  in  feeling  are 
without  any  foundation  whatever.” 

For  the  news  photo  service,  1939  was  the 
heaviest  year  in  its  history  from  a  viewpoint 
of  coverage,  on  both  .sides  of  the  Atlantic, 
with  the  royal  tour  setting  a  new  high  in  com¬ 
prehensive  coverage  in  America,  and  pre-war 
and  war  developments  accounting  for  un¬ 
precedented  effort  and  exp«‘n-ie  abroad.  The 
Associated  l*rcss  scored  outstanding  picture 
he.its  on  the  Squalus  disaster,  the  first  Helsinki 
bombing  pictures,  the  first  (iraf  Si>ee  pictures, 
the  first  spot  pictures  on  the  Herman-lbilish 
war,  the  royal  tour,  the  Wyoming  man  hunt, 
and  the  Athcnia  case,  to  name  only  a  few. 

While  the  rew«  picture  report  was  producing 

(Continued  on  page  68) 
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Drawn  for  Editor  &  I’i  bi.isher  b\  irUliam  Capf'le,  MowJitkrc  Sintixi 

EXHTORIAL  CARTOONISTS  ON  PARADE 

(A)  J.  N.  Darling,  New  York  Herald  Tribune;  (B)  Charles  Werner,  Daily  Oklahoman,  American;  (S)  Dorman  Smith,  San  Francisco  Examiner;  (T)  Fred  Packer,  New  Yod 
Oklahoma  City;  |C)  Harold  Talburt,  Washington  (D.  C.)  News;  (D)  Vaughn  Shoe-  Mirror;  (U)  N.  A.  Fonsky,  King  Features;  (V)  Fred  Seibel,  Richmond  Times-Dispatch: 

maker,  Chicago  Daily  News;  (E)  Ross  A.  Lewis,  Milwaukee  Journal;  (F)  Dan  R.  Fiti-  |W)  Hubert  Harper,  Birmingham  News  &  Age-Herald;  (X)  Bruce  Russell,  Los  Angelw 

Patrick,  St.  Louis  Post-Dispatch;  |G)  Edmund  DufFy,  Baltimore  Sun;  (H)  Rollin  Kirby,  Times;  |Y)  Dan  S.  Bishop,  St.  Louis  Star-Times;  (Z)  J.  E.  Donahey,  Cleveland  Pla''' 

New  York  Post;  (I)  C.  D.  Batchelor,  New  York  News;  (J)  John  T.  McCutcheon,  Chicago  Dealer;  (I)  Lute  Pease,  Newark  News;  (2)  Rube  Goldberg,  New  York  Sun;  (3)  Ed  S. 

Tribune;  |K)  Jack  Patton,  Dallas  Journal;  (L)  Grover  Page,  Louisville  Courier-Journal;  (Ted)  Brown,  New  York  Herald  Tribune;  (4)  Jerry  Doyle,  Philadelphia  Record;  (5) 

(M)  Jesse  Cargill,  Central  Press  Assn.;  |N)  Cy  Hungerford,  Pittsburgh  Post-Gazette;  H.  I.  Carlisle,  Des  Moines  Register-Tribune;  (6)  Jerry  Costello,  Albany  Knickerbocker 

(Oj  Nelson  Harding,  New  York  Journal-American;  (P)  Frank  Marasco,  Milwaukee  News;  (7)  Joe  Parrish,  Chicago  Tribune;  (8)  Burt  Thomas,  Detroit  News;  (9) 

Sentinel;  (Q)  Ed  Gale,  Los  Angeles  Examiner;  (R)  Paul  Plaschke,  Chicago  Herald-  Elderman,  Washington  Post;  (10)  Elmer  Messner,  Rochester  Times*Union;  (II)  Herry 

Bressler,  Bressler  Editorial  Cartoons,  New  York;  (12)  Herbert  Block  (Herblock),  NEA. 


Seek  to  Unite 
Publishers  Against 
Inroads  by  Radio 

International  Allied  Printing 
Trades  Ass'n  Launches 
Campaign 

Washington,  D.  C.,  April  16 — After 
several  weeks  of  preparation  in  pri¬ 
vate  council,  the  International  Allied 
Printing  Trades  Association  today 
launched  its  campaign  to  unite  pub¬ 
lishers  and  other  interested  groups  in 
a  fight  against  further  inroads  by 
radio  upon  advertising  budgets. 

Representing  150,000  tradesmen  in 
900  cities  of  the  United  States  and 
Canada,  the  Association  has  insti¬ 
tuted  its  drive  primarily  for  job  pro¬ 
tection.  Letters  went  today  over  the 
signature  of  President  John  B.  Hag¬ 
gerty  to  all  newspaper  and  magazine 
publishers  in  the  United  States,  citing 
such  significant  facts  as  these; 


“For  the  year  1939,  the  gross  sales 
of  radio  time  amounted  to  $171,113,- 
813,  while  the  gross  volume  of  national 
magazine  advertising  was  $151,484,530. 
The  radio  advertisers  not  only  paid 
this  sum  of  $171,113,813  to  the  radio 
stations  but,  in  addition  thereto,  they 
paid  many  additional  millions  of  dol¬ 
lars  for  music,  entertainers,  royalties, 
etc.  While  newspaper  advertising  in 
1939  increased  1.5%  over  1938,  maga¬ 
zine  advertising  increased  9.1%  over 
1938,  national  farm  publications  ad¬ 
vertising  increased  2.6%  over  1938, 
radio  station  and  radio  chain  adver¬ 
tising  increased  15.9%  over  1938.” 

Represents  Large  Investment 

“Magazines  and  newspaper  plants 
represent  large  and  substantial  in¬ 
vestments  and  provide  employment 
for  many  thousands  of  organized 
workers  while  radio  stations,  in  most 
cases,  represent  but  a  small  invest¬ 
ment  for  physical  equipment  and  pro¬ 
vide  employment  for  a  relatively  small 
number  of  persons.” 

“While  radio  broadcasting  licenses 
are  issued  by  our  government,  with¬ 


out  cost  to  the  holders  thereof, 
through  the  reports  of  the  Federal 
Communications  Commission  we  note 
that  the  present  value  of  these 
licenses  represent  vast  money.” 

Ask  Publishers  Advice 

The  letters  to  publishers  asked 
“what  plans,  if  any,  have  been  con¬ 
sidered  or  what  plans  may  be  consid¬ 
ered  to  correct  this  situation  which 
has  already  proven  most  harmful  to 
the  best  interests  of  printing  trades 
workers  and  their  employers.” 

Although  no  mention  is  made  of 
the  Association’s  own  plans,  no  at¬ 
tempt  is  made  here  to  conceal  the 
fact  that  new  restrictions  on  radio 
broadcasting  are  considered  by  the 
labor  group  to  offer  the  solution. 
Breakdown  of  the  chains,  restoring 
stations  to  local  ownership,  has  been 
suggested.  With  newspapers  owning 
or  controlling  about  one-third  of  the 
licensed  facilities,  the  printing  trades 
believe  the  advertising  reduction  pro¬ 
gram  might  “begin  at  home,”  in  the 
interest  of  protecting  the  more  costly 
investment — the  publishing  plant. 


STRETT  ON  FULL  TIME 

Clarence  K.  Streit,  former  Net 
York  Times  Geneva  and  Washingt<^ 
D.  C.,  correspondent,  who  resigned 
from  the  Times  Nov.  1,  now  is 
ing  his  full  time  as  chairman  of  tn* 
Inter-democracy  Federal  Unionists,  a 
movement  for  union  of  democranc 
nations  as  the  nucleus  of  world  gov¬ 
ernment  which  he  conceived.  Since 
April  1,  1939,  when  he  went  on  leave- 
of-absence  from  the  Times  witn^ 
pay  for  the  rest  of  the  year,  he 
been  traveling  around  the  countD 
lecturing  on  the  movement. 

■ 

DAVIS  MERWIN  MARBlEI) 

Davis  Merwin,  former 
Minneapolis  Star  and  the 
(Ill.)  Pantagraph  and  Janette 
Winton  of  Evanston,  Ill.,  were  ni 
April  18  at  the  home  of  the 
parents.  After  the  ceremony 
couple  left  for  a  month’s  stay  w 
East  and  South.  They 
over  in  New  York  during  the 
convention. 
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IN.  Y.  Fair  Exhibitors  to  Stress 
I  Displays  in  1940  Schedules 

Newspaper  Copy  Will  Help  to  Attract  Capacity 
Audiences  at  Exhibits  Uniolding  Panorama 
Of  Industry's  Service  to  Public 
By  WALTER  E.  SCHNEIDER 
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these  are  busy  days  at  the 
New  York  World’s  Fair,  where 
jnishing  touches  are  being  applied 
with  master  strokes  to  the  panorama 
Big  Business  which  is  probably  its 
lost  outstanding  public  relations  ef¬ 
fort  in  history.  Within  a  few  weeks 
mhistry  will  begin  to  acquaint  many 
lore  millions  of  Americans  with  the 
fabulous  achievements  of  its  research 
laboratories  which  thrilled  nearly 
25,000,000  fairgoers  last  year. 

The  revamped  Fair  opens  Saturday, 
ilay  11.  Millions  have  been  spent  by 
some  of  the  larger  exhibitors  to  pro¬ 
vide  a  bigger  and  better  exposition 
ban  last  year’s.  And  plans  now  are 
cider  way  by  many  of  these  large 
ntional  advertisers  to  emphasize 
!beir  own  exhibits  and  the  Fair  it- 
idf  in  their  newspaper  advertising  to 
ittract  capacity  audiences  throughout 
the  season. 

Ads  to  Urge  Visits 

A  recent  round-up  of  the  principal 
eriiibitors  discloses  that  their  adver¬ 
ting  scheduled  in  newspapers  again 
will  urge  millions  in  distant  cities 
.id  hamlets  to  visit  the  Fair  and 
uarvel  at  the  technological  wonders 
seated  by  Big  Business  to  build  a 
wter  living  in  a  better  America. 

The  New  York  World’s  Fair  Cor- 
wration  itself  has  made  no  appro- 
pnation  for  newspaper  advertising, 
uid  the  possibility  of  a  paid  schedule 
■a  dailies  this  year  is  considered  re- 
aote. 

Of  the  estimated  $8,000,000  being 
pent  to  revamp  the  Fair,  Big  Busi¬ 
est  has  increased  its  ante  $5,000,000 
e  its  bid  for  better  public  relations. 
Ihe  remaining  $3,000,000  is  being 
pent  by  the  Fair  itself. 

All  but  two  of  the  major  exhibitors 
■f  the  1939  Fair — companies  which 
•rected  their  own  exhibits — have 
igned  contracts  and  are  making  ex- 
®sive  changes  in  their  exhibits. 
^General  Motors  and  the  Ford  Motor 
“ODipany  are  spending  $500,000  each, 
■^sler  Motors  is  spending  $400,000 
®  changes,  including  three  theatres, 
^^ese  expenditures  are  among  the 
^est  being  made  for  expansion 
^  elaboration  of  last  year’s 
exhibits. 

The  motor  industry  seems  to  be  set- 
^  the  pace,  but  Ae  appropriations 
^unced  by  these  firms  are  typical 
"  the  grandiose  manner  in  which 


way  improvement  programs  on  rec¬ 
ord,  all  in  miniature.  Perhaps  the 
most  striking  and  popular  new  fea¬ 
ture  of  the  Futurama  this  year  is  the 
greatly  increased  amount  of  anima¬ 
tion. 

More  than  16,000  motor  cars  will 
be  seen  in  actual  operation  over  the 
express  motorways  of  the  exhibit 
picturing  highway  and  motor  traffic 
facilities  of  the  future,  in  contrast  to 
the  300  cars  which  ran  in  the  1939 
B’uturama.  In  addition,  streamlined 
trains  will  sp)eed  through  the  county- 
side,  and  at  various  points  motion 
will  be  in  evidence.  About  150  work¬ 
men  have  been  employed  at  the  ex¬ 
hibit  during  the  winter  months  in 
painstaking  work  on  the  vast  35,000- 
square  foot  “Miniature  World  of  I960’’ 
which  millions  viewed  from  luxuri¬ 
ous,  moving  sound-chairs  on  several 
levels  of  the  Highways  and  Horizons 
Building. 

The  Previews  of  Progress  science 
stage  show,  which  last  year  ran  a 
close  second  to  the  Futurama  in  pop¬ 
ularity  and  which,  since  the  close  of 
the  Fair  has  been  on  tour  of  the  coun¬ 
try,  will  again  be  presented,  each 
hour  on  the  hour,  in  the  GM  audi¬ 
torium.  An  entirely  new  feature  of 
the  GM  Research  Laboratories  ex¬ 
hibit  will  be  a  second  popular  science 
sliow,  running  for  about  10  minutes 
and  presented  three  times  hourly. 
Around  the  sides  of  the  research  room 
are  a  series  of  new  exhibits  which 
may  be  tested  and  operated  by  the 
visitor.  This  is  typical  of  the  shows 
getting  across  to  the  public  the  story 
of  service  being  performed  from 
day  to  day  in  the  research  labora¬ 
tories  of  the  nation’s  great  indus¬ 
tries. 

GM  Building  Air  Conditioned 

The  entire  GM  building  has  been 
air  conditioned,  several  new  entrances 
have  been  built,  and  new  lounges 
and  rest  rooms  installed.  The  Press 
Club  atop  the  General  Motors  Build¬ 
ing,  visited  by  more  than  34,000  edi¬ 
tors,  publishers  and  newspaper  writ¬ 
ers  during  1939,  will  be  operated 
cigain  this  year. 

General  Motors,  which  used  full 
page  ads  in  s|>ecial  fair  editions  in 
New  York  and  for  a  time  also  ran  paid 
copy  in  the  amusement  sections  of 
metropolitan  dailies,  will  tie  in  the 


months,  according  to  a  recent  issue  of 
the  Bell  Telephone  Quarterly,  more 
than  540,000  people  filed  applications 
for  demonstration  calls  chosen  by  lot 
and  of  this  number  30,000  were  suc¬ 
cessful. 

Actual  attendance  at  the  Bell  Ex¬ 
hibit  was  7,878,000.  This  “speaks  well 
for  advertising  and  for  the  Fair  itself 
and  our  exhibit,”  Mr.  Wilcox  com¬ 
mented.  The  exhibit,  he  said,  will 
not  be  changed  in  any  way  because 
it  proved  so  popular  last  year.  Its 
features  include  the  free  long  distance 
telephone  calls  to  which  some  1,500,- 
000  visitors  listened  in  last  year,  the 
“Voder”  exhibit  demonstrating  ap¬ 
paratus  for  producing  synthetic 
speech,  and  the  Voice  Mirror  where 
visitors  are  given  a  chance  to  hear 
the  sound  of  their  own  voices. 

GE  Ads  to  Mention  Exhibit 
The  General  Electric  Company  will 
again  refer  to  its  exhibit  in  its  reg¬ 
ularly  scheduled  advertising  in  news¬ 
papers  and  magazines,  according  to 
C.  H.  Lang,  advertising  manager.  In 
its  institutional  campaign  conducted 
in  newspapers  in  GE  plant  cities  and 
in  magazines  last  year  the  copy  fea¬ 
tured  the  spectacular  demonstration 
of  man-made  lightning  which  at¬ 
tracted  2,700,000  of  the  8,000,000  visi¬ 
tors  to  the  GE’s  House  of  Magic. 

Changes  planned  in  the  GE  exhibit 
are  aimed  principally  to  take  care  of 
the  traffic  jams  encountered  in  cer¬ 
tain  parts  of  the  building  on  busy 
days  last  year,  and  to  provide  enough 
new  entertainment  “to  enable  us  to 
invite  some  of  the  people  who  visited 
us  last  year  to  come  back  again,” 
said  H.  H.  Barnes,  commercial  vice- 
president.  One  new  feature  will  be 
a  glass  house,  completely  furnished, 
to  tell  the  story  of  wiring  and  elec¬ 
trical  appliances.  The  number  of 
television  receivers  and  available 
space  at  the  television  demonstrations 
.are  being  doubled. 

No  Television  Ads  Planned 
With  advertising  of  television  re¬ 
ceivers  being  held  in  abeyance  by  the 
recent  FCC  order,  RCA  Manufactur¬ 
ing  Company,  Inc.,  has  made  no  spe¬ 
cial  plans  to  attract  readers  through 
newspaper  advertising  this  year,  ac¬ 
cording  to  D.  J.  Finn,  advertising 
manager.  Last  year  the  introduction 
of  television  by  RCA  coincided  with 
the  opening  of  the  World’s  Fair,  and 


- -  - - —  Futurama  theme  of  the  exhibit  with  .  ,  „ 

%  Business  will  retell  its  story  the  scheduled  newspaper  advertising  accordingly  every  television  adver- 
^ugh  the  vehicle  of  the  New  York  of  the  different  General  Motors  di-  tisement  carried  a  box  inviting  the 
World’s  Fair  in  1940.  visions  this  year.  reader  to  see  a  demonstration  of  tele- 

"Faturama**  Improved  'The  American  Telephone  &  Tele-  vision  ^  the  RCA  Building  at  the 

WUliam  S.  Knudsen,  president  of  graph  Company  likewise  has  asked  Fair,  ^ese  advertisement  which 
^eral  Motors,  has  announced  that  its  18  subsidiaries  in  the  Bell  System  appeared  in  virtually  every  New 
improvements  and  changes  have  to  incorporate  the  Fair  theme  in  their 
^  made  to  the  “Futimama,”  uni-  newspaper  advertising  which  reaches  " 

a  vast  audience.  According  to  Harry 
Wilcox,  AT&T  advertising  manager, 
the  subsidiaries  did  “quite  a  bit”  of 
this  advertising  last  year.  Copy  ideas 
recently  were  sent  to  the  18  oper- 

_ _ _  aling  companies.  “Don’t  forget  to 

^  Motors  Building  reached  about  telephone  home”  was  one  of  the  provide  almost  twice  as  much  room  scene, 

‘iOOO.OOO.  slogans  impressed  upon  prospective  for  the  many  electronic  wonders  that  International  Business  Machines 

General  Motors  will  complete  by  Fair  visitors  among  newspaper  read-  have  come  out  of  RCA’s  laboratories.  Corporation  will  bring  to  New  York 

'Pening  date  one  of  the  most  inten-  ers  in  last  year’s  series  of  ads,  and  Television  for  the  home  will  be  the  for  two  days  during  May,  as  its  guests, 

reforestation,  housing  and  high-  at  the  Bell  System  Exhibit  in  six  principal  theme  for  the  1940  display.  (Continued  on  page  30) 


y***lly  considered  the  exhibit  which 
stole  the  show”  at  the  1939  Fair. 
Attendance  at  the  Highways  and 
norixons  Exhibit,  as  the  Futurama 
^  known  formally,  was  5,180,000, 
*““6  the  total  of  visitors  at  the  Gen- 


These  advertisements  which 
rery  New 
and  continued 
throughout  the  summer,  were  in  the 
nature  of  a  special  newspaper  sched¬ 
ule  and  were  not  part  of  RCA’s  reg¬ 
ular  advertising  program,  Mr.  Krause 
said. 

The  RCA  Building  and  its  interior 
have  been  completely  redesigned  to 


Many  of  the  15  companies,  sponsor¬ 
ing  the  Petroleum  Industry  Exhibit 
“whooped  up  the  Fair”  in  their  news¬ 
paper  advertising  last  year,  with  the 
lesult  that  attendance  at  the  exhibit, 
which  was  not  up  to  expectations 
during  the  early  months  of  the  Fair, 
rose  considerably  toward  the  close 
of  the  season.  'Total  attendance  was 
5,000,000.  The  increase  in  attendance 
was  attributed  in  part  at  least  to  the 
newspaper  advertising  efforts  of  nu¬ 
merous  oil  companies,  which  used  the 
slogan  “Drive  to  the  Fair”  in  their 
regularly  scheduled  newspaper  ad¬ 
vertising. 

Plans  of  the  individual  companies 
this  year  have  not  been  announced, 
but  it  is  anticipated  that  the  reg¬ 
ular  newspaper  advertising  of  the 
various  concerns  again  will  feature 
the  Fair  and  the  Petroleum  Exhibit 
during  1940.  The  exhibit  has  been 
redesigned  by  Walter  D.  Teague,  in¬ 
dustrial  designer,  to  tell  the  story  of 
progress  made  through  the  use  of  oil 
ciid  some  2,000  petroleum  products 
used  in  travel  and  transportation,  in 
homes  and  on  farms,  and  in  manu¬ 
facturing  and  industry. 

“Railroads  on  Parade,”  created  to 
promote  a  better  understanding  on  the 
part  of  the  public  of  the  job  the  rail¬ 
roads  are  doing,  will  have  new  units 
this  year  bringing  the  exhibit  up-to- 
date.  Newspaper  advertising  in 
amusement  sections  of  New  York 
dailies  will  again  have  a  part  in  plans 
for  publicizing  this  industry’s  story. 
The  new  “Railroads  on  Parade”  will 
include  a  musical  extravaganza.  Last 
year  the  Railroad  Building,  sponsored 
by  the  Eastern  Presidents’  Confer¬ 
ence,  attracted  8,000,000,  while  paid 
admissions  to  “Railroads  on  Parade” 
totaled  1,250,000. 

Rocket  Travel  Visualized 
The  transportation  industry’s  story 
is  being  amplified  by  the  Chrysler 
Motors  Exhibit  featuring  dramatic 
motion  pictures  and  by  a  new  version 
of  “Rocketport,”  a  display  that  seeks 
to  visualize  the  future.  An  actual 
locket  ascension  is  included  in  the 
fantastic  conception  of  rocket  travel 
climaxing  Chrysler’s  history  of  trans¬ 
portation.  Three  theatres  are  housed 
in  the  Chrysler  Building.  Last  year’s 
visitors  to  the  Chrysler  exhibit  totaled 
7,055,018. 

An  entire  new  wing  containing  a 
theatre  with  a  revolving  stage  is  be¬ 
ing  added  to  the  Ford  Pavilion,  visited 
last  year  by  8,181,067  persons.  With 
the  emphasis  of  the  1940  Fair  on 
entertainment.  Ford  officials  deter¬ 
mined  to  add  a  theatre  where  free 
shows  of  a  varied  nature  will  be 
presented. 

The  B.  F.  Goodrich  Company  is  trip¬ 
ling  seating  capacity  of  its  outdoor 
arena  where  more  than  5,000,000  per¬ 
sons  last  year  witnessed  anti-skid  tire 
demonstrations  of  a  troupe  of  “Death 
Dodgers.”  Among  the  major  changes 
to  Goodrich’s  attractions  are  five  new 
animated  displays,  rounding  out  ex¬ 
hibits  of  many  of  the  company’s  32,000 
rubber  products. 

The  1940  “Wonder  World  of  Chem¬ 
istry”  exhibit  of  the  E.  I.  du  Pont  de 
I'lemours  &  Company  is  featuring  the 
first  public  showing  of  steps  in  the 
manufacture  of  nylon  hose.  Second 
in  interest  is  likely  to  be  a  dramatic 
presentation  closing  the  journey 
through  the  exhibit,  employing 
“streamlined  showmanship”  in  keep¬ 
ing  with  the  scientific  progress  it  in¬ 
terprets.  'Throughout  the  whole  ex¬ 
hibit,  emphasis  will  be  placed  on  the 
color  and  beauty  which  chemistry 
contributes  to  the  contemporary 


OR  &  PUBLISH  E; 

George  Nelson 
New  Ad  Director 
Of  Phila.  Record 

John  Denison,  Jr.,  Is 
Assistant  Director,  Richard 
Fishel,  Local  Manager 


Busy  Program  Scheduled 
For  NNPA’s  Convention 

Convened  in  Waldorf  April  21-24,  Promotion 
Men  Will  Hear  National  Speakers,  Hold  Prob¬ 
lems  Clinics,  Review  Year's  Work 


Philadelphia,  April  16 — George  ’ 
K*—  Nelson  has  been  appointed  advertisi: 

director  of  the  Philadelphia  Record 
succeed  the  late 
Richard  C. 

Laughlin,  who 
died  last  week, 

according  to  an  ■ 

^  annnounce-  ■ 

ment  made  today  HR 
I  w  by  the  Record  jjt^/ 

^  management.  m 

Mr.  Nelson 
has  been  a 

member  of  the  ■ 

Record  Advertis-  n  H 

f  V  ing  staff  since  - ® 

1932.  For  six  Geo.  W.  Ntlto 

months,  he  was 


NEARLY  100  of  the  nation’s  foremost  World-Telegram,  Employment;  Ken- 
newspaper  promotion  experts,  a  neth  Mason,  New  York  Sun,  Member- 
record  attendance,  representing  dai-  ship;  Irvin  S.  Taubkin,  New  York 
lies  from  coast-to-coast,  will  con-  Times,  Promotion  Service,  and  Elsa 

Lang,  New  York  Herald  Tribune, 

2:30  afternoon  William 

If  Howard,  executive  vice  -  president, 

■  »  *  Macy  &  Co.,  New  York  depart- 

' ‘Taking 


I  Guesswork  Out  of  Retail  Advertising,” 

I  L  checking  results  of  retail  advertising, 

B  and  at  3  o’clock  C.  E.  McKittrick, 

eastern  advertising  representative, 
Chicago  Tribune,  will  present  the 
Tribune’s  new  survey  of  radio  lis- 

^ Circulation  promotion  and  classified 
^  I  c  L  v  I  w  ..  promotion  techniques  will  be  dis- 

o  .  ran  nox  van  ei  cussed  at  the  clinic  following  Mr.  Mc- 

verge  on  New  York  next  week  for  Kittrick’s  presentation, 
the  11th  annual  convention  of  the 
National  Newspaper  Promotion  As¬ 
sociation  at  the  Waldorf-Astoria, 

April  21-24. 

Looking  back  over  a  year  that  has 
seen  more  and  more  newspapers  be¬ 
come  research  conscious,  a  condition 
brought  about  by  their  individual 
and  united  efforts,  NNPA  members 
will  review  their  accomplishments 
during  the  p^t  year,  formulate  plans 
for  the  coming  year,  and  will  seek 
from  the  four  days  of  sessions  some 
clue  for  a  technique  that  will  make 
for  greater  advertiser  and  reader 
of  their  respective  newspapers. 

■reckenridq*  to  Talk 


SCRAP  OF  NEWSPAPER 

laTfii  /iT  KniTOR  &•  I’l  RMSHfR  \>y  Bruce 
Kusurll,  I -os  Anodes  Times. 


Robinson,  general  manager  and  direc-  a  review  of  the  contest  entries,  and 
tor  of  research.  Federal  Advertising  at  3  p.m.,  NNPA  delegates  will  meet 
Agency,  will  present  at  3:15  that  af-  in  the  Assembly  Suite  for  the  annual 
ternoon.  A  research  clinic  will  follow  election  of  officers  and  appointment  of 
They  also  will  hear  Wilder  Breck-  at  3:45.  committees  to  mark  the  close  of  the 

enridge,  sales  manager.  Bureau  of  Leslie  Davis,  Wall  Street  Journal,  is  convention. 

Advertising,  ANPA,  present  new  facts 
on  the  Bureau’s  Continuing  Study  of 
Newspapers,  scheduled  as  a  slide  film 
talk,  and  will  listen  to  Colonel  Frank 
Knox,  editor  and  publisher,  Chicago 
Daily  News,  the  convention’s  princi¬ 
pal  speaker,  give  management’s  point 
of  view  on  promotion. 

Presentation  of  the  Editor  &  Pub¬ 
lisher  Promotion  Contest  awards  at 
2  pjn.,  Wednesday,  in  the  Assembly 
Suite  on  the  fourth  floor,  where  the 
NNPA  convention  will  be  concen¬ 
trated,  will  be  another  feature  of  the 
program.  Arthur  Robb,  editor.  Editor 
&  Publisher,  will  make  the  presenta¬ 
tions  which,  in  addition  to  the  en¬ 
graved  silver  loving  cup,  consists  of 
a  plaque  and  several  certificates  of 
merit. 

Based  on  the  convention’s  theme, 

“Successful  Newspaper  Promotion,” 

NNPA  members  will  participate  in 
shop  clinics  Tuesday  and  Wednesday, 
during  which  examples  of  successful 
newspaper  promotion  will  be  dis¬ 
cussed. 

Veit  to  Preside 

Ivan  Veit,  New  York  Times,  and 
NNPA  president,  will  chairman  the 
clinics. 

Sunday,  April  21,  although  listed  as 
opening  the  conventions,  will  feature 
a  5  p.m.  cocktail  party  and  get-to¬ 
gether  and  a  dinner  and  entertain¬ 
ment  at  La  Conga,  Broadway  night 
spot,  for  members  and  guests  at 
7:30  p.m. 

Delegates  will  wade  into  the  busi¬ 
ness  at  hand  at  10  the  following  morn¬ 
ing  when  six  committee  reports  will 
be  heard.  These  will  be  made  by 
W.  J.  Byrnes,  Chicago  Tribune,  Trade 
Paper;  Raoul  Blumberg,  Washington 
Post,  Statistical;  Lee  Tracy,  New  York 


served  two  years  as  classifi^  adver-  | 
tising  manager  and  ret.urned  to  the 
national  advertising  department  in 
September,  1938,  as  manager. 

Richard  M.  Fishel  has  been  ap¬ 
pointed  local  advertising  manager  to 
succeed  Mr.  Nelson.  He  has  been 
with  the  Record  since  1936,  assigned 
to  department  store  advertising  dur¬ 
ing  that  time.  He  came  to  the  Rec¬ 
ord  from  the  Pittsburgh  Post-Gazette, 
where  he  handled  department  store 
advertising.  While  in  Pittsburgh,  he 
also  had  several  years  exjierience  in 
merchandising  and  advertising  with 
the  Kaufman  store.  He  is  a  graduate 
of  the  University  of  Pennsylvania. 

CHARGES  7  WITH  LIBEL 

Seven  representatives  of  the  Pitts¬ 
burgh  Post-Gazette  were  charged  with 
libel  April  6  in  informations  filed  be¬ 
fore  Squire  George  Kushner  of  Pod 
Vue,  by  George  Derkaez,  Pittsburgh 
Communist,  who  was  mentioned  w 
the  newspaper’s  account  of  reported 
selling  of  Soviet  citizenship  pai^rs- 
Those  charged  with  libel  are:  Oliver 
J.  Keller,  vice-president  and  gen¬ 
eral  manager;  W.  U.  Christman,  man¬ 
aging  editor;  Roger  H.  Forger,  bua- 
ness  manager;  Ray  Foudray,  circula¬ 
tion  manager;  Leo  A.  Wise,  secre¬ 
tary-treasurer;  Daniel  Nicoll,  asso¬ 
ciate  publisher  and  Ray  Sprigle,  st 
writer, 

LE  QUATTE  "uVIPROVING 

H.  B.  Le  Quatte,  head  of  the 
York  advertising  agency  bearing 
name,  who  underwent  an  openah® 
for  removal  of  a  kidney  stone 
27,  was  resting  comfortably  in  I'*® 
York  Hospital  this  week  and  is  ® 
pected  to  return  to  his  home  soon. 


"Tearing  down  our  majestic  cliffs  to  print  such  drivel!' 

DraZi'ii  for  I'.ditor  &  Piblishf.r  hy  Ben  F.  tlainmond,  ll'ieliifa  (Fan.)  Eagle. 


8th  ASNE  Convention 
ield  in  Washington 


FDR  KAYOS  CAMERA 

Presidenf  Roosevelt  opened  the 
1940  baseball  season  at  Griffith 
Stadium,  Washington,  Tuesday  af¬ 
ternoon  with  a  pitch  that  went 
wild  and  bowled  over  a  Washing¬ 
ton  Post  news  camera.  The  Post 
used  the  picture  snapped  just  be¬ 
fore  the  camera  was  knocked  to  the 
ground. 


President  Donald  Sterling  Notes  Increased  Cir¬ 
culation  as  Mark  of  Recent  History  .  .  .  Off- 
the-Record  Talk  with  President  Roosevelt 


i  Wallace  of  the  Louisville  Times  pre- 
/  \  j  siding  and  featuring  an  off-the-record 

^  11  address  by  Rear  Admiral  John  W. 

U  Greenslade  of  the  United  States  Navy, 
^  U/  and  a  talk  by  James  R.  Wiggins  of 

V  the  St.  Paul  Dispatch  and  Pioneer 

^  y  Press  on  “How  Editors  Deal  with  Ad- 

^jj/  ministrative  Problems.” 

Circulation  problems  and  the  part 
WlL  ra.  editors  may  play  in  their  solution 

’  y  were  discussed  by  M.  G.  Sullivan, 

circulation  director  of  the  Gan- 
nett  Newspapers;  “Contempt  Citations 
RIST  Against  Newspapers”  was  the  topic 

)NS  assigned  to  Ralph  Coghlan  of  the 

St.  Louis  Post-Dispatch. 

igland  and  The  Friday  evening  banquet  fea- 
in  America  tured  an  off-the-record  debate  on  the 
the  lounges  third  term  issue  in  which  the  fol- 
ki  D  a"  lowing  participated:  Secretary  Harold 
and  an  PA  l  Ickes,  Senator  Claude  Pepper  of 
Florida,  Glenn  Frank  and  Wendell 
UK  &  KUB-  wiiikie  William  Allen  White,  editor 
p  I  "k"  ll'o  Emporia  Gazette  and  former 
'■  1  °,A  ASNE  president,  “refereed.” 

On  OUT  WdS  ^ 

DANIEL  CITY  EDITOR 

I  winter  in  Appointment  of  Charles  W.  Daniel 
caricature,  as  city  editor  and  Scott  Myers  Sum- 

-  mers  as  telegraph  editor,  was  an- 

■iting  fol-  oounced  recently  by  John  O.  Nelson, 
itoria’l  im-  executive  editor  of  the  Raleigh 
Gorman  of  ^  ^  "Eimes.  Daniel,  who  succeeds 

ind  a  first-  i^oWitt  Carroll  on  the  city  desk, 
iB  of  Huev  served  for  two  years  as  city  editor 
James  M.  ll'®  Washington  (N.  C.)  Daily 
pans  fLa  )  Summers  served  for  two  years 

as  editor  of  the  Goldsboro  (N.  C.) 
was  given  ^^^s-Argus  before  going  to  Raleigh. 

with  Tom  DROPPED 

Washington,  D.  C.,  April  15 — ^The 
Department  of  Justice  has  advised 
the  Federal  Communications  Commis- 
sion  that  prosecutive  action  against 
a  o’  Gold”  and  “Mead’s  Bakery” 

/  ‘  programs,  on  the  theory  that  they  con- 

*  stitute  lotteries,  “should  not  be  in- 

stituted.”  Before  the  Department  of 
Justice  for  advisory  opinions  are  five 
other  programs  in  which  lottery  is 
suspected. 


ai  convemion  oi  uie  discussion  of  features  with 

*ty  of  Newspaper  Editors  opened  following  participating:  George  B.  ^ 

Armstead,  Hartford  (Conn.)  Couraiit; 

H.  R.  Pinckard,  Huntington  (W.  Va.)  - 

Dispatch;  Arthur  K.  Remmell,  Fort  E  &  1 
Wayne  (Ind.)  News  Sentinel;  Marvin 
H.  Creager,  Milwaukee  (Wis.)  Jour-  Al 

nal;  N.  F.  Maddever,  Niagara  Falls  p^i  0, 
(N.  Y.)  Gazette;  Dwight  Marvin,  Troy  fhe  Con 

(N.  Y.)  Record;  W.  S.  Gilmore,  De-  Pol  (Pai 

troit  (Mich.)  News;  Dwight  Young,  and  corridi 
Dayton  (Ohio)  Journal  and  Herald;  ing  and  ir 
Dr.  George  Gallup,  director,  American  convention 
Institute  of  Public  Opinion;  Robert  M.  visiting  nev 
Mr.  Sterling’s  address  launched  a  Hall,  sales  manager,  United  Features  LISHER. 
-"-day  meeting  highpointed  as  usual  Syndicate;  Gardner  Cowles,  Jr.,  Reg-  utes  to  c 
:  h  an  off-the-record  conference  ister  &  Tribune  Syndicate.  spent 

h  President  Roosevelt,  and  includ-  On  the  morning  program  for  Friday  bor"  " 
a  session  with  Sumner  Welles,  were  Ben  M.  McKelway,  managing  “''f* 
.rder-Secretary  of  State,  just  re-  editor  of  the  Washington  Star,  to 
■Jmed  from  a  first  hand  survey  of  speak  on  “Streamlining  Newspapers  ; 

-sce  and  war  prospects  in  Europe.  Neil  H.  Swanson,  managing  editor  of 
a  down-to-earth  discussion  of  the  the  Baltimore  Evening  Sun,  reporting  a  review 
pirations  and  problems  of  news-  on  laboratory  experiments  to  develop  lowed  by 
r*pers  and  newspapermen,  the  Ore-  better  news  presentation;  Douglas  provemer 
I®  editor  suggested,  “let  us  not  take  McMurtrie,  director  of  typography  for  the  Flint 
wives  too  seriously,”  Ludlow  Typograph  Company;  and  hand^  rev 

There  are  stresses  and  strains  John  S.  Knight  of  the  Akron  Beacon-  Longs  pc 
plenty,  but  the  winds  of  acute  public  Journal  and  Miami  Herald  to  talk  on  Thompsoi 
-iWest  shift  frequently  and  further-  the  inviting  subject,  “Running  a  Item-Tril 
-ufe  we  do  not  all  go  cockeyed  at  Newspaper  Without  Competition.  The  af 

it  same  time,”  he  consoled 'the  con-  Norman  B.  Deuel  was  scheduled  for  over  to  a 


igainst  a  backdrop  of  unprece- 
sit«d  casualties,  newspapers  to  be 
iicessful  must  present  a  picture  of 
try  day  practices  of  fair  play  that 
ites  and  holds  the  faith  of  the 
■der,  the  retiring  president  of 
^NE  counselled.  But  he  added  this 
iftical  note  “on  the  business  side, 
e  newspaper  must  balance  its 


Mobile,  Ala.,  April  16 — R.  B.  Chan¬ 
dler,  president  of  Mobile  Daily  News¬ 
papers,  Inc.,  publishers  of  the  Press 
and  Register,  today  announced  that  a 
suit  by  United  Press  Associations  in 
U.  S.  district  court  against  the  pub¬ 
lishing  firm  has  been  settled.  Simul¬ 
taneously,  night  wire  service  to  the 
Register  by  United  Press  was  re¬ 
sumed. 

ADDS  FEATURE  PAGES 

Addition  of  two  new  feature  picture 
pages  to  Saturday  editions  of  the  San 
Francisco  News  began  April  13.  Both 
were  in  color.  A  weekend  amusement 
section  page  edited  by  Claude  A.  La 
Belle,  News  drama  critic,  reviews 
pictorially  outstanding  films.  “The 
News  Sportographs,”  edited  by  Ed 
Neal,  gives  a  pictorial  review  of  a 
current  sports  activity. 

MODEL  HOME  SECTION 

The  Oil  City  (Pa.)  Blizzard  in  con¬ 
junction  with  the  first  model  home 
sponsored  by  the  daily  issued  a  12- 
page  Model  Home  section  on  April  4. 
The  edition  carried  more  than  4,500 
lines  of  advertising.  J.  Kenneth  Staats 
is  advertising  manager. 
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135  Dailies  and 
2,700  Weeklies 
On  Sunkist  List 


appear  in  wholesale  and  retail  trade  elected  chairman  of  the  Northern  .  j  n  I 

publications  and  farm  papers.  The  California  Chapter,  American  Asso-  Qlld  AcCOUnte| 

Sunkist  thrice-weekly  CBS  radio  pro-  ciation  of  Advertising  Agencies.  Ar-  - 

gram  with  Hedda  Hopper  also  will  thur  C.  Farlow  of  J.  Walter  Thomp-  TOBIN  PACKING  CO.,  Fort  Dodge 
continue,  supported  by  outdoor  bul-  son  Co.,  was  named  vice-^chamman  ^  named  H.  B.  LeQuatte,  Inc 


letins  and  posters. 

Weekly  List  Extended 

Extension  of  the  list  of  weekly  pa¬ 
pers  is  in  line  with  Eller’s  belief  that 
there  is  greater  room  for  improved 
sales  in  small  markets  than  in  large 

_  ,  ,  .  .  ones,  where  sales  efforts  have  been 

The  second  week  m  May  wdl  bring  ^  ^  ^on- 

the  first  insertions  in  one  of  the  larg-  ^equently  part  of  the  appropriation 


$274,000  for  Newspapers 
In  Campaign  Breaking 
Second  Week  in  May 


and  Fred  Duerr  of  Ruthrauff  &  Ryan,  New  York,  to  direct  the  advertisir 
Inc.,  was  elected  secretary  and  trea-  foj.  company’s  new  canned  all  pori 

product,  trade-marked  Brunch.  New; 
Vernon  Bowen  has  joined  J.  M.  paper  test  campaigns  will  be  launche: 
Mathes,  Inc.,  as  a  member  of  the  copy  next  month. 

department.  Mr.  Bowen  was  formerly  Gordon  Fennell  Co.,  Cedar  Rapid; 
with  Ralph  H.  Jones  Co.  la.,  combination  export  house,  an- 

SiDNEY  M.  SUNDELL,  formerly  copy  nounces  the  appointment  of  Irwi: 
chief  of  Blaker  Advertising  Agency,  Vladimir  &  Co.,  Inc.,  New  York,  to 


est  advertising  campaigns  ever  un-  25  men  to  the  New  York,  has  joined  the  copy  de-  handle  the  foreign  advertising  of  tho 


dertaken  by  the 
California  Fruit 
Growers  E  x  - 
change.  More 
than  $1,000,000 
will  be  available 
for  the  s  i  X  - 
months  Valencia 
sales  effort,  of 
which  approxi¬ 
mately  $274,000 
will  go  to  news¬ 
papers  in  the 
United  States 
and  Canada. 

Final  plans  for 


dealer  service  staff  which  numbers  partment  of  the  Chas.  Dallas  Reach  American  Disinfecting  Co.,  Sednlis. 


30  at  present.  The  new  men  will  op- 


Company  of  Newark  and  New  York.  Mo. 

Welch  Grape  Fruit  Co.,  Westfield 


erate  principally  in  third-structure  Other  addkions  to  the  staff  include 
fields. 

The  newspaper  campaign  will  be 
broken  to  provide  10  insertions  dur- 


Clarence  R.  Holmberg,  formerly  of  N.  Y.,  is  conducting  a  newspaper 

W.  I.  Tracy,  Inc.,  and  Gardner  Ad-  campaign.  H.  W.  Kastor  &  Sons,  s 

vertising  Company,  production  man-  the  agency 

ing  parts  of  May  and  June,  on  a  'i^er;  John  H.  Hanfield,  formerly  of  J.  Walter  Thompson  Company,  Chi- 
twice-a-week  basis,  then  skipping  a  Maloney,  Inc.,  traffic  manager;  cago,  has  been  named  to  handle  the 

month  or  six  weeks,  and  then  10  rnore  William  L,  Humbach,  formerly  of  account  of  H.  C.  Cole  Milling  Co. 

twice-a-week  insertions  in  July  and  Kelly  Nason  Agency,  New  York  and  Chester,  Ill.,  manufacturers  of  Omega 

August.  The  general  theme  of  the  Peltola,  formerly  of  T.  J.  Ma-  Flour. 

loney,  Inc.,  art  department.  Harold  LeRoy  A.  Kling  Company,  Chicago 
M.  Buckley,  formerly  of  the  New  agency,  is  handling  the  account  of 
York  Journal- American  has  joined  Vita  Culture  Laboratories,  Evanston, 
the  publicity  department.  Ill.,  manufacturers  of  Vitamin  B-1  for 

Richard  E.  Goebel,  long  in  the  ad-  plant  life, 
vertising  business  of  the  Pacific  Jim  Duffy,  Inc.,  Chicago  agency,  is 
Northwest,  has  joined  Ruthrauff  &  releasing  copy  to  newspapers  on  Chief 
Ryan,  Inc.,  advertising  agency  at  Seat-  Pontiac  Beer,  product  of  Wolverim 

V —  . .  WITT  TAM  M  MITMM  to  handle  production  and  mer-  Brewing  Co.,  Pontiac,  Mich. 

Eller,  advertising  manager  of  fmd  iftpnt  nf  Mnmm  Rnm«r  s  chandising  and  specialize  in  automo-  N.  W.  Ayer  &  Son  (Sao  Paulo)  has 


Russell  Eller 


the  Sunkist  drive  are  being  worked 
out  by  Exchange  officials  and  the  Los 
Angeles  office  of  Lord  &  Thomas, 
which  services  the  account.  Russell  Z. 


copy  will  be  the  same  as  that  used  in 
the  winter  campaign,  “Best  for  Juice 
and  Every  Use,”  with  such  additional 
suggestions  as  “A  Big  Help  to  Health,” 
and  “Health  Begins  at  Breakfast.” 


Among  Advertising  Folk 


liiiici,  TVT,,.^.v,  0  cnanaising  ana  specialize  in  auiomo-  in.  w.  /\yer  &  oon  i,Dao  rauio;  nas 

growers  organization  told  Editor  &  p  y  Prvl’iivnVnic  ’n  ^^ve  and  food  advertising.  Irene  been  appointed  to  handle  the  adver- 


v/Ag.c****A.«A*v^.A  - ;  -or  Pparcinn  Tno  PnliimKnc  H  ^crannxr  ^^^e  ana  looa  aaverusing.  ikene  ueen  appoiniea  lo  nanaie  me  aaver- 

Sllv  ""newIoaoeTs  ^  will^  r^edve  20  has  been  nam’ed  chairman  of  the  newly  Hagerstrom,  prominent  Northwest  tising  of  “A  Sul  America”  food  prod- 
Wack  and  wSite  insertions'^  col-  appointed  Ohio  publicity  and  develop- 
umns  by  10  inches,  and  copy  also  will  commission  which  has  been  au- 

go  to  2,700  weeklies  on  the  Western  thonzed  to  employ  newspaper,  maga- 


agency  woman,  also  joined  the  ucts  for  C.  de  Castro  Ribeiro  in  Brazil, 
agency’s  staff  at  Seattle.  Newspapers,  car  cards  and  radio  will 

The  appointment  of  L.  Martin  be  used. 


M  iwt  «,Ub  thp  ex  radio  and  billboard  advertising  Krautter  has  been  named  advertising  Duncan  A.  Scott  &  Company,  with 

Newspaper  Union  .hst,  with  the  ex-  publish  pamphlets  and  bulle-  and  sales  promotion  manager,  the  offices  m  San  Francisco  and  Los  An- 

ception  of  California  and  Florida  pa-  carrying  out  its  duties.  A  sum  Crosley  Corporation,  it  was  announced  geles,  have  been  appointed  West  Coast 

the  nrst  time  ounKist  e-nnnnn  ^ — T - - •  X  1  this  week  by  Thomas  W.  Berger,  gen-  representatives  of  Dental  Surrey,  Den- 
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York.  Philadelphia  and  Chicago. 
Assessment  Raised 

Preliminary  estimates  for  the  cam 


Lord  &  Thomas,  Chicago,  is  the  agency. 

Phila.  Electric  Co. 
Wins  Ad  Award 

Philadelphia.  April  16  — The  storj' 


^rs.  "^bis  U  uic  Y-  X  $20,000  has  been  appropriated.  -  _ 

has  used  such  a  large  list  of  weeklies.  ^  Walter  Seiler  president  of  the  ^ral  sales  manager.  Mr.  Krautter  was  tal  News,  and  Dental  Laboratory  Re- 
There  will  be  a  series  of  s^  half  _  Krasselt  '  Co.,  Milwaukee  with  the  Cramer-Krasselt  Company,  view. 

pages  in  color  in  American  Weekly,  has  announced  the  appoint-  Milwaukee  agency,  for  four  years  as  A  special  electric  campaign  for  the 

This  Week,  the  Metropolitan  Group,  Richard  B.  Skeen  to  the  copy  copy  chief.  Before  entering  the  ad-  southern  territory  of  Public  Servici 

and,  the,  three-market^  gjrou^,  JNew  Skeen  has  been  an  account  vertising  agency  business  10  years  Company  of  Northern  Illinois  started 

™  executive  and  member  of  the  copy  ago,  Mr.  Krautter  had  been  engaged  in  April  8th  with  a  full  page  ad,  followed 

staff  of  Erwin,  Wasey  &  Co.,  Ltd.,  Chi-  the  retail  sales  of  household  appli-  by  a  series  of  smaller  advertisements 
cago,  for  the  last  year  and  a  half,  and  ances. 

paign  had  indicated  that  $800,000  prior  to  that  was  director  of  sales  of  TUV/TDIIT/^'M 

would  be  available  for  the  summer  the  Snowden  Hardwood  Export  Co.  COAST  CAMrAlCrW 
Sunkist  campaign  at  the  usual  adver-  Victor  F.  Giebish,  formerly  with  the  To  merchandise  its  new  “marvel- 
tising  assessment  of  5  cents  per  box.  Columbia  Broadcasting  System  as  rep-  lined”  beer  can,  Pacific  Can  Com- 
Because  of  a  number  of  conditions,  resentative  of  Radio  Sales,  Inc.,  has  pany  has  announced  a  “Name-the- 
including  the  curtailment  of  the  been  appointed  to  the  agency’s  radio  Container”  contest  with  588  cash  of  how  a  Philadelphia  electric  iron 
Florida  Valencia  crop  due  to  freez-  department.  prizes  which  will  be  the  theme  of  a  concern  increased  its  production  92''c 

ing,  a  larger  than  usual  California  George  Dunham  of  Boston,  has  $40,000  advertising  campaign  starting  and  wages  128%  in  less  than  a  year 
crop  with  excellent  fruit  in  all  sizes,  joined  the  Pacific  National  Adver-  early  in  June.  Acme  Beer  is  now  because  of  additional  sales  resulting 
and  the  loss  of  the  European  market  tising  Agency,  Seattle  headquarters,  using  the  Pacific  Can  Company’s  new  from  an  extensive  newspaper  adver- 
which  this  year  will  get  only  a  few  as  assistant  manager,  according  to  an  “marvel-lined”  can.  This  brand  will  tising  campaign  was  revealed  here 
hundred  carloads  of  fruit  as  com-  announcement  made  by  William  H.  be  featured  along  with  the  container  last  night  at  the  thirtieth  annual  meet- 
pared  with  4,000  or  5,000  in  normal  Horsley,  president.  Dunham  has  been  in  ads  appearing  in  32  California  ing  of  the  Sales  Managers  Association 
times,  the  advertising  assessment  was  in  the  agency  business  for  the  past  35  newspapers.  On  the  day  the  contest  of  Philadelphia  at  the  Bellevue  Strat- 
raised  to  7  cents  by  the  board  of  di-  years,  specializing  in  administration  starts  1, 000-line,  full-color  ads  will  ford. 

and  accounting.  The  addition  of  break  in  Sunday  newspapers,  and  500  As  a  result  of  this  unusual  adver- 
James  Allan,  as  art  director  was  also  and  400-line  black-and-white  ads  tising  success  and  a  scientific^J' 
announced.  will  follow.  Leon  Livingston  Avency,  planned  and  presented  sales  campai^- 

Donaldson  B.  Thorburn,  assistant  San  Francisco  is  placing  the  account,  the  Proctor  Electric  Company  and  its 

effectiveness  during  the  past  year,  sales  promotion  and  advertising  man-  TT-pHptp  pj  v,-^^were 

Eller  said,  when  a  study  was  made  of  ager  of  Shell  Od  Company,  Inc.,  has  I  *  Company,  Philadelphia,  we 

results  in  towns  where  newspaper  ad-  announced  his  resignation  to  become  Warren  E.  Kraft,  Seattle  manager  the  winners  of  the  Howard  O.  ra™ 
vertising  was  used  exclusively  along  effective  May  1,  after  which  he  will  of  Erwin,  Wasey  &  Co.,  has  been  named  Award  “for  the  outstanding  contnbu- 
with  This  Week  and  American  Week-  leave  for  an  extended  trip  in  Latin  chairman  of  the  Washington  Chapter  tion  to  the  science  of  distribution  m 
ly.  Last  year’s  crop  was  8%  below  America  to  cover  motion  picture  and  of  the  American  Association  of  Ad-  1939.” 

the  average  for  the  preceding  two  writing  assignments.  Before  joining  vertising  Agencies.  N.  W.  Moggee,  About  35  of  the  country’s  leadmg 

years  he  reported  so  any  market  Shell’s  advertising  department,  Thor-  head  of  the  office  of  the  J.  Walter  business  organizations  competed 

doing  8%  less  business  was  getting  its  '^as  bank  editor  of  the  Well  Thompson  Co.,  at  Seattle,  has  been  the  award.  Honorable  mention  wen 

rpffiilar  sharp  Tn  thp  pvrliisivp  nows  Street  Journal  in  New  York,  and  pre-  named  vice-chairman  and,  George  to  Sonotone  Corporation.  Elmsio^ 
paper  markets,  however,  it  was  found  viously  city  editor  of  the  Journal’s  Pa-  Weber,  of  Seattle,  secretary -treasurer.  N.  Y.,  and  American  Airlines, 

that  business  was  7%  above  the  na-  Coast  Edition.  TTCP  OOtX  CDlir'P  Field,  N.  Y. 

tional  average.  Edward  A.  Rogers,  has  resigned  from  UOR  lUJlV-e  The  award,  a  bronze  plaqiw. 

National  magazines  also  will  be  the  art  staff  of  Lord  &  Thomas  to  be-  Libby,  McNeill  &  Libby,  Chicago,  presented  to  the  two  winners  by  ^ 

used,  four  color  back  pages  being  come  art  director  of  the  Lynn  Baker  plans  to  use  rotogravure  sections  and  H.  Warmee,  chairman  of  1"® 

scheduled  for  the  Saturday  Evening  Company,  recently  organized  Man-  a  magazine  distributed  by  newspapers  committee.  It  was  accepted  for 
Post,  and  the  principal  women’s  mag-  hattan  agency.  His  appointment  is  next  month,  for  a  special  offer  inviting  Proctor  Company  by  ^ 

azines.  Black  and  white  copy  stress-  effective  immediately.  mothers  to  try  its  baby  food.  J.  Wal-  Schwartz,  chairman  of  the  board; 

ing  the  use  of  orange  juice  will  run  in  Edwin  P.  Gerth  of  Gerth-Knollin  ter  Thompson  Co.,  Chicago,  is  the  on  behalf  of  the  advertising  agency 
Parents’  Magazine,  and  schedules  will  Agency,  San  Francisco,  is  newly-  agency.  John  Falkner  Arndt. 


rectors  at  the  last  minute. 

More  than  a  quarter  of  the  appro¬ 
priation  will  be  used  in  newspapers, 
this  medium  having  demonstrated  its 
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The  ADVERTISING  SURVEY 

By  WARREN  L.  BASSETT _ 

Road  to  Increased  Linage  Is  Steep 


pori|.\NOTHER  ANPA  CONVENTION  has  scheduled.  Trell  Yokum,  executive 
ews-l  come  around  and  we  devoutly  wish  vice-president,  is  in  charge,  and  others 
che;|  liat  it  could  be  heralded  with  a  strong  who  will  speak  are  Leonard  Bush, 
prediction  of  an  upward  march  in  lin-  vice-president  in  charge  of  media; 


ipkk  and  a  distinct  assurance  that  busi- 
aa-  aess  for  the  rest  of  the  year  will  get 
h»E  better  and  better.  The  hope,  how- 
It,  tc  ever,  seems  to  be  stronger  than  the 
f  the  facts.  Although  general  business  has 
laik  improved  considerably,  the  drive  to 
put  linage  figures  on  a  higher  level 
mntinues  to  meet  an  intangible  but 
stubborn  resistance.  Despite  a  first 
quarter  gain  in  automotive  linage  of 
k3%,  total  linage  for  the  period  is 
but  3.4%  above  a  year  ago.  And 
despite  the  extra  Sunday  in  the  month 
ind  the  Easter  period,  the  March  gain 
over  a  year  ago  was  but  2.2%,  accord- 
ag  to  Media  Records  measurements 
in  52  cities.  For  the  first  quarter,  total 
display  was  up  3.7%:,  national  up  3.6%, 
dnancial  3.2%,  department  store  2.7%, 
and  retail  2.1%. 

The  newspaper  fight  to  obtain  more 
advertising  dollars  continues  to  be 
hard  and  tough.  The  present  outlook, 
considering  the  war  abroad  and  the 
Presidential  year  here,  does  not  in¬ 
dicate  that  the  task  will  become  any 
easier.  But  perhaps  at  the  ANPA,  the 
Small  Dailies,  and  the  Promotion  con¬ 
ventions  next  week,  ideas  will  be 
presented  which  will  make  the  way 
smoother. 
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Agencies  Hosts  to  Publishers 
A.N0THER  ACTIVITY  of  next  week 
which  may  result  in  a  new  attitude 
toward  the  attainment  of  greater  lin- 
^  is  the  opportunity  the  ^publishers 
have  of  meeting  with  the  principals 
of  some  of  the  country’s  greatest  ad¬ 
vertising  agencies  and  discussing  mu¬ 
tual  problems  with  them.  Twelve  big 
agencies  have  extended  invitations  to 
publishers  to  be  their  guests  Monday 
dtemoon,  to  view  the  inside  workings 
of  an  agency  and  to  talk  with  the 
ohief  executives  of  various  depart¬ 
ments. 


Gordon  Aymar,  art  director;  Edward 
Batty,  in  charge  of  research;  Craig 
Davidson,  account  executive  in  charge 
of  Duz,  a  new  soap  product,  which  will 
be  the  account  demonstrated.  Two 
women  executives  will  also  speak. 
Miss  Mary  Shomier  and  Miss  Dorothy 
Constantine. 

E.  H.  Cummings,  vice-president  of 
William  Esty  Company  said: 

“Our  meeting  with  newspaper  pub¬ 
lishers  is  for  the  purpose  of  exchang¬ 
ing  views  on  advertising  agency  and 
newspaper  operation.  We  expect  to 
show  publishers  how  agencies  operate 
and  come  to  a  better  understanding 
on  how  we  co-operate  to  sell  more  of 
our  clients’  goods  and  services.’’ 

C.  A.  Brocker,  director  of  media, 
J.  Stirling  Getchell,  Inc.,  said  his 
firm  will  have  a  planned  presentation. 

At  Arthur  Kudner,  Inc.,  Lucien 
King,  head  of  the  media  department, 
and  A1  Corrigan,  will  show  studies  the 
agency  is  conducting,  discuss  copy 
testing,  etc. 

A.  V.  B.  Geoghegan,  vice-president 
of  media  and  production  will  be  host 
to  the  visiting  publishers  at  Young  & 
Rubicam.  The  group  will  be  taken 
on  an  informal  trip  through  the  agency 
and  meet  principal  executives. 

James  G.  Rogers,  Jr.,  will  be  in 
charge  at  Benton  &  Bowles.  It  is 
planned  to  conduct  a  trip  through  the 
agency.  Speakers  will  tell  how  the 
radio  and  media  departments  work. 

The  other  agencies  will  present  sim¬ 
ilar  programs. 


Despite  Troubles  America  Grew  Great 


FENNER  &  BEANE 


© 


Copy  Hits  “Prophets  of  Doom" 

A  CHEERING  NOTE  among  the  ad¬ 
vertisements  was  that  enunciated 
recently  in  paid  space  in  three  news¬ 
papers,  including  one  in  New  York, 
by  Fenner  &  Beane,  big  New  York 
Stock  Exchange  member  with  55 
First  tried  out  last  year,  the  plan  branch  offices  about  the  country.  Dis- 
^  so  successful  that  it  was  con-  counting  the  “prophets  of  doom”  and 
^ued  this  year  as  an  added  feature  emphasizing  the  fact  that  “no  country 
of  the  AP-ANPA  conventions  week  in  the  world  has  a  greater  future  than 
program.  Originated  by  Wilder  America,”  the  copy  urged  greater 
“feckenridge,  sales  manager  of  the  faith  in  the  future. 

Bureau  of  Advertising,  ANPA,  he  this  Titled,  “Despite  Troubles  America 
iear  again  handled  all  arrangements.  Grew  Great,”  the  copy  said; 

The  12  co-operating  agencies  are:  “We  are  exhorted  on  all  sides  by 

*nton  &  Bowles;  Batten,  Barton,  calamity  howlers.  They  remind  us 
f^tine  &  Osborn;  Compton  Adver- 
^g;  Arthur  Kudner;  Newell-Em- 
J.  Stirling  Getchell;  J.  Walter 
^mpson;  Young  &  Rubicam;  William 
McCann-Erickson;  Sherman  K. 

Nubbin  of  the  idea  is  to  permit  pub- 
®bers  and  agents  to  air  their  mutual 
Problems. 

A  number  of  the  agencies  have  gone 
great  pains  to  prepare  a  thorough 
^^ntation  of  the  myriad  details  of 
“?®ucy  work  on  a  specific  campaign. 

At  McCann-Erickson,  E.  F.  Wilson, 
ctor  of  media  plans,  will  be  in 
tat  carefully  planned  presen- 

on  with  charts  and  other  material 
Ltu  agency-newspaper  re- 

.  ''®Aip.  Vice-President  Harrison 
^  and  C.  A.  Posey,  vice-pres- 
At  service  director,  will  speak. 

,  Compton  Advertising  there  will 
informal  showing  of  what  hap- 
du  ti  in  «in  agency  from 

nnie  it  is  obtained  until  copy  is 


of  our  troubles  so  often  that  we  might 
be  in  danger  of  developing  a  national 
inferiority  complex,  except  for  one 
cheering  fact: 

“America  has  always  had  troubles 
—and  always  will  have.  Those  prone 
to  ‘view  with  alarm’  were  predicting 
our  national  doom  back  in  1837,  in 
1870,  in  1893  and  again  in  1907.  They 
are  still  doing  it.  But  they  have  al¬ 
ways  been  wrong.  And  meanwhile, 
fortunes  have  been  made  by  workers 
and  business  men  and  investors  who 
kept  their  faith  in  the  future  of 
America  in  spite  of  all  the  evidence 
that  the  country  was  well  on  its  way 
to  the  dogs. 

“History  repeats.  While  the  anvil 
chorus  has  distracted  our  attention, 
recovery  from  past  excesses  has  been 
going  on  again  right  under  our  eyes 
for  8  years.  Since  1932,  the  value  of 
listed  stocks,  owned  by  millions  of 
men  and  women,  has  risen  30  billion 
dollars.  Annual  national  income  has 
increased  by  16  billions.  New  indus¬ 
tries  and  amazing  new  products  have 
been  developed.  New  fortunes  have 
been  built.  Others  are  in  the  building. 

“American  people — 132,000,000  of 
them — will  never  stop  wanting — and 
getting — more  of  the  things  that  make 
for  deeper  enjoyment  of  living.  Sup¬ 
plying  their  insatiable  demands  means 
that  America  still  offers  great  oppor¬ 
tunities  in  infinite  variety.  Men  and 
women  who  know  that  this  country 
faces  a  bright  future  know,  too,  that 
thrift  and  intelligent  investment  are 
the  best  way  to  personal  independence 
and  national  economic  security. 

“In  spite  of  depressions,  foreign 


THE  ADVERTISING  SALESMAN  WHO  BET  THE  BOSS  HE  COULD 
BRINS  IN  TWO  PAGES  (AND  WON) 

Drawn  for  Editor  &  Pi’blisheh  by  Bert  Miles,  Vtica  (.V.  Y.)  Press. 


wars  and  economic  uncertainties,  no 
country  in  the  world  has  a  greater 
future  than  America.” 

According  to  Doremus  &  Co.,  which 
placed  the  advertisement,  it  is  the 
first  of  a  series  which  will  appiear  in 
eight  or  10  cities  east  of  Chicago  and 
in  the  southeast  where  Fenner  & 
Beane  have  branch  offices. 

Announcing  the  campaign,  Philip 
W.  Russell,  senior  partner  of  the  firm, 
said  that  “we  owe  it  to  ourselves  and 
to  the  public  to  call  attention  to  the 
, solid  background  for  individual  suc¬ 
cess  and  general  recovery  that  exists 
in  the  heroic  heritage  of  this  covmtry 
and  in  its  resources,”  by  expressing 
the  firm’s  views  in  newspaper  and 
magazine  advertisements.  He  said 
there  is  no  attempt  to  prophesy  a 
boom  in  security  prices  or  immediate 
prosperity,  but  “we  are  simply  trying 
to  restate  an  American  philosophy  that 
was  an  accepted  commonplace  to 
earlier  generations  of  Americans.” 

We  like  that  kind  of  talk  and  would 
like  to  hear  and  read  more  of  it.  Per¬ 
haps  it  might  even  be  made  the  theme 
of  a  convention  session. 

CHI.  AD  CLUB  OmCERS 

Chicago,  April  15  —  Edmond  R. 
Richer,  advertising  manager.  Hart, 
Shaffner  &  Marx,  has  been  nominated 
as  president  of  the  Chicago  Feder¬ 
ated  Advertising  Club  for  the  year 
1940-41  to  succeed  Elon  G.  Borton  of 
the  LaSalle  Extension  University. 
Election  of  officers  is  scheduled  for 
May  2  and  installation  will  take  place 
May  16  at  which  meeting  Norman 
Rose,  AFA  president  and  advertising 
manager  of  the  Christian  Science 
Monitor,  will  speak.  Other  officers 
nominated  are;  Gordon  P.  St.  Clair, 
Schwimmer  &  Scott  account  executive, 
first  vice-president;  Miss  Ann  Weis- 
brod,  Chicago  manager,  George  F. 
McKittrick  Co.,  second  vice-president; 
Knox  Armstrong,  advertising  man¬ 
ager,  Victor  Adding  Machine  Co., 
third  vice-president;  Emmons  C. 
Carlson,  sales  promotion  manager. 
National  Broadcasting  Company,  sec¬ 
retary;  and  Chester  L.  Price,  director 
of  publicity  and  advertising.  City  Na¬ 
tional  Bank  &  Trust  Co.,  treasurer. 

SAVES  $25,000  BY  ADS 

Quebec,  April  15 — A  $25,000  saving 
to  the  public  of  Quebec  is  credited  to 
newspaper  ads  by  Minister  of  Roads 
T.  D.  Bouchard.  A  newspaper  pub¬ 
lisher  himself,  Hon.  Mr.  Bouchard 
advertised  publicly  throughout  the 
Province  for  tenders  on  road  con¬ 
struction,  and  the  lowest  tenderer 
was  awarded  the  contract.  The  Min¬ 
ister  explained  that  the  Government 
estimated  it  had  saved  approximately 
$25,000  through  its  ad  policy. 

NEW  RUPPERT  DRIVE 

The  Jacob  Ruppert  Brewery  in  the 
largest  advertising  campaign  in  its  73- 
year  history  is  employing  a  round 
bull  eye’s  effect  layout,  averaging  5 
columns  by  164  lines.  Ruthrauff  & 
Ryan,  Inc.,  is  the  agency. 

JOINS  AGENCY 

Miller  Munson,  formerly  advertis¬ 
ing  manager  of  the  Florsheim  Shoe 
Company  and  previously  for  11  years 
advertising  manager  of  the  Hoover 
Company,  has  joined  the  Chicago 
office  of  McCann-Erickson,  Inc. 

NAMED  VICE-PRES. 

Election  of  Remy  L.  Hudson  as  vice- 
president  of  the  Mitchall-Faust  Ad¬ 
vertising  Company,  Chicago,  was  an¬ 
nounced  last  week. 


16 


EDITOR  6.  PUBLISHER 


resented  the  initiative  of  an  Ameri- 


BOLLES  SUGGESTS  WAGE~HOUR  AMENDMENTS  resented  the  initiative  of  an  Ameri- 
^OUri  lO  neview  Washington,  D.  C..  April  16-Revision  of  the  wage-hour  law  to  eliminate  can  newspaperman  boWly  to  teU  the 

NLRBHearSt-  t,  features  which  American  Newspaper  pa7alyzing%?-h?ur 

11  uXlU  A  XC7U1 0 1  Press  Association  have  found  to  be  especially  burdensome  in  the  newspaper  jo  ui 

^  ‘U  n  !•  business,  is  projected  in  a  series  of  amendments  which  have  been  drawn  by  ‘  ii  e  u  «  tbilene 

V7UliCl  Ruling  Representative  Stephen  Bolles,  of  Wisconsin,  for  submission  to  Congress.  *n  on  Scon* 

First,  of  the  problems  sought  to  be  overcome  is  that  of  “continuous  operation”  j?  recent  months  ^ 

Newspaper  Commercial  or  “continuous  assignment,”  which  under  the  existing  law  requires  payment  distinguished  hmself  a  war  cor- 

Associates  Gain  Appeal  of  ti™o  ond  one-half  for  overtime  work  U  in  fact  contmuotm,  payment  for  Mo^wlle ^the  Ge™ai“'S'  *" 

T^  ■  •  •  /-tu  ■  such  an  assignment  would  be  on  a  straight  pay  basis  under  the  Bolles  program.  .  ,  tr  i*” 

On  Decision  in  Chicago  Ujider  the  definition  of  “produce^”  the  Wisconsin  Coi^re^man,  who  left  the  i^nd  SteveSs  of  tS’cfi 

WASHINGTON,  D.  C.,  April  Ifr-  editor  s  chair  of  the  Janesville  Gazette  to  come  to  Washington,  suggests  a  Science  Monitor  and  Warrer. 

Faced  with  the  necessity  of  defend-  lessening  of  scope  by  eliminating  any  process  or  occupation  necessary  to  ifvin  of  the  National  Broadcasting 

ing  its  decision  in  a  Federal  circuit  production”  of  goods  for  interstate  commerce.  Such  an  amendment  would  Company,  were  the  only  American 

court  of  appeals,  the  National  Labor  leave  subject  to  the  law,  any  direct  work  on  the  goods  intended  for  commerce,  newspapermen  who  were  on  the  spot 
Relations  Board  will  delay  announce-  but  eliminate  the  indirect.  when  the  Germans  marched  into 


paralyzing  12-hour  conquest  of  Nor¬ 
way. 

Three  U.  S.  Men  on  Scene 

Mr.  Stowe,  who  in  recent  months 


ment  of  a  date  for  collective  bargain¬ 
ing  election  among  employes  of  the 


ROBERTS  NAMED  BY  ST.  LOUIS  GROUP 


when  the  Germans  marched  into 
Oslo,  April  9.  He  remained  in  Oslo 
through  four  days  of  German  occu 


Hearst  Chicago  newspapers,  it  was  ST.  LOUIS,  April  16 — Munro  Roberts,  St.  Louis  attorney,  was  appointed  pation  to  learn  how  “this  miracle  of 


announced  here  today. 


secretary-treasurer  of  the  St.  Louis  Newspaper  Publishers’  Association  on  lightning  naval  and  military  occupa 


Appeal  by  a  non-striking  group  of  April  16  to  succeed  the  late  Frank  D.  McDonald,  who  died  last  month  while  on  tion  was  made  possible.”  Apparent!; 


editorial  workers — ^Newspaper  Com¬ 
mercial  Associates — was  perfected  im¬ 
mediately  upon  announcement  that 


a  visit  to  Los  Angeles.  Roberts  first  became  associated  with  St.  Louis  newspa¬ 
pers  as  a  newsboy.  Later  he  was  employed  as  a  mailer,  serving  in  every  mail- 
room  in  the  city,  and  rising  to  be  president  of  the  Mailers’  Trade  district  union 


Stevens  of  the  Christian  Scienct 
Monitor  remained  at  Oslo,  while 
Stowe  and  Irvin  managed  to  get  across 


the  labor  board  had  held  the  publish-  vice-president  of  the  International  Typographical  Union.  Meantime  border  to  Sweden.  As  Stowe  ex 

he  studied  law,  graduating  from  the  City  CoUege  of  Law,  St.  Louis,  and  affili- 


to  choose  a  bargaining  a^ent  for  the  ating  himself  with  the  law  firm  of  Grimm,  Mueller  and  Roberts,  of  which  he 
employes  has  been  a  member  for  the  last  13  years. 

Test  May  Be  Any  Time  AMERICAN  WEEKLY  PROMOTES  KENNEDY 


to  give  a  detailed  account  of  the  most 
astonishing  thing  that  has  happened 
since  the  European  war  began.” 
The  Daily  News  correspondent,  a 


The  Board  had  anticipated  appeal.  EDWIN  C.  KENNEDY,  on  the  Eastern  sales  staff  of  The  American  Weekly  reporter  of  the  last  European 

For  that  reason  no  specific  date  for  the  j’c**  ja**  i  i  conflict,  spent  those  four  days  digging 

election  had  been  fi^d  but  it  was  di-  "'Th  TZ  advertising  manager.  With  head-  ^he  treachery  and  intrigue  be- 

l  ected  that  a  choice  be  made  “at  such  in  New  York  he  will  be  in  charge  of  the  ^stern  division  and  opera-  hind  the  fall  of  Oslo.  He  told  the  ston- 

time  as  the  Board  shall  hereafter  turns  excepting  New  England  and  the  South.  His  is  a  newly  created  position.  in  detail  and  recited  his  experiences 
direct.”  It  was  explained  here,  how-  ^  Kai^nedy  s  entrance  into  the  publishing  field  was  with  the  advertising  with  German  censorship  in  Oslo 
ev’er,  that  the  balloting  might  be  con-  department  of  the  New  York  Times  in  1917.  After  a  short  term  in  the  army  Concluding  his  account,  Stowe  wrote: 
ducted  at  any  time  that  the  disputants  joined  the  New  York  Journal  of  Commerce  and  then  went  with  Conde  Nast  “I  believe  this  to  be  the  first  story 
agree,  even  though  other  issues  are  Publications  in  1922.  Later  he  was  for  six  years  with  Liberty  magazine  and  of  any  completeness  to  reach  the  out 
still  before  the  court.  For  instance,  then  was  advertising  manager  of  Vogue.  He  was  Western  advertising  direc-  side  world.  I  also  believe  it  to  be 
Newspaper  Commercial  Associates  tor  of  Conde  Nast  Publications  before  joining  American  Weekly.  the  most  important  newspaper  dis¬ 
con  tends.  among  other  things,  that  its  ^  patch  I  have  ever  had  the  occasion  to 

constitutional  rights  have  been  in-  CONSIDER  DOUBLING  LUFKIN  MILL  CAPACITY  write.  It  is  my  conviction,  for  the 


Newspaper  Commercial  Associates 
contends,  among  other  things,  that  its 
constitutional  rights  have  been  in¬ 


constitutional  rights  have  been  in-  CONSIDER  DOUBLING  LUFKIN  MILL  CAPACITY  write.  It  is  my  conviction,  for  the 

vaded  by  the  Board  on  the  theory  that  E.  L.  KURTH,  president  of  Southland  Paper  Mills  at  Herty,  Tex.,  was  author-  history  and  also  for  the  sake 

it  is  the  majority  group  and  is  entitled  ized  by  the  mill’s  directors  April  15  to  appoint  a  committee  of  three  to  ultimate  restoration  of  securitj- 

to  pro  forma  certification  as  bargain-  consider  possibilities  of  doubling  the  mill’s  capacity  in  the  near  future  The  freedom  in  all  three  Scandma^ 
ing  agent;  and  the  explanation  goes,  plant  now  has  a  50,000-ton  annual  capacity.  Purchase  of  another  machine  that  crying  to  ^  told 

It  migh  be  willmg  to  test  that  claim  ^^uld  increase  the  output  to  100,000  tons.  The  committee’s  report  will  be  tLTit  AmeriS^d 

in  an  election.  received  at  the  next  directors’ meeting  in  May.  At  the  stockholders’ meeing  tj'®*  it  will  reach  Arne 

Associates.  Chicago  Editorial  Asso-  aiL  ^  the  outside  world  quickly. 


ilssociabes,  i.^nicaEO  tiauonai  /\ssu-  «ii  _ _  _ x  j  x  ai  twt  .  r  <.^1,  ”  wie  ouuiiut;  wunu  quix;A.iy. 

j  .1  •!*  T-  j  1  j  4-j>^  directors  were  re-elected  except  ^lex  ^Veisberc  of  Dallas  Three  new  direc—  ■  ■■ 

ing  election,  unless  the  Federal  Court  “o'fton.  -rhe  directors  in  turn  re-elected  Kurth  presi-  tio^  of  20  000  SaiS  Se  thSts 

suitains  the  claim  of  the  first  named  ^®ut;  Arthur  Temple,  of  Texarkana,  vice-president,  and  Albert  Newcombe,  1“  °  Ger- 

group.  troaauror.C.B.  Edwards  waouamodsecrorary  to  repUoo  Simon  Hondoruou.  lraSdlora"'rr™  ni?o  to  £ 

In  any  event,  the  test  will  not  “  - - - - - - - -  canital 

be  made  until  the  Board  has  assured  statement  is  offered  and  refused.  The  j  i  Ox  Hi«;  storv  of  enc^unterine  German 

itself  that  the  publisher  has  carried  l^t  proviso  resulte  from  the  fact  that  LolCind  StOWC  censorship^  follows  in  partf 

out  the  orders  designed  to  end  al-  at  least  one  of  the  men  is  on  record  _____  ^  ^  ,  •  j’  .  *  ♦aioaranh 

leged  unfair  labor  practices.  as  refusing  re-employment  while  the  I  burned  into  the 


group.  - — w.  _aun<aauaa  TKao  luuiicu 

In  any  event,  the  test  will  not 

be  made  until  the  Board  has  assured  statement  is  offered  and  refused.  The 


leged  unfair  labor  practices.  as  refusmg  re-employment  while  the 

The  task  of  determining  which  em-  strike  continues,  explaining  that  to 
ployes  shall  be  permitted  to  vote  has  return  would  be  to  repudiate  the 
been  complicated,  the  Board  com-  strike. 

mented,  by  the  merger  of  the  Amer-  Approximately  50  pages  of  mimeo- 
ican  and  Herald-Examiner  which  graphed,  single-space  text  was  re¬ 
makes  it  impossible  to  determine  quired  for  the  discussion  and  opinion 
which  of  the  striking  employes  would  of  the  Board.  Most  of  the  material 
have  appeared  upon  the  payroll  of  the  reviews  allegations  and  findings  pre¬ 
combined  paper,  the  Herald-Amer-  viously  released  in  connection  with 
icon,  had  they  not  been  out  on  strike,  the  submission  of  a  trial  examiner’s 
But  the  Board  made  short  work  of  intermediate  report. 

that  problem:  all  w'ill  be  permitted  - 

to  vote.  Chicago,  April  18  — The  Chicago 

Offenses  Listed  Herald- American  announced  today 


StO^AT©  censorship  follows,  in  part: 

•P  —  ll—  “When  I  hurried  into  the  telegraph 

*  ®l*S  OlOIy  building  I  had  hopes.  There  were  still 

1  /  11  German  troops  guarding  the  door. 

^^SlO  S  1  Clll  immediately  I  knew  it  was  too 

late.  The  tipoff  came  when  a  womw 

Pbir-rfftft  Moure  Powotrwu  employe,  who  had  always  addressw 

Chicago  News  Foreign  ^  English,  spoke  to  me  m 

Service  Writer  First  with  De-  German  and  tried  to  refuse  my  mes- 

toiled  Account  of  Treachery  to. 

Chicago,  AprU  15-“Write  what  you  fl>T®dy  accepted 

find”  was  the  laconic  instruction  given  °  ^  •  'FF  ^  .if  „{  Nor 

Leland  Stowe  by  Col.  Frank  Knox,  luctantly,  ^^th  SM  worth  of  Nor 
n  1 1  „  wegian  crowns  that  had  to  be  paw  u' 

I - 1  advance.  Then  she  told  me  in&r- 


Chicago  News  Foreign 


>  vote.  Chicago,  April  18  —  The  Chicago  Chicago  Daily 

Offenses  Listed  Herald-American  announced  today  News  publisher, 

Tlie  formal  order  particularized  the  it  is  filing  in  U.  S.  Circuit  Court  of  last  September, 


offenses  of  the  publisher  in  a  state-  Appeals,  a  petition  for  a  review  of  the  when  the  fer¬ 
ment  which  declared  that  organiza-  National  Labor  Relations  Board’s  mer  chief  of  the 
tional  rights  of  the  employes  were  de-  decision  handed  down  last  Saturday.  New  York  Her- 
nied.  particularly  with  respect  to  The  petition  urges  reversal  of  the  aid  Tribune’s 
ANG;  that  the  dues  of  delinquent  Board’s  decision  on  the  grounds  that  Paris  bureau 
guild  members  were  paid  by  the  man-  the  evidence  does  not  substantiate  the  and  Pulitzer 
agement,  presumably  to  control  their  findings  of  the  board.  prize  winner 


votes  on  strike  issues;  that  “snoop¬ 
ing”  tactics  were  employed  to  deter¬ 
mine  which  employes  were  guild 


prize  winner 

LEAVES  WOR-MUTUAL  jT^a^Ya^nK 

G.  W.  Johnstone,  for  five  years  Clipper  plane, 
director  of  public  relations  and  spe-  Today,  Leland 


man  that  I  must  see  Fraulein  Hauge 
tomorrow  morning  or  no  more  mes 
sages  would  be  accepted.  Of 
my  own  and  all  other  dispatches  to 
the  next  24  hours  were  never  se^ 
The  Germans  had  closed  all  the  v 
as  well  as  telephone  lines  to  the  ou 
side  world.” 

So  revealing  was  Stowes 
dispatch,  the  British  Ministry  of 
formation  asked  permission  . 

cast  the  entire  story  to  Norw  )• 
Germany  and  the  British  Isles 
the  British  government's  radio 


members;  that  membership  in  the  director  of  public  relations  and  spe-  Today,  Leland  cumc  ^ 

guild  was  discouraged;  that  member-  cial  features  at  WOR-Mutual,  April  Stowe  filed  a  Leland  Stowe  Germany  and  the  British  isie 
ships  in  Newspaper  Commercial  As-  15  announced  his  resignation  from  that  4,500  word  cable  the  British  government  s  ra 

sociates  were  encouraged,  and  bar-  post  on  May  1  to  become  director  of  dispatch  from  Stockholm,  Sweden,  re-  tion. 

gaining  relations  maintained  with  that  radio  for  the  Democratic  National  vealing  exclusively  to  Daily  News  Likewise,  the  Australian  Press  Asso- 

group.  Committee.  He  will  join  the  Com-  Foreign  Service  clients  the  amazing  ciation  sought  the  privilege  of  carr>' 


In  addition  to  directing  that  these  mittee  on  that  date, 
practices  be  discontinued,  the  Board 

ordered  reinstatement  of  two  em-  JllYl  L/UJ 

ployes,  allegedly  discharged  for  guild  T.  C.  Crawford,  . 


mittee  on  that  date.  betrayal  of  Norway.  The  dispatch  ing  the  dispatch  to  its  ^hents® 

TTXir  TVTTTTtTv  Called  significant  not  only  be-  Australia.  The  Daily  News  h^ 

JOlMo  JIM  l^Urr  I  cause  of  its  clarity  and  thoroughness  deluged  with  requests  to 

T.  C.  Crawford,  copy  writer,  for-  in  detailing  the  plot  that  gave  Oslo  story  by  many  newspapers  in 
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Name  of  Newspaper 
Abtrdfe”  (S.  D-)  American-News 
Abilene  (Tex.)  Reporter-News  . 


KepreweatatlTe 


New  York  AddrM 


.Henry  J.  Schmitt . Kidder-Johns,  Inc., 

342  Madison  Ave. 

,  Kernard  Hanks  . Ritz-Carlton  Hotel 

•  Stuart  H.  Perry . Ritz-Carlton  Hotel 

E.  William  Kampe . Waldorf-Astoria  Hotel 

.John  S.  Knight . Barclay  Hotel 

J.  H.  Barry . Waldorf-Astoria  Hotel 

.  Bryant,  Griffith  & 

Brunson.  Inc . 9  East  41st  St. 

A.  J.  McDonald . J.  P.  McKinney  &  Son, 

30  Rockefeller  Plaza 

H.  W.  Stock . J.  P.  McKinney  &  Son, 

30  Rockefeller  Plaza 

K.  K.  Burke . J.  P.  McKinney  &  Son, 

30  Rockefeller  Plaza 

■  Fred  I.  Archibald . Warwick  Hotel 

.  W.  Howland . 247  Park  Ave. 

•  Clark  F.  Waite . Waldorf-Astoria  Hotel 

.  D.  N.  Slep . Waldorf-Astoria  Hotel 

F.  ,  G.  Pearce . Waldorf-Astoria  Hotel 

H.  L.  Johnston . Waldorf-Astoria  Hotel 

.Theodore  After,  Jr . Waldorf-Astoria  Hotel 

.Gardiner  Kline  . Waldorf-Astoria  Hotel 

William  B.  LeFavour _ Waldorf-Astoria  Hotel 

•  Clare  H.  McKinley . Waldorf-Astoria  Hotel 

.Howard  F.  Emerson. ..  .Waldorf-Astoria  Hotel 

L.  Desaulniers . Waldorf-Astoria  Hotel 

.Oscar  S.  Stauffer . Waldorf-Astoria  Hotel 

.  J.  Lyle  Kinmonth . Burke.  Kuipers  &  Mahoney, 

Graybar  Bldg. 

Wayne  D.  McMurray. ..  Burke.  Kuipers  &  Mahoney, 
Graybar  Bldg. 

Ernest  Lass  . Burke.  Kuipers  &  Mahoney, 

Graybar  Bldg. 

.  Tames  T.  Norris . McAlpin  Hotel 

.  I-inooln  O'Brien  . McAlpin  Hotel 

Mrs.  Lincoln  O’Brien. .  .McAlpin  Hotel 

•  Clark  Howell  . Plaza  Hotel 

.  I.  Frank  McDermond,  Jr.Lexington  Hotel 

.William  O.  Danping _ Waldorf-Astoria  Hotel 

Vfrs.  Wm.  O.  Dapping.  .Waldorf-Astoria  Hotel 

Charles  D.  Osborne . Ritz-Carlton  Hotel 

Mrs.  Chas.  I>.  Osborne. .  Ritz-Carlton  Hotel 

.  W.  S.  Morris . Astor  Hotel  or  Branham  Co. 

.  .\.  M.  Hirsh . Waldorf-Astoria  Hotel 


.Ubzny  (N.  Y_.)  Times-Union  . . 

.Aleundria  (Va.)  Gazette  . 

Alhambra  (Calif.)  Post-Advocate 
.(Itoona  (Pa.)  Mirror  . 


.Altoona  (Pa.)  Tribune  . 

.Amsterdam  (N.  Y.)  Recorder  . 

.Ann  Arbor  (Mich.)  News  .... 
.Ansonia  (Conn.)  Sentinel  . 

.Arkansas  City  (Kan.)  Traveler 
.Aibory  Park  (N.  J.)  Press  .... 


.Ashland  (Ky.)  Independent  ..... 
.hhol  (Mass.)  News  . 

Atlanta  (Ga.)  Constitution  . 

Attica  (Ind.)  Ledger-Tribune . 

Attbam  (X.  Y.)  Citizen-Advertiser 


Atiftista  (Ga.)  Chronicle  . 
.Anrora  (III.)  Beacon  News 


Baltimore  (Md.)  News-Post  &  Sunday 
.American  . 


.C.  Dorsey  Warfield . Warwick  Hotel 

Walter  B.  Candler . Warwick  Hotel 

W.  M.  Baskervill . Warwick  Hotel 

.  I.ee  A.  Ward . Chas.  H.  Eddy  &  Co. 

247  Park  Ave. 

William  TL  Pond . Chas.  H.  Eddy  &  Co. 

247  Park  Ave. 

.Chas.  P.  Manship. . . 

.A.  L.  Miller . 

R.  B.  Miller . 

..Sydney  A.  I^zarus.. 

Herman  T.azarus  .... 

Maurice  Zinader  .... 

Harry  L.  Shaver.... 

Robert  T.  Walsh .... 

.Mrs.  J.  L.  Mapes... 

E.  C.  Davis . 

.  Tames  H.  March. . . . 

.  Mrs.  Mary  L.  Butler 

.  R.  F.  Collins . 

C.  F.  Karstaedt . 

M.  H.  Dobson . 

.  Rolland  L.  .Adams _ 

Harold  B.  Farquhar. 

.Xoee.  Rothenburg  & 

Jann  . 10  East  40th  St. 

.Albert  B.  FTngelberg. . .  .Biltmore  Hotel 

Merle  C.  Ostrom . Biltmore  Hotel 

.Walter  J.  I.yon . Taft  llotel 

.  Yictor  H.  Hanson . Plaza  Hotel  or  Kelly- 

Smith  Co. 

James  E.  CTtappell . Mc.Alnin  Hotel  or  Kelly- 

Smith  Co. 

(^arence  B.  TTanson.  Jr..  Mc  Alpin  Hotel  or  Kelly- 
Smith  Co. 

.Cleveland  E.  Dodge . 40  AA'all  St. 

.T.oring  C.  Merwin . McAlpin  Hotel 

Davis  Merwin  . McAlpin  Hotel 

Toe  M.  Bunting . AfcAlpin  Hotel 

.Max  G.  Funke . New  A’orker  Hotel 

.  Mrs.  Margaret  Cobb  Reynolds-Fitzgerald.  Inc., 

Ailshie  .  .315  Madison  Ave. 

•  .Arthur  R.  Treanor . Waldorf-.Astoria  Hotel 

A.  Warren  Norton . Waldorf-.Astoria  Hotel 

George  E.  Munro . Christian  Science  Monitor. 

500  Fifth  Ave. 

R.  P.  Habgood . 

R.  P.  Habgood.  Jr.. 

AV.  E.  Eysinger.... 

.  T,eigh  Danenberg  .. 

Charles  I^  Fuller... 

Frank  D.  Schroth... 

T-oiiis  H.  Brush .... 

Roy  D.  Moore . 

Henry  .Schaffner  ... 

T.  D.  Raridan . 

T  ^  K.  A^’oTrey . 

AA’m.  J.  Conners.  Jr 


Binfor  (Me.)  Commercial 


Waldorf-.Astoria  Hotel 
.  Waldorf-.A.storia  Hotel 

•  Waldorf-Astoria  Hotel 

•  Waldorf-.Astoria  Hotel 
Waldorf-.Astoria  Hotel 

•  Waldorf-.Astoria  Hotel 
AValdorf-.Astoria  llotel 

•  Waldorf-.Astoria  Hotel 
Astor  Hotel 
Waldorf-Astoria  Hotel 

•  Waldorf-Astoria  Hotel 

•  Waldorf-Astoria  Hotel 

•  Commodore  H  otel 
,  Commodore  Hotel 
Commodore  Hotel 
AValdorf-Astoria  Hotel 
Taft  Hotel 


.  Savoy-Pl-iza  Hotel 
.\^anderbilt  Hotel 
.Waldorf-Astoria  Hotel 

•  Waldorf-Astoria  Hotel 
.Waldorf-Astoria  Hotel 
.Waldorf-Astoria  Hotel 
.Biltmore  Hotel 
.Waldorf-Astoria  Hotel 
.McAlpin  Hotel 

.Savoy-Plaza  Hotel 
..Ambassador  Hotel 
.  .Ambassador  Hotel 
,  .Ambassador  Hotel 
.Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 

•  Waldorf-Astoria  Hotel 

•  Biltmore  Hotel 

•  Waldorf-Astoria  Hotel 

•  W^arwick  Hotel 

•  Kelly-Smith  Co.. 

Graybar  Bldg. 

Plaza  Hotel 
Taft  Hotel 


.  T  ed  Dealey  . 

Harry  D.  Guy . 

.  Tvdwin  J.  Kiest . 

Tom  C.  Gooch . 

,  A.  A.  Farley . 

E.  P.  Adler . 

.Lewis  B.  Rock . 

,  'llenn  I..  Cox ....... 

•  Herbert  M.  Davidson 


Dallas  (Tex.)  News  . 

Dallas  (Tex.)  Times-Herald  . 

Danville  (Va.)  Register  &•  Bee  .... 

Davenport  (Iowa)  Times  . 

Dayton  (O.)  Toumal-Herald  . 

Dayton  (O.)  News  . . 

Daytona  Beach  (Fla.)  News-Journal 
Des  Moines  (Iowa)  Register  & 

Tribune  . 

Detroit  (Mich.)  Free  Press  . 


L.,-irdner  Cowles,  Jr. 

D.  Stair . 

B.  I-owe . 

Malcolm  W.  Bingay 
AY.  E.  Scripps.... 

W.  S.  Gilmore _ 

H.  Ponting  . 

AV.  H.  Moore . 

n.  R.  Merrill . 

AAL  E.  Anderman .  . 
Horace  Hall  . 


iktblehem  (Pa.)  Globe-Times  . . . 

Billings  (Mont.)  Gazette  . 

Binghamton  (N.  Y.)  Press  . 

Bingbmton  (N.  Y.)  Sun  . 

tormingham  (Ala.)  News  &  Age- 


Detroit  (Mich.)  Newt 


Detroit  (Mich.)  Times  . 

Dothan  (Ala.)  Eagle  . 

Duluth  (Minn.)  News-Tribune 
Durham  (N.  C.)  Herald  &  Sun 


Toseph  H.  Jordan 
C.  C.  Council... 


.AValdorf-Astoria  Hotel 
.Waldorf-Astoria  Hotel 
.  McAlpin  Hotel 
.  McAlpin  Hotel 
.  Biltmore  Hotel 
.AValdorf-Astoria  Hotel 
.  Piccadilly  Hotel 
.  Elizal^th,  N.  J. 

•  Klizaheth,  N.  J. 

•  Elizabeth.  N.  J. 

•  J.  P.  McKinney  !i  Son, 

30  Rockefeller  Plaza 
J.  P.  McKinney  &  Son, 
30  Rockefeller  Plaza 

•  Waldorf-Astoria  Hotel 

•  Roosevelt  Hotel 


. I-ouis  H.  Brush. 
Roy  D.  Moore. . 
Henry  Schaffner 
J.  D.  Raridan  . . 
J.  K.  V’odrey... 

.  R.  Eaton  Fedon . 

•  C.  H.  Palmer... 

.  F  red  L.  Crane . . 
George  W.  .Swift 
Rufus  R.  Ness.. 

•  Frank  E.  Tripp 

John  T.  Calkins.. 


East  Liverpool  (O.)  Review 


<oriz. I  iseview  &  ure., 
*®*>'ington  (III.)  Pantagraph 

(Ida.)  Capital  News  ... 
(Ida.')  Idaho  Statesman  , 

Newspapers.  Inc . 

(Mass.)  Christian  Scie 
monitor 


Elgin  (HI.)  Courier-News  . 

El  Dorado  (.Ark.)  News  4  Times 
Elizabrth  (N.  J.)  Journal  . 


Elmira  (N.  V'.)  Star-Gazette 


Erie  (Pa.)  Times 


T.  T.  Mead.  Sr . 

T.  J.  Mead.  Jr . 

Percy  Evans  . 

Miss  Rosemary  Evans 


Pa.)  Era- Star  &  Record  &• 
Herald  . 


Fiacondido  (Calif.)  Times-Advocate, 


.AValdorf-.Astoria  Hotel 
.  St.  Regis  Hotel 

•  Governor  Clinton  Hotel 

•  Taft  Hotel 

•  Waldorf-.Astoria  Hotel 

•  Brooklyn  Eagle 

•  Waldorf-Astoria  Hotel 
AA^aldorf-Astoria  Hotel 

•  McAlpin  Hotel 
McAlpin  Hotel 
Biltmore  Hotel 
I>nrenzen  8t  Thompson. 

28  AVest  44th  St. 
Ivorenzen  4  Thompson. 
28  West  44th  St, 


'rt  (Conn.)  Sunday  Herald, 
'  ^.y-*ss.)  Enterprise-Times. 

'  (N.  Y.)  T)aily  Eagle . 

loore  Newspapers.  Inc . . 


Fall  River  (Mass.)  Herald-News . C.  E.  Sevigny . Kelly-Smith  Co. 

K.  J.  Delaney . Kelly-Smith  Co. 

Fargo  (N.  D.)  Forum  . Norman  D.  Black . .Astor  Hotel 

H.  D.  Paulson . .Astor  llotel 

Findlav  (O.)  Republican-Courier . R.  L.  Heminger . Bristol  Hotel 

Fort  Collins  (Colo.)  Rxpress-Courier. . .  Aferritt  C.  Speidel . AA'aldorf-Astoria  Hotel 

Mrs.  Merritt  C.  Speidel  .AA'aldorf-Astoria  Hotel 

Fort  .Scott  (Kan.)  Tribune-Monitor  . .  .C,.  AA'.  Marble . 530  Riverside  Drive 

Fort  Smith  (.Ark.)  Southwest  .Ameri¬ 
can  &  Times-Record  . Tohn  S.  Parks . AV’aldorf-Astoria  Hotel 

Fremont  (Neb.)  Guide  . Alfred  G.  Hill  . Waldorf-Astoria  Hotel 

Fresno  (Calif.)  Bee  . C.  Hamilton . New  A'orker  Hotel 

AA'alter  P.  Jones . AValdorf-.Astoria  Hotel 

Fullerton  (Calif.)  News-Tribune . Chas.  .A.  Johnson . 271  Madison  Ave 

O 

Garden  City  (Kan.)  Telegram  . Gervais  F.  Reed . Fairfax  Hotel 

Gary  (Ind.)  Post-Tribune  . J.  R.  Snyder . Burke.  Kuipers  &  Mahoney, 

420  I-exingfon  .Ave. 

Geneva  (N.  Y.)  Times  . G.  B.  Williams . Bristol  Hotel 

AA'.  A.  Gracey . Bristol  Hotel 

Glendale  (Calif.)  News-Press  . Clark  F.  Waite . Waldorf-Astoria  Hotd 

Glens  Falls  (N.  A',)  Post-Star  &  Times. .Arthur  P.  Irving . Savoy-Plaza  llotel 

R  A.  Newton . Roosevelt  Hotel 

AA'.  T.  Brennan . Lincoln  Hotel 

Gloucester  (Mass.)  Times  . E.  E.  Hicken . T.incoln  Hotel 

J.  G.  Gavin . Lincoln  Hotel 

Gloversville  (N.  Y.)  Leader-Repub¬ 
lican-Herald  . F.  L.  Rogers . Taft  Hotel 

E.  H.  Mills . Plymouth  Hotel 

Goldsboro  (N.  C.)  News-Argus  . Tallyit  Patrick  . Forrest  Hotel 

A.  AA'.  Huckle . 

Grand  Forks  (N.  D.)  Herald  . 'f.  M.  Oppegard . t’laza  Hotel 

Grand  Rapids  (Mich.)  Herald  . Frank  M.  Sparks . AValdorf-Astoria  Hotd 

I, ouis  A.  Weil.  Jr . AValdorf-Astoria  Hol^ 

Great  Falls  (Mont.)  Tribune  . O.  S.  Warden . AValdorf-Astoria  Hotal 


Y  )  Courier-Express 


Burrows  Matthews 


^  •)  Polish  Everybody’ 


F.  B.  -Rogger . . 

Ronald  C,  .Schmitz 

R.  B.  Terry . 

Afrs.  R.  B.  Terry... 
David  W.  Howe. . . , 


•  Small.  Brewer  A  Kent, 

250  Park  Ave. 

,S.  H.  AVilliama  Co.. 

•  Plaza  Hotel 
Plaza  Hotel 

,  Shelton  Hotel 


;"«Wk  (Calif.)  Review 
*"^'"ron  (N.  C.)  Tim^-N^w;' 

^'flinron  (Vt.)  Free  Press  . . , 

'Sfc  . 

“'-•Moti  ’V  ^““f'^r  Post  . . 
^  (O.)  Repository  . 


C.  E.  Palmer . 

David  Stem  3rd .... 
l-ouis  H.  Brush.... 

Roy  D.  Moore . 

Henry  Schaffner  ... 

I.  D.  Raridan . 

T  K.  A7odrey . 

I’hil  Broderick  .... 
'I.  Edw.  Silberstein 
John  I.,.  Miller . 


•  Piccadilly  Hotel 
Savoy-Plaza  Hotel 

•  Waldorf-Astoria  Hotel 
AA'aldorf-Astoria  Hotel 

•  McAlpin  Hotel 

•  McAlpin  TIotel 
Biltmore  Hotel 
366  Madison  Ave. 

•  New  Weston  Hotel 

.  Allen-Klanp-Frazier, 
551— 5th  Ave. 

,  Waldorf-Astoria  Hotel 

•  AValdorf-Astoria  Hotel 

•  AValdorf-Astoria  Hotel 

•  McAlpin  Hotd 


J°-.l  ^Trihune-Herald 

f-  Y.)  Mail  . 

"is  (Iowa)  Gazette  . 


(Tare  R,  Marshall 
A'eme  Marshall 

•  A 'erne  Joy  . 

•J.  A.  McDermott . 


. 

(Ill.)  NewaGazette 
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NEW  YORK  ADDRESSES  OF  VISITING  PUBLISHERS 


Namr  of  Newspaper  Representative  New  York  Address 

Greensboro  (N.  C.)  News-Record  . Earle  Godbey  . Vanderbilt  Hotel 

P.  T.  Hines . V'anderbilt  Hotel 

Greenville  (Pa.)  Record-Argus  . John  L.  Morrison . Salisbury  Hotel 

Greenville  (S.  C.)  News-Piedmont . Roger  C.  Peace . Bryant,  Gntiith  &  Brunson, 

Inc.,  9  E.  41st  St. 

Charlie  Peace  . Bryant,  Griffith  &  Brunson, 

Inc.,  9  K.  41st  St. 

U 

Hackensack  (N.  J.)  Bergen  Evening 

Record  . Russell  L.  Binder .  247  Park  Ave. 

Hagerstown  (Md.)  Herald-Mail  . S.  E.  Phillips . Waldorf-Astoria  Hotel 

Hanover  (Pa.)  Sun  . H.  B.  Hostetter . McAlpin  Hotel 

C.  H.  Meredith . McAlpin  Ilotel 

Harrisburg  (Pa.)  Patriot  &  News . Chas.  H.  Morrison . Kelly-Smith  Co. 

Homer  E.  Moyer . Kelly-Smith  Co. 

Hartford  (Conn.)  Times  . Francis  S.  Murphy . Park  Lane  Hotel 

David  R.  Daniel . Park  L-ane  Hotel 

Haverhill  (Mass.)  Gazette  . John  T.  Russ . Shelton  Hotel 

Hazleton  (Pa.)  Plain  Speaker- 

Standard-Sentinel  . Henry  Walser  . Waldorf-Astoria  Hotel 

Frank  Walser  . Waldorf-Astoria  Hotel 

John  R.  Dershuck . Waldorf-Astoria  Hotel 

High  Point  (N.  C)  Enterprise  . R.  B.  Terry . Plaza  Hotel 

Mrs.  R.  B.  Terry . Plaza  Hotel 

Hoboken  (N.  J.)  Jersey  Observer . Norman  R.  Kohnfelder.  .Waldorf-Astoria  Hotel 

Hope  (Ark.)  Star  . C.  E.  Palmer . Piccadilly  Hotel 

Hot  Springs  (Ark.)  New  Era  & 

Sentinel  Record  . C.  E.  Palmer . Piccadilly  Hotel 

Houston  (Tex.)  Chronicle  . J.  H.  Butler . Waldorf-Astoria  Hotel 

G.  \V.  Cottingham . Waldorf-Astoria  Hotel 

Houston  (Tex.)  Post  . Oveta  Culp  Holiby . Waldorf-.Astoria  Hotel 

Huntingdon  (Pa.)  News  . John  Hunter  Biddle - Lincoln  Ilotel 

.Mrs.  John  H.  Biddle.  ..  .Lincoln  Hotel 
Mrs.  Joseph  B.  McMeeii .  I.incoln  Hotel 

Hugo  K.  Frear . Lincoln  Hotel 

Mrs.  Hugo  K.  Frear _ Lincoln  Hotel 

Huntington  (W.  Va.)  Advertiser  &■ 

Herald-Dispatch  . Col.  J.  H.  Long . Waldorf-Astoria  Hotel 

Walker  Long  . Waldorf-Astoria  Hotel 

Hutchinson  (Kan.)  News  &  Herald - John  P.  Harris . Chatham  Hotel 

I 

Indianapolis  (Ind.)  News  . Frederick  C.  Fairbanks.  .WaldorLAstoria  Hotel 

Roger  M.  Reynolds . Vanderbilt  Hotel 

C.  Walter  McCarty . Vanderbilt  Hotel 

Indianapolis  (Ind.)  Star  . B.  F.  Lawrence . Biltmore  Hotel 

Iowa  City  (Iowa)  Iowan  . Fred  M.  Pownall . Waldorf-Astoria  Hotel 

Iowa  City  (Iowa)  Press-Citizen  . Merritt  C.  Speidel . Waldorf-Astoria  Hotel 

Mrs.  Merritt  C.  Sjieidel. Waldorf-Astoria  Hotel 

Ironwood  (Mich.)  Globe  . Linwood  I.  Noyes . Waldorf-.\storia  Hotel 

Ithaca  (N.  Y.)  Journal  . L.  S.  Pickering . Shelton  Hotel 

Harry  G.  Stutz . Shelton  Hotel 


Jackson  (Tenn.)  Sun 


. C.  E.  Pigford . McAlpin  Hotel 

Albert  A.  Stone . McAlpin  Hotel 

Jacksonville  (Fla.)  Journal  . H.  W.  Parish . McAlpin  Hotel 

Jacksonville  (Ra.)  Times-Union  . Jesse  M.  Elliott . Waldorf-.\storia  Hotel 

Jamestown  (N.  Y.)  Journal  . Henri  M.  Hall . Lincoln  Hotel 

Jamestown  (N.  Y.)  Post  . J.  Harold  Swanson . W<^stock  Hotel 

Jeannette  (Pa.)  News-Dispatch  . C.  M.  Bomberger . Bristol  Hotel 

Jersey  City  (N.  J.)  Jersey  Journal . Walter  M.  Dear . Waldorf-.Astoria  Hotel 

R.  E.  i-ent .  c/o  Jersey  Journal, 

Jersey  City,  N.  J. 

Joliet  (Ill.)  Herald-News  . John  F.  Lux . Waldorf-.\storia  Ilotel 

Kane  (Pa.)  Republican  . G.  Scott  Smith . McAlpin  Hotel 

Kansas  City  (Kan.)  Kansan  . W.  A.  Bailey . McAlpin  Hotel 

Kansas  City  (Mo.)  Star  . George  B.  Longan . Ritz-Carlton  Hotel 

Earl  McCollum  . Ritz-Carlton  Ilotel 

Roy  A.  Roberts . Waldorf-.\storia  Hotel 

Kearney  (Neb.)  Hub  . .\lfred  G.  Hill . Waldorf-Astoria  Hotel 

Kewanee  (III.)  Star-Courier  . P.  D.  Adler . 

Kingston  (N.  Y.)  Freeman  . Harry  du  Bois  Frey. ..  .Shelton  Hotel 

Ixiuis  R.  Netter . Shelton  Hotel 

Kinston  (N.  C.)  Free  Press  . H.  Galt  Braxton . Waldorf-.\storia  Hotel 

L 

La  Crosse  (Wis.)  Tribune  . .  ...W.  T.  Burgess . 

Lancaster  (Pa.)  New  Era.  Intelli¬ 
gencer  Journal  &  Sunday  News . J.  H.  Steinman . Plaza  Hotel 

I.  F.  Steinman . Plaza  Hotel 

t.  Z.  Buckwalter . Roosevelt  Hotel 

John  H.  Carter . Roosevelt  Hotel 

.■\.  E.  Mcf^ollough . Roosevelt  Hotel 

Laconia  (N.  H.)  Citizen  . Edward  J.  Gallagher. ..  .Waldorf- .\storia  Hotel 

Etta  G.  Gallagher . Waldorf-.Xstoria  Hotel 

Lansing  (Mich.)  State  Journal  . Paul  A.  Martin . McAlpin  Hotel 

Lawrence  (Mass.)  Eagle-Tribune  . George  A.  Mellen . Bryant.  Griffith  &  Brunson, 

Inc.,  9  East  41st  St. 

Harold  B.  Morrill . Bryant,  Griffith  &  Brunson, 

Inc.,  9  East  41st  St. 

Lewiston  (Me.)  Sun  8:  Journal  . Frank  S.  Hoy . Pennsylvania  Hotel 

Russell  H.  Costello . Pennsylvania  Hotel 

I-exington  (Ky.)  Herald-Leader  . Fred  B.  Wachs . The  Katz  Agency,  Inc. 

500  Fifth  Ave. 

Lima  (O.)  News  . I/.  S.  Galvin . Taft  Hotel 

Wayne  W.  Galvin . 

Lincoln  (Ill.)  Courier  . .Mlyne  V.  Nugent . Waldorf-Astoria  Hotel 

Lithgow  J.  Nugent . Waldorf-.\storia  Hotel 

Lincoln  (Neb.)  Journal  . Fred  S.  Seacrest . Waldorf-.\storia  Hotel 

Jw  W.  Seacrest . Waldorf-.\storia  Hotel 

Little  Rock  (Ark.)  .\rkansas  Democrat. K.  .\.  Engel . WaIdorf-.\storia  Hotel 

Little  Rock  (Ark.)  Arkansas  Gazette.. J.  N.  Heiskell . Waldorf-.\storia  Hotel 

l.ock  Haven  (Pa.)  Express  . Frank  D.  O'Reilly . Waldorf-.\storia  Hotel 

I^kport  (N.  Y.)  Union-Sun  &  Journal. E.  D.  Corson . Wellington  Hotel 

lying  Branch  (N.  J.)  Record . Richard  DeVVitt  . Bristol  Hotel 

N.  M.  Tallmadge . Chas.  H.  Eddy  Co., 

247  Park  Ave. 

lyis  Angeles  (Calif.)  News  . Robert  L.  Smith . Sherry-Netherlands  Hotel 

Mrs.  Robert  L.  Smith ...  Sherry-Netherlands  Hotel 

lyis  Angeles  (Calif.)  Times . Norman  Chandler  . Waldorf-.\storia  Hotel 

Philip  Chandler  . Waldorf-.\storia  Hotel 

Lowell  (Mass.)  Courier-Citizen  8r 

Leader  . Philip  S.  Marden . Roosevelt  Hotel 

William  G.  Spence . Roosevelt  Hotel 

Lynchburg  (Va.)  News  &  Advance ....  M.  K.  Duerson . \Valdorf-.\storia  Hotel 

M 

Madison  (VV'is.)  Wisconsin  State  <  ’ 

Journal  . Don  Anderson  . Waldorf-.\storia  Hotel 

Magnolia  (.\rk.)  Banner-News  . . C.  E.  Palmer . Piccadilly  Hotel 

Mahanoy  City  (Pa.)  Record-American. .  T,ames  IT.  Kirchner . Taft  Ho4el 

M.anchester  (Conn.)  Herald  . Ronald  H.  Ferguson. ..  .McAlpin  Hotel 

Manitowoc  (Wis.)  Herald-Times  . R.  T.  Bayne . Burke.  Kuipers  & 

Mahoney, 


1203  Graybar  Bldg. 
.Waldorf- \storia  Hotel 
.Bristol  Hotel 
Waldorf-.\storia  Hotel 


Mankato  (Minn.)  Free  Press  . ...T.  A.  Callahan . 

Marietta  (O.)  Times  . Will  P.  McKinney... 

Marion  (O.)  Star  . Tyiuis  H.  Brush . 

Roy  D.  Moore . Waldorf-.Nstoria  Hotel 

Henry  Schaffner  . McAlpin  Hotel 

J.  D.  Raridan . McAlpin  Hotel 

.  .1.  K.  Vodrey . Biltmore  Hotel 

Marlboro  (Mass.)  Enterprise  . Dustin  S.  Lucier . McAlpin  Hotel 

John  H.  Burke . McAlpin  Hotel 

Mason  City  (Iowa)  Globe-Gazette . Lee  P.  I-oomis . WaJdorf-.\storia  Hotel 

McClatchy  Newspapers  . fi.  C.  Hamilton . New  Yorker  Hotel 

I  •Walter  P.  Jones . Waldorf-Astoria  Hotel 


Name  of  Newspaper  Representative  New  York  Address 

McKeesport  (Pa.)  News  . Sen.  W.  D.  Mansfield.. McAlpin  Hotel 

Meadville  (Pa.)  Tribune-Republican. .  .Edward  Irving  Bates. ...  McAlpin  Hotel 

Meriden  (Conn.)  Journal  . C.  H.  Tryon . Roosevelt  Hotel 

L.  C.  T^on . Roosevelt  Hotel 

Meriden  (Conn.)  Record  . Wayne  C.  Smith . Taft  Hotel 

Michigan  City  (Ind.)  News-Dispatch ...  R.  C.  Everitt . Piccadilly  Hotel 

J.  H.  Nixon . Piccadilly  Hotel 

Jerry  Jontry  . _ . 

Middlesboro  (Ky.)  News  . R.  C.  Averitt . Piccadilly  Hotel 

J.  H.  Nixon . Piccadilly  Hotel 

Jerry  Jontry . 

Middletown  (N.  Y.)  Times-Ilerald . Chas.  EX  Koons . Waldorf-Astoria  Hotel 

Midland  (Mich.)  News  . Philip  "T.  Rich . Lexington  Hotel  or 

Scheerer  &  Co. 

Milwaukee  (Wis.)  Journal  . Leonard  L.  Bowyer . W.T.Horf-Astoria  Ilotel 

Irwin  Maier  . Waldorf-Astoria  Hotel 

Minneapolis  (Minn.)  Star-Journal  . John  Cowles  . Savoy  Plaza  Hotel 

Joyce  A.  Swan . Waldorf-Astoria  Hotel 

Minneapolis  (Minn.)  Tribune . G.  B.  Bickelhaupt . Waldorf-Astoria  Ilotel 

Minot  (N.  D.)  News  . Hal  S.  Davies . Kelly-Smith  Co., 

Graybar  Bldg. 

Modesto  (Calif.)  Bee  . G.  C.  Hamilton . New  Yorker  Hotel 

Walter  P.  Jones . Waldorf-Astoria  Hotel 

Monroe  (I.,a.)  News-St.ir  &  World.... J.  L.  Ewing . Waldorf-Astoria  Ilotel 

Monroe  (Mich.)  News  . J.  S.  Gray . Waldorf-Astoria  Hotel 

Monrovia  (Calif.)  News-Post  . Clark  F.  Waite . Waldorf-Astoria  Hotel 

Montgomery  (Ala.)  Advertiser  . R.  F.  Hudson . Governor  Clinton  Hotel 

Montgomery  (Ala.)  Alabama  Journal.  .Col.  James  Hammond. .  .Savoy  Plaza  Hotel 

Mount  Vernon  (O.)  News  . Harry  B.  Gramm . John  W.  Cullen  Co., 

630  Fifth  Ave. 

Muncie  (Ind.)  Star  . Frank  E.  Harrold . Biltmore  Hotel- 

Kelly-Smith  Co. 

Muskogee  (Okla.)  Ph.-ienix  &  Times- 

Democrat  . Joel  H.  Bixby . Waldorf-Astoria  Ilotel 

N 

Nashville  (Tenn.)  Tennessean  . Silliman  Evans  . Ritz-Carlton  Hotel 

Coleman  Harwell  . Hotel  Vanderfiilt 

Newspaper  Printing  Corp.  (Nashville)  .  .Ward  C.  Mayborn . Hotel  Vanderbilt 

Newark  (N.  J.)  Star-Ledger  . S.  I.  Newhouse . 217  Halsey  St.,  Newark 

Edwin  F.  Russell . 217  Halsey  St.,  Newark 

Philip  Hochstein  . 217  Halsey  St.,  Newark 

Newark  (N.  J.)  Evening  News  . .Arthur  J.  Sinnott . Chatham  Hotel 

Benjamin  J.  Foley . Waldorf-Astoria  Hotel 

James  A.  Doyle . Waldorf-Astoria  Hotel 

Patrick  M.  Feeney . Waldorf-Astoria  Hotel 

Newark  (N.  J.)  Sunday  Call  . Fred'k  W.  'Thorne . 19  West  44th  St.,  N.  Y. 

Edw.  F.  Bataille . 19  West  44th  St.,  N.  Y. 

H.  A.  Wapshare . 19  West  44th  St.,  N.  Y. 

Louis  Reshkin  . 19  West  44th  St.,  N.  Y. 

New-  Brunswick  (N.  J.)  Daily  Home 

News  and  Sunday  Times  . Hugh  N.  Boyd . New  Brunswick.  N.  J. 

Newburgh- Beacon  (N.  Y.)  News  . F.  H.  Keefe . J.  P.  McKinney  &  Sw 

30  Rockefeller  Plaza 

Harry  Cohen  . J.  P.  McKinney  &•  Son 

30  Rockefeller  Plaza 

Newburyport  (Mass.)  News  . Edward  E.  Hicken . Hotel  Lincoln 

Joseph  G.  Gavin . Hotel  Lincoln 

New  Castle  (Pa.)  News . Fred  L.  Rentz  . Waldorf-Astoria  Hotel 

New  Haven  (Conn.)  Journal-Courier.  .Everett  B.  Harvey . c/o  Jujius  Mathews 

Special  Agency, 

400  Madison  Ave.,  N.  Y. 

Michael  11.  Wren . c/o  Julius  Mathews 

Special  Agency, 

400  Madison  Ave.,  X.  Y. 

Arthur  J.  Sloane . c/o  Julius  Mathews 

Special  Agency,  _ 
400  Madison  Ave..  X.  ). 

H®ven  (Conn.)  Register  . John  Day  Jackson . Savoy-Plaza 

New  Orleans  (La.)  Times-Picayune 

and  States  . L.  K.  Nicholson . Waldorf-Astoria  Hotel 

John  F.  Tims.  Jr . Waldorf-Astoria  Hotel 

New^rt  News  (Va.)  Daily  Press- 

Times  Herald  . Raymond  B.  Bottom _ Waldorf -A.storia  Hotel 

Nassau  Daily  Review-Star  . James  E.  Stiles . Review-Star  Bldg.,  _  , 

Rockville  Centre,  X.  )■ 

Arthur  L.  Hodges . Review-Star  Bldg., 

Rockville  Centre.  X.  i 

John  M.  Greene . Review-Star  Bldg.. 

Rockville  Centre,  X'.  '■ 

William  C.  Fowley . Review-Star  Bldg,,  _ 

Rockville  Centre,  X.  ) 

Theotlore  Edson  . Review-Star  Bldg..  _ 

Rockville  Centre.  X  '■ 

George  P.  Moyer . Review-Star  Bldg..  _ 

Rockville  Centre,  X.  )■ 

Harry  S.  Smith . Review-Star  Bldg..  _ 

X-  X-  1  Tx  X..  Rockville  Centre.  X.  '■ 

New  York  Daily  Mirror  . Charles  B.  McCabe . Daily  Mirror  Bldg.. 

X-  235  E.  45th  St..  X.  Y. 

New  York  Sun  . Keats  Speed  . 280  Bro.idway.  N.  Y,  OtJ 

Edwin  S.  Friendly . 280  Broadway,  N.  Y.  City 

...  „  ,  William  T.  Dewart.  Tr.  .280  Broadwav.  N.  Y.  City 

New  York  World-Telegram  . N.  S.  Macneish . 125  Barclay  St..  N.  Y'. 

H.  J.  Fletcher . 125  Barclay  .St.,  N.  Y- 

Vernon  Brooks  . 125  Barclay  .St..  N.  Y. 

C.  I.  Schwat . 125  Barcbay  .St.,  N.  Y. 

F.  R.  Williamson . 125  Barclay  St.,  N.  Y- 

X-  X-  1  -XT  x- V  TXT  Traev  . 125  Barclay  St..  N.  V 

New  York  (N.  Y.)  Wall  Street  Journal. W'.  H.  Grimes . 44  Broad  .St..  N.  Y'.  City 

X..  T,  „  ,x-  XT.  -X  Robert  M.  Feemster - 44  Broad  St..  N.  Y’.  City 

Nmgara  Falls  (N.  YM  Gazette  . .Manson  C.  Deuel . Ritz-Carlton  Hotel 

Nixon  Newspapers  . R.  C.  Averitt . Piccadilly  Hotel 

I.  II.  Nixon . Piccadilly  Hotel 

„  Jerrv  Jontrv  . 

Norristown  (Pa.)  Times  Herald  . Walter  A.  W’^ilson . Hotel  Taft 

Robert  I.  McCracken ...  .Ilotel  Taft 

.Arthur  J.  Wismer . Hotel  Taft 

Walter  T.  Robinson . Hotel  Taft 

V  X  ,»  TT.  Markel . Hotel  Taft 

Norw.;ilk  (Conn.)  Hour  . Charles  E.  Kellogg . Hotel  Mc.Alpin 

Norwich  (Conn.)  Bulletin-Record  . Clifford  C.  Oat . W.iWorf  Astoria  Hotel 

o 

Oakland  (Calif.)  Tribune  . T.  R.  Knowland . Waldorf-Astoria  Hotel 

Ogdensburg  (N.  Y'.)  Advance-News. ,.  .Frederick  H.  Kiiry . YValdorf-.Astoria  Hotel 

„  ,  ,  „  Toseph  R.  Brandy . Hotel  Mc.Mpin 

0|rf^sburg  (N.  Y.)  Journal  . Fr.anklin  R.  Little . Roosevelt  Hotel 

-X-!  -x-*^  Blizzard  . Richard  H.  .Amberg . Tlarvard  Oiib 

Oil  City  (Pa.)  Derrick  . F..  P.  Boyle . Waldorf-Astoria  Hole 

.  John  O’Donnell  . \V.aidorf-Astoria  Ilotel 

Oklahoma  City  (Okla.)  Dailv  Okla- 

homan-Times  . K  K  Gaylord . W.aldorf-Astoria  Hotel 

Edgar  T.  Bell . Waldorf  -Astoria  Hotel 

Olean  (N.  Y'.)  Times  Herald  . F..  Boyd  Fitzpatrick _ J.  P.  McKinney  and  Son 

„  .  .  30  Rockefeller  Plaza 

Omaha  (Neb.)  World-Herald  . T.  M.  Harding . Waldorf-.Astoria  Hotel 

Oneonta  (N.  Y.)  Star  . Francis  .A.  I-ee . Edison  Hotel 

Orangeburg  (S.  C.)  Times  and  , 

Demcorat  . .  X.  Sims . Waldorf-Astoria  Hote 

Oshkosh  (Wis.)  Daily  Northwestern ..  .O.  T.  Hardy . Waldorf-Astoria  Ilotel 

Oswego  (N.  Y'.)  Palladium-Times . E.  M.  Waterbury . Hotel  Bristol 

Ottawa  (Kans.)  Herald  (Harris 

Newspawrs)  . Sidney  F.  Harris . Hotel  Chatham 

Owosso  (Mich.)  Argus-Press  . J.  Evans  Campliell . Hotel  Comn.odore 
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EW  YORK  ADDRESSES 


OF  VISITING  PUBLISHERS 


Name  of  Newnpaper 


New  York  Addretw 


Representative 

p 

(N.  T.)  Herald-News  . Edward  H.  Roemle . Waldorf-Astoria  Hotel 

Dow  H.  Drukker.  Jr. ...  W'aldorf- Astoria  Hotel 
W'illiam  M.  McBride. . .  Waldorf-Astoria  Hotel 
T.  William  Erickson ....  Waldorf -Astoria  Hotel 

J.  Newman  Wright . Waldorf-Astoria  Hotel 

r-on  (X.  J.)  Morning  Call  . Theo.  W.  Hendershot . 

Henry  De  Yong . . . 

-- M  (X.  J.)  Evening  News . Harry  B.  Haines . 143  Ellison  St., 

Paterson,  N.  J. 

Eklward  B.  Haines . 143  Ellison  St., 

Paterson,  N.  J. 

'-.\lv.iiii.i  Newspaper  W'illiam  N.  Hardy . Hotel  Lincoln 

-hers'  Assn . David  J.  Winkwortli _ Hotel  Prince  George 

ia  (111.)  Journal-Transcript  . ('arl  P.  Slane . Waldorf-Astoria  Hotel 

Pmi  (Ind.)  Tribune  . R.  C.  Averitt . Piccadilly  Hotd 

J.  H.  Nixon . Piccadilly  Hold 

Jerry  Jontry  . 

Hadflphia  (Pa.)  Evening  Public  .  ,  ,  , 

Ltdftr  . George  F.  Kearney . W'aldorf-Astona  Hotel 

Harry  T.  Madden . Waldorf-Astoria  Hotel 

Herve  Miner  . Waldorf-Astoria  Hotel 

Florence  A.  Myers . Waldorf-Astoria  Hotel 

P-ooiix  (.\riz.)  Republic  and  Phoenix 

CiKtte  . Chas.  A.  Stauffer . Waldorf-Astoria  Hotd 

Mr.  and  Mrs.  Sidney 

Myers  . Waldorf-Astoria  Hotel 

P'tKkurst  (X.  C.)  Outlook  . Ri^rt  E.  Harlow . .Sherman  Sq.  Hotel 

PainBeld  (N.  J.)  Courier-News  . Chauncey  F.  Stout . Plainfield,  N.  T. 

.\.  Wallace  Zimmerman. Plainfield.  N.  J. 

P-ntisc  (Mich.)  Daily  Press  . Harold  A.  Fitzgerald _ Waldorf-Astoria  Hotel 

Pift  Huron  (Mich.)  Times  Herald 

Company  . . . L.  A.  Weil,  Sr . Waldorf-Astoria  Hotd 

Wm.  W.  Ottaway . Hotel  Taft 

P-nlznd  (Me.)  Press  tferald- Express.  .Milton  S.  Kimball . Waldorf-Astoria  Hotel 

-aland  (Ore.)  Oregon  Journal  . P.  L.  Jackson . Witz-(Carlton  Hotel 

.S.  R.  Winch . Plaza  Hotel 

!  rtsmouth  (O.)  Times  . lamis  H.  Brush . W'aldorf- Astoria  Hotel 

Roy  D.  Moore . W'aldorf-Astoria  Hotel 

llenry  Schaffner  . McAlpin  Hotel 

J.  D.  Raridan . McAlpin  Hotel 

J.  K.  Vodrey . Biltmore  Hotel 

fasmouth  (Va.)  Star  . E.  F.  Rogers . Taft  Hotel 

!  Jjhkeepiie  (N.  Y.)  Sunday  Courier.  .E.  A.  Chappell . Bryant,  Griffith  & 

Brunson,  Inc. 

9  E.  41st  St..  N.  Y.  City 

Dale  McLaughlin  . Bryant,  Griffith  & 

Brunson,  Inc. 

9  F..  41st  St.,  N.  Y.  City 

Perry  J.  Walsh . Brvant,  Griffith  & 

Brunson,  Inc. 

9  E.  41st  St.,  N.  Y.  City 

'  uihkrrpsie  (N.  Y.)  Evening  Star _ .Ernest  L.  Owen . Park  Lane  Hotd 

nfUieepsie  (N.  Y.)  Eagle-News . Richard  E.  CCoon . Park  Lane  Hotel 

B 

■Km*  (Wis.)  Journal-Times  . Harry  R.  Le  Poidevin .  .Taft  Hotel 

Lltiih  (N.  C.)  Times  . John  A.  Park . Hotel  Shelton 

John  A.  Park.  Jr . Hotel  Shelton 

ltdindo  Beach  (Calif.)  Breeze  . Clark  F.  Waite . W'aldorf-Astoria  Hotel 

wo  (Xev.)  Nevada  State  Journal _ .Merritt  C.  Speidel . Waldorf-Astoria  Hotel 

Lknond  (Va.)  News  Leader  . Tnhn  Stewart  Bryan _ I'niversity  Club 

D.  Tennant  Bryan . W'aldorf-Astoria  Hotel 

William  T.  Christian ...  W'aldorf-Astoria  Hotel 

W'illiam  Ellyson,  Jr . W'aldorf-Astoria  Hotel 

fYa.)  Times  and  Roanoke 

.(\a.)  W'orld-News  . C.  B.  Short . Waldorf-Astoria  Hotel 

■word  (Ill.)  Morning  Star  & 

Rtgister-RepuMic  . E.  K.  Todd . Mc.Mpin  Hotel 

jxli  Hill  (S.  C.)  Herald . A.  W.  Hiickle . McAlpin  Hotel 

Mount  (N.  C.)  Evening 

idegram  . *. . Tosh  L.  Horne . Piccadilly  Hotel 

,  I..  W.  Kornegay . Piccadilly  Hotel 

®e  (N.  Y.)  Sentinel  . .\.  R.  Kessinger . Hotel  Lincoln 

,  B.  C.  Barnard . Hotel  Lincoln 

*■*>1  Oak  (Mich.)  Daily  Tribune . Floyd  J.  Miller . Hotel  I.exington 


Name  of  Newspaper  Representative  New  York  Address 

Somerset  (Pa.)  Daily  American  . Hen^  Baker  Reiley . . . .  Hotd  Astw 

■South  Bend  (Ind.)  Tribune  . F.  A.  . m' 

.South  Norwalk  (Conn.)  Sentinel  . LeRoy  D.  Downs . Hotel  Commodore 

Southern  California  .^ssociated  News-  ,  . 

naners  . Clark  F.  Waite . Waldorf-Astoria  Hotel 

Southern  Newspaper  Publishers’  Assn. . .  WTaiter  John^n . Waldorf-Astoria  Hotel 

Inc . iiS 

Spokane  (Wash.)  Spokesman-Review. .  .W.  H.  jCowles... . Plaza  Hotel 

W.  H.  Cowles,  Jr . Plaza  Hotel 

Springfield  (111.)  Illinois  State  Journal. A.  W.  Shipton . Waldorf-Astoria  Hotel 

. IT.  S.  Jewdl . Waldorf-Astoria  Hotd 

.Springfield  (O.)  Daily  News  and  Sun.. Edgar  Moms^^ . {}°|'} 

Steubenville  (O.)  Ilerald-Star  . i ! ! ! ! ! ! Wald^As^^^^  Hold 

Henry  Schaffner  . McAlpin  Hotel 

J.  D.  Raridan . McAlpin  Hotd 

I.  K.  Vodrey . Biltmore  Hotel 

Strnudshurff  <Pa  )  Record  . X-  A.  Frantz . Hotd  Astor 

Syracuse  (V*  Y.)  Post-Standard  . Jerome  /D.  Barnura . Waldorf -Mtoria  Hotd 

Arthur  J-  Gordon,  • , « . .  .Waldorf-Astoria  Hotel 

T 

Tacoma  (Wash.)  Xews-Trihiinc  . Frank  S.  Baker... . Plaza  Hotel 

Elhert  II.  Baker  II . Plaza  Hotel 

Tampa  (Fla.)  Daily  Times  . Ralph  Nicholson  . WeldorLAstoria  Hotd 

Tarentum  (Pa.)  Valley  Daily  News. .  .Charles  P.  IJowe . Hotd  LmMln 

Taunton  (Mass.)  Daily  Gazette  . William  II.  Reed . Hotel  Chatham 

William  R.  Reed . Hotel  Chatham 


B  'I 

Ktimento  (Calif.)  Bee  . G.  C.  Hamilton . New  Yorker  Hotel 

,  W'alter  P.  Jones . Waldorf-Astoria  Hotel 

(Calif.)  Union  . W'illiam  H.  TVxlge . Hotel  TaH 

“  Uoud  (Minn.)  Daily  Time*-  i 

Journal  . Fred  Schilplin  . Theis  &  Simpson  Cr>., 

369  I.exington  Ave.  | 

Joseph  (Mo.)  News-Press  . Henry  D.  Bradley . Waldorf-Astoria  Hotel 

.\rthur  V.  Burrowes ....  Waldorf-Astoria  Hotel 

Paul  (Minn.)  Dispatch-Pioneer 

P"*s  . Herman  H.  Ridder . Ridder-Johns,  Inc. 

342  Madison  Ave.,  N.  Y. 

William  F.  Johns . Plaza  Hotel 

T.  R.  Wiggins . Plaza  Hotel 

^Petersburg  (Fla.)  Times  . Nelson  Poyntek  . Waldorf-.\storia  Hotel 

'Ltn  (Mass.)  Evening  News  . W'ni.  E.  Foster . Julius  Mathews  Agency, 

,1  4f)0  Madison  Ave..  N.  Y. 

Jton  (0.)  News  . I.ouis  H.  Brush . W'aldorf-.\storia  Hotel 

inn  (Ore.)  Oregon  Statesman . E.  P.  Hoyt . 

'lunanca  (N.  Y.)  Republican-Press ..  Matthew  Weber  . 8521  114th  St.. 

,  Richmond  Hill.  I,.  I. 

•inas  (Calif.)  Index-Journal  &  Post.  .Merritt  C.  Speidel . W'aldorf-.Nstoria  Hotel 

,  Mrs.  Merritt  C.  Speidel  .W'aldorf-.\storia  Hotel 

‘■"bury  (Md.)  Times  . Ixiuis  II.  Brush . W'&ldorf-.\storia  Tlotel 

Roy  D.  Moore . Waldorf-.Xstoria  Hotel 

llenry  .Schaffner  . Mc.Mpin  Hotel 

J.  D.  Raridan . McAlpin  Hotel 

;,,  ,  J.  K.  Vodrey . Biltmore  Hotd 

th'  jT  (N.  C.)  Post  . j.  F.  Hurley . McAlpin  Hotel 

Angelo  (Tex.)  Standard-Times. ..  .Houston  Harte  . Ritz-Carlton  Hotel 

,  Ed  Harte  . Ritz-Carlton  Hotd 

•'ntonio_  (Tex.)  Express  and 

^tning  News  . Frank  G.  Huntress . W’aldorf-.\storia  Hotd 

rv  Frank  G.  Huntress,  Jr..VValdorf-.\storia  Hotel 

(Calif.)  Union  and 

■'in  t  "  . T.ester  G.  Bradley . W'aldorf-.Astoria  Tlotel 

trancisco  (Calif.)  Chronicle . George  T.  Cameron . Ritz-Carlton  Hotel 

L,  ,  Paul  C.  Smith . Savov-Plaza  Hotel 

^C.ijif.)  Evening  News  . George  H.  Payne . -St.  Regis  Hotel 

j  Springs  (\.  Y.)  Saratogian, 

. Arthur  D.  Hecnx . J.  P.  McKinney  A  Son 

.30  Rockefeller  Plaza 

'ir,—  I  Now  York  City 

(Ga.)  Morning  News  & 

. •  Jenkins . W’aldorf-.Astoria  Hotel 

(N.  Y.)  Union-Star  . Paul  L.  Gross . Hotel  .Savoy-Plaza 

on  (Pa.)  Times  . E.  J.  Lynett . VValdorf-,\storia  Hotel 

W'.  R.  Lynett . W'aldorf -.\storia  Hotel 

E.  J.  Lynett,  Jr . Waldorf-.\storia  Hotel 

J.  W'.  Flanagan . Waldorf-.\storia  Tlotel 

■•atil.  B.  Bradley . Wa1dorf-.\storia  Hotel 

'  ("ash.)  Times  . G.  B.  Blethen . Plaza  Hotel 

■>sinoI,  ir,i.i  ,  „  .  T.  A.  Blethen . Plaza  Hotel 

e  (Dkla.)  Producer  . Tames  'T.  Jackson . Waldorf-Astoria  Tlotel 

'ajiunL:.  /T,  ,  Mrs.  James  T.  Jackson .  .Waldorf-Astoria  Hotd 

. Malick . Taft  Hotd 

'WaoWi'  &  Star . O.  S.  Stauffer . 

Evening  Herald . C.  T.  Straiighn . Waldorf-Astoria  Hotel 

'Port  (La.)  Times  . John  D.  Ewing . Waldorf-Astoria  Hotd 


Temple  (Tex.)  Telegram  . Frank  Mayborn  .  . 

Terre  Haute  (Ind.)  Tribune  and  Star.. A.  C.  Keifer. . tl"*  i 

l-eouis  E,  Keifer . Taxt  Hotel 

■^News"“  . C.  E.  P-almer . Piccadilly  Ilotd 

Topeka  (Kans.)  Daily  Capital  . Marco 

Topeka  (Kans.)  State  Journal  . \rthur  J  C^ruth,  J'  -  Savoy-Plaza  Hotd 

Torrington  (Conn.)  Register  . George  W.  Peterson .  .  Hote  Mc.^  pm 

lames  W.  Peterson . Hotel  McAipin 

Towanda  (Pa.)  Daily  Review  . Thomas  T  Finn . Hotel  Knickerhockw 

Hullett  M.  Turner . Hotel  Kmckerhocl^r 

Trenton  (N.  J.)  Times  Newspapers. ...  Thomas  L.  Kerney . JX®!  i 

Tohn  E.  Kernev . Waldorf-Astoria  Hotel 

Tames  Kernev  Tr . Waldorf-Astoria  Hotel 

Don  Johnson  . . . W'aldorf- Astoria  Hotd 

Tucson  (Ariz.)  Arizona  Daily  Star. — W'illiam  R.  Mathews ...  Barclay  Hotel 

Tulsa  (Okla.)  Tribune  . R.  L.  Jones,  Jr . Wa  dorf-Astorta  Hotd 

I  I,.  Jones . Waldorf-Astoria  Hotd 

Tulsa  (Okla.)  World  . K.  O.  Larson . Hotel  Astor 

N.  G.  Henthorne . Hotel  Astor 

r 

ITniontown  (Pa.)  Daily  News  Standard. S.  W.  Calkins . e 'o  Fred  Kimhall.  Inc.,. 

67  West  44th  St., 

New  York  City 

ITtica  (N.  Y.)  Observer  Dispatch,  Inc.  .1.  David  Hogue . Roosevelt  Hotel 

Utica  (N.  Y.)  Press . J.  David  Hogue . Roosevelt  Hotd 

V 

3'andergTift  (Pa.)  News  . Herbert  D.  Brauff . e/o  Howland  and 

Howland,  Inc., 

247  Park  Ave.,  N.  Y. 

Vineland  (N.  J.)  Evening  Times . .M-vx  Leuchter  . Hotel  Bristol 

.\.  M.  Bass . Hotel  Bristol 

C.  P.  Leuchter . Hotel  Bristol 

W 

W.ihash  (Ind.)  Plain  Dealer  . R.  C.  Averitt . Piccadilly  Hotd 

J.  H.  Nixon . Piccadilly  Hotel 

Jerry  Jontry  . 

Warren  (O.)  Tribune  Chronicle . Mrs.  Helen  Hart 

Hurlhert  . Waldorf-Astoria  Hotel 

Griswold  Hurlbert  . Waldorf-Astoria  Hotel 

Washington  <D.  C.)  D.nily  News  . Earl  D.  Baker . Waldorf-Astoria  Hotel 

Washington  (D.  C.)  Times-Herald . Mrs.  Eleanor  M. 

Patterson  . 

A.  G.  Newmyer . Waldorf-Astoria  Hotd 

W.  C.  Shelton . W'aldorf-Astoria  Hotd 

W'asliington  (Pa.)  Ohserver  &  Reporter. John  L.  Stewart . W’aldorf-Astoria  Hotd 

Waterhury  (Conn.)  Republican  and 

.\merican  . W'illiam  J.  Pape. . Roosevelt  Hotel 

E.  R.  Stevenson . Roosevelt  Hotel 

W'illiam  B.  Pape . Plaza  Hotel 

V.  11.  Darcey . Plaza  Hotel 

Waterloo  (la.)  Daily  Courier  . I-ackson  McCoy  . Roosevelt  Hotel 

Watertown  (N.  Y.)  Daily  Times  . Harold  B.  Johnson . Hotel  Plaza 

fharence  M.  Kendall ....  Waldorf-Astoria  Hotd 

Waukegan  (Ill.)  Post  . Frank  T.  Fowler . Penn.syl vania  Hotel 

Wausau  (Wis.)  Daily  Record-Herald...!.  C.  Stiirtevant . W'aldorf-Astoria  Hotd 

W'aynesboro  (Pa.)  Record  Herald  . Floyd  Chalfant  . Hotel  Taft 

W'esterly  (R.  1.)  Sun  . George  M.  I'ttcr . Ilotel  Lincoln 

West  P.ilm  Be.ach  (Fla.)  Palm  Beach 

Post-Times  . Harry  Giovannoli  . W'aldorf-Astoria  Hotel 

Biron  Valier  . Waldorf-Astoria  Hotel 

Wheeling  (W.  Va.)  News-Register 

&•  Intelligencer  . Charles  L.  I.ong . T.aft  Hotel 

I.ester  E.  Crow . Taft  Hotel 

White  Plains  (N.  Y.)  Daily  Reporter. -W.  Lee  Tuller . White  Plaini,  N.  V. 

Ell.  A.  Keeffe . White  Plains,  N.  Y. 

Wichita  (Kans.)  Beacon  . Louis  I.evand  . Piccadilly  Hotel 

Wichita  (Kans.)  Eagle  . .M.  .M.  Murdock . Gotham  Hotel 

Wichita  Falls  (Tex. )  Daily  Times  & 

Record  News  . Ed  Howard  . Waldorf-Astoria  Hotel 

W’ilkesbarre  (Pa.)  Sunday  Independent. T.  F.  Ileffern.nn . Waldorf-Astoria  Hotel 

Wilkes-Barre  (Pa.)  Times  Leader  . Ernest  G.  Smith . Ilotel  Taft 

Williamsport  (P.a.)  Grit  . George  R.  I.amade . \Valdorf-Astoria  Hotel 

Howard  .1.  I.amade . W'aldorf-Astoria  Ilotel 

Charles  D.  [.amade . Waldorf-Astoria  Ilotel 

Wilmington  (Del.)  News  Journ.al  Co.. -Henry  T.  Oaus . Park  T.,ane  Ilotel 

Win.  F'.  .Metten . Biltmore  'Ilotel 

Wilmington  (N.  C.)  Star  News  . I.  W'alter  Wetih . Hotel  Lincoln 

W'ohurn  (Mass.)  Daily  Times  . lames  D.  Haggerty . Hotel  President 

Woonsocket  (R.  I.)  C.ill  . Buell  W.  Hudson . Ilotel  "raft 

Worcester  (Mass.)  Telegram  and 

G.azette  . George  F.  Booth . W'aldorf-Astoria  Hotel 

^  Howard  M.  Booth . Hotel  Biltmore 

Harry  H.  Hoffman . Hotel  Biltmore 


Yakima  (Wash.)  Repuhlic  and 

Morning  Herald  . . 

Youngstown  (O.)  X'indirator  . . 
S'psilanti  (Mich.)  Press . 


.Ted  Rnbert.son  . Waldorf-Astoria  Hotel 

•  William  F.  Maag.  Jr..  .W.a1dorf- Astoria  Ilotel 

•  George  C.  Handy . Waldorf-Astoria  Hotel 


CANAD-k 


Montreal  (P.  Q.)  Star  . 

Toronto  (Ont.)  Globe  &  Mail  . . 


.11 


Toronto  (Ont)  Star 


Ci.  Brewer . Canadian  (Tluh — 

Waldorf-Astoria  Ilotel 

II.  P,arker . W'aldorf-Astoria  Hotel 

G.  Kimber . Lorenzen  &  Thompson,  Inc. 

28  West  44th  St. 

J.  J.  Butler . I-orcnzen  &  Thompson,  Inc. 

28  West  44th  St. 

E. _  G.  Smith . Roosevelt  Hotel 

W  illiam  Wallace  . Waldorf-Astoria  Hotel 

F.  L.  Tate . 


W’ 
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DIRECTORY  OF  PUBLISHERS'  CONVENTIONS 
EVENTS  AND  EXHIBITS 


ACME  NEWSPICTURES.  INC. 

Astor  Gallery — Space  No.  2  and  Rooms  742- 
744 

Fred  S.  Fergruson  Robert  P  Dorman 

Herbert  W.  Walker  Fred  Kury 

Ralph  H.  Turner  Robert  J.  Rochon 

Harry  Cohen  W.  H.  Borglund 

Phil  V.  Bessey  Meade  C.  Monroe 


ADDRESSOGR.\PH-MULTlGRAPlI  CORP 
Room  65  7 

E.  J.  Ferris  Henry  M.  Pierce 


ALCO  GRAVURE  DIVISION  OF  PUBU 
CATION  CORP. 

Rooms  1079-1081 

Arthur  H.  Sherin  L.  E.  Schwali 
Daniel  E.  Moran  J.  B.  Fisher 


EDITOR  &  Pl'BLISIIER 
North  End,  .\stor  Gallery 
J.  W.  Brown,  Sr.  J.  Johnson 
J.  W.  Brown,  Jr.  L.  Fontaine 

A.  T.  Robb  W.  G.  Poppe 

W.  L.  Bassett  J.  I^evanttno 

R.  U.  Brown  Mrs.  S.  L.  Dare 

W.  E.  Schneider  Miss  A.  Clougher 
J.  J.  Clougher  Miss  L.  Roescher 

S.  J.  Monchak  Miss  C.  Ferro 

C.  B.  Groomes  Miss  A.  Burke 

C.  T.  Stuart  Miss  B.  Berries 

G.  H.  Strate  Sliss  I.  Press 

E.  Landtert  Miss  A.  Chadell 

G.  Haulenbeek  Miss  I..  Piccorillo 

B.  Chapman  Miss  1..  Beisler 

F.  Babcock  Miss  A.  Gillroy 

C.  Rice  Miss  E.  McGlynn 


AMERICAN  NEWSPAPER  PUBLISHERS’ 
ASSOCIATION 
Convention,  Jade  Room 
AN  PA  Directors,  Grand  Ball  Room 
.\NPA  Meeting,  Grand  Ball  Room 
ANPA  Bureau  of  Advertising,  Grand  Ball 
Room 

Registration,  Foyer,  Entrance  to  Grand  Ball 
Room 

Central  Offices,  370  Lexington  Ave. 


ITNCH  PRUYN  CO. 
Rmims  2519-21 


HOWARD  FLINT  INK  COMPANY 
Rooms  915-17-19 

H.  H.  Flint  Robert  H  Flint 

Edg.ir  B.  Flint  .\.  A.  McNab 


AMERIC.AN  TYPE  FOUNDERS.  INC. 
Rooms  %8-970 

T.  R.  Jones  E.  G.  Williams 

F.  B.  Heitkamp  J.  B.  Webendorfer.  Jr. 

J.  M.  Collins  A.  E.  Eaton 

F.  A.  Hacker  M.  A.  Aasgaard 


FOX  FEATURE  SYNDICATE.  INC. 
Assembly  Room  4-P  also 
Table  in  Silver  Corridor,  3rd  floor 
V’.  S.  Fox  H.  W.  Albright 

P.  C.  Stone  11.  E.  Stuckel 


ART  GRAVURE  CORPORATION 
Room  832 

Frederick  D.  Murphy  F.  Sugden  Murphy 
Everett  R.  Stom- 


ASSOCIATED  PRESS 
Annual  Meeting — Empire  Room 
Luncheon,  Grand  Ball  Room 
Executive  Office — A'P  Building,  Rockefeller 
Center. 


GENERAL  ELECTRIC  COMPANY’ 

Room  683 

W.  E.  Whalen  C.  Hewson 

F.  O.  Brewer  W.  L.  Jones 

W.  L.  Wright  H.  F.  Blankenbiller 


ASSOCIATED  NEWSPAPERS 
THE  BELL  SYNDICATE,  INC. 

Rooms  768-770  » 

John  N.  Wheeler  Edward  J.  Clode,  Jr. 
Henry  M.  Snevily  Harry  O'lburt 
Joseph  B.  Agnelli  Edward  N.  Dolbey 


THE  GOSS  PRINTING  PRESS  CO. 
Rooms  965-67-69 
Georije  Bauer  W.  T.  Goss 


M.  W.  Brueshaber  H.  S.  Mount 
R.  C.  Corlett  C.  S.  Reilly 

Wesley  Dammes  L.  D,  Wright 


E  W.  BLATCHFORD  COMP.VNY 
J.  J.  Nickels  G.  A.  Savage 

M.  L.  Friday  W.  A.  Thorn 

F.  S.  Fairchild  L.  H.  Seipp 

B.  R.  lipe  J-  P-  Kennedy 


GREATER  BUFFALO  PRESS 
Rooms  679-681 

J.  W.  Koessler  O.  L.  llershiser 


FREDERIC  I.  H 
Room  1586 
W.  R.  Fairfield 


ALBERT  R.  BOURGES  SERVICE 
Room  1588 

Albert  R.  Bourges  Charles  Hartmann 
Patricia  L.  Seaman  E.  Bolduc 
John  Dais 


BO  WATER  PAPER  COMPANY 
Rooms  1482-84  n  c  n 

A.  B.  Mever  Joe  D.  Sullivan 

A.  H.  Horton 


CERTIFIED  DRY  MAT  CORP. 
Geo.  A.  Kubler  A.  B.  Brady 
H.  W.  Hamilton 


CHICAGO  TRIBUNE-NEW  YORK  NEWS 
SYNDICATE 
Rooms  G  &  H  ,  „ 

Arthur  W.  Crawford  J.  P.  Wynne 
M.  Slott  H.  Meyers 

Edward  F.  Dunne  George  Schreiber 
James  Au  O’Conneil,  Jr. 


R.  HOE  &  CO.,  INC. 
Rooms  953-55 
H.  M.  Tillinghast 
A.  Dressel 

F.  W.  Schnell 

G.  H.  Higgins 
C.  W.  Ginsberg 
W.  C.  Cooper 

R.  A.  Willoughby 
O.  L.  Crain 
G.  E.  Devyr 


H.  Little 
C.  D.  Peterson 
W.  J.  V.  Murphy 
F.  Gebhard 
F.  H.  Kerl 
J.  M.  Lehmann 
W.  J.  Strain 
C.  Mundhenk 
L.  Kohl 


HOME  ECONOMICS  SERVICE  CORP. 
Space  No.  5 

S.  G.  Little  J.  C.  Beckham 

S.  L.  Lucas 


CLINE  ELECTRIC  MFC.  CO. 

Rooms  1180-82-78 

A.  J.  Cline  H.  J  Mitchell 

A.  H.  Parks  A.  H.  Marston 

H.  E.  Brundage  C.  A.  I^fgren 

W.  W.  Kuehl 


J.  M.  HUBER  COMP.VNY 
Rooms  680-682 

Walter  Huber  Robert  S.  Lewis 

Rich.  F.  Atkinson  Ralph  C.  Persons 

Robert  P.  Lalor  Hart  Lcitenberger 

Carl  Denman  William  J.  Carey 


CONSOLIDATED  BOOK  PUBLISHERS, 
INC. 

Space  No.  3— Astor  Gallery 

Leonard  S.  Davidow 


CONSOLIDATEH)  NEWS  FEATURES 
Rooms  768-770  ,  , 

John  N.  Wheeler  Edward  J.  Clode.  Jr. 
Henry  M.  Snevily  Harry  Gilburt 
Joaepn  B.  Agnelli  Edward  N.  Dolbey 


IMPERIAL  TYPE  METAL  COXfPANY 
Room  9110 

Harry  Bray  William  H.  Pollock 

Charles  Olton  Clarence  Seaman 

William  C.  Otter  W.  W.  Stearly 

Wm.  A.  Penney,  Jr.  Grant  F.  Wilber 


INTAGLIO  SERVICE  CORP. 

R.  .\.  Travis  Lem  Pinover 


the  CORKPAK  COMP.VNY,  INC. 

Fred  H.  Paulmann  F.  H.  Paulmann,  Jr. 
Herbert  Barry 


CUTLER-HAMMER,  INC. 

Room  1065  T-  II  ¥  u 

K  G  Peterson 

O  p!  Proudfoot  Frank  W.  Barnecott 
Paul  S.  Jones  Vernon  W  .  Schmidt 

A.  H.  James  Albert  E.  Urie 


INTERNATIONAL  NEWS  PHOTOS 
Basildon  Room 

J.  E.  Ma'r'land  Ray  Woods 

C.  L.  Weil  Jack  Fletcher 

John  Hancock 


DeLISSER-BOYD,  INC. 
Room  923 
Grover  W.  Boyd 


INTERN.VTIONAI.  NEWS  SERVICE 
Jade  Room — Basildon  Room 
Walter  E.  Moss  Arthur  P9ppenberg 
William  .Stewart.Jr.  David  Spier 
Burl  A.  Ely  Barry  Paris 

Robert  Strand  Seymour  Berkson 

Thos.  A.  Pledge 


EDITOR  &  PUBLISHE 


KEn.LY  METAL  CORPORATION 
P.  J.  Kiernan  H.  F.  Olsen 

B.  Sholman 


WILLIAM  C.  HERRICK  INK  COMPANY 
Rooms  942-44 

P.  O.  Roberts  J.  J.  Fields.  3rd 

Donald  A,  Robbins  J.  C.  Menke 
W.  J.  Heiss 


KING  FEATURES  SYNDICATE,  INC. 
Rooms  880-82-78 

F.  J.  Nicht  Eli  C.  Minton 

B.  A.  Cwarell  T.  W.  Burns 

Jack  R.  Homady,  Jr.  B.  F.  Bchrman 

E.  M.  Gundy  Clarence  Rabinow 

I.  F.  Alofsin  Wm.  T.  Moore 

C.  B.  Travis  Mrs.  F.  E.  Sicintyre 


KOHLER  BROTHERS 
F.  W.  Kohler  John  B.  Kohler 


I.ANSTON  MONOTY’PE  MACHINE  CO. 
Rooms  1094,  1095 

Harvey  D.  Best  I®*"'  J-  Meadth 

T.  Frank  Morgan  Richard  Beresford 

Frank  M.  Sherman 


LEDGER  SYNDICATE 
.\stor  Gallery — Rooms  1067-69 
George  F.  Kearney  Herve  W.  Miner 
George  C.  Driscoll  Florence  A.  Meyers 


LUDLOW  TYPOGRAPH  CO. 

Rooms  1253-55 

.Arthur  H.  Hedly  W.  F.  Mulcahy 
Philip  P.  Merrill  John  O.  King 
F.  H.  Dunham 


GEORGE  H.  MORRILL  CO..  DIVISION 
OF  GENERAL  PRINTING  INK 
CORP. 

R.Kims  800-934 

Arthur  S.  Thompson  Chas.  I).  Adkins 
B.  F.  Bunn  lohn  M.  Masterson 


the  DOUGHERTY  SYNDICATE,  INC. 
Mary  Dougherty  Kay  Daniels 
Agnes  A.  Kclleher  Lester  Lear 
Agnes  Lynch 


duplex  printing  press  CO. 

Rooms  868-870  u  c*  i. 

Irving  K.  Stone  ' 

Marcus  M.  Farley  C.  H.  Brown 
George  W.  Watrous  K.  B.  Jaquith 
I.  C.  Squier  Paul  Drake 

Edward  O.  Siess  ,  W..H.  Granger 
A.  C.  Hewitt 


EASTERN  COLOR  PRINTING  CO. 
Room  692  __  ■¥  » 

William  B.  Pape  Harold  A.  Moore 

James  H.  Darcey 


JONES  SYNDICATE.  INC. 

Paul  R.  Jones  E.  M.  Jones 


ST.  MAURICE  VALLEY  PAPER  CO. 

R<x>ms  1052-55 
SCIENCE  SERVICE 
Room  659 

Watson  Davis  Austin  Winant 

WALTER  SCOTT  &  COMPANY 
Room  874 

David  J.  Scott  Walter  C.  Scott 

Carl  E.  Drange  Albert  Vogel 

D.  W.  Smyth  A.  Brown 

E.  L.  Johnson  Horace  G.  Samson 

SPRUCE  FALLS  POWER  &  PAPER  CO 

Rooms  1467-69 

R.  .M  Watt  W.  F.  McMahon 

STA  HI  NEWSP.APER  SUPPLY  CO. 

A.  W.  Cochran  Don  Richards 

C.  C.  Baker 

SULLEBARGER  CO. 

K  T.  Sullebarger  J.  A.  Sullebarger 

Wm.  Schuster,  Jr. 

TELETYPESETTER  CORPORATION 
J.  O.  Carr  W.  W.  Morey 

D.  R.  Day 

(Mr.  Paul  Marsand  will  be  in  charge  of  '.a 
Linotype  running  with  Teletypesetter,  at  ir. 


MATRIX  CONTRAST  COMPANY 
South  Balcony — Silver  Corridor 
Lon  S.  Landers  Charles  H.  Stout 

Cnifford  Yewdall  Gerald  W.  Hunter 


McCLURE  NEWSPAPER  SYNDICATE 
G.  V.  Rogers  Henry  O.  Nimis 


.McNAUGHT  SYNDICATE 

V.  V.  McNitt  Robert  B.  McNitt 

Charles  V.  McAdani  I.  C.  Brenner 
Frank  J.  Murphy  Peter  Boggs 

G.  H.  MFJVD  CO. 

Rooms  2633-35-37 
P.  S.  Church  R.  S.  Fowler 

A.  M.  Craighead  L.  E.  DeWeese 

MEDIA  RECORDS.  INC. 

P.  L.  Cartv  Wm.  D.  Nugent 


Fulton  Street,  New  York  City.) 

THIS  WEEK  MAGAZINE 
Rooms  2643-45 

Ray.  Gilleaudeau  John  C.  Sterling 

Tom  Cat  heart 

TRANSPARENT  PRINTING  CORP. 
Room  1588 

Albert  R.  Bourges  John  Dais 

Patricia  L.  Seaman  Charles  Hartmann 
E.  Bolduc 

UNITED  AMERICAN  METALS 
Chas.  Bethge  William  H.  Street 

L.  W.  Goldberg  William  Rudolph 


UNITED  FEATURE  SYNDICATE 
George  A.  Carlin  William  Laas 

Robert  M.  Hall  Frank  Brady 

C.  Edmonds  Allen  Larry  Rutman 
Glenn  Adcox,  Jr. 


MERGENTHALER  LINOTYPE  CO. 
Rooms  780-782 

J.  T.  Mackey  C.  C.  Rhame 

F.  C.  Grumman  Fred  A.  White 
H.  L.  Gage  Arthur  E.  Cooke 

W.  B.  Patterson  P.  A.  Burton 


MINNESOTA  &  ONTARIO  PAPER  COM¬ 
PANY 

Rooms  1280-82  84 
W.  J.  Hilvers  H.  J.  Ratelle 

L.  A.  Furlong 

NEA  SERVICE,  INC. 

Astor  Gallery — Space  Na  2  and  Rooms  742- 
744 

Fred  S.  Ferguson  Herbert  W.  Walker 
Ralph  H.  Turner  Frrf  H.  Kury 
Phil  V.  Bessey  Meade  C.  Monroe 

W.  H.  Borglund  Peter  Edson 

Donn  Sutton  Earl  H.  Anderson 


UNITED  PRESS  ASSOCIATION 
Rooms  812-14-16 

Hugh  Baillie  A.  F.  Harrison 

Clem  J.  Randau  K.  D.  Gilmore 

J.  H.  Furay  Leroy  Keller 

Eidwin  M.  Williams  Miles  W.  Vaughn 
Earl  J.  Johnson  Fred  A.  McCue 
Jack  Bisco  Virgil  Pinldey 

F.  H.  Bartholomew  Mims  Thomason 
'Thomas  R.  Curran  Gerald  J.  Rock 
Jacques  D’Armpnd  M.  E.  Compton 
Carl  B.  Molander  Stanley  \Vhitaker 


VISION  DEPARTMENT  OF  PUBLIC.V 
TION  CORP. 

Rooms  1079-81 


VULCAN  PROOFING  CO. 

J.  C.  Dunn  G.  C.  (palmers 

C.  F.  Finck 


W.ATKINS  SYNDICATE,  INC. 

John  E.  Watkins  Frances  M.  Kdly 


0  R 


NEWSPAPER  APPRAISAL  CORP. 

Room  1492 

L.  Parker  Likely  James  W.  Brown,  Jr. 


NEWSPAPER  GROUPS,  INC. 

Rooms  1079-81 

Daniel  E.  Moran  Donald  L.  Bryant 


NEW  YORK  HERALD  TRIBUNE  NEWS 
SERVICE 
Rooms  1014-16 

Philip  L.  Dietz  William  Taylor 

John  Dema  Gladys  Hart 

Joseph  McGregor 


NEW  YORK  HERALD  TRIBUNE  SYNDI¬ 
CATE 

Rooms  1014-16 

Harry  Staton  Philip  L,  Dietz 

Harry  M.  Cook 


WOOD  FLONG  CORPORATION 
Jackson  Townsend  Nelson  Maynard 

Kay  Finzer  C.  IL  Scherb 

Charles  A.  Puget  Rollo  Lewis 

Clifford  Earley  William  A.  Wetherdl 

WOOD  NEWSPAPER  MACHINERY 
CORP. 

Room  937 

Oscar  C.  Roesen  Frank  A.  Kopp 

Ralph  R.  Buvinger  Edward  A.  Rthm 

Charles  S.  Caffrey  P.  L.  Tollison 

J.  P.  Catlin  I.  Tornberg 

Rich.  G.  Griffotil  J.  A.  Ishell 

WORLD  COLOR  PRINTING  COMPANY 
Room  766 

Roswell  Messing  R.  S.  GraUe 

CLIFFORD  YEWDALL 

South  Balcony — Silver  Corridor 
(Gifford  Yewdall 


NEW  YORK  TIMES  WIDE  WORLD 
WIRE  PHOTOS 
Crane  Room  5 

Frank  J.  Gilloon  Joseph  Hummel 
Hal  Hayden 


NILES  &  NELSON,  INC. 

E.  T.  Niles  W.  P.  Monahan 

L.  C.  Doran  J.  H.  Clancy 


NORTH  AMERICAN  NEWSPAPER  ALLI¬ 
ANCE 

Rooms  768-770 

John  N.  Wheeler  Henry  M.  Snevily 

Bertram  G.  Zilmer  Edward  J.  Qode,  Jr. 
Harry  Gilburt  Edward  N.  ^Ibey 


OVERSEAS  NEWS  AGENCY 
Silver  Corridor  by  Grand  Ballroom 
Derso  and  Kelen  A.  R.  Lerner 


PEERLESS  PRINTING  INK  COMPANY 
Rooms  987-89 

.Albert  H.  (!ere  E.  .M.  Satterthwaite 


PEJETSCOT  PAPER  COMPANY 
Arthur  Schroeder  Paul  H.  Bull 


INTERNATIONAL  PRINTING  INK  CO. 
Rooms  1581-83 

Bromwell  Ault  T.  A.  Ryan 

Walter  J.  Cassidy 

INTERTYPE  CORPORATION 
IIK 

Neal  Dow  Becker  J.  S.  Plummer 

Capt.  A.  T.  Mann,  E.  H.  Hostetler 

Jr.  M.  J.  Durand 

H.  A.  Peterson  C.  C.  Chadwick 

H.  G.  Willnus  B.  W.  Radcliffe 

T.  A.  MacElwee  H.  R.  Freund 

J.  W.  Schub 

THE  J.AMPOL  COMP.ANY 

Howard  M.  Jamool  K.  J.  Herminghaiisen 

H.  E.  Daniels  F.  Casaliona 


PRICE  BROTHERS 
Room  15  R  and  S 
John  H.  Price  C.  L.  Winter 

A,  C.  Price  C.  J.  Naylor 

C.  E.  Price  E.  M.  Cree 

F.  R.  Thorn  E.  D.  Powell 


STUDENTS  VISIT  PIAMT 

Advertising  students  from 
State  College  got  a  practical  demon¬ 
stration  of  how  a  big  metropolit® 
newspaper  works  and  heard  advff- 
tising  executives  speak  in  a 
seminar  session  at  the  PittsbutSO 
Press  recently.  Led  by  Professor 
Donald  W.  Davis,  head  of  the 
tising  department  at  Penn  State,  n 
students,  including  four  girls,  w®” 
guests  of  the  Press  at  an  all-day  s^ 
sion.  The  students  heard  talks  o)' 
H.  E.  Perkins,  advertising  director; 
Frank  Losch,  national 
manager;  James  McGovern,  classffl 
advertising  manager;  John  D. 
editorial  promotion  editor,  and  Ha^ 
Jarret,  assistant  circulation 
A  luncheon  forum  was  led  by  Ear 
Gaines,  local  advertising  manager. 


PUBLISHERS  SERVICE  CORP. 

.A.ssembly  Room  4R 
Wiley  B.  Owens 


NEW  COMIC  BOOK 


has 


RADIO  CHART 
Room  866 

Ralph  W.  Bamet  Steven  H.  Bamberger 
Robert  H.  Reid 


RCA  MANUF.ACTURING  CO.,  INC. 
Crane  Room  4-U 

Paul  Lutz  Henry  Kasner 

Harold  Vance 

RECORDAK  CORPORATION 
Silver  Corridor 

John  K.  Boeing  John  Kolb 
Frank  N.  Gunderson  H.  W.  Owen 


A  new  comic  book  magazme 
been  introduced  by  the  Chicago  oa 
day  Tribune,  consisting  of  W 
10^  by  7%  inches  in  size.  The  w 
supplement  is  in  addition  and 
tributed  with  the  regular  5u^ 
Tribune  comic  section.  It  f®®  ^ 
photo  sequences  in  two  toIok 
as  cartoon  adventure  strips  m  regv'* 
four-color  comic  technique, 


APRIL 


19  4  0 


21.8% 

•f  OMo't  V«liiiiif 


GREATER  . 
CLEVELAND 


iv\ 

14.4% 

•f  Olilo*s  Volufii* 


2fi 

ADJACENT 

COUNTIES 


RETAIL  SALES  VOLUME 


Stair  of  Ohio  iy  Counties 


Tctal  Silis 
*$  Wiikt— 1911 


CHyalie9Ci  County  ..  .(CUvtlanJ)  .$279,348,143.06 
Ceuntios  (Adjacont  to  Clovelond) . .  184,236,050.23 
Hamilton  County . . . .  ( Cincinnati )  .  1 38,41 1 ,993.42 

Franklin  County . (Columbu*)  95,044,910.89 

Lucas  County . ITolodo)  ....  82,240,580.45 

Summit  County . (Akron) .  73,521,643.77 

Ment9omory  County . (Dayton)  ...  69.855,720i73 
ldalionin9  County. ...  (Youn9stown)  50,596,429.18 

Stork  County . (Canton)  ...  49,297,809.06 

Total  for  obovo  9  markets. .  .$1,022,553,300.79 
Grand  total  for  stato .  1,283,778,104.98 


That  Increase 
in  the  Cleveland 
2-in-l  Market” 


5.7% 


1  3.9% 

ot  Ohto't 

3.8% 

oS  OM.'i  V.l.iii« 

MAHONING 

STARK 

COUNTY 

COUNTY 

lYMMfttMWMl 

ICa.t..) 

SUMMIT 

COUNTY 

(AkTMl 


$279,348,163  $184,236,050  $73,521,643  $50,596,429  $49.21 

_ TMI  COMFkeT  eifVELSND  MARKET  $117488,015.38—41%  OF  OHIO’S  RETAIL  SALES 

In  the  above  chart,  Greater  Cleveland  and  the  26  neighboring 
counties  are  indicated  by  the  two  shaded  bars. 


This  huge  workshop  has  been  humming 
with  unusual  activity^running  full 
blast  for  months — producing  a  diversi¬ 
fied  line  of  goods  for  the  whole  world’s 
trade. 

That  means  plenty  of  spendable  income 
in  the  pocketbooks  of  this  area’s  3,000,- 
000  people.  And  when  this  market 
makes  it — this  market  spends  it. 

The  Cleveland  2-in-l  market  is  a  mar^ 
ket  of  people,  living  in  Greater  Cleve¬ 
land  and  nearly  150  other  cities,  large 
and  small,  in  the  26  neighboring  coun¬ 
ties.  Altogether  they  account  for  more 
than  $463,000,000  in  retail  sales  annual¬ 
ly — the  largest  and  also  the  second  larg¬ 
est  retail  volumes  in  Ohio. 

Reaching  and  covering  this  Cleveland 
2-in-l  market  quickly — economically — 
Aoroughly — is  only  a  matter  of  select¬ 
ing  the  Plain  Dealer  to  do  the  job. 


Ask  any  distributor  or  representative  in 
northeastern  Ohio- about  the  importance 
of  this  2-in-l  market — Cleveland  PLUS 
the  26-county  area.  Then  ask  your 
advertising  agency  how  the  Plain  Dealer 
covers  this  2-in-l  market. 


CLEVELAND  PLAIN  DEALER 

National  representatives,  John  B,  Woodward,  Inc, . 


\\4 


I 


EDITOR  &  PUBLISH 


Automotive  Leads  Way 
In  March’s  2.2^o  Gain 


PACED  by  automotive,  which  showed  FORMS  NEW  COMPANY 
a  17.9%  gain  over  the  same  month  ^ 


NAMED  AD  MANAGER 

Announcement  has  been  made  by 
P.  T.  Hines,  general  manager  of  the 
Greensboro  (N.  C.)  Daily  News  and 
Record,  that  George  W.  Lemons,  Jr., 
will  be  local  advertising  manager,  and 
George  W.  Bradham,  national  adver¬ 
tising  manager,  of  the  two  newspapers. 
For  the  past  several  months  they  have 


last  year,  all  classifications  except  de-  Laurence  A.  Whitehead  who  re-  For  the  past  several  months  they  have 
partment  store,  which  remained  level,  “"^ly  resigned  as  eastern  manager  for  been  performing  the  duties  required 
showed  improvement,  and  March’s  pyer  Both  Company  with  whom  he  m  these  ^sitions,  working  under  Mr. 
total  newspaper  advertising  linage  associat^  for  the  last  18  Hines,  who  was  advertising  director 

was  2.2%  ahead  of  March,  1939.  years  has  joined  Milton  B.  Conhaim  until  assuming  his  new  duties  as  gen - 

On  the  Editor  &  Publisher  Index  Hanford  S.  Weil  m  the  formation  eral  manager  on  March  16.  Prior  to 


the  average  for  the  month  for  the  last  of  the  Retail  Re^rting  Corporation: 


that  they  were  serving  as  salesmen  on 
the  local  display  staff  of  the  news- 


five  years,  however,  March  was  Milton  B.  Conhaim,  president;  Lau-  the  local  display  staff  of  the  news- 
slightly  off  registering  99.6%.  All  fence  A.  Whitehead,  vice-president  papers.  Mr.  Lemons  joined  the  Daily 
classifications  except  display,  general  eod  treasurer  and  Hanford  S.  Weil,  News  advertising  staff  12  years  ago, 
and  financial,’  which  ran  fractions  be-  secretary.  The  Retail  Reporting  Cor-  coming  from  the  Cincinnati  (O.) 
hind,  showed  gains  on  the  Index.  poration  will  cooperate  with  the  Retail  Times-Star.  Mr.  Bradham  joined  the 
Based  on  Media  Records  figures  for  Reporting  Bureau,  Inc.,  who  for  many  papers  in  1930.  Later  he  joined  the 
52  cities,  display  advertising  showed  years  have  been  serving  newspapers,  Norfolk  Virginian-Pilot,  and  the  Bal- 
a  gain  in  March  of  1.8%;  classified  retailers  and  manufacturers  with  ad-  timore  News-Post  and  American.  He 
was  up  3.6%;  retail  went  up  0.7%;  vertising  and  merchandising  services,  returned  to  Greensboro  in  1938. 


department  store  ran  even;  general 
showed  a  1.3%  improvement;  auto¬ 
motive  continued  its  spring  upward 
trend  in  marking  a  17.9%  upswing, 
while  financial  gained  6.1%. 

On  the  Index,  the  various  classifi¬ 
cations  recorded  as  follows:  display 
98.8%;  classified  102.7%;  retail  102.8%; 
department  store  103.8%;  general 
86.0%;  automotive  106.5%,  and  finan¬ 
cial  83.0%. 

NBC  reported  total  billings  of 
$4,304,344  in  March,  a  gain  for  the 
month  of  3.2%  over  the  same  period 
last  year,  while  CBS,  reporting  a 
March  volume  of  $3,513,170,  showed 
a  20.1%  increase  from  the  1939  figure. 
MBS,  with  total  billings  of  $390,813, 
reported  a  27.3%  increase  over  March 
last  year. 


Publisher’s  Sworn  Statement 


Dedly  Average  Net  Paid  Circidation  of  the 

AKRON  BEACON  JOURNAL 

Six  Months^  Period  Ending  March  31,  1940 


CITY  ZONE— 

Total  City  Zone. 


RETAIL  TRADING  ZONE— 

Dealers  and  Carriers . 10,409 

Mail  Subscriptions  .  1,925 

Total  Retail  Trading  Zone . . 12,334 


PLATT  A  DIRECTOR 

John  H.  Platt,  advertising  manager 
of  the  Kraft  Cheese  Co.,  Chicago,  has 
been  elected  a  director  of  that  firm. 


Total  City  and  Retail  Trading  Zones. . . . 

ALL  OTHER— 


Dealers  and  Carriers .  1,621 

Mail  Subscriptions  .  1,546 

Total  “All  Other” . . 


DAILY  AVERAGE  NET  PAID 
FOR  SIX  MONTHS’  PERIOD.. 


100,177 


1  SUNDAY  AVERAGE  NET  PAID 
FOR  SIX  MONTHS’  PERIOD.... 

i 

75,626 

!  DAILY  AVERAGE  NET  PAID, 
MARCH,  1940  . 

101,012 

SUNDAY  AVERAGE  NET  PAID 
!  MARCH,  1940  . 

77,782 

1 

We  hereby  make  oath  and  say  that  all  statements  set  forth  I 

I  above  are  true. 

’  JOSEPH  M.  AYLWARD, 

1.  H.  BARRY, 

Circulation  Manager 

Business  Manager 

!  Subscribed  and  sworn  to  before  me  this  1st  day  of  April,  1940 

DONALD  A.  W^ALKER, 

1  My  coinini)«sion  expires  Nov.  13,  1942. 

Notary  Public  | 

The  Per  Capita  wealth  of 
Kansas  is  greater  than  uy 
other  state  for  nomerooi 
constructive  reasons,  not  the 
least  of  which  b  its  enor¬ 
mous  Agricultural  resonrces, 
where  the  BEST  is  grown 
in  a  PEDIGREE  WAY.  To- 
peka,  in  the  heart  of  these 
rich  lands,  is  grateful. 


About  90%  of  the  total 
area  of  Kansas  is  devoted  to 
174,589  farms— a  vital  fact 
deserving  of  constant  repe- 
tition,  as  it  applies  to  the 
National  Advertiser  seeking 
a  PERFECT  Market. 


The  annual  production  of 
these  farms  exceeds  a  total 
of  $324,000,000  valuation.  Al¬ 
lied,  of  course,  is  livestock, 
producing  its  steadily-sure 
annual  valuation  of  $89,000,- 
000.  And  Dairying  is  at  a 
consistent  level  of  $29,000,- 
000. 


Growing  conditions  are 
perfect  .  .  .  grazing  lands 
ideal;  rainfall  ahundaiiL 
Everyone  knows  about  Kan¬ 
sas  wheat. 


What  a  privilege  it  is  to 
create  and  conduct  a  daily 
newspaper  for  such  people, 
under  such  conditions,  and 
to  KNOW  that  they  are 
gratefully  responsive  to  iu 


^0|jpka  0atl0  dapital 


TOPEKA.  KANSAS 
Publishes  Morning  ond  SnndoT  bj 

CAPPER  PUBLICATIONS,  l"‘ 
Arthur  Capper,  President  ond  Publ**b* 
OFFICES  .  New  York,  Chicogo  Dett«'* 
Kontos  City,  Son  froncisco 


E 
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Lots  of  New  Yorkers  don’t  live  in  the  City.  They  work  in  New  York,  they  shop 
in  New  York  — but  they  live  in  its  beautiful  suburbs. 

North  of  New  York  is  Westchester  County  .  .  .  the  home  of  thousands  of  well- 
to-do  families.  They  pay  for  the  privilege  of  surrounding  themselves  with  gar¬ 
dens  and  grass  and  trees  .  .  .  the  spaciousness  of  Suburbia.  Because  that's  the 
way  they  ivant  to  live  .  .  .  and,  luckily,  they  can  afford  to  live  as  they  please. 
Larchmont,  with  its  prosperous  families,  its  substantial  homes,  its  air  of  gra¬ 
cious  living,  is  representative  of  this  high-cost  living  area. 

The  people  of  Larchmont  are  an  important  part  of  the  New  York  Market, 
as  every  advertiser  knows. 
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Hiis  Is  the  third  advertisement 
of  a  aeries.  Next  week's  cof^  will 
deacrtbe  another  area  ot  the  New 
York  Market,  further  validating 
the  World‘Telegram'8  new  Block* 
hy^Block  Analysis. 


“BUY-ABILITY’*  is  the  all-important  gauge  of  advalue.  The  World-Telegram 
Block-by-Block  An€dysis  . . .  and  its  resulting  profit-Pattern  , . .  enables  adver¬ 
tisers  to  actually  identify  their  prospects,  chart  their  “buy-ability”  and  check 
the  effectiveness  with  which  the  Netv  York  World-Telegram  cultivates  their 
really  worthwhile  market. 


IN  LARCHMONT  the  median  value  of  owned  homes  is  “over  $20,000” 
and  over  60  per  cent  are  owner-occupied.  In  the  area  served  by  the 
Larchmont  Post  Office,  the  World-Telegram  study  shows  36.5  per  cent 
of  all  families  arc  readers  of  this  one  newspaper.  CORROBORATION: 
The  well-known  research  organization,  FACT  FINDERS  ASSOCIATES, 
INC.,  made  a  90.1  per  cent  “census”  of  the  families  of  this  district. 
.On  the  basis  of  this  census,  World-Telegram  readership  was  found  to 
he  38.4-  per  cent  ...  a  difference  of  less  than  2  per  cent.  (And  that 
remarkable  accuracy  is  characteristic  of  the  World-Telegram’s  study  of 
the  entire  New  York  Market !) 


r 
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onal  advertising  dept  of  scripps-howahd  newspapers 

TWO  HUNDIU3>  THIRTY  PARK  AVENUE.  NEW  YORK  ,  N  Y. 

DETROIT  MEMPHIS  PHaAOELPHIA  SAN  FRANCISCO 

JJ^ERS  OF  THE  UNITED  PRESS . THE  ASSOCIATED  PRESS 

audit  bureau  OF  CIRCULATION.  AND  MEDIA  RECORDS.  INC. 


N ew  York  World-Telegram 

A  S  cr  i  p  p  s  -  H  ()  ic  tud  A  c  jv  s  pa  pc  r 

BY-OF-AND-FOR  NEW  YORKERS 
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Boston  Typos 
Get  Increases, 

Paid  Vacations 

New  Two-Year  Agreement 
Retroactive  to  Feb.  29  .  .  . 
Bonus  Payments  Eliminated 

A  new  two-year  newspaper  scale 
and  agreement  was  signed  this  week 
between  the  Boston  daily  newspapers 
and  the  Boston  Typographical  Un¬ 
ion,  Local  13,  providing  a  $2  weekly 
increase  over  the  former  scale  and 
two  weeks’  vacation  with  pay. 

The  prevailing  scale  is  now  $1.40  for 
day  work,  $1.44  for  night  work,  and 
$1.48  for  the  lobster  shift.  The  new 
agreement  does  not  provide  for  the 
continuance  of  bonus  payments. 

Feremen  Limited 

Other  highlights  of  the  new  agree¬ 
ment  include  that  the  ratio  of  journey¬ 
men  to  each  apprentice  is  increased 
from  18  to  20,  working  foremen  will 
be  limited  to  five  shifts  in  a  given 
financial  week,  definite  elimination 
of  “lumpers”  or  miscellaneous  help  is 
provided,  jurisdiction  of  “paste-ups” 
is  provided,  and  extras  will  receive 
one  day’s  vacation  with  pay  for  every 
25  days  worked  for  the  office. 

rrU  President  C.  M.  Baker  assisted 
the  scale  committee  on  the  negotia¬ 
tions  of  the  new  agreement  which  is 
retroactive  to  Feb.  29. 

■ 

Mrs.  Ackley  Named 
Ass't  to  Kearney 

PmLADELPHiA,  April  15 — ^The  appoint¬ 
ment  of  Mrs.  Grace  Graham  Ackley 
as  assistant  to  the  president  of  the 
Philadelphia  Evening  Bulletin  has 
been  announced  by  George  F.  Kear¬ 
ney,  e^tor  and  president.  Mrs.  Ack¬ 
ley’s  duties  will  be  confined  to  the 
business  end  of  the  paper. 

Mrs.  Ackley  was  formerly  asso¬ 
ciated  with  Guy  T.  Viskniskki  &  As¬ 
sociates,  newspaper  engineers.  She 
resigned  from  that  organization  fol¬ 
lowing  the  completion  of  a  survey  and 
a  new  plan  of  operation  supervised 
at  the  Ledger  by  Colonel  Viskniskki 
who  severed  his  connection  with  the 
paper  this  week. 

A  native  of  Kentucky,  Mrs.  Ackley 
has  had  wide  experience  with  the 
business  and  financial  problems  of  the 
newspaper  industry.  She  started  her 
newspaper  career  12  years  ago  as 
assistant  to  the  purchasing  agent  of 
the  New  York  American  and  Jour¬ 
nal. 

She  joined  Colonel  Viskniskki’s  staff 
eight  years  ago  and  in  that  connection 
has  worked  on  many  newspapers 
throughout  the  country. 

■ 

JOIN  PM'S  STAFF 

John  Kobler,  son  of  the  late  A.  J. 
Kobler,  former  publisher  of  the  New 
York  Mirror,  has  joined  the  New 
York  staff  of  PM  as  crime  reporter, 
and  Dudley  Britton,  formerly  a  New 
York  Times  reporter  and  later  direc¬ 
tor  of  research  in  the  New  York 
World’s  Fair  press  department,  will 
be  PM’s  city  affairs  reporter,  it  was 
annoimced  this  week.  Kobler  has 
been  a  free  lance  writer  whose  crime 
articles  appeared  frequently  in  the 
American  magazine  and  Cosmo¬ 
politan.  Nathan  W.  Robertson  has  re¬ 
signed  as  information  director  of  the 
Farm  Security  Administration,  to  be¬ 
come  associated  with  Kenneth  G. 
Crawford  in  the  Washington  bureau 
of  PM,  it  also  was  announced.  Rob¬ 
ertson  left  the  Associated  Press  to 
enter  government  service  several 
years  ago. 


Guild  Protests  Change 
In  Wage-Hour  Ruling 

Washington,  D.  C.,  April  17  — 
Changes  in  the  wage-hour  division’s 
definition  of  professional  executive, 
or  administrative  employment  which 
have  been  proposed  by  employers 
“would  be  nullification,  not  defini¬ 
tion,”  Victor  Pasche,  secretary- 
treasurer  of  American  Newspaper 
Guild  pretested  as  hearings  on  the 
subject  came  to  a  close. 

Pasche  failed  to  make  a  single  ref¬ 


erence  to  newspaper  employment  but 
presented  himself  as  an  advocate  for 
“white-collar  workers,  by  and  large, 
throughout  the  country.” 

Taking  advantage  of  an  opportunity 
extended  by  Administrator  Philip 
BTeming  after  the  guild  had  filed  writ¬ 
ten  complaint  that  any  re-defining 
made  for  the  wholesale  distributive 
trades  would  set  a  precedent  that 
might  be  followed  in  the  newspaper 
publishing  business,  Pasche  argued 
that  representatives  of  the  wholesal¬ 
ers  had  failed  to  make  out  a  case  for 


broadening  overtime  exemptions  tK 
in  effect. 

If  there  is  to  be  any  re-definiti.. 
he  urged,  it  should  take  the  form  (  I 
including  more  persons  under  thJ 
wage-hour  law.  To  accede  to  tf-l 
employers’  suggestions,  the  gul 
spokesman  warned,  would  be  to  n  | 
turn  to  conditions  which  existed  ur 
der  the  National  Recovery  Act. 

American  Newspaper  Publish- 
Association  had  an  observer  at  t; 
hearings  and  his  report  is  being  ex 
amined  by  Elisha  Hanson. 


YOU  CANT  iUISS 


...IN  ^01^ 


✓T^ROVIDENCE  is  a  market  ready-grooved  for  striking 
advertising  results.  A  single  newspoper  delivers  more  than 
9  out  of  10  families  in  one  clean  sweep  —  and  high  average 
incomes  backed  by  the  4th  highest  per  capita  savings  in  the  U.  S. 
set  up  the  market  for  everything  from  peanuts  to  pianos. 


l>IIOIflD[IC[  JODilill- 

REPRESENTATIVES:  Ch*».  H.  Eddy  Co..  Inc.  •  New  York  -  Chicago- Boston  •  AtlanU  -  R.  J.Bidwell  Co.  -  San  Francisco  -  LosAnfck* 
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1939  was  the  44th  consecutive  year  in  which  The 
Indianapolis  News  led  all  Indianapolis  newspapers 
in  display  advertising.  Such  a  record  provides  an 
infallible  guide  to  profitable  advertising  investment 


in  the  Indianapolis  market. 


/■u/ures  on  second  pafvr  include 
This  IVeek,  Roto  and  Color 
Comic  sold  in  combination  ndth 
other  newspapers. 


THE 
INDIANAPOLIS 
NEWS 


ADVERTISING  LINAGE,  12  MONTHS,  1939  (Media 

Records) 

RETAIL 

GENERAL 

TOTAL 

DISPLAY 

DISPLAY 

DISPLAY 

NEWS,  6  Doys . 

.  .6,156,544 

1,916,637 

8,757,742 

2nd  Paper,  7  Days.  . 

.  .6,089,816 

1 ,445,228 

8,123,308 

3rd  Paper,  6  Days.. 

.  .4,948,028 

806,194 

6,186,329 

ADVERTISING  LINAGE,  3  MONTHS, 

1940  (Media 

Records) 

NEWS,  6  Days.  .  .  . 

.  .1,518,762 

428,005 

2,130,165 

2nd  Paper,  7  Days. 

.  1 ,463,202 

397,086 

2,032,348 

3rd  Paper,  6  Days.. 

.  .  1 ,076,273 

149,124 

1 ,325,508 

THE  ACTION  PAPER  IN  AN 


ACTIVE  MARKET 


N«w  York:  Don  A.  Carrall,  1 10  E.  42d  St.  Ckicojo:  J.  E.  Luts.  435  N.  Michi9«n  A*t. 


"SPECIAL"  NAMED 

John  H.  Perry  Associates  has  been 
named  to  represent  the  Reading  (Pa.) 
Eagle  and  Times  in  the  national  ad¬ 
vertising  field,  effective  May  1. 


oenned  April  2  by  Northwest  Iowa 
editor  “Gib”  Knudson  of  the  Fort 
Oodge  (la.)  Messenger: 

“COMMITTEES  ARE 
NAMED  BY  GOLLY” 


27  GUN  SALUTE 


YEAR  AFTER  YEAR,  for  27  consecutive  years. 
The  Houston  Chronicle  has  led  both  other 
Houston  newspapers  in  advertising. 


Now  in  its  twenty-eighth  year  of  leadership.  The  Houston 
Chronicle  is  matched  by  only  o  few  newspapers  in  the 
United  States,  whose  dominance  in  their  respective  fields 
equals  that  of  The  Chronicle  in  Houston. 

During  the  first  quarter  of  1940,  Medio  Records  figures 
show  that  The  Houston  Chronicle  led  the  Post  by  40  % 
ond  led  the  Press  by  121  %  in  total  advertising. 

American  Weekly  Linage  Excluded;  Press  Has  No  Sunday  Edition 

To  Sell  Houston  ~  Buy  Chronicle 

THE  HOUSTON  CHRONICLE 

First  In  Creu/dtion  anc/  Advtrtising  For  Over  a  Quarter  Century 


Between  a  winning  and  losing  ball 
team,  a  fir^t  and  second  horse,  a 
profitable  advertising  campaign  and 
a  flop — there  is  often  just  a  thin  line. 

*  •  *  Take  your  own  advertising  for 
the  coming  year.  Real  success  or 
near-success?  Some  overhtoked  fac¬ 
tor  may  be  the  vital  ounce  that  will 
tip  the  balance. 

♦  ^  ♦  Suppose  a  big  part  of 
your  selling  job  is  to  win  the 
approval  of  higher  executives 
of  other  companies.  Is  your  ad 
vertising  really  hitting  those 
executives  —  hitting  them  in 
their  offices,  where  they  buy 
and  you  sell? 


MANAGEMENT  EXECUTIVES 


♦  ^  ♦  86  per  cent  of  all  subscribers 
to  one  national  executive-publica¬ 
tion  read  it  at  their  desks.  No  other 
even  approaches  that  figure. 

^  ♦  The  one  is  The  Wall  Street 
Journal.  And  it  gives  you.  per  adver¬ 
tising  dollar,  more  readers  who  are 
active  management-executives  of  in¬ 
dustrial  corporations  with  as.sets  of 
— —  $1.(X)0,000  than 


other  medium. 


WALL 

STREET 

JOURNAL 


the  winning  s 


the  thin  lint 


R.  w.  McCarthy 

Notional  Advertising  Manager 


THE  BRANHAM  COMPANY 

National  Representative 


^kott  "Ttikei 


A  LADY  walked  into  the  news  room 
of  the  Wichita  Eagle  the  other  day 
and  with  an  apologetic  smile  said  to 
an  editor: 

“Do  you  have  copies  of  the  Eagle 
printed  in  1935?” 

“Why  certainly,”  the  editor  replied. 
“Would  you  like  to  see  the  files?” 

“Well,”  she  said,  “back  in  1935  I 
was  reading  a  serial  story,  ‘The  Devil’s 
Mansion,’  in  the  Eagle.  I  read  every 
installment  until  the  final  one,  I  missed 
that,  and  for  five  years  I  have  been 
wondering  just  how  it  came  out.” 

The  lady,  who  gave  her  name  as 
Mrs.  H.  D.  Harrison,  Wichita,  found 
the  last  instalment  and  satisfied  her 
curiosity. 

a 

CANDID  REPORTING  in  a  wedding 
story  in  Southern  daily:  “The  bride’s 
mother  wore  blue  chiffon,  and  her 
flowers  were  punk  roses.” 

a 

WHEN  Representative  Compton  L. 

White  of  Idaho  urged  the  House  to 
grant  more  money  for  smaller  recla¬ 
mation  projects,  the  Tribune  of  Salt 
Lake  City  headlined  the  story: 
“WHITE  ASKS 

FOR  MORE 

DAM  MONEY” 

■ 

EXCHANGE  editors  and  others  who 
did  not  know  that  C.  E.  Golly  is  the 
mayor  of  Spencer,  la.,  were  probably 


THE  LfOS  Angeles  News  really  had  a 
“short  take,”  as  reported  by  Matt 
Weinstock  in  his  column,  “Town 
Talk”: 

“Last  Thursday  a  man  came  to  the 
News  circulation  counter  and  said: 
‘I  want  the  paper  sent  to  a  man  in 
Wyoming  for  just  a  week,  but  it  has 
to  start  right  away.’ 

“Jean  Smith,  the  clerk,  took  the 
name  and  address — a  box  number  at 
Rawlins,  Wyo.  She  was  curious  about 
the  ‘just  a  week.’ 

“  ‘Well,  he  likes  the  paper,’  ex¬ 
plained  the  man,  ‘and  it’s  sort  of  a  last 
request — he’s  going  to  die  on  the  19th!’ 

“The  Rawlins  box  number  is  the 
state  penitentiary.  The  man  is  under 
sentence  of  death!” 

a 

A  Chattanooga  Free  Press  editorial 
writer,  indignant  over  a  prayer 
postcard  chain  scheme,  wrote  bellig¬ 
erently: 

“The  writer  of  the  card  has  the 
wrong  city  in  mind.  Chattanooga  is 
too  intelligent  for  such  buncombe. 
Try  it  in  New  York,  where  Sumner 
Welles’  visiting  soldiers  from  Mars 
turned  a  city  upside  down.” 

a 

STORM  LAKE,  la.,  residents  got 
quite  a  kick  out  of  this  headline  in 
the  local  daily,  the  Pilot-Tribune: 
STORM  LAKE  MUST  SHOW  GAIN 
OF  20%  OVER  1930  TO  REACH 
5,000;  EVERY  CITIZEN  MUST  HELP 

a 

Kditor  &  _Pi'Bi,isnER  will  pay  S2  for  each 
“Short  Take"  accepted  and  published.  Those 
not  used  will  not  be  returned. 


"We're  right  on  the  deadline.  Where's 
your  story  on  the  civic  luncheon?" 
"Storry???  Gosh,  I  thought  I  was  just 
invited  out  to  lunchl" 

Dran.'n  for  Kditor  &  Fi'blisher  by  John  C. 
Argens,  Fresno  (Cal.)  Bee. 


PARKER  TO  SPEAK 

Minneapolis,  April  16 — George  B. 
Parker,  editor-in-chief  of  the  Scripps- 
Howard  Newspapers,  will  deliver  the 
address  dedicating  the  new  journal¬ 
ism  building  at  the  University  of 
Minnesota,  May  2.  The  building, 
named  William  J.  Murphy  Hall  in 
memory  of  the  late  publisher  of  the 
Minneapolis  Tribune,  whose  bequest 
partially  made  possible  its  construc¬ 
tion,  will  be  dedicated  in  connection 
with  the  school’s  twenty-fourth  an¬ 
nual  editors’  short  course.  The  short 
course  opens  May  2  and  continues 
through  May  4. 


AKRON  STAFF  CHANGES 

Akron,  O.,  April  13 — James  P.  Rose- 
mond,  managing  editor  of  the  Akron 
Beacon  Journal  this  week  announced 
the  following  changes:  William  J 
Murty,  makeup  editor,  has  been  named 
state  editor,  with  Edward  Ryan,  copy 
reader,  named  assistant  state  editor. 
L.  C.  Croy,  who  held  the  state  desk, 
became  business  editor  while  Harold 
Taylor  was  transferred  from  the  copy 
desk  to  makeup  and,  Russell  McLem 
was  moved  from  assistant  state  editor 
to  the  copy  desk.  Joseph  Kuebler. 
former  city  editor  of  the  MansfieU 
(O.)  News-Journal,  has  joined  the  re 
write  staff,  while  Miss  Louise  Barder 
the  society  staff.  Other  recent  stafi 
changes  included  promotion  of  Murray 
Powers  from  news  editor  to  Sunday 
editor,  Lynn  H.  Holcomb  from  dty 
editor  to  news  editor,  Edward  E 
Stevens  from  assistant  city  editor  to 
city  editor  and  Charles  C.  Miller  from 
copy  desk  to  assistant  city  editor, 
a 

N.  Y.  PHOTOGS  DANCE 

More  than  4.000  persons  crowded 
into  the  main  ballroom  of  the  Hotel 
Astor,  New  York,  April  12,  to  attend 
the  11th  annual  dance  and  entertain¬ 
ment  of  the  Press  Photographers  As¬ 
sociation  of  New  York.  In  addition  to 
dancing  to  Eli  Danzig's  music,  they 
were  entertained  by  stars  of  radio, 
stage  and  screen.  Receipts  were  do¬ 
nated  to  the  association’s  fund,  used 
to  aid  unemployed  members,  as  sick 
benefits,  and  lor  other  welfare  work. 
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you  want  to 
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SNICKEROOS  By  Clyde  Lewis 


Here’s  one  Snickeroo  — 
for  more  samples  and 
rates,  write  or  wire 


some  days  he  won’t 


'Artistic  temperament,  y’know 


KINO  FEATURES  SYNDICATE,  Inc 

235  EAST  45th  STREET.  NEW  YORK 


BRISK  SALES  MARK  CHICAGO  NEWS  STOCK  OFFER 

CHICAGO,  April  17 — Public  offering  of  $2,600,000  in  10-year  3%%  sinking 
fund  debentures  of  the  Chicago  Daily  News,  Inc.,  together  with  the  unex¬ 
changed  balance  of  48,000  shares  of  new  5%  $100  par  cumulative  preferred 
stock,  was  marked  here  today  by  brisk  sales  and  an  advance  in  market  price. 
The  preferred  stock  is  first  being  offered  to  holders  of  the  present  outstanding 
$7  preferred.  This  offer  expires  April  19.  The  debentures,  which  matiure 
April  1,  1950,  were  offered  at  a  price  of  102^^  and  accrued  interest  and  the 
preferred  shares  at  par.  At  the  close  of  today's  market,  the  debentures  had 
advanced  2  points  and  the  preferred  stock  was  quoted  at  $101.  Proceeds  of 
the  financing  will  be  applied  by  the  Daily  News  to  redemption  of  outstanding 
5%  debentures,  due  in  1945,  and  to  retirement  of  the  unexchanged  portion 
of  the  company’s  outstanding  $7  preferred  at  the  call  price  of  $105  a  share. 
The  retirement  of  both  issues  will  require  a  maximum  of  not  more  than 
$7,500,000,  the  exact  amount  depending  upon  the  number  of  $7  preferred 
shares  exchanged  by  holders  for  the  new  5%  preferred.  The  refinancing, 
when  completed,  will  reduce  the  interest  and  preferred  stock  dividend  re¬ 
quirements  approximately  $130,000  annually. 

SAYS  FAJMAN  ACT  MEANS  NEWSPAPER  DEATHS 

WASHINGTON,  D.  C.,  April  17 — Enactment  of  the  Patman  anti-chain  store 
bill  would  “accelerate  daily  newspaper  ca.<-ualties,’’  a  House  conunittee 
was  warned  today  by  C.  M.  Baker,  president  of  the  International  Typographi¬ 
cal  Union.  Without  the  revenues  from  chain  store  market  advertising.  Baker 
said,  many  newspapers,  particularly  in  the  smaller  communities,  would  not 
earn  enough  revenue  to  remain  in  business.  He  predicted  newspaper  suspen¬ 
sions  “from  border  to  border,  and  coast  to  coast,”  if  the  bill  becomes  law. 
The  I.T.U.  spokesman  charged  that  the  Patman  bill  will  be  harmful  to  con¬ 
sumers  for  the  reason  that  chain  stores  lead  the  merchandising  field  by 
advertising  their  products,  creating  quicker  turnover,  and  thereby  reducing 
the  spread  between  the  price  paid  to  the  producer  and  that  paid  by  the 
consumer. 


"Well,  Jake,  maybe  your  protege  would  like  to  make  a  formal  statement. 

Drawn  for  Editor  &  Publisher  by  Ralph  Rcichhold,  Pittsburgh  Press. 


V  tsj'  SccxuiAO  ^ 


CALL  ON  FDR  UQUOR  BAN  CONTINUED 

Washington,  D.  C.,  April  17— Presi-  w.  D.  Fuller,  president  of  Curtis 
dent  Roosevelt’s  callers  today  in-  Publishing  Co.,  in  a  letter  to  stock- 
cluded  two  newspaper  editors,  each  holders  this  week  gave  reasons  for 
of  whom  said  later  that  his  call  had  refusal  of  liquor  advertising  by  the 
no  political  significance.  James  E.  company’s  magazines,  explaining  that 
Lawrence  of  the  Lincoln  (Neb.)  Star,  the  directors  felt  the  ultimate  effect 
said  he  asked  for  an  appointment  to  of  such  advertising  would  be  to  “de¬ 
pay  his  respects  to  the  President,  crease  earnings.”  Mr.  Fuller  said  that 
Later,  Senator  Pat  Harrison  of  Mis-  about  $7,500,000  had  been  spent  for 
sissippi,  brought  Charles  F.  SuUens  liquor  advertising  in  national  and 
of  the  Jackson  (Miss.)  Daily  News,  to  relatively  local  magazines  in  1939. 
the  White  House  for  the  same  pur-  Using  the  same  percentage  of  total 
pose.  general  advertising  secured  by  the 

TO  USE  SUNDAY  PAPERS  iTfi  S'iSaXT'mwi 

McKesson  &  Robbins,  Inc.,  has  just  upward  of  $1,425,000  in  liquor  adver- 
announced  a  newspaper  advertising  tising,  if  it  took  it.  He  pointed  out 
campaign  in  support  of  Calox  tooth-  that  much  circulation  is  obtained 
powder  which  will  nm  June  2  in  the  through  women’s  organizations, 
comic  supplements  of  49  Sunday  news-  churches  and  schools,  and  that  liquor 
papers  from  coast  to  coast.  Sherman  copy  might  cause  many  of  these 
K.  Elllis  &  Co.  has  the  account.  groups  to  cease  co-operation. 


lines  of  paid  advertising  for  the  first  3  months  of  1940. 
366,856  lines  more  than  the  first  3  months  of  1939. 


gain  Sunday  Exprtss  for  tha 
first  quarter  af  1940. 


gain  Daily  Express 
first  quarter  af  1940. 


gain  Evening  News 
first  quarter  of  1940. 


lines  of  paid  advertising  gained  for  the  five  years  1935-39,  inclusw*- 

Son  Antonio  Express  and  Son  Antonio  Evening  News  hove  the 
approval  of  the  Son  Antonio  business  community  and  of  the  families 
throughout  their  trade  territory — South  and  West  Texas — bccouse 
they  ore  complete  newspapers:  the  sort  of  newspapers  that  are  I’eod 
in  the  homes. 


That  is  why  their  circulation  is  steadily  increasing. 


$an«^nt0nip  €xpk99 
SAN  ANTONIO  EVENING  NEWS 


“More  propaganda,  Snodgrass.  Chicago  Times  Syndicate 
is  going  to  handle  Lichty’s  ‘Grin  and  Bear  It’  feature  effec¬ 
tive  June  2.”  (See  page  S3  of  this  issue  for  details) 


Texas’  Foremost  Neivspapers 


marks  the  spot 


X  marks  the  spot  ol  the  trafiic  fatality. 

Th  is  same  X  olten  marks  the  spot  where  the  enterprising  newspaper 
can  step  in  and  perform  a  real  community  service  hy  exposing  the 
causes  ol  local  trafiic  accidents. 

Too  many  ol  us  regard  traffic  as  a  national  problem  -too  big  to 
tackle.  However,  it  is  purely  a  local  problem  or  a  vast  network  of 
local  problems  that  combine  to  make  a  huge  national  problem.  A 
single  local  traffic  fatality  can  be  used  to  locus  public  and  official  at¬ 
tention  upon  the  causes  ol  local  traffic  accidents.  This  will  arouse 
public  sentiment  more  effectively  than  an  entire  column  of  Impersonal 
national  statistics. 

When  communities  take  upon  themselves  the  task  of  ferreting  out — 
and  correcting — the  causes  ol  local  tralhc  accidents,  a  substantial 
decline  In  national  accident  statistics  will  result. 


Published  in  the  interest  oj  street  and  highway  sajety  by 

THE  TRAVELERS  INSURANCE  COMPANY 

HARTFORD,  CONNECTICUT 
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EDITOR  &  publisher!  FO 


He  told  Editor  &  Publisher  recently 
Pair  Exhibitors  Harvey  D.  Gibson,  the  Fair  Cor- 

_  _  ,  poration’s  board  chairman,  has  invited 

To  StrOSS  DlSployS  editorial  employes  of  every  news- 

..  j  paper  in  the  U.  S.  to  be  guests  of  the 

con  tnue  from  page  often  as  they  desire,  through 

■'  season,  short  term  (weekly)  or  daily 

th.  members  of  its  factory  organiza-  passes.  No  editorial  worker  or  his 
tioiis  in  the  United  States  and  Canada,  inimediate  family  will  have  to  pay  an 
in  furtherance  of  the  “peace  and  free-  i-dmission  fee  into  the  groimds,  ac- 
dom”  theme  of  the  Fair,  IBM’s  presi-  'wording  to  Mr.  Gibson.  All  red  tape 
dent,  Thomas  J.  Watson,  who  is  active  will  be  eliminated,  every  facility  will 
in  ePorts  to  achieve  permanent  world  be  placed  at  the  disposal  of  the  press, 
peac_‘,  has  annoimced  that  IBM  fac-  working  or  otherwise,  and  newspaper- 
tories  will  be  closed  May  13  for  ob-  men’s  wives  will  share  in  every 
servance  of  “IBM  Day’’  at  the  Fair  courtesy, 
and  that  more  than  10,000  members  mv  ^  ^ 
of  the  organization  and  their  families  X*  wGIlllQIl  L/Qlly 

dal  Abandons  Gothic  Type 

exhibit  of  contemporary  art  of  79  The  New  Yorker  Staats-Zeitung  & 
countries  last  year  is  giving  way  to  Nerold,  the  largest  German  language 
a  display  of  the  work  of  artists  of  48  newspaper  published  outside  of  Ger- 
states,  the  District  of  Columbia  and  many,  has  abandoned  the  use  of  the 
four  U.  S.  possessions,  Hawaii,  Alas-  old  Gothic  or  German  type  and  will 
ka,  Puerto  Rico  and  the  Virgin  be  printed  in  the  standard  Roman  type 
Islands.  used  by  all  English  language  newspa- 


N.  Y.  German  Daily 
Abandons  Gothic  Type 

The  New  Yorker  Staats-Zeitung  & 


Aviation’s  story  from  Kitty  Hawk 


to  the  present  day  is  being  dramatized 
more  this  year.  The  aviation  indus- 


Within  the  last  month  the  alteration 
was  made  gradually,  by  printing  page 


try  is  spending  $190,000  for  the  re-  Roman  type  until  the 

vamping  and  operation  of  its  exhibit,  ootire  paper  was  changed  over, 
which  now  contains  many  more  ^  to  accomplish  this  it  was 

gadgets  which  may  be  operated  by  •^®cessary  to  completely  modernize  the 
visitors.  composing  room  by  replacing  more 

Johns-Manville  Corporation,  which  than  a  score  of  old  German  linotype 
spent  $265,000  for  the  building  and  machines,  with  the  most  up-to-date 
exhibit  in  1939,  plans  no  major  eqmpment. 
changes.  Newspaper  advertising  of  xn  r*!  TTH  CCri'V 

this  firm  last  year  carried  an  invita-  ixtiW  ^IjUD  X 

tion  to  “come  to  the  Fair’’  and  this  Chicago,  April  16  —  Glen  L.  Ham- 


will  be  repeated  in  regular  advertis-  mer,  formerly  with  Lansing  B.  War¬ 
ing  during  1940.  Inc.,  industrial  insurance  firm. 

Dailies  Aid  FHA  Project  executive  secretary 

„  t:.  ■  1-1  1-  o*  the  Chicago  Federated  Advertising 

Newspapers,  the  Fair  Corporation  club  to  succeed  Chile  F.  Southward 
and  the  Federal  Housmg  Admmistra-  ^ho  has  resigned  to  become  contact 
tion  are  co-operating  m  a  project  Harry  Atkinson,  Inc.,  adver- 

which  will  enable  between  40  and  tising  agency  specializing  in  hotel 
50  typical  American  families  to  live  accounts 

in  specially  constructed  BHA  model _ ' _ 

houses  near  the  Town  of  Tomorrow  _ ^ 

at  the  Fair  during  the  summer.  Each 
family,  chosen  by  a  newspaper,  will 
be  representative  of  a  particular  trad¬ 
ing  area.  Two  houses  have  been 
built  and  during  the  24  weeks  of  the 
Fair  each  will  be  occupied  by  a 
“typical  family’’  whose  transporta¬ 
tion,  maintenance  and  expenses  will 
be  assumed  by  the  Fair  Corporation 
during  their  one-week  visit. 

Newspapers  participating  in  the 
program  have  been  allowed  the  wid¬ 
est  latitude  in  their  method  of  select¬ 
ing  the  typical  families.  Each  family 
group  will  be  limited  to  four  per¬ 
sons. 

To  date  the  following  newspapers 
have  conducted  contests  to  select  a 
family  to  occupy  one  of  these  FHA 
homes: 

Minneapolis  Star-Journal,  Memphis  Com¬ 
mercial  Appeal,  Louin'ille  Courier -Journal  and 
Times,  Deni’cr  Rocky  Mountain  News,  Buffalo 
Courier-Express,  Baltimore  News-Post  and 

American,  Atlanta  Journal,  Oklahoma  City  90%  COVCraSC  of  all 

Oklahoman  and  Times,  Des  Moines  Register  .  ...  '  .  Kxir'  n'*  . 

and  Tribune,  Houston  Chronicle,  Fort  Worth,  laillllieS  in  tuC  A.D.C.  City 

Star -Telegram,  Boston  American  and  Adver-  ZonC - 53%  of  all  families  in 

'"7t.  Paul  Dispatch  and  Pioneer  Press,  ^.B.C.  Retail  Trading  Zone. 

Wichita  Beacon,  Charlotte  (N.  C.)  Observer,  LaWfCnce  people  trade  in 

Pittsburgh  Post-Gasette,  Miami  Herald,  Wash-  LawrenCe  and  people  from 
ington  Timcs-Hcrald,  New  Orleans  Item-  ^ 

Tribune.  Other  towns  and  cities 

Chicago  Hcrald-American,  Hartford  Times,  within  the  Retail  Trading 

b-y  ■>»■*  from  its  mcT. 

Telegram,  Trenton  Times,  Portland  (Me.)  CnfllltS,  tOO. 

Press-Hcrald,  Seattle  Post -■  Intelligencer,  There  is  nO  Other  WaV  tO 

Charleston  (\V.  V^a.)  Gazette,  Birmingham  a  i  .u-  _  ^ _ 

(.\la.)  News,  .Manchester  (N.  H.)  Union  and  ejjecttvely  CO^er  this  area  aS 

Leader,  Richmond  News  Leader,  Philadelphia  LaW'rence’s  1,200  Retailers 

Record,  New  York  Journal  &  American,  jit 

Madison  Capital  Times,  Cleveland  Plain  Deal-  J' 

er,  Columbus  Dispatch,  Little  Rock  Arkansas  ■  FIT 

Gazette,  Lincoln  (Ntd>.)  Journal  and  Lincoln  IdWrCnCC  LdOlC  ^1011116 

Star,  Indianapolis  Neti’S.  ” 

For  the  press  itself,  the  Fair  will  Lawrence,  Massachusetts 
have  a  much  more  liberal  pass  policy  Bryant,  Griffitli  &  Bronson,  Inc. 

than  last  year,  according  to  Leo  Casey,  RepresenUtives 

director  of  public  relations  and  press. 


in  the  Lawrence  area 
are  daily  readers  of  the 
Eagle-Tribune.  To  be 
exact,  30,768  in  Feb¬ 
ruary.  This  circulation 
represents  better  than 
90%  coverage  of  all 
families  in  the  A.B.C.  City 
Zone — 53%  of  all  families  in 
A.B.C.  Retail  Trading  Zone. 

Lawrence  people  trade  in 
Lawrence,  and  people  from 
43  other  towns  and  cities 
within  the  Retail  Trading 
aiea  buy  much  from  its  mer¬ 
chants,  too. 

There  is  no  other  way  to 
effectively  cover  this  area  as 
Law'rence’s  1,200  Retailers 
w'ill  testify. 

Lawrence  Eagle  Tribune 

Lawrence,  Massachusetts 

Bryant,  Griffitb  &  Bronson,  Inc. 

Representatives 


tten  U  a  BIO  ITf  M 

?/  ilar^ 


National  advertisers,  demanding  facts 
about  both  markets  and  tbeir  newspapers, 
seem  most  interested,  at  the  present  time, 
in  two  major  arguments  relative  to  the 
Scranton,  Pa.  area — employment  is  steady 
and  wages  satisfactory.  The  community 
is  less  *‘jittery”  than  many  parts  of  the 
country.  It  is  significant  that  the  Scran¬ 
ton  market  is  a  “big-item”  market — 
demand  is  for  products  that  cost  real 
money  —  automobiles,  modern  radios, 
electric  conveniences,  up-to-date  heating 
plants,  pianos,  finer  house  furnishings. 
Yes— and  even  expensive  agricultural 
implements  for,  believe  it  or  not.  Penn¬ 
sylvania’s  rich  Anthracite  region  has 
prosperous  farms. 


s^oi/erag^e  .  .  . 

The  SCRANTON  TIMES  is  certain  about 
the  above  because  of  its  volume  of  “Big- 
Item”  advertising  of  the  national  type. 
And  repeat  orders  for  space.  This  doesn't 
mean  that  Scranton  fails  to  respond  to 
smaller  items  ...  it  DOES  mean  that 
there’s  money  here  for  luxuries,  modern 
equipment. 

The  Times  reaches  out  to  an  entire, 
wealthy  County  —  12  drive-in  nearby 
large  towns  and  more  than  a  score  of 
smaller  towns,  all  of  them  “in  the 
money,”  economically,  read  The  Time> 
hungrily.  For  a  third  of  a  century  they 
have  been  doing  it.  Steady  growth  in  cir¬ 
culation,  in  local  and  national  advertising 
and  in  prestige  is  a  familiar  fact  to  all 
advertising  and  advertising  agency  de¬ 
tail-sleuths.  But  we  DO  want  to  empha¬ 
size  the  “Big  Item”  market  as  our  current 
theme-song. 

®f)e  Scranton  tEimesi 

George  A.  McDevitt  Co..  National  Rearosentative. 

New  York . . 444  Madison  A'lr. 

PhiUdotphU . 12  Soutli  Twelfth  St. 

Ibetruit . 425  New  Tenter  Itldr 

Thicaeo . 163.3  Palmollre  Hide. 

Itoston  ... . 42H-A  Statler  HMc 


The  most  sensational  fiction  character  of 
the  decade  now  comes  crashing  into  the 
greatest  action  strip  of  1940.  "The 
Shadow"  in  your  newspaper  will  bring 
to  it  a  DAILY  interest  that  is  now  cen¬ 
tered  weekly  on  66  nation-wide  radio  sta¬ 
tions,  more  than  950  motion-picture 
theatres  and  the  magazine  with  over 
400,000  monthly  circulation. 

The  newspaper  strip  version  of 
"The  Shadow"  will  always  be 
new  and  original  —  never  a 
repetition  of  the  screen,  radio 
or  magazine  stories. 


OTHER  NEW  1940  FEATURES 


HUCK  FINN 

Based  on  Mark  Twain's  immortal  boy 
character  and  growing  weekly  in 
popularity.  Five  or  six  column  format. 


FOUL  BALL 

A  dally  two-columi]  panel  with 
homely  yet  brilliant  humor  that 
will  add  zing  to  your  paper  every  day. 


SIX  STRIKING  NEW  FIRST-RUN  SERIALS 

By  Phyllis  Moore  Gallagher,  Anne  Mary  Lawler  and  Alma  ^ioux  Scarberry.  "I 
Take  This  Man"  and  "Leap-Year  Lady"  now  ready.  "Money  Isn't  Everything" 
ready  May  I.  "One-Man  Woman"  ready  July  I,  and  "Gambling  in  Hearts"  ready 
September  I. 


DOROTHY  DIX 

Read  daily  by  more  millions  than  any 
other  woman  writer. 


BOAKE  CARTER 

America's  most  provocative  "cussed 
and  discussed"  columnist. 


RUSH  YOUR  INQUIRY 


these  underground  concrete  fortifica-  blue  penciled  paragraphs  were  finally  Trrmgrffrfio  PtGSS 
tions  and  the  tremendous  increase  in  passed  by  such  appeal.  —  ^XX* 

fire-power  of  both  armies  since  the  After  Ae  story  is  censored  one  copy  1 0  WlOV©  ^^IXlCGS 
World  War,  such  an  advance  would  is  filed  by  the  censors,  one  is  retxirned  The  entire  thirty-ninth  floor  of  521 
be  little  more  than  mass  suicide  with  to  the  reporter  to  telephone  to  Lon-  Fifth  Avenue,  New  York,  has  been 
infinitesimal  chance  of  military  gain,  don  or  Paris,  and  another  is  given  to  leased  for  a  long  term  of  years  to 
As  a  matter  of  fact  the  Allies  are  an  officer  who  listens  in  on  the  tele-  Transradio  Press  Service,  Inc.,  now 
hoping  that  the  Germans  will  invade  phone  conversation  to  make  sure  none  located  at  342  Madison  Avenue,  where 
Belgium  to  permit  open  warfare,  in  of  the  deletions  are  reinserted  and  n  began  its  existence  in  one  snuiU 
which  they  telieve  they  could  win  a  that  the  reporter  says  nothing  more,  office  room  in  1934.  Occupancy  will 
decisive  victory  over  the  Nazi  legions.  The  French  system  is  roughly  the  be  taken  May  1. 

There  is,  of  course,  some  seritiment  same  except  that  it  is  “blind.”  The  The  space  leased  comprises  the 
in  Allied  military  circles  for  initial-  reporter  turns  in  his  multiple  copies  penthouse,  in  which  there  will  be 
ing  a  drive  through  Belgium  reg^d-  and  hopes  for  the  best.  He  is  not  told  constructed  a  mezzanine  floor.  It  will 
less  of  neutrality,  but  when  this  is  what  has  been  cut  out  until  long  after  be  about  double  that  occupied  by  the 
given  voice  it  is  quickly  quashed  in  the  story  has  been  sent  and  there  is  lessees  at  its  present  address.  The 
political  quarters.  no  longer  any  redress.  In  several  in-  executive  offices,  reception  rooms,  con- 

Writ*  Three  Copies  stances  also  a  reporter  has  been  ference  room  and  secretarial  staff  will 

With  the  B.E.F.  a  reporter  has  to  handed  back  his  “writer’s  copy”  un-  be  located  on  the  main  floor,  while 


Detailed  plans  have  been  com¬ 
pleted  on  the  Western  front  to  move 
the  “news  army”  right  along  with  the 
soldier  army  if  , 

the  Allies  should 
advance  through 
Belgium,  which 

is  generally  con-  I 

sidered  the  most 

likely  arena  of  j 

open  warfare  in  { 

Western  Europe.  j 

While  was  | 

attached  to  the  | 

British  Expedi-  I  i 

tionary  Force  in 

France  the  Di-  ^ 

rector  of  Mili-  W.  W.  Chaplin 
tary  Intelligence, 

Major  General  Mason  MacFarland, 
disclosed  this  plan  to  French,  British  ' 
and  American  reporters. 

To  Transport  50  Reportors 

It  calls  for  transport  of  all  reporters  . 
assigned  to  the  B.E.F.,  who  have  ' 
numbered  as  many  as  fifty,  thirty 
British  conducting  officers  and  a 
dozen  censors,  in  the  30  automobiles 
assigned  to  the  press  corps. 

The  plan  is  to  keep  the  reporters  , 
close  enough  to  the  scene  of  action 
so  they  can  visit  advance  positions  j 
daily  and  return  to  their  shifting  i 
headquarters  early  enough  to  file  their  ! 
stories  for  the  following  day’s  papers 
throughout  the  world. 

We  were  informed  that  the  French 
army  has  made  similar  plans  and  that  j 
under  no  circumstances  would  the  re¬ 
porters  with  the  Allies  be  isolated 
from  the  source  of  the  news  by  mili¬ 
tary  movements. 

Switzerland  and  Holland  are  gen¬ 
erally  believed  by  the  Allies  to  be 
reasonably  safe  from  German  inva¬ 
sion  because  of  the  topographical  dif¬ 
ficulties  involved,  Swiss  mountains 
and  the  Dutch  lowland  which  is  easy 
to  flood.  If  there  is  a  direct  German 
attack  they  believe  it  will  be  through 
Belgium. 

Would  Sacrifice  Goodwill 

Unless  there  shoiild  be  a  definite 
tiumabout  in  Allied  governmental 
plans,  Belgium  will  not  become  a 
battlegroimd  unless  the  Germans  in¬ 
vade  that  country  first.  The  notion  of 
the  Allies  disregarding  Belgium’s 
neutrality  and  going  through  without 
such  provocation  is  repudiated.  The 
reason  most  frequently  given  for  this 
is  that  such  a  move  by  the  Allies 
would  lose  the  goodwill  of  America 
and  other  neutrals. 

Repeated  visits  to  the  Maginot  Line 
and  long  study  of  secret  army  close- 
ups  of  the  Siegfried  Line  convinced 
me  that  neither  side  will  attempt  a 
major  advance  on  the  Franco-German 
bonier.  Because  of  the  strength  of 


A  sudden  squall,  made  J.  WILMINGTON  VAN  ARSDALE 
scramble  to  make  his  yacht  beat  back  to  the  mooring. .  .too  late  for  a  “pick 
me  up’”  he  drove  straight  home.  Cad!  he  was  hungry! 


The  squall  blew  leaves  on  BILL  TROY’S  lawn.  T4ie  missus 
answered  his  homecoming  peck  with,  “Be  a  dear  and  fix  the  lawn  while  I  get 
dinner.”  When  he  sat  down — dinner  looked  mighty  good  to  him! 


At  his  job  on  the  steam  shovel,  STU  MULLIGAN  sniffed  the 
breeze — baseball  weather!  Stu’s  a  semi-pro. .  .and  batting  out  a  few  before 
dinner,  he  snorted :  “Gosh,  I  could  eat  a  horse!" 

Van  Arsdale-and  Troy  and  Mrs.  Mulligan’s  boy.  .are  just  hungry 
men  under  the  skin! 


No  matter  what’s  your  bread  and  butter — when  you  have  an  advertising  story  to 
breeze  around,  don’t  you  want  it  to  make  a  flurry  in  all  the  homes,  the  F.  H.  A. 
bungalow  as  well  as  the  manse  of  the  man  with  a  yacht?  Isn’t  almost  everyone  a 
prospect  for  YOUR  product?  Mustn't  you  reach  the  MOST  customers  in  ALL 
income  groups?  And  isn’t  the  paper  that  gives  you  the  MOST  daily  coverage  m 
ALL  income  groups  the  best  buy  to  cover  the  rich  Los  Angeles  A.  B.  C.  City  Zone. 


*The  Lot  Angeles 
A.  B.  C.  City  Zone  contains  70.3%  of 
ALL  Los  Angeles  County  Population 
...and  Los  Angeles  County  contains 
72.3%  of  ALL  Southern  California 
people. 


The  Evening  Herald  and  Express’  coverage  doesn't  pull  thin  in  the  middle,  i 
high  over  the  rich  man  while  the  wage-earner’s  feet  stick  out.  The  Evening 
and  Express  is  FIRST  in  ALL  income  groups — among  Los  Angeles  Dailies- 

••Los  Angeles  is  A.  B.  C.  City  Area.*  It’s  your  best  buy  in  the  West’s  prime  market!** 
FOURTH  in  volume  of  retail  sales  and 

FIRST  in  rcuil  per  capita  sales,  among  LOS  ANGELES  EVENING 

the  nations  larger  citiesi  linHiin  T"  \l  ^  { 

.  ...tod  in  tbit  rich  market.  Tht  HertH  ^  I  11  I  I  11  I  V  11  I  I 

and  EapretM  it  everpowtriatly  FIRST!  nrK|l|  11  AND  T  Alllll 
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A  Guide  in  Selling  Newspapers 
as  the  Basic  Advertising  Media 


DAILY  A'EW»«PAI>EnK  A«S  THE  BAKIi:  VIEDIA 

T'he  idi-a  iK-liind  this  reference  work  {;rt‘W  out  of  tlic  la-lit-f  liiat 
daily  lu-wspapt-rs  ran  he  the  basic  media  in  .National  or  Sectional 
adNcrtising  programs.  This  analysis  of  the  distribution  of  daily 
newspafier  eireidation  in  relation  to  known  marketing  facts  will, 
we  la-lieve,  establish  that  premise. 

I.X  l•L.\AATAT>  A  AATIOAAL  DH  SiEC'TIOAAL 
t'A.MPAItiiA'  .  .  . 

the  advertising  buyer  is  fai'ed  with  two  im|K>rtant  problems: 
First — the  selection  of  the  typ*‘s  of  media  to  be  used.  .Second  — 
the  choice  of  the  individual  media  to  la-  used  in  making  u|>  the 
campaign. 

Theri’  arc  three  ways  in  which  newspapers  are  used  by  the  adver¬ 
tising  buyer: 

1.  Where  the  advertiser  has  sectional  distribution. 

‘2.  When:  the  advertising  buyer  uses  a  list  of  newsfiajM-rs 
to  siip|>h‘ment  other  media  at  various  |a>ints. 

Where  the  buyer  desires  to  make  newspa|aTS  the  Ixtsir 
media  for  general  coverage  throughout  the  country. 

“Selc<-tive  Newspaper  Nlarkets”  is  concerned  primarily  with  the 
third  of  these  methods — neu'xpafM'rx  as  the  basic  media. 

IT  VIKTAIAXEK  A  ^IIATMI'M  UAII.Y 
A'EW»«I*AI>ER  KTRIT'TI'KE  EOH  liiEAERAL 
4  OYERACiE  AT  .MIAT.MI'.M  TOKT 

“Selective  Newspaja-r  Markets”  tTeates  a  minimum  structure  of 
daily  newspaper  pro[a'rties  whiv'h,  by  a  t'oniprehensiv e  analysis 
of  their  circulation,  gives  a  general  coverage  throughout  the 
United  States. 

Tlu-re  is  no  int(‘ntion  to  rate  the  slattdimjs  of  daily  newspufters  in 
their  Uk-uI  community  picture.  TTie  pur|a>se  is  the  broad  aspi‘ct 
whiidi  would  give  general  coverage,  throughout  the  market,  on  a 
basis  comparable  with  other  media. 

TRIM  AAALYKIK  IK  R.\KED  4LY  T\VD  F.\4  T4MIK 

1.  Marketing  Statistics  as  published  by  the  I  nited  .Slates 
Department  of  Uomna-rce. 

2.  Analysis  of  Aliti  ret)<)rts  on  ( ireiilalion,  as  applied  to 
tho.se  marketing  facts. 


WHERE  T4»  ST.\RT?  WHERE  TO  KTOP? 

In  attempting  such  an  analysis,  tl»cre  is  one  debatable  j)oint — 
where  to  start  and  where  to  slop.  You  could  very  readily  start 
with  one  newspaper  property  and  show  a  creditable  sectional  pic¬ 
ture.  t)n  the  other  hatal.  you  could  take  all  of  the  properties  in 
the  I'nited  .States,  which  would,  of  coiirst',  otVer  a  tremendous 
cov  erage. 

We  stopjM'd  at  a  given  (>oint  as  to  the  mimber  of  properties 
selected,  sim|>ly  la-cause  at  that  particular  |)oint  it  seemed  to  us 
wi-  had  obtained  an  impressive  picture  of  general  coverage  against 
marketing  facts. 

APPLII'ATIOY  OF  THIK  AA'ALYKIK 

.Ml  of  the  facts  presented  in  “Selective  .Newspat>er  .Markets”  are 
so  arranged  that  they  can  be  used  as  an  aggregate  picture  of  the 
entire  section  discussed,  or  can  Im:  “broken  down,”  as  a  buyer's 
re({uirements  demand.  From  that  (M)int.  it  would  Im-  entirely  up 
to  the  buyer  to  use  such  a  structure  in  any  way  which,  in  his 
judgment,  would  lit  the  problem  he  has  before  him. 

ATIT  l'4»A'AE4'TED  WITH  A.XY  AEWKP.\PER 

“.Selective  .Newspapi-r  Markets”  is  not  connected  with  any  news¬ 
paper  or  list  of  newspapers.  It  is  not  a  selling  organization  for 
newspapers.  It  is  a  trade  |)ublication  issued  oidy  in  the  sense  that 
it  might,  in  some  way,  he  a  contribution  to  the  adrertisimj  profession. 
The  daily  newspapers  list<-d  in  the  publication  do  not  lose  their 
itulividual  identities.  They  do  not  become  part  of  a  spei-ial  group. 
There  is  no  way,  to  our  knowledge,  that  they  can  Im:  Uviight  as  a 
group. 

ALL  A'EWKI*AI*ERK  ARE  l>ll»ORT.\AT 

There  is  no  inti-ntion  to  imply  that  no  other  newspa|H-rs  are  worth¬ 
while.  .\<-cording  to  available  statistics,  tln-re  are  listed  in  the 
I  nited  Stales,  Iti'tl  daily  newspa(iers.  iiK'luding  evening  and  morn¬ 
ing  and  all-day  newspapers.  All  of  these  newspapers  are  im]M>rtant, 
and  can  readily  be  justified  as  to  Ifieir  necessity  in  the  advertising 
structure. 

IIIKTRIIII  TlOX 

“Selective  Newspaper  Markets"  will  be  sent  to  Xdvertisers  and 
.Xdvertising  .Agencies  throughout,  the  I  nited  .'stales. 


May  1940  Issue  analyzes  MIDDLE  ATLANTIC  STATES 


Published  by  SELECTIVE  NEWfSPAPER  MARKETS 
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Gridiron  Club 
Marks  55th 
Anniversary 


Foote  Installed  as  President 
At  Spring  Dinner  .  .  . 
Candidates  Attended 


FACSIMILE  EXHIBIT 

RCA  Manufacturing  Company,  Inc., 
has  arranged  a  demonstration  of  the 
new  RCA  facsimile  system  in  the 
Crane  Room  of  the  Hotel  Waldorf- 
Astoria  during  the  ANPA  convention 
next  week.  Receiving  and  transmit¬ 
ting  equipment  will  be  set  up  and 
demonstrated  April  23,  24  and  25. 


Washington,  D.  C.,  April  13— The 
Gridiron  Club  presented  tonight  at  its 
.spring  dinner  a  premier  of  the  1940 
election  campaign  with  all  the  leading 
Presidential  candidates  present  in  per- 


N.  Y.  Post  Series 
Names  Head  of 


Before  a  colorful  audience  includ¬ 
ing  the  President,  Vice-President, 
Cabinet  members.  Supreme  Court 
justices,  diplomats  from  foreign  na¬ 
tions  and  business  and  political  lead¬ 
ers  from  many  parts  of  the  country, 
the  club  directed  its  shafts  of  humor 
at  candidates  and  other  men  in  public 
life. 


Used  Radio  Characters 

Well  known  radio  characters  were 
used  as  vehicles  to  present  the  news- 
p>apermen’s  views  of  politics  and  is¬ 
sues  as  the  two  major  political  parties 
prepare  for  their  national  conventions 
this  summer. 


The  dinner  marked  the  55th  anni¬ 
versary  of  the  Gridiron  Club  and  the 
installation  of  Mark  Foote,  corre¬ 
spondent  for  Booth  Newspapers,  as 
president.  Walter  Karig  of  the  New¬ 
ark  Evening  News,  and  Duke  Shoop 
of  the  Kansas  City  Star,  were  initiated 
as  members. 


Murder  Ring 


Daily's  Staff  Uncovers  Person 
Claimed  to  Be  Known  But 
Uxmomed  by  D.A.'s  Office 


Introduced  to  the  assembly  during 
the  evening  were  the  following  White 
House  possibilities:  John  N.  Gamer, 
Cordell  Hull,  James  A.  Farley,  Robert 
H.  Jackson,  Paul  V.  McNutt,  Burton 
K.  Wheeler,  democrats;  Arthur  H. 
Vandenberg.  Thomas  Dewey,  H. 
Styles  Bridges,  Joseph  W.  Martin, 
Frank  E.  Gannett,  Wendell  Willkie, 
John  Bricker,  republicans.  Intro¬ 
duced  also  as  a  presidential  possibil¬ 
ity,  was  Franklin  D.  Roosevelt,  who 
made  an  off-the-record  speech. 

Welcoming  the  guests  in  a  banquet 
hall  dark  except  for  the  illumination 
afforded  by  the  club’s  neon  emblem, 
Mr.  Foote  remarked:  “This  is  the  only 
kind  of  blackout  we  ever  have  in 
America,  but  tonight  we  are  going  to 
have  a  lot  of  fun  in  the  dark.  If  you 
don’t  believe  that,  look  around  when 
the  lights  go  on. 

“Even  the  census  man  can’t  pene¬ 
trate  that  mystery  (the  third  term) . 
If  the  Tuscaloosa  starts  chasing  sub¬ 
marines,  Mr.  Roosevelt  may  stay  in 
Washington — for  a  while.  And  maybe 
the  sphinx  will  speak  tonight,  if  he 
isn’t  still  in  the  dark  himself. 


The  New  York  Post  this  week  began 
publication  of  a  series  of  articles  on 
the  racket  murder  ring  uncovered  in 
Brooklyn.  On  the  basis  of  evidence 
uncovered  by  its  reporters  it  named 
Joe  Adonis  as  “the  boss  of  the  Brook- 
Ijm  underworld  and  its  political  pro¬ 
tector.”  District  Attorney  O’Dwyer 
has  stated  he  knew  who  the  head 
man  was  in  “Murder,  Inc.,”  but  has 
not  named  him. 

There  will  be  at  least  a  dozen  arti¬ 
cles,  written  by  Edward  P.  Flynn, 
according  to  City  Editor  Walter  Lister. 
Between  12  and  15  staff  reporters  co¬ 
operated  with  Flynn  at  various  times. 
Mr.  Lister  declined  to  mention  their 
names  because  of  the  fear  of  “re¬ 
prisals.” 

Threaten  Flynn 

Asked  what  he  meant,  Mr.  Lister 
told  Editor  &  Publisher  that  on  Wed¬ 
nesday  a  political  leader  in  Brooklyn 
accosted  a  Post  reporter,  opened  his 
coat  to  reveal  a  gun,  and  said  that  if 
he  ever  met  up  with  Flynn  he  would 
beat  him  over  the  head  with  it. 

Mr.  Lister  said  his  staff  has  been 
working  on  this  Adonis  angle  for  a 
month.  Flynn’s  articles  do  not  mince 
any  words.  They  say  that  Adonis  “is 
Brooklyn’s  top  man  in  the  following 
criminal  enterprises:  illicit  sale  of 
narcotics,  floating  crap  games,  counter¬ 
feiting,  policy,  waterfront  hijacking, 


Ceald  Do  Worse 

“European  war  may  give  us  Roose¬ 
velt’s  candidacy  again  and  Finnish 
relief  may  give  us  Hoover’s.  In  both 
cases,  the  parties  could  go  further  and 
do  worse — and  probably  will.” 

Two  radio  characters  in  Negro  dia¬ 
lect  afforded  amusement  with  a  con¬ 
fused  discussion  of  taxes  and  budgets 
but  finally  consoled  themselves  with 
the  words  of  Mr.  Roosevelt:  “After 
all,  mah  friends,  we  only  owe  this 
debt  to  ourselves.” 


Subjects  of  other  skits  were  the 
Welles  mission,  the  Cromwell  speech 
in  Canada.  Justice  Frank  Murphy’s 
sojourn  in  Florida  while  the  Supreme 
Court  considered  cases,  the  problems 
of  the  ninth  Roosevelt  administration 
with  no  precedents  left  to  break,  the 
administration  of  Senator  Harry  F. 
Byrd  and  John  Nance  Gamer  as 
President  and  Vice-President — of  Lit¬ 
tle  America,  and  the  Grand  Old  Pho¬ 
toplay  super-colossal  1940  production 
“On  with  the  Wind.” 


Since  1925 


.  .  .  The  Personnel  Bureau  ha* 
served  hundreds  upon  hundred* 
of  employers  by  putting  them  in 
touch  with  capable  employet — 
men  recommended  because  they 
are  especially  qualified  for  the 
)ob. 


Whether  It  be  an  editor,  man¬ 
aging  editor,  copy  reader,  or 
reporter,  he  can  be  obtained 
through  The  Personnel  Bureau 


Registrants  are  trained  and  ex¬ 
perienced  in  newspaper,  pres* 
association,  magazine,  publicity 
and  allied  fields. 


IVritt  or  tvire— 


THE  PERSONNEL  BUREAU 


James  C.  Kipei,  Director 

3S  I.  Wacksr  Driva,  Chicago,  III. 


A  nation-wide  non-proflt  •arrie*  tnp- 
ported  by  Slgm*  Delta  Okl,  Profeealoa- 
•I  Jonrnalistle  Tratemlty. 


racket  unions,  loan  sharks.  He  is  also 
one  of  the  most  powerful  figures  in 
the  Brooklyn  Democratic  organiza¬ 
tion.” 

The  Post’s  explanation  for  the  arti¬ 
cles  says  that  the  district  attorney’s 
disclosures  of  the  murder  ring  “r^^ 
the  question  of  whether  there  is  in 
Brooklyn  any  alliance  between  crime 
and  politics  under  which  gangsters 
have  been  able  to  prosper.  A  group 
of  reporters  for  the  Post  have  made 
painstaking  investigation  into  this 
matter  and  as  a  result  the  Post  is  now 
convinced  that  there  is  such  an  alli¬ 
ance,  that  is  headed  by  Joe  Adonis, 
that  it  goes  far  beyond  the  Browns¬ 
ville  murder  gang,  and  that  it  jeop¬ 
ardizes  the  whole  structure  of  honest 
law-enforcement  in  Brooklyn.” 

The  first  article  stated  that  every 
policeman  since  January  has  had  or¬ 
ders  to  arrest  Adonis  on  sight  and  no 
one  has  laid  a  finger  on  him. 

Other  articles  are  to  reveal  the 
sociological  and  political  conditions 
that  have  been  responsible  for  the  rise 
of  such  a  character. 


Better  Get* 


Michigarj^  Thumh/Botrict  Market  is 
completely  covered  by  one  news- 
poper,/the  Port  Huron  Times  Herald 


CIRCULATION 
21;8T<kTA.B.C. 


That  notional  dBUUlsers  realize  the 
soles  potentiolitVawV  this  market  is 
substantiated  by  tjjjMfoct  the  Times 
Herald  showi)S^^^'’°9«  flo'" 


in  national  advertising  lineage  dur¬ 
ing  the  lost  six  months. 


Four  sources  of  income  (industrial, 
agricultural,  fishing,  tourist)  assure 
steady  sales  throughout  the  year  from 
YOUR  ADVERTISING  in  the 


PORT  HURON 
TIMES  HERALD 


Represented  nationally  by 
Theis  &  Simpson  Co. 

NEW  YORK  •  CHICAGO  •  DETROIT 


rc/e! 


90,000  SAW  SHOW 

With  an  attendance  record  of  over 
90,000  sports  minded  men  and  women, 
the  Milwaukee  Sentinel  concluded  a 
most  successful  Sports  Show  at  the 
Municipal  Auditorium  in  Milwaukee, 
conducted  eight  days  from  April  6 
through  April  13.  The  show  was  un¬ 
der  the  management  of  Halbert  F.  Van 
Horn,  national  advertising  manager, 
and  G.  Sumner  Collins,  promotion 
manager  of  the  Sentinel.  A  36-page 
tabloid  section  with  25,000  lines  of 
manufacturer,  distributor  and  retail 
advertising  and  stories  of  interest  to 
sportsmen,  was  issued  with  the  Sun¬ 
day  News-Sentinel  of  April  7.  The 
yearly  Fishermen’s  Party  will  be  May  6. 


encerd 


of  the  drawing  board 


are  Derso  and  Kelen,  ace  political  car¬ 
toonists  and  caricaturists. 


Their  pen  and  pencil  thrusts  at  dic¬ 
tators,  statesmen  and  world  events;  their 
rapier  -  drawn  caricatures  of  headline 
personalities  have  enlivened  the  pages 
of  top-flight  magazines  and  newspapers 
throughout  the  world. 


For  the  first  time  in  their  18  years  oi 
unique  collaboration,  Derso  and  Kelen 
are  being  syndicated.  The  service,  m 
matrix  form,  consists  of  two  features: 


(1)  Cartoons  on  notional  aad 
intornational  dcvelopmtiita,  re- 
looted  thro*  times  weekly; 


(2)  250  one-column  coricatarti. 
released  in  an  initial  batch  of 
50  and  six  weekly  therooftor 
over  a  period  of  one  year. 


Periodicals  and  newspapers  that  base 
featured  Derso  and  Kelen  include:  For¬ 
tune,  Ken,  New  York  Times  Magazine. 

^  New  York  Herald-Tribune,  Sl  Louis 
Post-Dispatch,  Omaha  World-Herald. 
London  News  Chronicle,  Illustrated  Lon¬ 
don  News,  Le  Matin,  Le  Rire  and  man) 
others. 


Derso  and  Kelen  will  be  seeia# 
you  and  sketching  you  at  tk* 
ANPA  convention  at  the  Wei- 
dorf-Astorla  nett  week. 


Syndicated  by 


VERSE AS 


NEWS  AGENCY 

165  WEST  4«th  STREET 
NEW  YORK  CITY 
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IVo  outstundiii^  INI*  heuts:  Above — the  first 
picture  ofGerniaii  troops  in  l)(‘iimurk;  left — 
Nazi  sol(li(‘rs  (liseiiilnirkiii^  at  'rroiuilieiin. 


Every  day  since  the 
invasion  of  Denmark 
ami  Norway  INP  has 
heen  FIRST  in 


SPEED 

NUMBER 

EXCLUSIVES 


For  COMPLETE  war  picture 
coverage,  your  ideal  service  is 


INTERNATIONAL  NEWS  PHOTOS 


235  EAST  45th  ST.,  NEW  YORK 
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36— C  IRCULATION 


EDITOR 


PUBLISHER 


Tells  How  to  If -WHEN  ARE  ]  i 

YOU  coming 

Get  Results  I  1 

From  Sampling 

Hammond  Circulator  Gives  \\ 

Tips  on  Best  Plan  * 

To  Follow  f  f 

By  GEORGE  A.  BRANDENBURG 

Use  of  sample  copies  to  obtain  new 
subscribers  was  advocated  by  Andrew  \ 

Stachowicz,  Hammond  (Ind.)  Times,  f''|n  1  1  ^ 

in  a  recent  roundup  on  that  subject,  4  ^ 

covering  the  opinions  of  several  Cen- 

tral  States  circulators.  Mr.  Stacho-  ^4^^/  \  tlTV^^ 

wicz  prefaced  his  rem.irks  with  the  /  j  E^rrop  ; 

assertion  that  sampling  campaigns  I 

cannot  be  standardized  in  operation.  ^ 

While  Mr.  Stachowicz  did  not  ap-  ^ 

proach  his  subject  from  the  standpoint  msi^^ 

of  costs,  it  was  the  concensus  of  those  I 
attending  the  Central  States  m.eeting 

that  sampling,  if  properly  handled  and  —  / 

limited  as  to  number,  is  one  of  the  I 

least  expensive  methods  of  obtaining  j  — 

new  subscriptions.  His  paper  dealt  _ 

with  the  sampling  technique. 

.  .  .  ^  .  tion  roct’ivotl.  wvrv  tht 

Interest  Corners  First  emnurn.: 

“The  first  requisite  for  a  successful  “  ‘VVe  mn^i.ici  .-.ampU 
campaign  is  the  need  for  an  interested  pr""'n»i‘''>  !>'»"  availaiiir 
carrier  organization,”  he  said.  “If  you 
have  the  good  will  of  your  boys,  the  Cj’."””’ 
work  IS  certam  to  be  much  easier.  “.Xnothor  from  loim  ( 
Stress  the  importance  of  doing  the  job  ii  i.<,niisi„  Stair  .faumai 
to  the  best  of  their  ability.  Give  in-  art-  a  lU-tinitr  pan  of  a 


say.*  -THAT'i  A 

DARB  of  a 

taiT  You  HAVE 

C.E.  I 


J'Lt  BfiltlS 
You  IN  SOME 
OF  MV 

rl^p'iiow/ 


SMA^/|g|m 


CIRCUS  DAY 


AN£a^ 


Ihauui  for  I’.p'TftR  & 
PrRLiSHKR  hy  John¬ 
ny  .ludrrsou.  Hart¬ 
ford  (Ctoni.)  Tiwrs. 


definite  formula  for  handling  news¬ 
paper  boys,  according  to  our  West 
Coast  informant.  Apparently  the 
newspapers  intend  to  stand  on  the  at¬ 
torney  general’s  interpretation  that  if 
the  boys  are  independent  contractors, 
they  are  not  subject  to  the  commis¬ 
sion’s  rule. 

Efforts  of  Mr.  Carrasco  to  deal  sep¬ 
arately  with  metropolitan  papers  in 
the  San  Francisco  area  have  failed  to 
split  the  publishers  in  their  stand 
San  Francisco  circulation  managers 
have  indicated  they  would  stand  by 
the  present  situation  and  work  with 
the  CNPA  for  a  common  solution  to 
the  problem.  Meanwhile,  adding  to 
the  difficulty  have  been  two  fatalities 
among  California  newspaper  boys.  In 
Alhambra,  a  newspaper  boy  cyclist 
was  killed  and  in  Los  Angeles,  a  boy 
was  fatally  injured  while  standing  in 
a  stop  zone. 

California  new'spapers  are  launch¬ 
ing  a  promotion  series,  featuring  mer¬ 
chants  and  notables  who  were  once 
newspaper  boys,  as  a  part  of  their 
campaign  to  maintain  their  present 
carrier  organizations. 


,  the  f„ll.miii«  fav„r.->i.lc  •  (.>!  We  picked  ..lit  tw.i  mute-  m  a  little  Examiner,  sensational  weekly 

ovrr  200  n.iniO'*  at  a  time  anti  went  to  work.  •«.  j  ^ 

1  .u  I  •  1  .  11-  f  I.  .1  .  £  II  ^  newspaper,  were  seized  from  street 

ainplf-  tho  1>est  circulation  We  felt  that  200  farmer**  wav  all  one  man  K  h'  »  a  j  a  *1  io 

tilahte.  W'e  attrihiito  80%  ooiiM  call  on  in  one  week  and  really  Ktve  a  COmerS  and  neWSStandS  April  10  on 
month  Kaiii  to  the  use  of  ‘.aie«  talk.  orders  o£  Policc  Chief  Eugenc  T. 

nil  II.  M.  Parks  of  tiio  Ft.  '‘(.I)  WV  started  with  .»iir  Mfpiiday  Weatherly.  Police  refusing  to  explain 

rrttr.  and  sent  them  six  paiHi ..  four  of  which  car  action,  started  gathering  up  the 

uiin  Caiiiiv  .It  the  .w.i./.^.m  rid  -tickers  .-,1  the  top  ..f  the  These  shortly  before  noon. 

ouriuil:  I  iK'lieve.  hample^  viickei'v  rrirned  a  message  about  the  paper  «?  •  i  t  al,. 

of  a  Roo*!  .sales  campaiRii  vtrt-ssitiR  why  they  would  benefit  from  takinR  Stanley  Wirthlin,  an  official  of 


WEEKLY  SEIZED 

Hundreds  of  copies  of  the  Cincin¬ 
nati  Examiner,  sensational  weekly 
newspaper,  were  seized  from  street 


of  our  last  twelve  month  sain  to  the  use  of  vales  talk. 

vample  copiev.*  From  11.  M.  Parks  of  the  Ft.  WV  started  with  onr  Mtind; 

ll'ffviir  Journal  {',azt'ttc.  and  sent  them  .vix  paiHUv,  four  of  w 

“Another  from  John  ('anny  <if  the  Madistm  rie«!  vtickers  at  the  top  of  thr  paye 

If 'i-.c,*oi!.«»if  Stair  Journal'.  ‘I  Ix'lieve.  samples  viickei'v  rrirried  a  mes*.aRe  about  tl 
are  a  definite  part  of  a  Rootl  sales  campaiRii  vtressiuR  why  they  would  benefit  fro 


orders  of  Police  Chief  Eugene  T. 
Weatherly.  Police  refusing  to  explain 
their  action,  started  gathering  up  the 
latest  issues  shortly  before  noon. 
Stanley  Wirthlin,  an  official  of  the 


dividual  attention  wherever  group  properly  folh.wc.l  hy  :i  c.mviucini;  .-ale-  tho  Ciazcitc.  These  -ticker-  were  priiiie.1  on  paper.  Said  he  would  take  the  issue 


explanations  are  insufficiently  under¬ 
stood.  Eliminate  long-winded,  mean¬ 
ingless  statements. 


denmn  st  ration.’ 

“This  vuRRcstion  from  J<*v-,c  Uirk*.  of  the 
Dreatur  Herald  J't  Revirtv  best  expresses  an 
opinion  of  tliouRiU  for  all  other  circulation 


Colored  vtfick  paper. 

“(4)  On  Friday  of  that  week  we  sent  them 
a  letter  avkinR  them  to  mail  us  their  >*ubscrip 
tion  within  one  wtx'k  for  which  in  return  wr 


to  the  courts. 


“Have  the  hoys  submit  a  list  of  five  or  kix  ‘An  autonudiile  salesman  does  not  call  on  would  Rive  them  two  picture  show  tickets  for 


non-subscribers*  names  and  addrcs>es.  Uprm 
receiviiiR  these,  make  duplicate  copicv.  One 
for  the  use  of  the  carrier  in  his  collection 
hook,  the  other  for  your  own  record.  If  you 
have  conducted  suhscriptiem  camiviiRuv  in  the 
past,  your  l>oys  may  he  well  enough  ac- 
fpiainteil  to  know  all  the  families  throuRhoiil 
his  territory.  Notify  the  Imo’s  that  they  are 
to  heffin  the  delivery  to  these  folks  for  a  jH'riisl 
of  one  week.  Thai  his  first  flclivery  will  he 
preceded  by  a  letter  of  intnwlnction  which  will 
Ive  the  key  to  open  the  door  of  the  homes  for 
the  delivery  of  the  iKii>er. 


Upfm  prompt'd  in  a  huRRy.  ho  take*  a 

One  ‘''hmii  to  denmiiMrate.*” 


alonii  to  deniiiii'-trate.*”  hriiuf  out  all  the  i»oints  of  Inmefit  to  them  We 

could  think  of.  This  letter  pulled  (I 

Best  Idea  in  1939— No.  3  pcr-on.-.lly  bdu-ve  we  w.,ul,l  l,.mc  ,.-ceivc.l  a 

hiRher  i>«*rcentage  tiRurc  if  we  had  used  .sonic 
A  MAIL  promotion  campaign  that  has  kin. I  <.f  mcrch.in.lisc  in-tea.l  of  sh..w  ticket-.) 
been  netting  around  25%  returns  I  micht  ad.l  here  we  al.-io  carrie.l  ..  tca-cr  on 


tnein  to  mail  in-  tiicir  i.un-crip  DPFQQ  TPID 

e  wtx'k  for  which  in  return  wr  1  ill* 

■m  two  picture  .sh.iw  tickets  for  This  year’s  annual  excursion  of  the 
,\lso  in  this  letter  we  trie.l  tn  California  Press  Association  will  be 
he  taints  of  iK-netu  t..  tlmm  w.  Yo.semite  Valley,  it  is  announced 
eve  w'rJouhl  ha'vc'"'reclv.l  a  by  Friend  W.  Richardson,  president. 


Notify  the  ls>ys  that  they  are  was  Credited  with  being  “the  best  idea  f'lvdoiHs. 
divery  to  these  f..lks  for  a  iH-ri.si  f^r  1939”  by  D.  J.  WINNER,  Emporia  '7""'  "‘hm 

letter  of  inlnvlnet ion  which  will  )  G^ettC,  at  the  Midwest  Con-  them  there  w.ml.l  Ik-  a 


vention.  "rhe  Gazette  mail  rate  is 
$3.50  per  year.  Out  of  each  100  pros- 


man  ar.iiind  tn  r;ill.  c  sirc--.-.l  in  this 
It-Mer  the  fart  wo  would  tra-lc  for  pr. since  or 


“.\  day  before  the  delivery  ..f  the  final  issue  pects.  the  paper  receives  in  cash  K'aiii.  In  fart  .anytlunc  to  R.-t  tli.-m  aui..UR 
of  your  paper,  make  a  fitial  reipiest  throuRh  a  about  $87.50.  'The  cost  of  the  program  readers, 

note  mailed  to  the  prospect.  Notify  him  that  averages  $37.00.  leaving  the  paper  „  „  , 

with  the  delivery  of  this  cpy.  your  carrier  ^ith  a  profit  of  about  $50.  Mr.  Winner  CaUfomia  Situation  Unchanged 

outlined  the  five  steps  in  the  cam-  A  RECENT  conference  on  the  attempt 
en  a  Bui  d-Up  Helps  paign  as  follows:  of  Labor  Commissioner  Carrasco  to 

;  One  of  the  most  effective  rncth,..!-.  in  our  ^  14  streets” 

opinion,  now  employed  hv  v.iurs  trulv  in  using  v<‘cuM't  u.tnuv  ni  am  riit.ii  ]»n»  i*  -i  j  a  j  i 

the  samnle  eonv  to  ohraiu  mssi  re-nits  is  m-r-  iH-<ts.  in  California  failed  to  develop  any 


with  the  delivery  of  this  copy,  your  carrier 
will  .volicit  .1  viiliNcriptitiii. 

Mental  Build-Up  Helps 

“One  of  the  most  effective  nuthoijv.  in  tiiir 
opinion,  now  employed  hy  yours  truly  in  using 
the  sample  copy  to  obtain  gfHnl  reviilis,  is  ]H‘r- 
sonal  contact  through  the  carrier  boy  on  the 
route.  A  bit  of  mental  build -up  is  necessary 
for  the  benefit  of  your  l>oys.  in  <trdcr  to  create 
confidence  and  self  assurance.  If  you  arc  m> 
thoroughly  acquainted  with  your  carriers,  that 
a  word  or  two  of  cticouragemetU  from  you  sets 
them  aglow  with  the  knowltHlge  that  the  big 
boss  has  their  interest  at  heart,  then  yfm’ve 
really  got  something  there.  Never  hesitate  to 
praise  a  boy  for  his  gorwl  efforts.  That's  the 
vpark  needed  to  fire  the  enthusiasm  you’re 
looking  for  in  your  boys. 

“It  is  not  necessary  nor  advisable  for  the 
hoys  to  use  a  set  sales  talk  in  their  w<irk. 
Even  though  the  boys  would  resort  to  a 
stereotyped  speech  prcparefl  for  them.  Sug¬ 
gest  that  they  convert  your  ideas  into  their 
own  words.  After  all  this  lends  the  im 
pression  that  you  believe  they  arc  capable  of 
rising  to  any  situation  demanding  good  judg¬ 
ment  on  their  part.  It  will  iiivure  (|uick  think¬ 
ing  and  self  confidence. 

“In  the  event  the  hoy  does  r^ot  olitain  a  .sub¬ 
scription  after  his  work,  tell  him  not  to  be 
discouraged.  Have  him  thank  his  prospect  and 
he  just  as  courteous  to  these  folks  as  he  is  to 
those  whom  he  secured  as  regular  siihscribcr.v. 
A  good  impression  by  the  hoy  can  win  the 
approval  of  his  prospects  and  reopen  the  door 
of  this  home  to  him  .at  some  future  <latr. 

“In  compiling  a  final  report  of  your  sample 
campaign,  have  the  boys  secure  a  genuine  rea¬ 
son  for  the  failure  of  the  others  to  continue  the 
delivery  after  the  sampling  period.  An  au¬ 
thentic  record  for  future  reference  will  enable 
you  to  conduct  your  next  campaign  with  in¬ 
creased  efficiency. 

“Included  in  a  cross-section  of  replies  to  a 
questionnaire  submitted  to  the  circulation  man¬ 
agers  of  five  different  spates  of  this  associa- 


ALIEN  KANDER  A 
COMPANY,  INC. 

150  Broadway 
New  York.  N.  Y. 


CLINE 

HIGH  SPEED  PASTERS 

AND 

AUTOMATIC  TENSIONS 
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Color  Rotogravure  Presses 
High  Speed  Newspaper  Presses 

TO  MAINTAIN  COLOR  REGISTER 

Cline  Electric  Mfg.  Co. 

MAIN  OFFICE:  211  W  WACKER  DRIVE,  CHICAGO 
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Crockor  Firat  Not’l  Bk.  Bldg. 
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('.oiisultant.s 


with  Approved  Clients  on  ques¬ 
tions  of  newspaper  economics 
and  large  newspaper  holdings— 
particularly  with  reference  to  fur-  ^ 

I 

ther  acquisition  or  sale  of  daily 


newspaper  properties. 
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What  salary  would  you  pay 
this  amazing  reporter? 

Hr  tllrll^  ill  five  or  !!«ix  stories  a  (lay.  He  insists  on  tae  klin^  only  the  tcm^hest  assi^niiients.  He  rates  aee- 
lii^li  Hilh  a  large  group  of  men  who  produce  the  best  news  in  the  w(»rhl  hut  hate  to  let  it  out  l>e(‘aiise  they\e 
he(‘n  mis(]uote(l  and  misrepresented  by  so  many  reporters  not  specially  trained  to  write  about  their  work. 
He  gels  from  tluMu  stories  that  mean  new  health  for  the  sick,  new  profit  for  business  men.  new  knowledge 
for  those  who  would  le:tru.  new  foods  for  the  housewife,  new  ways  of  raising  healthy  babies,  new  labor-sav¬ 
ing  devu'es  for  those  who  toil.  Each  of  his  stories  has  fascination  for  ihousands  (d'  ri'aders.  H(‘r(‘  are  some 
lie  has  dug  up  in  the  last  few  days: 

i^Ieniphis  scientists  eomhiue  sulfaniluiniilr  with  a  \\  orl<l  War  *'\|)losiv«‘  ( tliiiitroplu'iiol  I  tit  |>roluii^ 
lives  of  guinea  pigs  with  tuherculosis.  ottering  hope  of  permanent  eiire.  .  .  .  (htverimieiit  eheniists  foresee 
prodiietion  of  artificial  hormones  necessary  for  rcprothiction  anti  maintenance  of  life.  .  .  .  S(ilfameth\  Ithia- 
/.ole  dramatically  saves  five  hahies  desperately  ill  with  staphylococcus  throat  infections.  .  .  .  Germany  be¬ 
lieved  to  hi*  aided  hy  P.  E.  T.  N..  explosive  made  without  use  of  glycerine.  ...  Oil  chemist  theorizes  that 
earth  may  he  making  petroleum  faster  than  man  uses  it.  .  .  .  Two  of  America’s  largest  aircraft  manufac¬ 
turers  exjiected  to  join  in  supplying  Allies  with  world's  fastest  homhers.  .  .  . 

Iowa  tsurgeun  uses  prothromhin  to  clot  hlood  during  operations . \pple  industry  develops  new 

candy  to  offset  loss  of  export  trade.  .  .  .  Ganadian  chemists  ])roduce  liquid  wood  hy  methods  similar  to  those 
Germany  uses  for  getting  gasoline  from  coal.  .  .  .  Vlauna  Ia»a.  Hawaii’s  giant  volcano,  is  a  very  gentle  dra¬ 
gon,  having  killed  no  one  in  its  more  than  2.’)  outbreaks  since  1832.  .  .  .  Rayon  cord  tires  make  30  times 
standard  tire  mileage  under  si‘vere  tests.  .  .  .  Eclipsed  sun's  rim  photographed  in  tin*  light  of  its  invisible 
infra-red  radiation.  .  .  .  Grapefruit  seed  oil  is  being  made  into  salad  oil  and  dye  for  fabrics.  .  .  .  Univer¬ 
sity  of  California  gets  SI. 130.000  for  new  eyclotron  (atom  smasher  I  that  will  |troduce  energies  of  more 
than  100  million  volts.  .  .  . 

Wisconsin  chemists  e\p»*ct  early  disi*overy  of  new  vitamin  .  .  .  National  Bureau  of  Standards  recom¬ 
mends  air  eonditioning  of  newspaper  press  rooms  to  prevent  weh  breaks.  .  .  .  Detroit  scientists  find  new 
clue  to  cause  of  petit  nial  epilepsy,  disease  that  has  battled  doctors  throughout  history.  .  .  .  Curds  and  whey 
now  used  to  make  beverages,  soup,  .syrup,  cheesi*.  candy,  fabrics  and  plastics.  .  .  .  Artificial  diamonds  a 
prospect  for  future.  .  .  .  W  ars  in  Polynesia  were  fought  hy  women  with  hairpulling  a  dominant  strategy. 

.  .  .  RMf-passenger  land  planes  for  trans-oeeaii  flight  Iwlieved  to  he  ordered.  .  .  .  New  Jersey  sci«*ntist  jierfeets 
lu'w  insectici«le  from  ca.stor  bean  plant.  .  ,  . 

Buffalo  biolo§fi8t8  kill  trichinosis  parasites  with  ultra-short  radi«»  waves.  .  .  .  Premature  hahies  thrive 
hi'tter  «Mi  half-skimnicd  milk  than  whole  milk.  .  .  .  Ink  blots  used  to  select  mental  patients  who  can  he 
h«‘aled  hy  insulin  shock  treatment.  .  .  .  Nebraska  sociologist  advises  Hitler.  Stalin  and  Mussolini  how  to 
“Ix-at  the  rap.”  .  .  .  Kansas  City  scientists  find  way  to  make  grass  into  human  food  rich  in  vitamins.  .  .  . 

New  B  vitamin  cures  .some  eases  of  pernicious  anemia.  .  .  .  Dilantin  sodium  prevents  convulsions  in  many 
cases  of  epilepsy.  .  .  .  .American  scientists  wage  dramatic  fight  against  typhus  fev»*r  in  five  Hungarian  vil¬ 
lages.  .  .  .  System  of  healing  wtmnds  with  maggots  reduced  to  simpler  basis.  .  .  . 

IJ.  S.  Army  i»treailllineK  its  emergency  rations.  ...  Frequency  modulated  radi(»  defeats  barrage  «>f  man¬ 
made  lightning.  .  .  .  Squinting  children  taught  to  see  straight.  .  .  .  Men  and  women  who  hate  to  he  31).  44) 
or  50  years  old  cause  errors  in  census.  .  .  .  Cornell  psychologist  tells  why  missing  leg  hurls.  .  .  .  Three  new 
drugs  offer  hope  for  victims  of  heart  disease.  .  .  .  Colorado  metallurgists  ilevelop  an  alloy  as  strong  as  steel 
and  as  noiseless  as  rubber.  .  .  .  Universitv  of  Pennsylvania  plnsicians  rejiorl  sulfathiazole  better  than  sul- 
fapyradinc  for  treatment  «»f  pneumonia.  .  .  . 


Th  is  rare  fellow — who  works  just  us  hard  as  the  movie  brand  of  reporter  drinks — is  the  personification  of 
the  Seienet*  Service  staff. 

Decide  what  salary  you  would  be  willing;  to  pay  sueh  a  lively,  intelligent  chap  and  then  ask  us  what  we  want 
for  his  services.  You’ll  be  surprised — ^and  we  don’t  mean  outra"(‘d.  You’ll  af:ree  that  it's  only  pin  money 
for  a  service  that  will  stimulate  your  news  pages  like  a  shot  of  benzedrine. 

SCIENCE  SERVICE 

2101  Constitution  Avenue  Washington,  D.  C. 

SCIENCE  SERVICE,  the  institution  for  the  popularization  of  seiimeis  is  a  non-profit  corporation  with  trustees  nominated 
hy  the  National  Academy  of  Sciences,  the  National  Research  Council,  the  .American  .Association  lor  the  Advancement  of 
Science,  the  E.  AA  .  Scripps  Estate  and  the  journalistic  profession — ^  atson  Davis,  Director. 

Representatives — .Alan  Foley,  Masonic  (dub  Chambers.  169  Castlereagb  Stre(*t.  Sydney,  N.  S.  AA  .,  .Australia — (^rl  Ib'iirik 
Petersen,  Floragatan  17.  Stockbolni,  Sweden — (]olin  C.  \A  .  Turner,  Literary  Features.  Ltd.,  Talbot  House,  98,  St.  Martins 
kane,  London,  Vi .  (L  2,  England. 


38 


I 


EDITOR  6,  PUBLISHER 


McMurtrie  Warns 
Against  Printing 
Anniversary  Data 

Errots  Being  Circulated  .  .  . 
Bible  Was  Not 
First  Printed  Book 

Douglas  C.  McMurtrie,  chairman  of 
the  Invention  of  Printing  Anniversary 
committee  for  the  International  As¬ 
sociation  of  Printing  House  Craftsmen, 
warned  editors  last  week  against 
spurious  facts  concerning  the  inven¬ 
tion  of  printing. 

“Since  we  are  celebrating  the  500th 
anniversary  of  the  invention  of  print¬ 
ing  with  movable  types  this  year, 
newspapers  and  magazines  will  be 
flooded  with  publicity  from  many 
sources  supplying  material  for  news 
and  feature  sections.”  explained  Mr. 
McMurtrie.  “Some  of  this  material 
will  not  be  authentic.” 

Coster  Legend 

The  most  serious  of  these  factual 
errors,  he  said,  are  claims  advanced 
to  the  effect  that  Lourens  Coster  of 
Haarlem,  Holland,  printed  with  mov¬ 
able  type  10  years  before  Johann 
Gutenberg  developed  printing  to  a 
stage  of  practicability  around  1440. 
Coster’s  claim  is  based  purely  on 
legend,  according  to  Mr.  McMurtrie, 
and  claims  of  Gutenberg  are  sub¬ 
stantiated  by  authenticated  documents 
written  during  the  time  of  Guten¬ 
berg’s  invention. 

’The  reason  for  such  confusion  in 
statements  on  the  subject,  Mr.  Mc¬ 
Murtrie  explained,  is  because  a  Dutch 
writer  published  a  book  in  1588,  re¬ 
porting  that  printing  started  in  Hol¬ 
land  in  1430.  ’This  claim  was  made 
158  years  after  the  event  was  sup¬ 
posed  to  have  taken  place.  Coster’s 
name  did  not  become  linked  with  the 
invention  until  198  years  after  the 
supposed  event,  when  another  Dutch 
writer  attributed  the  invention  to 
Coster. 

“Such  remote  claims  proved  un¬ 
worthy  of  dependence.”  said  Mr.  Mc¬ 
Murtrie.  “Tc^ay  almost  no  historians 
in  Holland  claim  the  invention  for 
Coster.” 

Bible  Was  Not  Printed  First 

Another  common  error  is  the  claim 
that  the  Bible  was  the  first  printed 
book  and  the  start  of  printing  from 
movable  type,  he  pointed  out.  “After 


YOU'VE  MET  HIM 

Drawn  for  l-.uiTuit  &  I’i  blishk*  by  Louis  i.  Haiiir.  (  fiVo  (.V.  i’. )  Obsrrrcr-Oispatcb. 


painstaking  research  we  have  found 
that  Gutenberg  produced  at  least  17 
successive  editions  of  a  Latin  text¬ 
book,  the  Donatus,  before  he  began 
work  on  the  Bible,”  declared  McMur¬ 
trie.  “It  stands  to  reason  that  the 
first  printed  Bible  could  not  have 
reached  its  stage  of  perfection  had  it 
been  the  first  printed  book.” 

The  International  Association  of 
Printing  House  Craftsmen  is  releas¬ 
ing  material  on  the  anniversary  of 
printing.  Such  material  can  be  ob¬ 
tained  from  Craftsmen  Anniversary 
Headquarters,  2039  N.  Magnolia  Ave., 
Chicago. 


INTER-AMERICAN  MEET 

Spruille  Braden.  U.  S.  Minister  to 
Colombia,  was  the  principal  speaker 
at  the  final  New  York  Herald  Tribune 
Inter-American  Conference,  April  11 
at  the  Hotel  Astor,  New  York.  The 
conference,  last  in  a  monthly  series  of 
three,  also  heard  Edward  'Tomlinson, 
special  writer  on  South  America  for 
the  Herald  Tribune,  and  Nicholas 
Roosevelt.  Herald  Tribune  editorial 
writer,  who  recently  returned  from 
a  trip  to  Venezuela.  Mrs.  Ogden  Reid, 
vice-president  of  the  Herald  Tribune, 
welcomed  the  guests. 


Philadelphia  Bulletin 
Passes  93rd  Birthday 

The  Philadelphia  Evening  Bulletin 
celebrated  its  ninety-third  birthday 
on  April  12.  The  paper  was  founded 
under  the  title  of  Cummings'  Tele¬ 
graphic  Evening  Bulletin  on  April 
12,  1847. 

It  was  taken  over  by  the  late  Wil¬ 
liam  L.  McLean,  Sr.,  in  1896.  Under 
his  ownership,  the  newspaper  de¬ 
veloped  into  one  of  the  most  success¬ 
ful  dailies  in  the  country.  The  paper 
is  still  controlled  by  members  of  the 
McLean  family.  Its  present  officers 
are  Robert  McLean,  president,  who 
is  also  president  of  the  Associated 
Press;  William  L.  McLean,  Jr.,  vice- 
president  and  treasurer;  and  Richard 
W.  Slocum,  secretary  and  manager. 

GLOVERS  IN  TIE  . 

Chicago,  April  15 — Chicago's  Gold¬ 
en  Gloves  boxers  fought  Europe's 
champions  to  a  4  to  4  tie  in  the  Ninth 
International  Tournament  sponsored 
by  the  Chicago  Tribune  here  at  the 
Stadium  April  10  before  more  than 
20,000  spectators.  The  European  team 
will  meet  members  of  the  Nashville 
Tennessean’s  squad  at  Nashville  next 
Wednesday. 


'United  Front'  Urged 
In  the  Graphic  Axis 

Problems  of  industry  and  public 
and  consumer  relations  which  ham¬ 
per  the  development  of  graphic  arts 
in  this  country  can  be  overcome  if 
the  industry  as  a  whole  will  form  a 
“united  front”  and  carry  on  an  or¬ 
ganized  nation-wide  campaign  of  per¬ 
suasion  to  the  industry,  custoraen 
and  the  public,  Edward  L.  Bemays, 
counsel  on  public  relations,  assertoi 
at  the  second  of  a  series  of  printing 
and  advertising  clinics  sponsored  by 
the  General  Printing  Ink  Corpora¬ 
tion,  April  16,  at  the  company’s  gal¬ 
leries,  100  Sixth  Avenue,  New  York 

“Graphic  arts  today  are  sold  like 
bananas  instead  of  like  an  art  and  a 
craft,”  he  said.  “The  industry  as  a 
whole  has  no  clear  conception  of  its 
artistic  and  aesthetic  values.  Sales¬ 
manship  is  poor  and  advertising 
practically  nil.” 

Basing  his  paper  upon  a  survey 
among  the  industry’s  leaders  and 
trade  magazine  editors,  Mr.  Bemays 
urged  the  industry  to  get  togette, 
accept  principles  and  practices  of  in¬ 
dustry,  customer  and  public  relations, 
and  unite  to  gain  a  greater  market. 

"The  interaction  of  all  groups 
working  together  should  bring  a  re¬ 
vitalized  and  stimulated  industry,” 
he  added.  “The  graphic  arts  and  the 
prosjjerity  of  this  country  are  inter¬ 
dependent.”  He  pointed  out  that 
graphic  arts  is  the  nation’s  fourth 
largest  industry. 

N.  Y.  TRIBUNE  MURAL 

Whitelaw  Reid,  late  editor  of  the 
New  York  Tribune,  now  the  Hereld 
Tribune,  and  a  copy  of  the  old  Trib¬ 
une,  are  shown  in  the  last  of  a  se¬ 
ries  of  four  mural  panels  depicting 
“The  Story  of  the  Recorded  Word* 
now  being  completed  in  the  third- 
floor  lobby  of  the  New  York  Public 
Library.  The  panels  show  four  stages 
in  the  development  of  written  com¬ 
munication — the  engraving  of  symbols 
in  clay  or  stone  in  the  time  of  Mos» 
the  use  of  reed  pens  .and  brushes  in 
medieval  times,  the  printing  of  the 
first  Bible  from  movable  type  by 
Gutenberg  and  the  invention  by  Ma- 
genthaler  of  the  Linotype  machine 
which  the  Tribune  in  1886  was  the 
first  newspaper  to  use.  In  the  final 
picture  the  late  Mr.  Reid,  who  spom 
sored  and  encouraged  the  inventor,  B 
shown  examining  the  first  issue  of  tw 
Tribune  that  was  produced  with  the 
aid  of  the  Linotype. 


in  Ftoceii 

al  GOSS 


When  the  AN  PA  met  in  1935,  the  Waldorf  quietly  buzzed  with 
talk  of  a  new-born  Sunday  magazine.  ^  The  21  leading  newspaper 
publishers  behind  that  magazine  had  a  pretty  definite  idea  of  the  job 
they  expected  it  to  do.  ^  It  was  to  bring  magazine  reading,  of  national 
calibre,  to  the  big-city  newspaper  family.  ^  It  was  to  help  broaden 
reader  interest,  and  therefore  have  a  definite  circulation  value,  for  its 
member  newspapers,  f  It  was  to  attract  national  magazine  advertising 
dollars  to  these  newspapers. 

Except  for  the  usual  improvements  that  a  wide-awake  magazine  must 
constantly  make,  THIS  WEEK  Magazine  has  held  faithfully  to  the 
original  aims  of  its  founders ...  And  it  is  interesting  to  note  how  the 
first  5  years  have  proven  the  soundness  of  those  aims: 


/.The  original  list  of  2i  papers  east  of  the 
Rockies  has  grown  to  25,  Coast  to  Coast. 
(Otrr  60  papers  have  asked  to  join  the 
^oup  . . .  but  THIS  fVEEK  is  interested  in 
only  certain  key  newspapers  and  markets.) 

2»  The  original  print  order  of  about  4,000,000 
has  grown  to  over  6,000,000. 

{Records  show  that  on  the  average  THIS 
week's  newspapers  have  gained  circu¬ 
lation  twice  as  fast  as  competition.*  We 
are  proud  to  have  shared  in  this  record.) 

3.  Independent  surveys  show  that  THIS 
WEEK  is  read  regularly  in  95%  of  the 


homes  it  reaches  ...  by  an  average  ot  2.5 
persons  per  home. 

{This  compares  favorably  with  other  national 
magazines  .  .  .  and  is  better  than  many.) 

4 •  Magazine  advertisers  have  found  in  THIS 
WEEK  a  “New  Method  of  Magazine 
Advertising”.  .  .  and  are  using  it  in  increas¬ 
ing  numbers.  Last  year,  79  of  them  spent 
more  money  in  THIS  WEEK  than  in  any 
other  magazine.  Advertising  revenue  for  the 
first  quarter  this  year  is  76.9%  ahead  of  ’39. 

{The  average  gain  for  all  other  magazines  is  10. 2%.) 


Atlanta  Constitution 
Baltimore  Sun 
Birmingham  News 
Boston  Herald 
Chicago  Daily  News 
Cincinnati  Enquirer 
Cleveland  Plain  Dealer 
Dallas  News 
Detroit  News 
Indianapolis  Star 
Los  Angeles  Times 
Memphis  Commercial  Appeal 


’Bjjtd 


Milwaukee  Journal 
Minneapolis  Tribune 
New  Orleans  Item  Tribune 
New  York  Herald  Tribune 
Omaha  World'Herald 
Philadelphia  Record 
Pittsburgh  Press 
Portland,  Oregon  Journal 
St.  Louis  Globe 'Democrat 
San  Francisco  Chronicle 
Seattle  Times 

Spokane  Spokesman'Review 
Washington  Star 


on  original  newspapers  vs.  standard-size  connpetirive  papers. 


42 


EDITOR  &  PUBLISHER 


WE  MEET  AGAIN 

ADVANCE  registratitms  for  the  annual  j)ubli.sli 
ers’  nuH'tingji  in  New  A’ork,  printed  on  otlier 
pages  of  this  issue,  indicate  a  larger  attendanct 
than  usual  in  recent  years  at  the  AP  and  ANPA 
gatherings.  The  newspaper  business  picture  is 
markedly  better  than  it  was  a  year  ago,  pt'rniit- 
ting  a  larger  number  of  newspapermen  to  make 
the  New  York  pilgrimage;  the  agenda  of  both 
meetings  promi.ses  discus.sions  on  vital  topics. 

Another  step,  perhaps  finally  decisive,  .seems 
to  l)e  in  prosjH'ct  for  the  relationship  of  the  Asso¬ 
ciated  Press  with  commercial  broadcasting.  The 
AP,  composed  of  more  than  1,200  daily  newsi)a- 
jjers  in  a  co-ojwrative  organization,  has  proceeded 
with  natural  con.servati.sm  during  the  past  decade 
on  that  question.  Its  guiding  thought  has  been 
to  keep  its  news  report  completely  free  of  com¬ 
mercial  non-newspaper  sponsorship  and  to  make 
.service  to  the  public  through  its  member  new.s- 
pa[)ers  its  primary  consideration.  That  thought 
will  not  be  lost,  whatev’er  action  is  taken. 

(’omplexities  arising  under  the  Fair  Labor 
Standards  .Act  will  receive  great  attention  dur¬ 
ing  the  .ANP.A  .se.ssion.s,  with  the  pos.sibility  that 
the  ass(K*iation  will  st*ek  an  early  clarification  of 
the  law  as  it  affects  the  press.  .Also  of  major  in¬ 
terest  will  l>e  the  re|)ort  of  genuine  progress  by  the 
Bureau  of  .Advertising  in  its  campaign  b)  restore 
newspaper  primacy  as  an  advertising  medium. 
The  newsprint  problem  seems  quie.scent  at  the 
moment,  with  the  announcement  of  International 
Paper  that  its  pre.sent  price  would  lie  guaran¬ 
teed  through  the  third  quarter  of  1940,  but  there 
are  some  trouble.some  questions  for  the  conven¬ 
tion’s  consideration  in  the  drying  up  of  European 


So  mightily  grew  the  word  of  God  and  prevailed. 
—The  Acts  XIX :20. 


OFF  ON  THE  WRONG  FOOT 

HESIST.ANCE  to  adverti.sing  via  radio  is  InMiig 
planned  by  the  International  -Allied  Print¬ 
ing  Trades  .AsscK'iation,  as  a  jtrotective  measure 
for  printers  and  publishers.  The  principal  argu¬ 
ment  of  the  group  seems  to  be  that  the  print¬ 
ing  industry  represents  large  investment,  pro¬ 
vides  employment  to  many  thousands  of  work¬ 
ers  while  broadcasting  represents  a  relatively 
small  plant  cost  and  affords  employment  to 
comparatively  few  people.  It  is  thought  in 
Wa.shington  that  the  .A.sscK-iation.  which  has  not 
announced  its  plan,  will  seek  legislative  restric¬ 
tions  on  radio. 

Editok  &  PuBLisHKR  is  wholeheartedly  in 
favor  of  any  plan  which  will  bring  advertising 
back  to  newspa[)ers.  but  it  does  not  believe  that 
that  result  can  be  accomplished  by  turning  back 
the  clock.  Breaking  up  the  radio  chains  by 
commission  or  Congressional  action  will  not  re¬ 
duce  the  number  of  radio  stations  now  com¬ 
peting  for  the  advertiser’s  dollar.  Neither  will 
an  attempt  to  restrict  stations  to  local  owner¬ 
ship.  The  logical  result  of  either  step  will  l)e 
substitution  of  co-oj)erative  selling  for  joint  own¬ 
ership.  The  basic  problem  will  .still  Ik*  unsedved. 

Printed  media  can  only  prosper  by  aggres¬ 
sive  promotion  of  their  own  merits,  by  demon- 


I  A  L 


GRAND  REPORTING 

IT  MAY  HAVE  BEEN  pure  luck  that  Leland 
Stowe  was  in  Oslo  last  week.  He  might  ju.st 
as  well  have  l)oen  been  in  Sweden,  or  for  that 
matter  in  London,  living  in  comparative  idleness 
after  his  months  of  distingui.shcd  work  in  Fin¬ 
land.  Call  it  luck  if  you  will;  it  detracts  nothing 
from  the  great  story  he  gave  on  -April  15  to  the 
Chicago  Daily  \ew.s  Foreign  Service  and  its 
clients  almut  the  treachery  in  Norway. 

Stowe’s  4,000-word  cable  is  a  blueprint  of  dic¬ 
tatorship's  technique  of  conquest  by  corruption. 
.Able  reporters  knew  that  some  such  meth¬ 
ods  preceded  the  Nazi  annexations  of  .Austria 
and  Czechoslovakia  and  their  dispatches  gave 
.American  readers  the  broad  outlines.  When 
Poland  fell,  there  was  strong  suspicion  that  the 
blitzkrieg  had  had  its  way  prepared  by  previous 
espionage.  The  penetration  of  Danzig  was,  of 
course,  an  open  book. 

But  the  assault  on  Norway,  with  its  aston¬ 
ishingly  quick  succe.ss  in  the  Oslo  region,  juizzled 
.Americans  who  knew  the  Norse  character.  None 
of  the  early  news  dispatches  explained  how  Ger¬ 
many  had  pas.sed  the  strong  coast  defenses  of 
O.slo  and  Bergen,  nor  how  Narvik,  1,000  mile.« 
distant,  also  fell  at  the  .same  time  without  re- 
.sistance.  Stowe  told  how  it  hap|)ened.  Hi> 
story  from  Sweden,  uncen.sored,  lights  up  .several 
dark  areas,  and  it  stands  out  as  a  major  con¬ 
tribution  to  the  current  hi.story  of  Europe.  If 
his  corresjmndence  from  I’inland  was  not  suffi¬ 
cient  to  win  him  a  Pulitzer  award  for  1939,  this 
and  his  other  stories  from  Scainlinavia  .should 
a.s.sure  him  one  for  1940. 


sources.  Freedom  of  the  press,  seriously  affected 
by  legal  issues  in  Los  -Angeles,  St.  Louis,  and 
Ijouisville,  will  get  plenty  of  attention,  although 
it  is  not  likely  that  the  association  will  do 
more  than  re.state  its  long-standing  fundamental 
policies. 

Before  these  remarks  apj)ear  in  type,  the 
-American  Society  of  Newspaper  Editors  will  have 
held  its  annual  meeting  in  Washington.  The 
tw  (t-day  meeting  presents  a  crowded  program,  in¬ 
cluding  two  confidential  meetings  of  extraordinary 
importance  at  this  juncture  with  President  Roo.se- 
velt  and  Under-Secretary  of  State  Welles. 

SIEVING  THE  WAR  NEWS 

WHEN  Vance  John.son,  managing  editor  of  the 

Amarillo  (Tex.)  .Vew.v,  heard  a  fellow  bus  pas- 
.st'iiger  remark  that  he  could  not  “make  head  or 
tail  of  the  war  news.’’  Mr.  Johnson  decided  to 
do  .something  almut  it.  Rejietition,  contradic¬ 
tion,  and  the  half-revealing  official  communiques 
are  hard  to  digest. 

So  Mr.  John.son  sat  down  to  the  night  rejMirts 
of  the  .A.ss<x*iated  Pre.ss  and  rewrote  them.  He 
IK)inte<l  out  the  conflicts  of  fact,  separated  events 
into  land,  sea.  air,  geographical  and  (Hditical 
cla.s.sifications,  and  cut  the  whole  piece  of  cloth 
until  the  reader  had  it  all  before  him  on  Page 
One.  The  Morning  News  does  not  jump  front¬ 
page  stories.  Lal»el  headings  guide  the  eye  on 
the  breakdown,  lK)th  on  front  and  inside  pages, 
though  no  rewrite  is  done  on  the  latter. 

Morning  papers,  of  course,  can  do  this  job 
much  more  conveniently  than  evening  papers, 
which  are  constantly  racing  the  clock,  but  w'e 
c‘ommend  the  idea  for  wider  application  than  it 
usually  gets  today.  It  isn’t  good  that  readers 
can’t  “make  head  or  tail”  of  new^s  that,  pre¬ 
sumably,  is  reported  by  expert  journalists. 


strating  that  they  can  do  a  lietter  job  for  the 
advertiser  at  a  cost  no  higher  than  that  of  their 
conjpetitors.  We  firmly  believe  that  such  a 
ca.se  can  be  made,  especially  for  and  by  the 
newspapers  which  represent  the  bulk  of  invest¬ 
ment  and  employment  in  the  printing  trades. 
The  daily  newspapers  have  already  undertaken 
a  po.sitive,  forward-looking,  campaign,  under 
the  au-spices  of  the  Bureau  of  .Advertising,  ami 
if  is  already  producing  results.  They  have 
avoided  the  negative,  and  futile,  attempt  to 
legislate  radio  competition  out  of  their  way. 

If  the  printing  trade  association  is  off  on  the 
wrong  foot,  and  we  believe  it  is,  if  our  informa¬ 
tion  on  its  plans  is  correct,  the  .same  ob.servation 
can  be  fairly  made  almut  many  newspaj)ers. 
.Approximately  one-third  of  the  nation’s  radio 
facilities  are  now  owned  by  or  closely  related 
to  daily  newspai>er.s.  The  bulk  of  the  promo¬ 
tion  of  radio  as  an  adverti.sing  medium  is  now 
apfiearing  over  the  signatures  of  these  news- 
I)aiK*r-radio  combinations.  .And  we  can  say 
with  authority  that  the  promotion  directed  to 
advertisers  by  the.se  combinatit*n  intere.sts  has 
recently  l)een,  in  total  bulk,  mewe  heavily  emi- 
cenfrated  on  the  radio  than  on  the  newspaper 
story. 

We  suggest  that  the  proprietors  and  workers 
in  the  printed  media  do  indeed  have  a  common 
intere.st.  and  that  a  common  .strategy  against 
broadcast  competition  is  quite  in  order.  They 
might  begin  on  the  basic  principle  that  they 
can’t  hope  for  legislation  which  will  cripple 
broadcasting  as  a  communications  medium,  and 
that  if  they  could,  it  would  do  them  little  good. 
That  program  is  totally  lacking  in  reali.sm.  We 
want  none  of  that,  and  we  need  none  of  it;  the 
printed  word  is  every  bit  as  effective  a-s  it  ever 
was.  and  it  will  pro.sper  best  by  impre.ssing  that 
fact  u|)on  the  con.sciousness  of  all  -America. 


ANOTHER  TAX  TANGLE 

C-ALIFORNI.V’S  newspai)ers  arc  facing  a  tM 
.situation  which  is  unjust,  expensive,  incon¬ 
venient,  and  contrary  to  the  intention  of  the 
legi.slature.  The  state  attorney  general  quotes  the 
court  in  a  sales  tax  ca.se  between  a  printer  and 
publisher  of  a  throw-away  newspaper,  that 
“newspa|>ers  are  tangible  personal  j»ro|H'rty  and 
gross  receipts  from  the  sale  thereof  arc  taxable.” 

We  ({uestion  the  .soundne.ss  of  the  rea,soning 
that  a  newspaper  selling  its  copies  to  a  .sub.scriber 
is  analogous  to  a  printer  turning  over  bulk  printed 
matter  to  a  publisher  for  redistribution.  In  the 
latter  case,  the  sales  tax  .seems  to  lx?  in  order, 
collectible  with  the  printing  bill.  The  jmblisher 
stands  in  the  relation  of  consumer  to  the  printer 
of  his  pnxluct.  The  newspaper’s  only  consumer 
is  the  subscrilier,  from  whom  it  is  manifestly 
imiK)ssible  to  collect  a  three  percent  tax  on  eveiy 
C(»py  sold.  Even  with  monkey  money  like  the 
tokens  used  in  some  states,  the  absurdly  small 
fractions  repre.sented  by  the  .sales  tax  in  weekly 
collections  would  impose  a  burden  of  detail 
accounting  that  would  probably  cost  the  average 
newsjMiper  more  than  the  return  to  the  state.  B 
is  evident  that  if  the  present  rule  is  not  upset  by 
the  state  supreme  court,  California  newspapers 
will  have  to  donate  three  percent  of  their  gross 
circulation  receipts  to  the  state,  retroactive  to 
January,  1937. 

Whatever  philosophy  there  may  be  in  the  -sales 
tax  .seems  to  lie  in  its  impo.sition  on  the  broadest 
po.s.sible  ba.se.  Since  it  cannot  be  .so  imixcsed  m 
the  .sale  of  newspa|K?r  units,  it  ceases  to  be  a  sales 
tax  for  the  newspaper  and  becomes  a  new  le'7 
which  is  not  imposed  upon  any  other  business. 
That  is  flagrant  discrimination,  ilt  .should  be 
fought  upon  that  principle,  wholly  aside  from  the 
onerous  financial  burden  it  lays  upon  the  press. 
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JONATHAN  DANIELS,  editor,  Ra¬ 
leigh  (N.  C.)  News  &  Observer,  will 
deliver  the  commencement  address  at 
Campbell  Col¬ 
lege,  Briers 
Creek,  N.  C., 

May  30,  it  has 
been  announced 
by  President 
Lrelie  H.  Camp¬ 
bell.  His  father. 

Ambassador  Jo¬ 
sephus  Daniels, 
president  of  the 
News  &  Observer 
delivered  the 
first  commence¬ 
ment  address  in  Jonathan  Daniels 
1887. 

Junius  P.  Fishburn,  publisher, 
Roanoke  (Va.)  Times  and  World- 
Neips,  and  Samuel  L.  Slover,  chair¬ 
man  of  the  board  of  Norfolk  News¬ 
papers,  Inc.,  publishers  of  the  Norfolk 
(Va.)  Ledger-Dispatch  and  Virginian- 
Pilot.  have  been  re-elected  to  the 
board  of  directors  of  the  Norfolk  and 
Western  Railway. 

W.  P.  Hobby,  publisher,  Houston 
(Tex.)  Post,  and  Houston  Harte,  pub¬ 
lisher  of  the  San  Angelo  Standard- 
Times,  are  among  those  who  accepted 
appointments  last  week  to  the  state 
executive  committee  of  the  Garner- 
For-President  campaign. 

George  F.  Kearney,  editor  and  pres¬ 
ident,  Philadelphia  Evening  Ledger 
and  manager  of  the  Ledger  Syndicate 
addressed  a  recent  meeting  of  the 
Bucks  County  Real  Estate  Board  at 
Doylestown,  Pa. 

Charles  P.  Hasbrook,  owner  and 
publisher,  Burlington  (Vt.)  Daily 
News  and  owner  of  Station  WCAX  and 
Mrs.  Hasbrook,  were  recently  hon¬ 
ored  by  employes  of  the  daily  and  its 
station,  on  the  completion  of  Mr. 
Hasbrook’s  first  full  year  as  owner. 
Mrs.  Hasbrook  was  presented  with  a 
corsage  and  Mr.  Hasbrook  a  bou- 
tonierre  “in  appreciation  of  a  full 
year  of  friendly  association.” 

Carl  D.  Groat,  editor,  Cincinnati 
Post;  William  H.  Hessler,  foreign  edi¬ 
tor,  Cincinnati  Enquirer,  and  Joseph 
Sagmaster,  foreign  editor  of  the  Cin¬ 
cinnati  Times-Star,  recently  addressed 
the  Cuvier  Press  Club  on  the  Euro¬ 
pean  situation. 

John  H.  Wolpers,  publisher.  Poplar 
Bluff  (Mo.)  American  Republic  and 
a  member  of  the  Board  of  Curators 
of  the  University  of  Missouri,  was 
made  an  honorary  member  of  the 
Missouri  Alumni  Association  at  its 
banquet  April  11. 

W.  F.  Prisk,  president,  Pasadena 
(Cal.)  Star-News,  has  been  elected 
to  the  board  of  directors  of  the  First 
Trust  and  Savings  Bank  of  Pasadena 
succeeding  his  brother,  the  late  C.  H. 
Prisk. 

Maynard  R.  Ashworth,  publisher, 
Columbus  (Ga.)  Ledger-Enquirer,  and 
•^btrict  governor  of  Rotary  Interna¬ 
tional,  is  making  an  official  visit  to 
ihe  Rotary  clubs  in  his  district. 

.  ^ford  B.  Hunt,  who  recently  re¬ 
joined  the  Newark  (N.  J.)  Sunday 
Call  as  associate  editor,  was  honored 
April  9  at  a  dinner  by  100  associates 
the  Newark  Athletic  Club.  He 
feigned  as  managing  editor  of  the 
(^1  15  years  ago  to  make  his  home 
on  the  West  Coast. 

Orville  S.  McPherson,  publisher, 
KaTiia*  City  Journal,  John  Johnsen, 
*^istant  to  the  publisher,  Ray  Run- 
''ion,  editor,  Kenneth  P.  Middleton, 
^tical  editor  and  Dave  Cauthen, 
photographer,  attended  the  Demo- 
^tic  State  Convention  in  St.  Louis 
April  15.  Mr.  McPherson  was  named 


a  congressional  district  delegate  to 
the  national  convention. 

Fred  W.  Allsopp,  co-owner  and 
general  manager.  Little  Rock  (Ark.) 
Gazette,  is  convalescing  at  a  Little 
Rock  hospital  following  an  operation 
April  5.  His  condition  is  reported  as 
satisfactory. 

Ted  McDowell,  editor,  Beckley 
(W.  Va.)  Post-Herald,  has  announced 
his  candidacy  for  the  House  of  Dele¬ 
gates  from  Raleigh  County  in  the 
Republican  primaries.  He  is  also 
national  committeeman  from  the  West 
Virginia  Young  Republican  League. 

J.  L.  Spencer,  editor  and  publisher, 
Mart  (Tex.)  Herald,  has  been  recom¬ 
mended  by  Congressman  W.  R. 
Poaee,  Waco,  for  the  postmastership 
of  Mart.  He  is  first  on  the  list  of 
three  eligibles  certified  by  the  Civil 
Service  Commission. 

Mrs.  W.  P.  Stuart,  wife  of  the  owner 
of  the  Prescott  (Ariz.)  Evening  Cou¬ 
rier,  was  elected  Democratic  national 
committeewoman  for  Arizona  at  the 
Democratic  convention  in  Phoenix  on 
April  6.  Mr.  Stuart  is  collector  of 
internal  revenue  for  the  district. 

Albert  S.  Hardy,  Sr.,  editor,  Gaines¬ 
ville  (Ga.)  News,  has  been  appointed 
by  Governor  E.  D.  Rivers  to  the 
Georgia  state  board  of  regents. 

Dr.  Julian  S.  Miller,  editor,  Char¬ 
lotte  (N.  C.)  Observer,  will  address 
the  annual  gathering  of  48  clubs  of 
the  190th  Rotary  district,  opening 
April  28  at  Hickory,  N.  C. 

George  W.  Cottingham,  editor, 
Houston  (Tex.)  Chronicle,  took  an  ac¬ 
tive  part  and  was  a  rally  luncheon 
speaker  in  the  campaign  for  $35,000 
to  support  the  Houston  Symphony 
Orchestra  for  next  year. 

Leo  M.  Moore,  publisher,  Havre  de 
Grace  (Md.)  Democratic  Ledger  and 
president  of  the  Maryland  Press  As¬ 
sociation,  has  invited  the  members  of 
the  Del-Mar -Va  Press  Assn.,  to  join 
with  the  Maryland  group  in  a  joint 
meeting  at  the  War  Department  prov¬ 
ing  grounds  at  Aberdeen,  Md. 

In  The  Business  Office 

WILLIAM  J.  McNALLY,  vice-pres¬ 
ident  and  general  manager  of  the 
Tribune  Newspapers,  Minneapolis,  ad¬ 
dressed  the  re¬ 
cent  annual  con¬ 
ference  of  the 
Minnesota  High 
School  Press  as¬ 
sociation  at  the 
University  of 
Minnesota. 

Carl  B.  Short, 
general  man- 
a  g  e  r ,  Roanoke 
(Va.)  Times  and 
World  News 
C  o  rpo  r  ation, 

Roanoke,  has  w.  J.  McNally 
been  elected  one 

of  the  vice-presidents  of  the  State 
Chamber  of  Commerce,  representing 
southwest  Virginia. 

Donald  M.  Bernard,  advertising  di¬ 
rector,  Washington  (D.  C.)  Post,  ad¬ 
dressed  the  students  of  the  School  of 
Store  Service  Education  at  Rich¬ 
mond  Professional  Institute  of  the 
College  of  William  and  Mary.  April 
9,  on  “What’s  Right  With  Advertis¬ 
ing?” 

George  Fries,  general  manager, 
Cincinnati  Times-Star;  John  W.  La 
Rue,  managing  editor,  Cincinnati  En¬ 
quirer,  and  Lew  Heck,  promotion 
manager,  Times-Star,  have  been  re¬ 
elected  trustees  of  the  Cuvier  Press 
Club.  Cincinnati. 

William  U.  Wiley,  Cincinnati  En¬ 
quirer,  has  been  elected  president  of 
the  Three  Point  Club,  new  organiza¬ 
tion  of  Cincinnati  newspaper  adver¬ 
tising,  merchandising  and  promotion 
department  workers.  Other  officers 
are  Wiley  Golden,  Cincinnati  Post, 


FOLKS  WORTH 
KNOWING 

W.  REX  FISHER,  circulation  man-  I 
ager  of  the  East  St.  Louis  (Ill.) 
Journal  and  newly-elected  president 
of  the  Central 
States  Circula- 
t  i  o  n  Managers’ 

Association,  be¬ 
gan  newspaper 
work  as  a  car¬ 
rier  boy  for  the 
Decatur  (Ill.) 

Herald.  He  has 
been  a  director 
of  the  Central 
States  associa- 
t  i  o  n  for  five 
years  and  served 
as  editor  of  the  W.  Rex  Fisher 
organization’s 

bulletin  for  three  years  prior  to  be¬ 
coming  vice-president  and  program 
chairman. 

Mr.  Fisher  has  been  circulation 
manager  of  the  Journal  since  1933.  He 
has  been  a  member  of  the  ICMA  for 
11  years  and  for  two  years  was  chair¬ 
man  of  the  association’s  grievance 
committee  and  for  one  year  was  a 
member  of  the  general  information 
committee. 

After  serving  as  a  carrier  boy  for 
the  Decatur  Herald,  he  became  office 
boy  and  worked  his  way  to  the  top  of 
the  circulation  department.  He  later 
served  as  circulation  manager  of  the 
Taylorville  (Ill.)  Daily  Courier  prior 
to  becoming  circulation  chief  of  the 
East  St.  Louis  Journal. 

He  is  chairman  of  the  board  of  the 
St.  Paul’s  Methodist  church;  teacher 
of  the  men’s  Bible  class  of  his  church; 
a  past  president  of  the  local  Junior 
Chamber  of  Commerce  and  a  past 
president  of  the  East  St.  Louis  Ki- 
wanis  Club. 

vice-president,  and  Ralph  Holters, 
Enquirer,  secretary-treasurer. 

J.  S.  Miller,  secretary-treasurer  and 
a  director  of  the  Montreal  Gazette, 
addressed  the  Canadian  Society  of 
Cost  Accountants  and  Industrial  En¬ 
gineers,  April  12  at  the  Engineer’s 
Club,  Montreal. 

Taylor  Blalock,  street  sales  man¬ 
ager,  Spartavsburg  (S.  C.)  Herald- 
Journal,  and  Mrs.  Blalock,  are  parents 
of  a  daughter,  Phoebe,  born  March  19. 

P.  H.  Batte,  business  manager, 
Charlotte  (N.  C.)  Observer,  recently 
addressed  the  Davidson  (N.  C.)  Col¬ 
lege  Journalism  Club  on  “Opportuni¬ 
ties  in  Advertising.” 

John  A.  Burke,  production  man¬ 
ager,  Gannett  Newspapers,  discussed 
“The  Newspaper  as  an  Industry,” 
April  16  before  the  Albany  (N.  Y.) 
Industrial  Club. 

Chris  Armstrong  has  resigned  from 
the  classified  advertising  department 
of  the  Topeka  (Kan.)  Daily  Capital 
to  join  the  advertising  staff  of  Cap- 
ner’s  Weekly.  Both  are  Capper  pub¬ 
lications. 

David  E.  Peugeot,  Jr.,  promotion 
editor,  Buffalo  Ei'ening  News,  dis¬ 
cussed  “Journalism  as  a  Vocation” 
before  a  young  people’s  group  at  the 
St.  Thomas  Episcopal  Church  in  Buf¬ 
falo,  April  14. 

W.  J.  Foster,  advertising  man¬ 
ager,  Marshall  (Mich.)  Evening 
Chronicle,  was  chairman  of  the  an¬ 
nual  banquet  of  the  Calhoun-Branch 
County  Association  of  Michigan  State 
College  Alumni  at  Marshall,  April  18. 

William  Canfield,  assistant  secre¬ 
tary-treasurer  of  the  Inland  Daily 
Press  Association,  and  Mrs.  Canfield 
are  the  parents  of  a  daughter,  Eliza¬ 
beth  Lilian,  bom  April  15  at  Elm¬ 
hurst  Hospital,  Elmhurst,  HI. 

James  J.  Cunningham,  circulation 
(Continued  on  next  page) 
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j  JOE  JUNKS  is  the  K.  O.  comic  of 
!  the  prize-ring  that  readers  of  over 
!,'>()  newspapers  O.  K. 

!  Vi  hether  Joe.  king  of  the  mental 
^  liglitweights.  and  Dynamite  Dunn, 
king  of  the  fictional  heavyweights, 
are  living  on  the  fat  of  the  land 
or  on  the  cuff.  5  million  fun  fans 
and  fight  fans  laugh  with  them 

and  che«*r  for  them. 
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j  Th«-  sequence  running  now  packs 
a  Pier  6  punch.  We  have  advance 
as  well  as  current  samples.  Would 
you  like  to  see  them? 
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PERSONALS 


publisher.  Mr.  Lawson  had  previously  Walter  Heintz,  assistant  day  city  Irven  Scheibeck,  sports  writer  and 
[ALS  been  with  the  Albany  (N.  Y.)  Times-  editor,  Boston  Post  and  Massachusetts  columnist,  Colunibns  (O.)  Dispatch, 

,  ,  Union,  Washington  Post,  Long  Island  State  Department.  American  Legion,  has  inaugurated  a  new  six-day-a- 

conttnued  from  page  43  Press  and  the  Hearst  newspa-  Publicity  OflRcer,  has  been  appointed  week  sports  series  over  WBNS,  spon- 

.  ,  \  r.  pers  in  Boston.  vice-chairman  of  the  publicity  com-  sored  by  the  Gilbert  Shoe  Co.  of  Co- 

mittee  for  the  National  Legion  con-  lumbus. 

^Siisr^Ga^n  born^Anril  T  -Pu  r-j-x  •  i  vention  to  be  held  in  Boston  in  Sep-  Henry  Clune,  columnist.  Rochester 

In  The  Edltonal  Rooms  tember.  (N.  Y.I  Democrat  &  Chronicle,  ha. 


Irven  Scheibeck,  sports  writer  and 


manager,  Greenwich  (Conn.)  Press.  ^ 
and  Mrs.  Cunningham,  are  the  parents 

"X*  G%-eS;“h"  In  The  Editorial  Rooms 

James  W.  Walden,  general  man-  MAJOR  JAMES  E.  CROWN,  man- 


Publicity  Officer,  has  been  appointed  week  sports  series  over  WBNS,  spon- 
vice-chairman  of  the  publicity  com-  sored  by  the  Gilbert  Shoe  Co.  of  Co- 


Henry  Clune,  columnist,  Rochester 
(N.  Y.)  Democrat  &  Chronicle,  has 


ager.  Prescott  (Ariz.)  Evening  Con-  aging  editor.  New  Orleans  Daily  Writin®  in  the  College  NewsDaners  ’ 
ricr.  is  a  candidate  for  the  Democratic  States,  spoke  April  12  at  the  annual  ”  ^  -P  P®  • 


William  E.  Jone.s.  day  editor.  Bo.s-  written  his  second  novel  “Monkey  on 
ton  Globe,  spoke  on  “Factors  in  News  a  Stick’’  being  published  by  William 


nomination  for  state  treasurer. 


at  the  annual  spring  conference  of 


convention  held  at  New  Orleans  by  Massachusetts  State  Teachers  College 


Morrow  &  Co.,  Inc.,  New  York,  to  be 
released  May  8. 

Alfred  Friendly,  on  a  one-year 


.  ,u„  _ _ *■  f  ij-  T -r  Aj  iceti-iicia  Aiireu  r  1  lenoiy,  on  a  one-year 

Alwyn  J.  Lawsons  appntment  Publications  Association  at  Bridge-  leave  of  absence  to  serve  as  assistant 

circulation  manager  of  Bangor  vertisers  Association.  Mncc  Ar,r!l  t  t  t-i _ _ <•  .u... 


as  circulation  manager  of  Bango 
(Me.)  Commercial,  has  been  an- 


Seymour  Berkson,  managing  edi- 


iiounced  by  James  E.  MacPherson,  tor.  International  News  Service,  and 


water.  Mass..  April  5. 

John  M.  Henry,  farm  and  state  edi- 


to  Willard  L.  Thorp,  one  of  the  three 
trustees  chosen  by  the  SEC  to  operate 


tor.  Council  Bluffs  (la.)  Nonpareil,  the  Associated  Gas  and  Electric  Com- 


EDITOR  &  PUBLISHER 

Every  Saturday  Since  1884 


resigned  April  8.  and  left  the  next  pany,  was  a  reporter  for  the  Wasliiitg- 


April  16  aboard  the  liner  Santa  Maria 
after  a  month’s  cruise  in  South  Amer¬ 
ican  waters. 


day  for  Cleveland,  where  he  will  be-  ton  Post  for  one  year  and  formerly 
come  assistant  manager  of  the  Re-  with  the  Washington  Daily  News.  It 


Every  Saturday  Since  1884  1  ^  ‘  assistant  manager  of  the  Re-  with  the  Washington  Daily  News.  It 

_ I  publican  presidential  campaign  of  was  reported  erroneously  in  these 

lucludint  Tke  Journalist,  mer^  1907;  Newstafer-  Norman  B.  Deuel,  U.P.  correspon-  Senator  Robert  A.  Taft  of  Ohio.  Burke  columns  March  30  that  he  was  a  fea- 
dom,  mtftcd  1925;  The  Fourti  Estau,  merged  1637  dent  recently  returned  from  Moscow  Gillespie,  assistant  sports  editor,  has  ture  writer  for  the  News. 

““I.  ^poke  on  his  been  nnmed  ta™  and  state  .^itor,  _ 


James  Wbicbt  Beown,  President 
James  Wiight  Beowh,  Je  ,  Fiee  President 
Chaeles  B.  Geoomes,  Treasurer 

_ Cbae  T.  Stuaet,  Secretary _ 

General  Ofees: 

Sarcotecoth  Floor  Old  Times  Building 


war  experiences  before  the  Amer-  succeeding  Mr.  Henry.  George  Lind- 


ican  Institute  of  Journalists  (Los  say 
Angeles  professional  chapter.  Sigma  staff. 
Delta  Chi)  April  12.  He  is  on  leave  p^.. 
in  California  before  reporting  for  ax. 


say  has  been  named  to  the  sports 


Special  Editions 


42nd  Street  .nd  Bro.dw^«  York  City,  N  Y  assignment  at  Washington.  D.  C 


Frances  Fiske^  society  editor  Mf.  STAUNTON  (Va.)  Leader  and  Neur,- 
I  ernori  (N.  Y.)  Daily  Argus,  has  writ-  Leader,  April  16.  Bi-Centennial  Edi- 


BRyeat  9-3062.  3053,  3064,  3055  end  3058 

TbE  Ou>E*T  PuBUtBEEl'  AHO  AoVEETlEEEt' 
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ten  a  book  entitled  “So  You’re  Pub- 


urn  <1  ih/nuiv  crmititru  x  nn-  _  i  o/\  —  zs  a* 

licitv  Chairman!”  brought  out  this  '  pages,  ve  sec  ions 


Ogden  (Utah)  Standard  -  Examiner,  ^eek  by  Whittlesey  House,  the  Mc- 


Aetbue  T.  Robb,  Editor;  Waeeeb  L  Bamot,  been  appointed  assistant  to  help  Graw-Hill  subsidiary.  It  sells  for 


Hanatint  Editor;  ^obeet  U.  Beowb,  Netps  Editor; 
Waltee  E.  ScBBEDEig  Associate  Editor;  Jobb  J. 
Clouobee,  Stepbeb  j.  Mobcbae,  Jace  Peice 
Feabe  Feblmab.  Mbs  S.  L.  Daee,  Librarian. 

James  Wbigvt  Beowb,  Je,  PuUisker;  Cbaeleb  B 


direct  publicity  for  the  Pioneer  Days  §2. 


^  M^E"tr<;E^“Em  celebration  at  Ogden.  July 

BLMAB.  Mbs  S.  L  Daee,  Librarian.  LouiS  A.  Gladwell,  chamber 


Pittsburgh  Post  Gazette,  April  16. 
“Pirates  Ahoy,  Baseball”  32  pages 
tabloid. 


21-25. 
of  com- 


Nat  A.  Barrows,  of  the  Boston  Hartford  (Conn.)  Courant,  April 


Globe  editorial  staff,  is  author  of  a  ^0,  Annual  Hartford  Dog  Show  Edi- 


Gboomeb,  General  Manater;  Cbaeleb  T.  Stuaet,  holn  Hiropf  nnblipitv 
Adoenisime  Direeiar-  Gboaab  H  S-n.-r.  CSeeul^iam  QireCl  pUDllCIty. 


merce  reporter  for  the  paper,  will  also  Ballast.”  Dodd.  Mead,  tion,  20-page  tabloid  section. 


GioftOB  R  SnATB,  ^  publisher,  $2.75,  a  graphic  yarn  of  Los  Angeles  Examiner,  April  3. 

W-n-f/r;  R.  K.  Carnegie,  superintendent  of  the  sinking,  rescue  and  salvage  of  Modes  for  your  Home  section,  three 

Waskinoon,  D.  C  Corresjfondent;  Gebeeal  Pebbb  Hi®  jf,,  submarine  Squalus  off  Ports-  colors  and  black,  14  pages. 

Abbocutiob.  Jameb  j.  Butleb  And  Geoboe  R  *hor  of  And  the  People  Cheered  re-  mouth.  N.  H.,  last  vear.  This  is  Bar-  r  Timoo  Ar>ri1  1  '^nrino 


ww  sawrrwdmwmmtm.  .1  /  «  a  J  a.i_  i  j7» 

Abbocutiob.  Jameb  J.  BmEE  and  Geoboe  R  fnor  of  And  the  People  Cheered  re- 
Mabbib^  Je,  137S  ^BitBBBJ  Press  Clui  Bldt.,  lating  the  visit  of  the  King  and  Queen 

Pjmg^MBUopoUUB  1068. - 


acvH  ixBBn  i,oerejpmmaeni:  vamtbbu  watbob,  j  a  -i  in  .  u  -  _  .  .  .  .  ^  ® 

132  De^  SiTBrt,  BcrkalBy,  CbL.  Talaphona:  Tbora-  Signed  April  10  to  become  managing  Centennial  Exhibition  this  summer  House  number 
all  6687;  KwJatloe,  1215  Vara  ffojw  BjbI,  editor  of  the  Vernon  (Tex.)  Record,  at  the  New  York  World’s  Fair  ' 


Clmato  Editor:  Gboeoe  K  Beabdebbueo,  921 
Loudon  GuaranUe  and  Accident  Buildint,  ^  North 

tlicUtan  Ate.,  Td.  Dearborn  6771. _ 

Pacific  Coast  Correspondent:  Camtbbu.  Watbob, 
2132  Derhy  Streethoskdloj,  CaL.  Tdaphona:  TbiMn- 
vaU  6667;  Keb  Tatlob,  1216  North  Hehnrt  BouL, 
Loa  Anfdaa,  Tclephona,  Hampataad  6722  Adoer- 
tUMf  Bepresentatioe:  Dubcab  A.  Scorr  k  Co.,  Mills 
BuiUini,  San  Frandaeo;  Tclcphonv  Snttcr  1393; 
Western  Paei^  Buildint,  Loa  Angdca,  Tdaphone 

Proapact  1976. _ 

London  O^e:  Veea  Cbabdlbb,  7  St.  Martinj  Mawa, 
Trafalgar  Square,  LoedoM,  W  C  2  England,  Tdc- 
pbooa:  Tampla  Bar  3006.  Paris,  trance  Correspon- 


mouth.  N.  H.,  last  year.  This  is  Bar- 
rows’  first  book. 


Ernest  Kehr,  stamp  editor.  New  York  16  pages. 


Los  Angeles  Times,  April  3.  Spring 
Styles  for  Southland  Homes  section. 


Bill  Tanner,  sports  and  oil  editor,  Herald  Tribune,  has  been  appointed  Amarillo  (Tex.)  Daily  Times,  April 


Amarillo  l.Tex.)  Daily  Times,  re-  to  direct  the  International  Sitamp  10,  48  pages,  3  sections.  Amarillo  Open 


Tanner  was  formerly  sports  editor 


Albany  (N.  Y.)  Times-Union,  April 
Henry  S.  Wheeler,  of  the  editorial  9  America’s  Home  Week  edition.  32 


iUtaf,  San  Frandaeo;  Tdephona  Sntter  1393;  of  the  Lllbboek  Daily  Times,  which  ,  a  nr  .  ru  T  \  rk„;I.. 

stem  Poei/U  Buildint.  Loa  Angdea,  Tdaphone  susnended  last  vear  ^cmporf  (R.  I.)  Dally  News  and 

lapact  197L _  suspended  last  year.  mayor  of  Newport,  is  on  active  duty  , 


Lew  Sebring,  night  city  editor  of  Washington.  D.  C.,  at  the  annual  Angeles  News,  March  30.  Sev- 


;he  New  York  Herald  Tribune,  is  selective  service*  conference  of  War  Annual  edition,  48  pages, 


pbooa:  Tampla  Bar  3006.  Pone,  France  Correspon-  '  V  ,  :  '  C - 1  a  ,  i  ,,  acicvuvc 

dent:  Bbbbbam)  Raobeb,  26  Bne  Benne^in,  Tda-  transferred  to  the  .staff  to  handle  and  Navy  Departments  at  the  Walter 


Democratic  ^litics.  Joseph  Herz-  Reed  Memorial  Hospital. 


otvivbt  v^laekb,  lucrnaiionai  j 

SBrrka,  76  Bne  des  Pelite-Champi,  Tdepbone  Opera  moved  from  day  to  night  City 


Maron  Simon  shifted  from 


Miss  C.  Louis  Jackson,  drama  critic, 
Wilmington  (Del.)  Morning  News,  was 


Redondo  Beach  (Cal.)  Breeze. 
March  28,  Annual  Progress  edition.  64 
pages,  8  sections. 

Ocala  (Fla.)  Banner,  April  9,  A 


elected  president  of  the  Delaware  Decade  of  Development  Edition,  26 

P.  q  Boi  107,  Cbung  King,  Cbma. _  Richard  West  went  from  night  as-  dramatic  Association  at  its  annual  pages,  4  sections. 

meeting,  April  13  at  the  University  of  Aiisonia  (Conn.)  Sentinel,  April  10. 


SiEca  AgaaMTimdTimcaTimaa^imaalTimca 


Paga  672  3276  3334  $230  $206  3182 


K  Page  336  164 

K  Page  168  86 


K  Paga  168 
JiPBga  84 


sistant  to  day  assistant  city  editor  a„,.;i  iq 

.nd  ^r.er  Jack  S.^le  1^.™.  a  SaTaw'Se^'nl-ark.' 
night  side  assistant.  Bert  Andrews  iu 

went  from  day  to  night  rewrite.  Ansel  E.  Talteri 


Talbert,  aviation  editor. 


Ansonia  (Conn.)  Sentinel,  April  10. 
Spring  Fashion  Section,  12  pages. 
Cedar  Rapids  (la.)  Gazette,  April 


_  T  •  c  -a  New  York  Herald  Tribune,  addressed  7,  Better  Homes  Section,  12  pages. 

man,*^^PluladelpSJ  EuIITing  Ledger,  ‘^®.  Connecticut  Scholastic ^Press  As-  Binghamton  (N.  Y.)  Press,  AprU  3. 


Chy  Hospital  edition,  40  pagk 


-two  Una  rau  maker  card  at  York  Herald  Tribune 


Tba  ainric  arinmn  forre-two  Una  rata  maker  card  at 
a  coat  of  822  per  week  carnt  aa  low  a  rate  oa  a  53 
lima  baaia  aa  any  otbar  icbadula  namtljr,  SI83  par 


South  Norwalk  (Conn.)  Sentinel. 


k;  $103  ball  paga;  $57  quarter  paga  'aQuartn,  of  service  with  the  Memphis  (Tenn.) 
A  a*><i  aiitaenth  pagea  must  be  on  daBnite  copy  Commercial  Appeal  has  held  posts 


George  McCormick,  who  in  47  years 

_ *1 _ A/r_ . l;.  _ \  editor,  Hartford  (Conn.)  Newsdatly.  tmn.  30  naees.  2  sections. 


and  Mrs.  Dammann.  are  parents  of  a 
son  born  this  week  at  the  Hartford 


tion,  30  pages,  2  sections. 

Chatham  (Ont.)  Daily  News,  March 


»“■«-  c  a  ■  aon  oorn  uiis  ween  ai  iiic-  xiaiiiuiu  19  naoes 

aareiEu  Rat.;=-^  par  mbu  liu.  on,  time;  70c  TTwT®  Hospital.  The  baby  will  be  named  ^O.  Better  Homes  Section.  12 


par  agate  Una  four  timea _ 

Situatiobi  Wabteo:  60c  par  agate  line  one  time; 
40e  par  agate  line  four  timea  (count  &tc  wordi  to 
tha  line). 


editor  observed  his  75th  birthday 
April  10.  He  is  now  assistant  markets 
editor.  He  was  managing  editor  be-  James  Q.  Thra 


SunacEiTTioB  Rateb;  By  mail  payable  in  adranca  ^®te  C.  P.  J.  Mooney  was  ap- 

Unitad  Sutat  and  laland  Poaaaaiiona,  34  par  year;  pointed  to  that  post. 


Canada,  $4.60;  Foreign,  $5. _ 

Club  Rateb:  The  club  ratea  are  applicable  to  all 
tobicriptioat  in  any  one  organiution — whether  paid 
for  by  the  companv  or  indmdualA  Two  tubacrip- 
tiona  to  aeparate  addioKa  for  one  year  each  or  one 


Morgan  Blake,  recently  named  wel¬ 
fare  editor  of  the  Atlanta  (Ga.)  Jour- 


James  Q.  Thrasher,  music  and  the¬ 
atrical  critic.  Indianapolis  Times,  and 
Mrs.  Thrasher,  are  the  parents  of  a 
son,  their  first  child,  born  April  11 
in  Methodist  Hospital,  Indianapolis. 

Chester  Paul  has  gone  to  the  Holly- 


Bangor  (Me.)  Commercial,  March 
26,  Farm  and  Home  Section,  10  pages. 

New  Orleans  Times-Pienynne,  April 
4,  Antoine’s  100th  Anniversary  Edi¬ 
tion.  16-page  tabloid  section. 

New  Orleans  Item,  April  4,  Antoines 
100th  Anniversary  section,  12-page 


years  sports  editor  (^al.)  Citizen-Neu^s  staff  from  tabloid  rotogravure  section 

wibM^ption  for  two  year.,  $7;  thn*  .ubw^ption.  to  of  that  newspaper,  recently  addressed  ^os  Angeles  Times. 
aeparate  addretMt  for  one  rear  each  or  one  aubrenp-  the  fifth  annual  convention  of  the  ,,  ,  ,  .  ,  , 

r«“nrm*oirrae?»itddr«VS^or'SnrV^^^^  South  Carolina  Scholastic  Press  As-  Sanford  Jarrell  formerly  with  the  - 

$3.00  each  or  indiriduai  aubicription  for  five  years  at  sociation  at  Sumter  on  “A  Quarter  of  Sail  Francisco  Chronicle,  has  joine  Tnl/M-mrrtirtn 


$16  00;  additional  tubscriptions  on  the  tame  baaia — 

namdy  three  dollars  each. _ 

Member:  The  Associated  Business  Papers,  Adver- 
tiaiog  Federation  of  America,  National  Editorial 


a  Century  of  Sports  Reporting.” 

John  Mason  Brown,  drama  critic. 
New  York  Post,  last  week  crowded  a 


the  Los  Angeles  Examiner  copy  desk. 

Frank  H.  King.  Texas  state  manager 
of  the  Associated  Press,  rddressed  the 


Information  Wanted 


«r.\!:t«u"o‘f  lecture  at  the  ’  Columbia  University  Panhandle  Press  Assn.,  April  12  at 

audited  net  paid  “A  B  C  "  at  follows: _  Institute  of  Arts  and  Sciences  into  the  Amarillo. 


\  Six  Months 

1  Ended 

Net 

Paid 

Total  Dit- 
tributioo 

Dec 

31,  1939 . 

12227 

13,069 

1938 . 

12,141 

13,053 

1937 . 

11,738 

12779 

1936 . 

10,855 

12064 

1935 . 

10,178 

11,206 

1934 . 

9.651 

10,607 

1933 . 

8,626 

9,819 

1932 . 

9,337 

10,488 

1931 . 

10,116 

11,120 

1930 . 

10,403 

11,417 

1929 . 

10,180 

11,664 

same  evening  with  a  show  opening.  Mary  Carol  Brown,  infant  daughter 


Mr.  Brown  spoke  on  “On  Broadway  of  J.  E.  Brown,  city  editor  of  the 
Tonight”  in  the  McMillin  Theatre  at  Batavia  (N.  Y.)  Daily  News  and  Mrs. 


Columbia.  He  started  at  6:30  p.m.  Brown,  has  been  pronounced  cured 


and  concluded  just  in  time  to  race  April  15  of  staphylococcus  infection 
downtown  for  the  opiening  of  Pauline  with  the  aid  of  experimental  sul- 


Lord  in  “Suspect,”  the  new  mystery  fathiazol  given  by  a  Rochester,  N.  Y., 
play.  He  is  due  back  at  Columbia  specialist  March  18  as  a  “desperate 


again  on  April  23,  when  he  will  chance.”  Five  blood  transfusions  were 
speak  on  “Shakespeare  a  la  Mode.”  administered  during  her  illness. 


INFORMATION  is  wanted  concern¬ 
ing  the  whereabouts  of  Don  Ross, 
reporter  and  deskman,  formerly  with 
newspapers  in  Hollywood,  Calif.. 
Salt  Lake  City,  Chicago,  and  more 
lately  with  the  Yonkers  (N.  T.) 
Herald-Statesman  and  the  New  York 
Post.  Communicate  with  the  news 
desk,  EDITOR  &  PUBLISHER,  or 
have  Ross  contact  his  home  in  New 
York. 


^HE  ORIGINAL  ANTI  FRICTION  BEARING  NEWSPAPER  PRESS 


HOE  SUPER-PRODUCTION  FOLDERS 


HOE  THREE-ARM  REELS 


HOE  ELECTRIC  AUTOMATIC  TENSIONS 

and. 

SPECIAL  CAST-IRON  SUBSTRUCTURE 


Stepping  ahead  in  anticipation  of  improved  busi¬ 
ness  conditions,  the  Binghamton  Press,  like  many 
other  newspapers,  has  recently  entrusted  its  new 
equipment  requirements  to  Hoe. 

From  long  familiarity  with  Hoe  equipment,  the 
publishers  of  the  Binghamton  Press  know  what  to 
expect ...  all  the  latest  features  of  newspaper  press 
design  conscientiously  engineered  by  Hoe  to  assure 
maximum  production  of  well-printed  newspapers 
in  minimum  time  and  at  the  lowest  possible  cost. 

These  advantages  are  likewise  available  to  other 
publishers  who  are  contemplating  expansion  of 
facilities. 


910  East  138th  St.  (at  East  River) 
New  York,  N.  Y. 


5^; 

} 


i 


the  familiar  zebra  stripes  and  trans-  take  it.  Club  18  has  the  zaniest  floor 
formed  the  place  into  a  Viennese  show  on  the  record,  headed  by  Jack 
Baroque  ballroom.  This  year,  for  the  White,  and  is  the  only  spot  when 
first  time,  Perona  has  installed  enter-  ringside  guests  are  insulted  and  like  it 
tainment  in  the  form  of  Tony  and  Leon  and  Eddie’s,  across  the  way,  is 
Renee  DeMarco,  the  world’s  outstand-  the  monkey  house  among  nite  clubs 
ing  ballroom  dance  team,  who  appear  with  murals  apparently  inspired  bj 
twice  nitely.  No  raise  in  prices,  which  French  postcards,  a  rowdy  floor  show 
were  plenty  steep  to  begin  with.  Two  and  bawdy  but  brilliant  ballads  by 
orchestras  —  American  and  Cuban  —  Eddie  Davis.  The  food  is  surprisingly 
play  continuously  for  dancing.  Favor-  good, 
ite  hangout  of  South  American  mil-  Small  Layout 

lionaires  and  their  gal  friends,  as  well  Diamond  Horseshoe 

as  European  and  local  cafe  society.  ^^i^  Christmas  a  yea: 

Excellant  Cuisin*  ago,  is  still  going  strong.  I  don’t  know 

The  Versailles  maintains  a  high  plsoc  where  patrons  have  more 

standard  in  entertainment  and  an  even  ^un  for  a  small  layout.  The  Cottor 
higher  standard  in  food,  having  won  Club  still  presents  the  cream  of  the 
twice  in  succession  the  awards  donated  Harlem  crop  in  entertainment,  in  • 
by  the  Societe  Culinaire  Philanthropic  ^nd  furious  floor  show.  Tht 

for  excellent  cuisine  (many  gourmets  Beachcomber  (new  this  year)  has  rt- 
rate  it  the  best  eating  place  in  New  stored  some  of  the  lost  gayety  tt 
York).  Sophie  Tucker  is  now  singing  Broadway  and  by  the  time  this  is  ir. 

■  ■  ■  ■■  “  ■  print,  the  new  Hurricane  will  be  oper. 

where  the  Paradise  used  to  be.  ^tl. 
of  offer  South  Seas  entertainment,  food 
them  directed  by  Panchito,  one  of  drink,  and  you’d  better  obsent 

Prices  fhe  Beachcomber’s  rule — “only  twx 
Zombies  to  a  customer.”  Across  towr, 
at  the  Hotel  Lexington’s  Hawaiiar 
Room,  is  the  best  in  the  grass  skir: 
school  of  entertainment  (beauteoui 
Hula  girls,  etc.). 

Jimmy  Kelly’s,  in  the  Village,  needs 
no  introduction.  It  is  still,  as  Beeb<: 
once  described  it.  “the  Montmartre  t: 
New  York.” 


Plenty  of  Eye,  Ear,  Nose 
And  Throat  Entertainment 


there,  to  be  succeeded  by  Harry  Rich- 
man,  Carmen  Miranda  and  Tony  Mar¬ 
tin.  Two  dance  orchestras,  one 
one 


saloons  and  pubs  uaxton  and  victor  Moore  are  nitely  Cuba’s  foremost  bandmasters, 

to  pick  anything  Truman  but  vou  get  your  money’s 

like  a  represent-  Talley  and  Steve  Hannagan  likewise  ^orth 

ative  list,  and  in  prefer  it,  as  does  J.  Edgar  Hoover,  ^  ’  ,  ,  , 

the  second,  there  which  may  explain  why  it  is  also  the  other  good  and  expensive 

is  a  spot  for  favored  haunt  of  Walter  Winchell.  places,  belong  in  the  hi^er 

every  taste  and  Two  bands  play  continuously  for  brackets,  are  LaRues  and  Coq 

pocketbook  -  dancing  from  dinner  to  dawn  and  the 

provided  the  pK)cketbook  is  an  ample  food  is  Grade  A.  y  singers, 

one  .o  begin  with-and  nh.,  is  one  ..j,..  S..  at  ,t 

man’s  dish  may  be  another’s  ptomaine.  Tank  and  Charlip’s  “21”  fmpanine  21  *1,  t  ^  f  fu  cf  t  a  *  v 

V/xi-irV  Mfc,  ic  o  oTifiv  JacK  and  Cnarlie  s  ^meaning  Plaza,  the  Indium  Room  of  the  St.  Latin-American  spots,  by  now  loc 

chiftinff  nannrama  and  tnanv  pVianppt;  ^^^d  St.)  is  less  in  the  prints  of  Regis  offer  the  better  type  of  enter-  numerous  to  list,  include  the  Havana- 

Lve^iken  place  sin^  Lucius  Befbe  because  the  boys  consider  the  tainment.  with  good  food.  The  Bre-  Madrid,  La  Conga,  El  Chico,  El  Gaucht 

nffprpd  his  splpptinn  nf  “dpadfalk  of  their  patrons  more  impor-  voort  and  the  Algonquin  have  recently  and  Marta’s  (the  last  three  in  Green- 

mantrans  iov  narlors  hoistine  houses  press.  It  was  installed  supper  clubs  where  one  may  wich  Village).  All  favorite  hangouu 

and  conev  snares”  for  last  vear’s  con-  ®  house  rule  that  no  newspaper  converse  to  a  musical  obbligato.  for  the  hoofers,  who  have  gone  quite 

^•pntinn  nt  thp  pditnns  and  n„hii=hpr-s  actors  Were  wclcome.  By  an  Swing  Lane — that  palpitating  block  wild  over  the  Cuban  dances — the  rum- 

xention  of  the  editors  and  publishers,  newspaper  men  between  52nd  St.,  between  Fifth  and  ba.  danson,  conga,  etc.  Arroz  cor. 

Broadway  a  State  of  Mind  and  actors  who  made  the  place  famous.  Sixth  Avenues — offers  several  musts  polio  (chicken  and  yellow  rice)  is  the 

Broadway  is  now  merely  a  state  of  No  music  or  entertainment.  Grade  A  for  out-of-towners,  provided  they  can  menu  specialty  here. 

mind  and  the  Gay  White  Way  is  scat-  victuals  at  Grade  A  prices.  '  _ _  .  _  *  _ 

tered  all  over  the  map.  Girl-and-  Fefe’s  Monte  Carlo.  A  tiny  jewel  .  y  ^  m  / 

music  shows  are  getting  scarcer  and  box  of  a  nite  club — the  sort  of  thing,  O >  ji  ut  *  1 1  H  A  ^  h  JJ  l\l  J  J  J/l/l 

scarcer,  principally  because  this  is  an  you  see  in  the  movies  but  seldom  in  /  w  v 

age  of  exhibitionism  and  the  patrons  real  life — with  a  Continental  atmos-  ,  / 

want  to  put  on  the  show  themselves,  phere.  Fefe  Ferry  is  the  front  man 

The  debutante  has  replaced  the  chorus  while  Gene  Cavallero,  who  rightly 

girl  in  the  public  eye,  “audience  par-  belongs  to  the  Colony,  supervises  the  .  — ^  ^ 

ticipation”  is  the  success  formula  for  service.  The  stiff  prices  are  aug- 

any  nite  club  that  wishes  to  keep  sol-  mented  by  a  stiff er  cover  charge.  Two  '^91 

vent,  and  restaurateurs  no  longer  pub-  bands  play  continuously  for  dancing  /  7  I 

licize  what  they  have  to  eat  but  whom  and  there  is  usually  a  singer.  The 

they  have  to  offer.  Hollywood’s  wily  Monte  Carlo  is  distinguished  for  hav-  I 

movie  moguls,  ever  aware  the  ing  the  most  beautiful  press  agent  in  | 

advantages  of  free  newspaper  adver-  New  York,  Mary  Anita  Loos,  niece  of  j 

tising  for  their  stars,  see  to  it  that  the  Anita  Loos  who  wrote  “Gentlemen  ./ 

round  of  Manhattan’s  expensive  nite  Prefer  Blondes.”  Jules  Bache,  Gil- 

spots  is  a  part  of  every  Astern  itin-  bert  Miller  and  other  plutocrats  pre-  |  \ 

erary.  Young  men-about-town  es-  fer  it.  Evening  dress  is  obligatory,  i 

cort  glamour  girls  to  spots  they  can’t  except  at  the  bar.  "'x 

afford,  hoping  to  see  their  names  in  John  Perona’s  El  Morocco  is  still  ' 

the  gossip  columns  and  cafe  society —  going  strong,  despite  a  doubtful  im-  i 

that  vague  collection  of  show-offs,  provement  in  decor  which  banished  !  \ 

snobs  and  high  class  panhandlers —  the  winking  red  stars  of  Algeria,  the! 

will  hock  its  high  hat  and  mink  coat  “Schiaparelli  glass”  palm  trees  and 


ORDER  NOW...NEW  1940 


Standard  Advertising  Register 

The  New  1940  edition  of  It  gives  personnel  of  the 
the  Standard  Advertising  advertiser,  and  shows 
Register  is  the  25th  anni-  agency  placing  the  ac* 
versary  number.  For  25  count.  In  fact,  it  gives  all 
years  it  has  been  con-  data  necessary  to  effec- 
stantly  enlarged  and  the  tively  solicit  the  adver* 
scope  of  data  greatly  in-  tiser  or  agency  either  by 
creased.  mail  or  in  person. 

The  new  1940  Register  NATIONAL  REGISTER 
lists  over  12,000  national  PUBLISHING  COMPANY 
and  sectional  advertisers.  New  Ytk*^***  "  cm'XV*  *" 


A  place  for  men  to  meet— to  talk— 
aiul  to  enjoy  a  drink,  a  snack  or  a  meal 


MEN'S  BAR 

OF  THE  WALDORF-ASTORIA 


Air<ooled 


OR  APRIL  20.  1940 
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TWO  FAIR  QUESTIONS: 

1 —  Who  sells  Coffee  in  Texas? 

2 —  Who  sells  Coffee  Advertising  in  Texas? 


TWO  POSITIVE  ANSWERS: 

1 —  More  than  25  Coffee  Advertisers  use  Newspaper  space 
somewhere  in  Texas 

2 —  Recent  check  shows  largest  volume  of  Coffee  adver¬ 
tising  in  fourth  largest  Texas  market 

Second  largest  volume  in  15th  largest  market 

Third  largest  volume  in  18th  largest  market 

When  a  publisher  asks  himself  the  question — "How  much 
revenue  should  I  derive  from  Coffee  Advertising?”  he  can 
find  a  positive  answer  in  Media  Records  State  Reports. 

A  simple  routine  study  of  Media  Records  Monthly  State  Reports 
will  answer  that  question  for  any  Publisher  about  any  General 
Classification  in  his  state. 

Comparable  markets  in  Retail  Sales  Volume  should  provide 
comparable  revenue  to  newspapers. 

Media  Records  State  Reports  take  all  the  guess-work  out  of 
quota-making.  They  give  the  salesmen  hot  facts  with  which 
to  work.  They  pay  for  themselves  over  and  over  when  just 
reasonably  used. 

Suggesting  a  new  consideration  of  this  revenue-producing  ser¬ 
vice,  may  we  send  you  your  latest  State  Report? 

MEDIA  RECORDS,  Inc. 


New  York  Chicago 

Columbus  San  Francisco 
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P  U  B  L  I  S  H  E  F, 


Soldiers  Participated  in 
Photo  Short  Course 


By  JACK  PRICE 

THE  SHORT  COURSE  in  news  pho-  niended  by  the  manufacturer.  The 
tography  given  last  week  by  the  expected  occurred,  he  found  a  for- 
School  of  Journalism  of  the  University  mula  which  produced  the  desired 
of  Oklahoma,  proved  to  be  the  most  effects. 

successful  of  it’s  annual  sessions^  The  new  formula  was  not  invented 
Not  only  was  the  attendance  repre-  by  him.  it  wfis  the  Agfa  No.  130.  By 


mainly  by  the  baking  of  hypo  from 
prints  which  have  not  been  washed 
sufficiently.  The  following  method  of 
swabbing  was  offered  by  an  expert; 
To  remove  surplus  water  use  a  soft 
rubber  squeegee,  plying  in  one  direc¬ 
tion  only.  When  employing  the  rub¬ 
ber  wiper  it  is  recommended  that  the 
rubber  be  inspected  for  cracks,  as  a 
broken  wiper  may  scratch  the  tin. 


ula  which  produced  the  desired  J^ew  Plate  Dryer 
E0cts  _  __ 

The  new  formula  was  not  invented  ^LINT  R^PHY,  manager  of  the  St. 


Not  only  was  the  attendance  repre-  by  him.  it  wfis  the  Agfa  No.  130.  By  ^  i?  °  ~ 

sentative  of  the  profession  but  it  in-  accident  he  hit  ujxin  this  combination  >  rewn  y  c  ang  is  p  a  e  ryer 

eluded  soldiers  from  Randolph  Field,  and  tried  it  with  the  Kodabrome  paper  ^  ^  romiuna  a  ig  y  po  is  e 

who  came  to  learn  more  about  the  with  excellent  results.  The  test  he  stainless  steel  plate.  The  plate  has 
technique  employed  by  regular  press  made  consisted  of  making  two  prints  ®  ®  f 

cameramen.  from  one  negative  giving  each  print  “’"ee  months  and  so  far  Clmt  is  well 

If  another  newspaper  photographic  the  same  exposure.  One  print  was  ^  x  \  u  t 

department  materializes,  credit  for  developed  in  the  Eastman  D-72  and  ° 

successful  installation  should  be  given  the  other  in  Agfa  No.  130.  Both  prints  ®  i,  ^  ^ 

to  the  short  course.  It  is  expected  were  given  the  same  development  graphic  which  he  has  been  usmg  con- 

that  the  Emporia  (Kan.)  Gazette  soon  time,  then  fixed,  washed  and  dried  stan  y  or  e  a  years.  e 

will  start  operating  a  picture  plant.  The  difference  was  so  great  in  tonal  ^®"tly  he  was  ready  to  the  old 

William  Allen  White,  its  noted  editor,  value  that  our  photographer  asked  us  tx)x  for  a  new  one  u  c  ange  is 
delegated  Paul  Chandler,  telegraph  to  pass  along  the  information.  ^"®tead  he  had  a  mechanic  fix 

editor  of  the  Gazette  and  Roscoe  Le 

Gresley  of  the  composing  room  staff  Reference  Work  also  detach- 

to  attend  the  session  to  make  a  thor-  tn  thtt  trimmed 


three  months  and  so  far  Clint  is  well 
satisfied  with  the  results. 

Gene  Hunter,  staff  photographer  of 


mind.  Instead  he  had  a  mechanic  fix 
his  camera  so  that  he  now  has  a 
reversible  back  which  is  also  detach¬ 
able.  The  camera  was  also  trimmed 


o  aiienatne  session  to  make  a  tnor-  ijj  “Handbook  of  Photography”  brass  reinforcing  edges  Now 

..ush  study  of  photo  plant  tnstallafon  Keith  Henney  and  Beverly  Dudley,  Sne  fs  very  Cpy 

and  praetteal  operation.  reehniqne,  have  Co-  l“i“enKUy.  t£ne  also  is  proud  of 

Both  Amateur  Photogs  authored  an  important  contribution  to  the  Goerz  Dagor.  F.6.3  lens  which  is 

Both  Chandler  and  Le  Gresley  were  ihe  limited  technical  literature  of  pho-  fitted  to  his  museum  piece.  He  tells 
qualified  to  make  such  a  survey  as  tography.  It  is  a  momentous  work  of  yg  that  he  has  never  missed  a  picture 
hey  rate  well  as  amateur  photog-  871  pages  and  30  chapters.  The  text  vi’ith  this  slow  lens  and  that  he  will 
raphers,  each  owning  an  assortment  of  is  a  collection  of  specially  written  continue  to  bring  in  good  results  with 
cameras  and  operating  his  own  dark-  monographs  by  21  authorities  on  the  jt 
room.  On  occasions  they  have  cov-  scientific  and  technical  aspiects  of  pho-  ■ 

ered  local  events  for  the  paper.  tography.  These  are  exclusive  of  the  o  REPORTERS  INJURED 

It  is  expected  that  as  a  result  of  voluminous  writings  of  Mr.  Henney 

their  recommendation  the  Gazette  will  fnd  Mr.  Dudley  whose  various  chap-  Three  Columbus,  O^io,  newspa^r- 
install  the  necessary  facilities  for  ters  reveal  a  scholarly  perception  of  tnen  escaped  serious  injury,  April  10. 
broader  coverage  of  the  home  town  fbe  photographic  profundities.  when  the  auto  in  which  they  were 


It  is  expected  that  as  a  result  of  voluminous  writings  of  Mr.  Henney 
their  recommendation  the  Gazette  will  and  Mr.  Dudley  whose  various  chap- 


broader  coverage  of  the  home  town  fbe  photographic  profundities.  when  the  auto  in  which  they  were 

news.  Asked  for  an  opinion  of  the  The  inspiration  for  this  notable  book  riding  with  Safety  Director  George 
help  provided  them  during  their  at-  was.  as  its  co-compilers  express  it.  Ward  collided  with  another  auto  near 
tendance  at  the  short  course  Chandler  “A  desire  of  the  editors  to  possess  for  Wilmington,  Ohio.  The  group  was  en 
and  Le  Gresley  enthusiastically  stated  their  own  use  a  comprehensive,  au-  route  to  Cincinnati.  Richard  Darrow, 
that  they  learned  much  more  than  thoritative  reference  work  on  photog-  reporter  for  the  Columbus  Citize7i, 
they  thought  was  to  be  known  about  raphy  and  its  scientific  and  technical  suffered  a  broken  nose  and  head 
equipping  and  operating  a  news  photo  applications — a  reference  text  having  while  Harold  A.  Stacy,  Columbus 
department.  They  also  said  that  had  the  directness,  rigor  and  authority  Dispatch,  and  Vaughn  Hill.  Ohio  State 
they  been  required  to  gather  this  in-  which  may  be  found  only  in  the  vari-  Journal,  were  shaken  up  and  bruised, 
formation  from  scattered  sources  ous  engineering  handbooks.”  The  three  reporters  are  assigned  lO 

much  more  time  would  have  been  re-  In  keeping  with  this  declaration  of  the  Columbus  city  hall, 
quired  for  the  study — not  less  than  six  principle  the  handbook  avoids  the  ■ 

months,  they  thought.  purely  elementary  and  artistic  dis-  RTTT  pc  FRFF  PAPERS 


Journal,  were  shaken  up  and  bruised. 
The  three  reporters  are  assigned  to 


In  keeping  with  this  declaration  of  the  Columbus  city  hall. 


months,  they  thought.  purely  elementary  and  artistic  dis-  RULES  ON  FREE  PAPERS 

Oklahoma  is  the  first  western  state  cu.ssions  common  to  so  many  works  j  c  •  i  i 

to  co-operate  officially  with  accredited  that  consider  photography  only  in  one  Holding  that  the  law  defining 
newspaper  cameramen.  When  the  or  more  of  its  specialized  forms,  and  advertising  mediums  does  not  include 
state  police  authorities  were  requested  devotes  itself  to  the  higher  reaches  those  distributed  “free  of  cost  to 
to  recognize  the  Southwestern  News-  and  abstruse  aspects  of  the  art.  It  readers  Asst.  Attorney  General  Guy 
paper  Photographers  Assn.,  an  organ-  is.  perhaps,  the  most  academic  of  all  H.  Herdman  in  Frankfort,  Ky.,  last 
ization  emanating  from  the  short  W’orks  of  this  nature,  and  easily  the  week  declared  that  the  Owensboro 
courses  in  news  photography  at  the  most  comprehensive  and  authoritative  (Ky.)  Shopping  News  is  not  a  legal 
University  of  Oklahoma,  they  re-  reference  work  to  come  to  the  atten-  medium  for  advertising  applications 


Oklahoma  is  the  first  western  state  cu.ssions  common  to  so  many  works 
to  co-operate  officially  with  accredited  that  consider  photography  only  in  one 
newspaper  cameramen.  When  the  or  more  of  its  specialized  forms,  and 
state  police  authorities  were  requested  devotes  itself  to  the  higher  reaches 
to  recognize  the  Southwestern  News-  and  abstruse  aspects  of  the  art.  It 
paper  Photographers  Assn.,  an  organ-  is.  perhaps,  the  most  academic  of  all 


University  of  ( 
sponded  at  once. 


(Ky.)  Shopping  News  is  not  a  legal 
medium  for  advertising  applications 


tion  of  this  reviewer.  Those  who  for  liquor  licenses. 


Not  only  did  Walter  Johnson.  Com-  delve  deeply  into  the  subject  will  dis- 
missioner  of  Public  Safety  of  the  cover  in  its  text,  its  tables,  graphs  and 
State,  order  that  Patrol  Lines  passes  illustrations  a  wealth  of  pertinent 
be  issued  to  the  cameramen  but  he  photographio  material  and  a  vast 
also  sent  a  few  of  his  lieutenants  to  amount  of  helpful  instruction.  Whit- 
the  recent  session  to  improve  their  tlesey  Hou.se.  McGraw-Hill  Book  Co., 
knowledge  in  photography.  The  ex-  Inc.  $7.50. 
periment  proved  so  successful  that 

the  Commissioner  intends  to  send  To  Avoid  Scratching 
some  of  the  State  Highway  Patrol  ^  received  many  inquiries 

m^bers  to  next  year  s  course.  33  the  correct  method  of  protect- 

The  Southwest  News  Photographers  ■  chromium  drying  plates  from 
Assn,  has  ^•lce-presldents  representing  .cratches  and  deterioration.  After 
the  organization  m  seven  other  states,  bearing  detaUed  reports  from  persons 
and  if  their  efforts  bear  fruit,  the  connected  with  the  manufacture  of  the 
members  of  the  group  will  have  police  assembled  instruments  we  finally 
cards  in  all  these  states.  Ui^er  this  technicians  engaged  in  the 

system,  members  may  travel  from  one  business  chromium  plating, 
state  te  another  m  covering  an  assign-  change  our 

ment  and  have  the  full  protection  and  ^^^bod  of  cleaning  the  plates  by  dust- 
co-o^ration  of  the  state  police  au-  ^be  plate  first  with  a  soft  cloth 
thorities.  before  swabbing  with  wet  cotton.  It 

T?  j  p  I  pointed  out  that  when  plates  are 

Found  Detter  rormula  wijied  first  by  rubbing,  however  gen- 

PHOTOGRAPHERS  are  always  ex-  tie,  the  dust  is  ground  into  the  plate. 


co-o,^iauor.  oi  u.e  pu.we  aa-  ^be  plate  first  with  a  soft  doth 

thorities.  before  swabbing  with  wet  cotton.  It 

p  j  11  p  I  pointed  out  that  when  plates  are 

Found  Detter  rormula  wijied  first  by  rubbing,  however  gen- 

PHOTOGRAPHERS  are  always  ex-  tie,  the  dust  is  ground  into  the  plate. 

perimenting  with  formulas  for  film  We  were  also  told  tAat  plates  should 
and  papers.  Recently  one  of  our  own  never  be  rubbed  with  coarse  linen 
staff  followed  suit.  Since  he  was  us-  or  rough  cotton. 

ing  Kodabrome  paper  and  not  quite  When  copper  spots  show  through 
satisfied  with  his  results  he  tried  the  plating,  the  plate  should  be  re- 
other  formulas  than  those  recom-  coated  at  once.  These  spots  are  caused 


APPOINTS  “SPECIAL" 

Elective  immediately  DeLisser- 
Boyd.  Inc.,  represent  the  Chattanooga 
(Tenn.)  Evening  Tribune. 

/f’s  a  honey! 

NEW  G-E  MAZDA 

MIGHTY  MIDGET 

Photoflash  Lamp  (No.  5) 

^  It's  nobiggerlhan  a  golf  boll,  but 
il  pock*  on  AMAZING  PUNCH 
OF  LIGHT.  EquoU  and  outpor- 
forms  larger  flash  bulbs.,  when 
used  in  new  type  reflectors. 

^  NBW  SAFETY. . .  thanks  to  new, 
stronger  egg-shaped  bulb  and 
dye  •  protected  safety  jackets. 

►  EXTRA  CONVENIENCE.. get  up 
to  30  in  one  pocket.  No  need 
to  run  out  of  bulbs  on  the  job! 

GENERAL  ^  ELECTRIC 

MAZDA  PHOTOFLASH  LAMPS 


Locate  Stolen 
Camera  and  Lenses 

New  Bedford,  Mass.,  April  17— a 
camera  and  three  lenses  stolen  froir, 
the  Standard-Times,  Mercury  photo¬ 
engraving  department  on  the  night  of 
March  2  or  3  have  been  traced  to 
New  York  City  camera  exchange  and 
are  now  held  by  order  of  the  police 
of  that  city.  Still  missing  are  a  sec 
ond  camera  and  lens,  and  an  unat 
tached  lens. 

A  detective  has  been  assigned  by 
the  New  York  City  Police  Depan- 
ment  to  question  in  the  Onondage 
Penitentiary  a  prisoner  giving  the 
name  of  Charles  W.  Murray,  who  was 
arrested  in  connection  with  the  theF 
of  a  camera  in  New  York  state,  and 
on  whose  person  a  number  of  pawn¬ 
shop  tickets  were  found.  These  led 
to  identification  of  the  property  stole: 
in  New  Bedford. 

Total  value  of  the  stolen  camera- 
and  lenses  was  about  $500. 

96  FRONT  PAGES 

An  interesting  study  of  various 
treatments  of  news  on  the  same  day 
by  different  newspapers  is  presented 
in  a  booklet  issued  this  week  by  The 
Wright  Co.,  of  New  York,  newsprin: 
sales  organization.  The  front  page 
of  96  newspapers,  contract  customers 
for  Wright,  are  reproduced  in  9  x  12 
size.  Ninety-four  of  these  front  pages 
are  of  the  same  day,  March  13. 
Wednesday,  the  day  the  Finnish-Rus 
sian  war  ended. 

ENLARGES  QUARTERS 

The  William  G.  Seidenbaum  Ad¬ 
vertising  Agency,  New  York,  has 
leased  additional  space  to  enlarge  its 
I'.eadquarters  at  9  East  40th  Street. 

Fine  News  Cameras  Deserve  I 

DALLMEYER 

TELEPHOTO  LENSES 

Your  Speed 
Graphic  or 
Graflex  is  the 

hest  you  can  i  : 

get  for  your  Vd/  ' 

work.  It  has  I  '/yV  .^t 

to  he.  Because  J  ^  . 

you  know  how 

editors  want  I  ^  /WF 

pictures — and  I  \  I 

no  excuses!  V-  I 

And  that's  ^  t 

why  you'll  /)  iv\ 

find  so  many  '  \T 

newsmen 

'  equipped  with  Dallmeyer  7^***E.  u 
I  Lenses  .  .  .  bringing  back  the  dimcuit 
or  “impossible”  shots  that  make  nw» 

>  photo  history.  Made  with 

precision  and  accuracy,  these  Bnfi»“ 
lenses  are  the  finest  obtainable,  yei 
moderate  in  price.  Write  for  descrip¬ 
tive  literature  EP  and  please  specUT 
the  make  of  your  camera. 

]»1  E  D  O  ^ 

IS  West  47th  Street,  New  York  City 


PUBLISHER- 

Contemplating  a  sale, 
consolidation,  or  refinanc-  j 
ing  of  his  newspaper  pro-  ; 
perty,  is  invited  to  confer  I 
with  us  during  A.N.PA 
Convention  week.  Appoint¬ 
ment  may  be  made  at  our 
office,  phone  BRyant  9-3055. 
or  at  the  Waldorf -.Astoria, 
Room  1492. 

L.  Parker  Likely.  Pres. 

NEWSPAPER  appraisal 
CORPORATION 

Times  Building  New  York 

BRyant  9-3055 


;|A>LU 


Swain  Scalf,  Chicago  Tribune  staff  photographer,  focuses  one  of  the  Tribune’s  Big  Berthas 


Put  Your  Readers  on 
the  Baseline  with  a 

GRAFLEX  BIG  BERTHA 


The  pictures  to  make  baseball  fans  dig  for  your  Sports  Page  are  the  ones 
that  show  them  what  they  could  never  see  themselves.  The  way  for  you  to 
get  those  pictures  is  with  a  Graflex  Big  Bertha.  Close-ups  jrom  the  Press 
Section  show  every  detail  of  those  fast  plays  that  even  stump  the  ump! 

One  in  Stock  .  .  .  for  Immediate  Delivery 

This  time  you  don’t  have  to  wait.  We’ve  made  one  up  and  it’s  ready  to  ship 
against  the  first  order,  so  you  can  get  your  share  of  the  season’s  scoops.  A 
new  5x7  Big  Bertha  with  a  40"  Dallon  f/8  handles  like  a  dream  .  .  .  you 
can  swing  it  in  a  flash  and  reach  out  to  second,  or  re-focus  and  drop  her  on 
home  as  easily  as  your  Spee<l  Graphic.  The  $94'2  it  will  cost  is  small  change 
alongside  the  smash  it  will  give  your  pix  and  the  boost  it  can  give  your 
circulation.  Phone  your  Dealer  to  get  your  (tnler  on  the  wires  today.  When 
in  \ew  York  ('ity  visit  the  (iraflex  Display  Rooms  at  50  Rockefeller  Plaza. 

Available  on  Easy  Payments  at  Graflex  Dealers'  Everywhere 

"GRAPHIC  GRAFLEX  Send  for  FREE  Catalog!^ 

PHOTOGRAPHY  Ii,  addition  to  complete  information  concera- 

Written  by  Willard  D.  Morgan,  Henry  M.  ing  Graflex  and  Sjaed  Graphic  .\mcrican- 

Lester  and  40  other  experts,  this  is  a  valu-  made.  Prize-Winning  (’ameras.  this  catalog 

able  book  for  your  photographic  library.  includes  illu.strations  and  articles  by  leading 

More  than  400  i»iiges  —  sjMxial  chapters  on  authorities.  Free  at  your  Dealer’s.  Or  write 

press  and  flash  photography — hundreds  of  Folmer  Graflex  Corporation,  Dept.  EP-55 
illustrations,  .-tt  your  Dealer’s  for  only  RiK'hester,  X.  Y.,  U.  S.  A. 


The  Oklahoma  City  Oklahoman  Times'  Big 
Bertha  with  Benjamin  M.  Turner  at  the  controls 


GRAFLEX  LITTLE  BERTHA 


When  you  can  get  on  the  field  this  bantam 
companion  to  the  Big  Bertha  makes  a  power¬ 
ful  team-mate.  Telephotos  from  17"  to  24" 

A  reach  out  for  low-angle 
close-ups  to  supple¬ 
ment  the  high-angle 
work  from  the  stands. 
It’s  a  Series  D  Graflex, 
.‘1V4  X  4V4  or  4x5, 
available  with  lens  or 
fitted  with  your  own. 
See  vour  Dealer. 


American-made  Prize-Winning  Cameras 
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EDITOR  &  PUBLISHER 


NEWSPAPER  PROMOTION 
REVIEW 


By  T.  S.  mVIN 


Successful  Promotion 

THERE  is  a  definite  note  of  chal¬ 
lenge  to  newspaper  promotion 
people  in  the  message  Ivan  Veit,  presi¬ 
dent  of  the  National  Newspaper  Pro¬ 
motion  Association,  publishes  in  the 
current  convention  issue  of  the  NNPA 
Bulletin.  Next  week’s  convention  at 
the  Waldorf-Astoria  in  New  York  is 
the  eleventh  annual  meeting  for 
NNPA.  and  Mr.  Veit’s  message  is 
concerned  with  the  theme  of  this 
year’s  convention,  “Successful  News¬ 
paper  Promotion.” 

“There  is  nothing  immodest,”  he 
writes,  “in  our  pausing  at  this  year’s 
convention  to  talk  about  successful 
newspaper  promotion.  It  is  as  much 
a  part  of  our  job  to  study  what  suc¬ 
ceeds  and  to  explore  the  reasons  for 
this  success  as  it  is  to  study  failures 
and  to  try  to  figure  out  the  why  of 
those  failures. 

“Success  is  a  great  teacher.  Suc¬ 
cess  is  also  a  great  challenge.  Mary 
Roberts  Rinehart  has  somewhere 
written  that  the  novelist  who  writes 
one  successful  book  cannot  afford  ever 
to  write  one  less  successful;  success 
is  a  harsh  taskmaster  who  lashes  us 
mercilessly  from  one  job  to  the 
other. 

“So  as  we  examine  successful  pro¬ 
motion  this  year,  we  shall  be  con¬ 
scious  of  a  challenge  that  will  not  let 
xis  rest  on  any  laurels  we  may  think 
we  have  won.  If  we  have  produced 
successful  promotion  this  year,  we 
cannot  afford  anything  less  success¬ 
ful  next  year.” 

All  of  which  makes  it  look  like  a 
good  year  for  newspaper  promotion. 

Fashion  Promotion 

ONCE  again  we  warm  to  the  chance 
to  applaud  one  of  the  smaller  news¬ 
papers  and  its  one-man  promotion  de¬ 
partment  for  an  excellent  job.  This 
time  it  is  the  Chillicothe  (Ohio)  Ga¬ 
zette  and  News- Advertiser  that  takes 
a  bow  for  a  series  of  pre-Easter  full- 
page  fashion  promotions  that  are  the 
equal  of  many  done  by  big  city  news¬ 
papers. 

The  pages  appeared  each  Sunday 
for  six  weeks  preceding  Easter.  Each 
page  featured  some  ten  or  twelve 
items  of  fashion  merchandise  current¬ 
ly  being  shown  in  Chillicothe  stores. 
The  pages  followed  the  department 
store  technique  in  layout.  Each  item 
shown  was  credited  to  the  store  in 
which  it  was  available.  Other  than 
the  descriptive  notes  about  the 
models  sketched,  there  was  no  copy 
on  the  pages  except  the  general  mes¬ 
sage  that  “Chillicothe  stores  solve  the 
style  problem  for  Spring.” 

The  paper,  Elmer  Price,  promotion 
editor,  tells  us,  does  not  employ  a 
staff  artist.  Fortunately,  however,  an 
artist  on  the  staff  of  one  of  the  Cin¬ 
cinnati  stores,  was  home  in  Chilli¬ 
cothe  on  a  vacation  and  the  paper  got 
her  to  do  the  sketches  and  layouts 
for  these  pages. 

“The  promotion  proved  one  of  the 
best  things  we  have  ever  done  along 
this  line,”  says  Bxisiness  Manager  W. 
E.  Beeler.  “The  public  and  the  mer¬ 
chants  alike  responded  to  the  idea.” 

Naturally.  People  always  respond 
to  good  promotion  ideas. 

'Eqmvalent  Lease 

A  NEAT  GAG  is  pulled  by  the  Los 
Angeles  Times  to  sell  weekday  ad¬ 
vertisers  into  its  Sunday  paper.  ’The 
Sunday  Times,  it  seems,  has  an  addi¬ 
tional  circulation  over  the  weekday 
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Times  equivalent  to  the  family  pop¬ 
ulation  of  San  Francisco.  According¬ 
ly,  the  Times  sends  advertisers  what 
they  call  an  “Equivalent  Store  Lease,” 
which  offers  to  provide  them  “with  a 
complete  San  Francisco  store  of  the 
same  size  and  equipment  as  his  Los 
Angeles  store,  except  that  there  will 
be  no  rent  to  pay,  no  fixtures  to  buy, 
and  no  expenses  whatever  beyond  the 
relatively  small  additional  rate  for 
Sunday  Times  space.”  Using  a  reg¬ 
ular  lease  form,  the  promotion  com¬ 
pels  attention.  And  if  it  does  that, 
it  does  what  it  is  intended  to  do. 

Telling  Testimonial 

RESULT  STORIES  of  successful 

newspaper  advertising  are  among 
the  most  effective  of  all  promotions. 
One  that  the  Minneapolis  Star-Jour¬ 
nal  is  currently  sending  out  carries 
a  wallop  that  should  make  this  sim¬ 
ple  4-page  folder  one  of  their  best 
jobs  this  year. 

The  folder  tells  the  story  of  two 
600-line  advertisements  run  by  the 
Campbell  Cereal  Company  of  Minne¬ 
apolis.  One  advertisement  offered  a 
pickle  fork  for  a  Malto-Meal  boxtop. 
It  appeared  in  nine  newspapers  in 
eight  different  cities.  A  chart  of  the 
returns  shows  that  the  comparative 
cost  jjer  coupon  order  was  lowest  in 
the  Star-Journal.  The  other  adver¬ 
tisement  offered  kitchen  shears  in 
exchange  for  a  Malto-Meal  box  top 
and  25  cents  in  cash.  It  appeared  in 
eight  papers  in  seven  cities,  and  again 
the  Star-Journal  brought  returns  at 
lowest  p>er  coupon  cost. 

Malto-Meal  has  been  a  consistent 
radio  advertiser  for  several  years  and 
has  only  recently  ventured  into  news¬ 
papers.  This  Star-Journal  promotion 
should  give  other  papers  an  idea  about 
how  to  use  testimonials — make  them 
specific,  make  them  simple,  show  the 
ad,  tell  exactly  what  it  accomplished. 

Smart  Stuff 

SMART,  indeed,  is  the  brochure  the 

Chicago  Herald-American  has  just 
sent  out  promoting  the  “Smart  Set” 
magazine  section  of  its  Sunday  paper. 
The  brochure  has  what  the  boys  call 
“class.”  It  is  8*/^xll  inches  in  size, 
and  its  board  covers  are  a  sleek  and 
shiny  black,  only  the  two  words, 
“Smart  Set,”  appearing  on  the  front  in 
a  dull  maroon.  Inside,  the  pages  are 
all  well  designed,  making  liberal  use 
of  photographs  and  good  use  of  the 
name  “Smart  Set”  in  a  second  color,  a 
bright  red.  Copy  is  brief  and  inter¬ 
estingly  descriptive  of  each  feature  in 
the  section.  The  whole  thing  invites 
reading  and  should  succeed  in  arousing 
attention  to  the  section. 

Naming  Names 

ALSO  from  the  Chicago  Herald- 

American  come  two  series  of  “name 
your  brand”  promotions  that  are  right 
up  there  with  the  best  of  their  kind. 
One  series  urges  readers  to  “name 
your  brand”  when  buying  liquor. 
The  ads  in  this  series  measure  about 
110  lines  across  2  columns,  are  illus¬ 
trated  with  amusing  cartoon  draw¬ 
ings.  The  series  is  put  together  in  a 
folder  and  sent  to  liquor  advertisers  to 
show  them  the  kind  of  promotional 
support  the  Herald-American  gives 
them.  It  is  impressive  support. 

The  other  series  urges  readers  to 
“demand  the  advertised  brand”  when 
buying  cosmetics.  These  ads  mea¬ 
sure  the  same  size  as  the  liquor  ads, 
are  illustrated  with  sketchy  drawings 
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definitely  suggesting  feminine  fash¬ 
ions.  These,  too,  are  put  together  in  a 
folder,  sent  to  cosmetic  advertisers. 

“These  advertisements,”  writes  Pro¬ 
motion  Manager  C.  L.  Gould,  “have 
received  considerable  favorable  com¬ 
ment  from  advertisers.” 

Fair  Facts 

THE  New  York  Herald  Tribune  has 
just  issued  a  handy  little  folder  of 
“1940  World’s  Fair  Facts.”  It  is  a 
collection  of  mimeographed  sheets, 
half  letter-head  size,  enclosed  in  a 
simple  cover,  but  it  gives  all  the  es¬ 
sential  facts  anyone  with  an  adver¬ 
tising  interest  would  want  to  know 
about  the  New  York  Fair.  Designed 
primarily  for  use  of  the  advertising 
staff,  it  should  prove  a  welcome  and 
therefore  a  valuable  promotion  among 
many  prospects. 


U.P.  and  Daily  Bring 
Children  from  Finland 

Co-operation  of  a  newspaper  and  a 
press  association  this  week  resulted 
in  the  “rescue”  from  Finland  of  two 
children,  Ruth  Niemala,  11,  and  her 
brother  Paul,  8,  and  their  return  to 
their  father  in  Ashland,  Wis. 

The  children  went  to  Finland  with 
their  father,  John  Peter  Niemala,  a 
U.  S.  war  veteran,  two  years 
ago  following  the  death  of  their 
mother. 

The  father  subsequently  returned  to 
this  country  to  raise  enough  money 
to  bring  them  back.  They  were 
trapped,  however,  by  the  Russo- 
Finnish  war. 

The  plight  of  the  children  was 
brought  to  the  attention  of  John  B. 
Chappie,  editor  of  the  Ashland  (Wis.) 
Press,  who  enlisted  the  aid  of  Ckm- 
gressman  B.  J.  Gehrmann,  Wis.,  who 
made  passport  and  ticket  arrsmge- 
ments  through  the  State  Department 
Washington.  Mr.  Chappie  then  asked 
the  United  Ph’ess  if  it  would  relay  a 
message  to  the  children  from  the 
father,  which  it  did,  through  its  Ber¬ 
gen  correspondent,  and  a  return  mes¬ 
sage  from  the  children  was  obtained. 
The  Bergen  U.P.  man  saw  the  chil¬ 
dren  safely  on  the  ship  and  placed 
them  in  the  care  of  Mr.  and  Mrs. 
Hjalmar  Helin  of  Gardner,  Mass.  In 
the  meantime  the  Press  by  public 
subscription  had  raised  $75  to  pay 
their  railroad  fare  from  New  York  to 
Ashland.  The  money  was  sent  to  the 
U.P.  in  New  York  which  had  a  rep¬ 
resentative  at  the  boat,  April  15. 

The  U.P.  man  turned  the  children 
over  to  Rep.  Gehrmann,  who  took 
them  on  a  sightseeing  trip  to  Wash¬ 
ington. 

They  arrived  safely  at  their  home 
Thursday  of  this  week. 
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There  is  nothing  theoretical  about  Addressograph-Speedaumat  Methods  and  their 
ability  to  reduce  costs  by  simplifying  and  speeding  up  vital  routine  procedures.  They 
have  proved  their  case  in  hundreds  of  publishing  plants,  large  and  small,  by  elimi¬ 
nating  error,  delay  and  waste  in  the  mail  room  and  circulation  department.  These 
same  methods  can  be  used,  also,  in  building  circulation  on  an  economical  basis. 


’’Speedaumat  in  the  Publishing  Plant”  gives  a  brief  yet  comprehensive  story  of  these 


Certain  pitfalls,  common  to  every 
publishing  business,  breed  high  ex¬ 
cessive  overhead  and  subscriber  ill- 
will.  This  valuable  booklet  names 
them,  analyzes  them,  shows  how  to 
avoid  them.  Twenty-eight  pages  of 
informative  reading,  interestingly 
illustrated. 


Addressograph-Speedaumat  Methods.  It  shows 
how  easily  they  can  be  adopted  —  how  quickly 
they  produce  tangible  evidence  of  new  efficiency 
and  economy.  Mail  the  coupon  for  free  copy. 

ADDRESSOGRAPH- MULTI  GRAPH 
CORPORATION  •  CLEVELAND,  OHIO 

ADDRESSOGRAPH-MULTIGRAPH  OF  CANADA,  LTD.,  TORONTO 

Sales  Agencies  in  Principal  Cities 

** Adilressofrraph*'  and  *' Speedaumat’*  are  trade-marlca  registered  in  the  United  States  Patent  Offira 
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323  Photogs  Attend 
4th  Annual  Short  Course 


texirs  must  stay  off  the  landing  field,  eluded  James  L.  Campbell,  Fobner- 
After  news  photographers  have  fin-  Grafiex  Corporation,  New  York;  Wil- 
ished  their  work,  amateurs  are  al-  liam  F.  Duncan,  E.  Leitz,  Inc.,  New 
lowed  to  shoot  from  behind  the  York;  Alphia  Hart,  staff  photogra- 
barbed-wire  fence.  pher.  Daily  Oklahoman  and  Okla- 

Local  pictures  are  being  iised  in  in-  homa  City  Times;  Don  Loyd,  portrait 
creasing  numbers  in  newspaper  adver-  photographer.  Fort  Worth;  Tnunan 
tising,  said  Jim  Chambers  of  the  Dallas  Poimcey,  picture  editor,  Dallas  News; 
Journal  editorial  staff,  who  predicted  Walter  Reeves,  Wabash  Photolamp 
greater  co-operation  in  the  future  be-  Corporation,  Brooklyn,  and  Kalart 
tween  editorial  and  advertising  de-  Company,  New  York;  Earl  H.  Sheel- 
partments  in  photographic  endeavor,  ley,  Eastman  Kodak  Company,  Okla- 

_ ^ _  Jack  Price  of  Editor  &  Pubusher,  homa  City;  Holland  Swain,  Oklahoma 

mercial  organization,  explained  how  who  served  as  dean  of  the  course  for  Photo  Supply  Company,  Oklahoma 
he  placed  pictures  in  such  magazines  the  fourth  year,  presented  several  City;  and  Roland  Swedlund,  branch 

~  : _  7.' 7.  “case  histories”  in  news  photography  manager,  Agfa  Ansco,  Dallas. 

tremendous  field  for  and  spoke  on  “High  Speed  Synchroni-  Kansas,  Texas,  Missoiui,  Nebraska, 
/  ~_'  j-  zation.”  He  described  the  new  5-cell  Arkansas,  Oklahoma,  New  Mexico, 

enbach  declared  that  photographers  flash  gun  and  predicted  that  faster  New  York  and  Iowa  were  represented 
must  do  more  research  into  problems  cameras  would  be  in  use  in  the  near  among  photographers  who  came  for 
of  color  photography.  He  warned  his  future.  the  course, 

listeners  that  a  good  photographer  Price  also  gave  advice  on  market-  _____  _  _ 
must  have  constant  curiosity  and  ing  pictures,  and  fr^uently  during  NEW  P.  Ra  DARBIES 

must  cultivate  the  mental  attitude  the  sessions  spoke  briefly  on  effective  Juan,  Puerto  Rico,  April  15- 

that  his  work  is  a  pleasure,  if  he  is  methods  of  handling  various  techni-  Two  new  dailies,  printed  in  English, 
to  progress.  cal  operations.  began  publication  here  during  March. 

Warned  on  Fast  Developers  He  urged  newspapermen  to  perfect  El  Imparcial,  a  five-column,  16-page 

News  photographers  who  try  to  themselves  in  news  photography  be-  paper,  hit  the  street  on  March  7.  The 
rush  their  jobs  by  using  rapid  devel-  taking  up  any  of  the  other  80  following  day  the  Puerto  Rico  World 

opers  were  scored  by  William  Shro-  branches  of  photography.  Journal,  a  regulation  size  publication, 

der,  portrait  photographer  in  Okla-  Other  speakers  and  instructors  in-  appeared  with  an  eight-page  edition. 

homa  City,  formerly  on  the  Daily  _ _  _ 

Oklahoman  staff.  “You  don’t  save  f  "#  1 

time  by  using  a  2-minute  developer,”  if.  -  ^  ^  A 

he  said,  “if  you  get  chalky  prints.  A  |  f 

6-minute  elon  developer  is  better.  If  r  I  A 

you  save  time  in  developing,  the  art  ^  . 

department  and  engraving  depart-  ;yL.o 

ment  lose  time  trying  to  improve  your 

Shroder  also  warned  newspaper-  w 

men  against  shooting  from  too  low  Kp  x, 

an  angle,  thus  making  their  subjects’  'WajS 

feet  and  knees  appear  too  large.  He  W 

advised  the  use  of  slower  “ortho”  ¥ 

film  for  newspaper  portraits.  Fast 

“pan”  film  will  make  a  blonde  look  ^ 


Telegram,  placed  first  in  the  news  Look  and  Business  Week.  He  be- 
photography  division  with  his  “Give  heves  there  is  a 
and  Toke.”  Tommy  Kane  of  the  a  big  company  in  photographs.  Fehr- 
Dallas  Journal  placed  second.  Two 
honorable  mentions  were  given  to 
M.  R.  Beushausen,  Loup  City,  Neb., 
two  to  Kane,  and  one  to  Henry  Stu¬ 
art,  Waxahachie,  Tex.  Judges  were 
Jack  Price,  Editor  &  Publisher,  Paul 
Peters,  Houston  Post,  and  Ralph  B. 

Kite,  DeQueen  (Ark.)  Citizen. 

Pictorial  Division 

“Grandfather,”  taken  by  J.  Leslie 
Home,  Oklahoma  City,  won  first 
prize  ill  the  pictorial  ^vision.  Wil¬ 
liam  D.  Wyatt,  Tulsa  Tribune,  placed 
second.  Honorable  mentions  were 
given  to  Roy  Riner,  university  stu¬ 
dent  from  Wichita  Falls,  Tex.;  N. 

Jacobshagen,  Wichita,  Kan.;  Everette 
Swan,  Oklahoma  City;  L.  S.  Carson, 

Oklahoma  City;  and  Charles  H.  Say- 
ler,  Halstead  (Kan.)  Independent. 

Judges  were  Merwin  Eberle,  Okla¬ 
homa  City;  Leonard  Good,  assistant 
professor  of  art  in  the  university; 
and  Truman  Poimcey,  picture  editor, 

Dallas  News. 

About  85  prints  were  entered  in  the 
two  divisions. 

Greater  emphasis  on  actual  pic¬ 
ture-taking,  special  attention  to  fast 
sports  shots,  candid  discussion  of 
many  practical  problems  of  news 
photography,  and  demonstrations  of 
the  newest  developments  in  the  pro¬ 
fession  characterized  the  short  course, 
which  opened  Thursday  morning. 

Beginners,  amateurs  and  profes¬ 
sional  men  had  their  own  sections, 
and  within  the  sections  groups  were 
organized  with  experts  as  instructors,  torial  photographer  from  Okl^oma ! 
Photographers  developed  their  films  City,  advised  men  who  wish  to  travel 
and  made  enlargements  in  the  school  abroad  and  take  pictures  to  avoid  stat- 
of  journalism  darkrooms.  ing  their  profession  on  their  passports. 

Jimmy  Laughead  of  the  Associated  He  also  advised  against  carrying 

Press,  Dallas,  top  sports  cameraman  equipment  which  appears  professional, 
for  his  organization,  conducted  dem-  D.  J.  Mohler,  technician  from  Gen- 
onstrations  of  the  best  techniques  in  eral  Electric,  Cleveland,  conducted  a 
shooting  baseball  and  football  art.  demonstration  of  the  use  of  fluorescent 
Despite  chilly  winds,  groups  of  pho-  lamps  in  news  photography, 
tographers  made  the  rounds  of  uni-  Paul  Threlfall,  chief  photographer, 
versity  athletic  fields  Thursday  and  Wichita  Beacon,  spoke  on  “Pictures 
Friday  afternoons  and  made  dozens  from  the  Airport.”  Amateurs  have 
of  negatives.  caused  the  greatest  difficulty  at  the 

_  ,  _  ...  Wichita  airport,  he  said,  and  an  agree- 

Co  or  emons  ra  ion  ment  finally  was  made  there  that  ama- 

Merl  Smith  of  Eastman  Kodak 
Company,  Kansas  City,  Friday  night  ! 

gave  a  demonstration  of  color  pho-  I  m 

tography,  at  a  public  meeting  in  the  V 

university  auditorium.  Five  girls  from  |  H  MJBB  1 1 

Pi  Beta  Phi  and  Kappa  Alpha  Theta  i 

Smith  I  H  H 


enough  for  the  job 


sororities  acted  as  models, 
posed  each  with  a  background  ap¬ 
propriate  for  the  color  of  her  cos¬ 
tume,  explained  his  arrangement  of 
colors,  made  his  pictures  and  then 
invited  members  of  the  audience  to 
come  to  the  stage  and  take  pictures. 

Speaking  on  “Composition  in  News 
Photographs,”  Paul  Peters,  Houston 
Post,  Friday  said  he  would  like  to  see 
the  term  “mug  shot”  disappear  from 
the  newspaper  office.  A  single-col¬ 
umn  picture  of  an  individual,  which 
tells  only  the  story  of  how  that  per¬ 
son  looks,  should  be  called  a  “char¬ 
acterization,”  he  declared.  He  advo¬ 
cated  the  use  of  mortises  rather  than 
long  underlines,  for  explaining  news 
pictures,  and  strongly  advised  the 
use  of  multiple  flashes  in  shooting 


We  live  in  a  big  country  and  it  takes  a  big  telephone  eoiiipan? 
to  give  good  service  to  millions  of  people.  The  Bell  System 
is  doing  its  part  in  providing  for  the  nation's  telephone  needs, 
whatever  they  may  he. 

But  the  Bell  System  aims  to  he  hig  in  more  ways  than 
mere  size.  It  aims  to  he  hig  in  the  conduct  of  its  Inisiness. 
in  its  relations  with  employees  and  its  plans  for  the  future- 
All  of  this  helps  to  give  the  nation  quick,  dependable,  cour¬ 
teous  telephone  service  at  low  cost. 


Newest  member  of  the  Ludlow 
Radiant  family— Radiant  Heavy 
demands  attention.  Here  is  a 
strong,  simply  designed  face 
that  will  serve  equally  well  for 
aggressive  style-copy  or  for 
heavy-duty  selling  demands. 


Typograph  Co. 

2032  Ciyboum  Ave.,  Chicago 


OR  APRIL  20,  1940 
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Eleven  years  ago  a  mournful-looking  kid  from 
Ann  Arbor  parlayed  a  diploma,  a  College 
Humor  first  prize  as  America’s  best  college  car¬ 
toonist,  some  brushes  and  ink,  into  a  spot  in  the 
Art  Department  of  Chicago’s  budding  tabloid — 
the  Daily  Times.  Thus  began  George  Lichty’s 
mission  of  providing  belly-laughs  to  an  American 
public  that  needs  grins  like  it  needs  groceries. 

It  was  Lichty’s  first  job  and  he  scored!  In  1932, 
he  turned  his  Chaplinesque  touch  —  the  rowdy 
genius  of  line  and  situation  that  hau  been  glorified 
in  essays  by  Thackeray  and  other  lofty  brows — to 
the  creation  of  America’s  first  newspaper  gag 
cartoon — "Grin  and  Bear  It.” 

"Grin  and  Bear  It”  was  a  sensation  in  the  Chicago 
Times.  It  helped  build  that  paper  in  a  tough 
field  to  an  average  net-paid  circulation  of  429,633 
last  week — and  this  in  times  so  hard  that  news¬ 
papers  all  over  the  U.  S.  were  dropping  oB  like 
dandruff.  Yes,  Lichty  made  his  reputation  the 
hard  way!  'There  was  no  coasting  in  the  news¬ 
paper  business  during  the  30’s.  He  had  to  click 
or  scram. 

Lichty  clicked!  He  was  a  natural  for  syndication, 
in  1934  the  Times  arranged  to  distribute  "Grin 
and  Bear  It”  through  United  Feature  Syndicate 
till  it  could  organize  its  own  syndicate.  This  we 
did  this  year. 

Effective  June  2,  clients  of  the  "Grin  and  Bear  It” 
daily  panel  and  Sunday  color  page  will  be  serviced 


by  Chicago  Times  Syndicate.  Of  course,  there  will 
be  no  change  in  the  price  now  being  paid  for  the 
feature,  or  in  the  exclusive  territorial  rights  al¬ 
lotted. 

As  this  is  written,  renewals  for  "Grin  and  Bear  It” 
are  pouring  in.  Astute  editors  and  canny  circula¬ 
tion  managers  realize  its  value.  Their  opinion  of 
"Grin  and  Bear  It”  has  been  upheld  in  the  Bureau 
of  Advertising’s  Continuing  Study  of  Newspaper 
Reading  and  in  surveys  made  by  other  research  or¬ 
ganizations.  It  just  has  no  substitute! 

The  world  is  full  of  woe.  War  .  .  .  crime  .  .  . 
taxes  .  .  .  unemployment  .  .  .  trouble  .  .  .  crowd 
your  pages.  A  lusty  guffaw  is  a  rare  treasure  for 
newspapers  and  their  readers  in  times  like  these. 
The  jiggling  abdomen  shakes  out  the  gold  that’s  in 
Lichty’s  inimitable  "Grin  and  Bear  It.” 

If  you  are  a  current  "Grin  and  Bear  It”  client  and 
you  haven’t  sent  in  your  renewal — please  get  it  in 
the  mail  today.  If  you  are  not  publishing  Lichty 
and  your  territory  is  open — ^we’d  like  to  show 
vou  proofs  and  discuss  that  little  matter  with  you. 

★  ★  ★ 

lUe'd  like  to  tell  you,  too,  about  some  other 
knockout  features  .  .  .  including  a  different  column 
by  one  of  America’s  newest,  brightest  writing  stars 
— Herb  Graffis.  Anything  from  a  postcard  to  a 
long  distance  call  will  bring  full  details. 


CHICAGO  TIMES 

2  1  I  WEST  WACKER  DRIVE  W  CHICAGO.  ILL. 


EDITORS  SAY: 

’’  'Grin  and  Bear  If’  is  a  daily  home  run 
of  humor." 

Dwight  S.  Perrin 
Philadelphia  Evening  Bulletin 

"It  is  one  of  the  cartoons  that  I  person¬ 
ally  enjoy  the  most  and  don’t  want  to 
miss  on  any  day.  I've  always  thought 
really  high  grade  nonsense  is  the  highest 
form  of  humor  and  also  that  it  is  the 
hardest  to  find." 

George  C.  Waldo 
Bridgeport  Post 

"We  have  used  ’Grin  and  Bear  It’  for 
some  time  and  are  desirous  ef  continu¬ 
ing  it." 

L.  D.  Hotchkiss 
Los  Angeles  Times 

"We  consider  ’Grin  and  Bear  It*  a  very 
strong  feature.  It  ranks  very  high  among 
all  the  available  panels  in  the  field." 

Kenneth  Mac  Donald 

Des  Moines  Register  and  Tribune 

"You  can  count  us  in  on  ’Grin  and  Bear 
It’." 

Basil  L.  Walters 
Minneapolis  Star-Journal 

’’  'Grin  and  Bear  It’  is  without  question 
one  of  the  best  gag  comics  extant  today 
and  with  most  comics  tending  toward  ad¬ 
venture  and  excitement  it  is  vitally  neces¬ 
sary  to  retain  some  comedy  and  laughs 
in  the  comic  section." 

John  C.  Kelly 
Sioux  City  Tribune 

"Wo  on  the  News-Leader  are  very  fond 
of  Lichty." 

William  T.  Christian 
Richmond  News-Leader 

"Wo  are  happy  to  continue  'Grin  and 
Bear  It'." 

Lewis  W.  Bailey 
Dallas  Journal 
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Theatricals  Aplenty  for 
Visiting  Publishers 

Best  in  Drama,  Come(ly  and  Musicals 
Suggested  by  Three  Leading  Critics 
For  Interested  “Firemen" 


TME  MovitJ  WE  AL*IAys  T»>V  TVt  S»1B  Sisn^  ^ 
BPUM  WITH  5EK  ArriAL  -/W  tTUWI  WHIfM  tEAPI  CAM- 

I  WiWT^VfHilr  SnSii  ■n^AtAu':^cAuszj^  m  nis 

M)U  TO  ‘■'f'  meet^F  Wiv  Men  a  Sjmi. 

WMw  A  who  KtAuy  UMParsnoP  Hit  ^cttek  -tyr 

HurpcET  BufKf^V  I  II  I  i  I  'JEsS  i 

oTT  •mi  fAfMiEK.  X.  ri+H  ire  *•  wJlLJ 

ANp  citAB  THrMno-X  l-l-MI 

TVAIN  y'M/'nL^k  .  V  /W^MH 

TO  Covn  THE  mine  X  -j^^r  rrtWiWaM 

SAfESAlL  TKAiMIMC. 


With  New  York's  theatre  season  in  full 


grand  old  man,  the  universal  parent, 
brought  magnificently  to  life  in  the 


Times,  says: 


Margin  For  Error.  German  brutal- 


and  Hart. 

Ladies  In  Retirement.  An  English 
shudder  play  with  the  distinguished 
English  actress.  Flora  Robson,  pre¬ 
siding  over  the  homicide. 


essays  about  his  tyrannical  parent. 
Liliom.  Molnar’s  fantasy  is  still 


boudoirs. 

Too  Many  Girls. 


Ingrid  Bergman. 


clowns  in  a  tailor-made  antic. 


Workers  Union  are  still  amusingly  clever  sketches, 
satirical  in  a  revised  version  of  an  Burnt 

impish  revue.  It  is  anti-Stalin  this  ^ 
season. 

Reunion  in  New  York.  A  group  of  fa^h 

amiable  Austrian  refugee  actors  are 


playing  in  a  light  revue  with  songs 


and  satirical  sketches. 

Exposure  of  Warfare 

The  Fifth  Column.  Ernest  Hem¬ 
ingway’s  account  of  life  in  Madrid 


42nd  SDX  CHAPTER 

The  42nd  undergraduate  chapter  of 
Sigma  Delta  Chi,  professional  jour¬ 
nalistic  fraternity,  was  installed  at 
Michigan  State  College,  East  Lansing, 
April  4. 


by  Franchot  Tone  in  an  excellent  And  those  who  want  something  to 
Theatre  Guild  production.  tell  the  bridge  club  about— John  Bar- 

The  Male  Animal.  James  Thurber  rymore’s  My  Dear  Children, 
and  Elliott  Nugent  have  written  one  ■ 

of  the  liveliest  comedies  of  the  year  42nd  SDX  CHAPTH 

about  the  life  of  an  intellectual  in  a  The  42nd  undergraduate  . 
college  dominated  by  rugged  individ-  sigma  Delta  Chi,  professk 
ualists.  nalistic  fraternity,  was  in; 

The  Man  Who  Came  To  Dinner.  Michigan  State  College,  Eas 
Moss  Hart  and  George  Kaufman  have  April  4. 

made  one  of  their  most  successful  i— — - - 

comedies  out  of  the  astonishing  man-  If  fiJlArL  JLJLrtJt 

ners  of  a  lecturing  phenomenon  com-  •  FI  rTAn/j/Y*A 
monly  recognized  to  be  Alexander  1^1 

Woollcott.  I  I  I  L  j  _ 

Too  Many  Girls.  Rodgers  and  ^  I  ' 

Hart’s  most  exuberant  musical  show  *  ""Vj'oo  i 

of  the  season  with  young  people  in  °''orehertr»"*  Chicquito 
the  cast  and  George  Abbott  putting  (wkTaHs.  Dinner,  supper 

the  finishing  touches  on  the  comedy.  .  lllllllli _ T 

Tobacco  Road.  You  know  all  about  "THIS  COMEDY  IS  A  JOY" 
this  one.  sam  h.  Harris  presents  a  c 

Two  For  the  Show.  An  intimate  T  11  C  Ifl  A  N  ^ 

musical  revue  by  talented  young  per-  I  11  t  Ifl  A  II 

formers  with  a  light  touch  and  a  CAME  TO  Dll 

fu^re.  »i  V  I  A  GEORGE  8.  K 

Sidney  B.  Whipple,  New  York  MONTY  WOOL 

World-Telegram:  music  box.  esth  st.  w.  ot  i 

Life  With  Father.  Clarence  Day’s  AVVyiL a 


AMP  ««w*  TSIE>BU«  ura 

BE  A  fnipip  Bumtm  or  lout*  tI 


upiP  Bumtm  or  lout*  ; 

NooNC  But-  youn 
^  (TUB  KOVWTtn 


swing,  EDITOR  &  PUBLISHER  has  called  i^riniest  show  of  the  season. 

’  .  ,  ,  j  Liliom.  A  splendid  revival  of  Fer- 

upon  three  of  the  most  em.nent  drama  Molnar’s  poignant  play,  well  en- 

critics  to  weed  out  the  listings  and  present  acted  with  Burgess  Meredith  in  the 
the  cream  of  the  show  crop  for  publishers  leading  role. 

so  inclined.  Herewith  are  their  selections.  The  Man  Who  Came  To  Dinner. 

0  Unless  you’re  sick  of  Alexander 

_ „  ,  Woollcott,  you  may  enjoy  this  com- 

BROOKS  ATKINSON,  New  York  edy  of  invective  and  insult. 


Du  Barry  Was  A  Lady.  A  loud,  beaten  to  the  punch,  and  the  most 
bawdy,  generally  comic  musical  play  satisfactory  murder  you  ever  saw 
with  a  score  by  Cole  Porter  and  clown-  pj^g  Clare  Boothe’s  wit. 
ing  by  Ethel  Merman  and  Bert  ^hr.  the  Male  Animal.  There  is  at  least 
HELLZAPOPPm.  Olsen  and  JohMon  excruciatingly  funny  scene  in  this 
are  still  whacky  at  the  Winter  Garden,  pj^y  charming  nonsense  by  James 
HiGHra  AND  Higher  Jack  Haley  and  Thurber.  You’ve  seen  his  drawings, 
others  in  a  temperately  amiKing  muM-  y^^  know  the  atmosphere, 

cal  comedy  about  capitalizing  on  the  Ladies  In  Retirement.  The  best 

debutante  industry.  Score  by  Rodgers  murder  melodrama  in  years,  heroically 


acted  by  Flora  Robson.  A  thriller. 

Lady  In  Waiting.  Gladys  George 
in  and  out  of  a  bathtub,  and  an  effec¬ 
tive  comedienne  wherever  she  is. 

Du  Barry  Was  A  Lady.  (And  Bert 


Life  With  Father.  A  warmmg  and  L^hr  is  no  gentleman)  in  this  hilarious 
soundly  enjoyable  popular  comedy  beautiful  musical  comedy  which 

based  on  Clarence  Day  s  celebrated  deals  in  men’s  wash  rooms  and  queen’s 


There  can’t  be 


one  of  the  most  l^autiful  plays  of  many  of  the  cute  kind  of  co-eds 
modem  times,  and  it  is  well  acted  in  George  Abbott  displays  in  this  musical 
revival  by  Bujrgess  Meredith  and  comedy  of  Pottawotamie  campus. 


Pins  and  Needles.  You  ought  to  see 


My  Dear  Children.  John  Bari-y-  how  much  fun  the  I.L.G.W.U.  can  get 
more,  America  s  most  gifted  actor,  out  of  life  and  politics  in  this  satire. 


P.  S. — Have  a  look  at  Two  For  The 


New  Pins  and  Needles.  The  actors  Show,  a  naive  and  pleasant  revue  with 
of  the  International  Ladies  Garment  good  dancing  and  Nancy  Hamilton’s 


Burnt  Mantle  Says 

Burns  Mantle,  New  York  News: 
For  the  family,  particularly  mother 
and  the  girls:  Comedy — Life  With 


ner.  The  Male  Animal,  Skylark,  Ladies 
in  Retirement,  Richard  II;  and  musi¬ 
cal — Too  Many  Girls,  Two  for  the 
Show. 

For  father  and  the  boys — DuBarry 


during  the  Spanish  civil  war  is  a  shat-  Was  a  Lady,  Hellzapoppin. 

tering  exposure  of  the  degradation  of  For  the  serious— and  the  theatre 

warfare  and  is  extremely  well  played  minded— Medicine  Show,  Liliom. 


rLrww(s 

I  Tony  and  I 

d«nc 


rZdUt 

§1 

OH  T5*  the  lire  or  tme  A<-t 
wiwnr*  ANP  HIE  souEy  fout^uE 
Sr  toe^mera  -  WHO  JUST  WAir- 
AXOUUP  ATTHEIR,  TA'«RITE  bar. 

teR  the  Hcwr  AEriCMMERT  nwM 

■niE  eny  wk . porsti'r  /r 

Always  HArrcH  m  the  mo¥i£s  r  ^ 
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MIS  HIKX. 
flKl.  HIM  MC 

jttsr  terr ; . 


^  wmcme  ahv  -  X 

w  Cer  THE  ivea  iHArxt^Rnnv.  ^ 

rrWHtWS  VHOOEF  BEATHRiuiMC 
A^CKruirc5oMC  iiTE  " 
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"NOW— YOU  TAKE  IN  REEL  LIFE" 

Drawn  for  Editoh  &  Publisher  fcv  H'alt  Munson,  Now  Haven  {Conn.)  Register. 


All 


^  I  I  Tony  and  Renee  deMarco 
I  dancing  niflitly  nt 

12:00  and  2:00 

Dick  GatBarrc'i  Chicquito's  Rhumba 

Orehettra  Band 

Cofktans.  Dinner.  Siipp«»f  liM  E.  51 


"THIS  COMEDY  IS  A  JOY"  Brown,  Post 

SAM  H.  HARRIS  Breientt  a  Camedy 

THE  MAN  WHO 
CAME  TO  DINNER 

by  MOSS  HART  A  GEORGE  S.  KAUFMAN 

with  MONTY  WOOLLEY 

MUSIC  BOX.  45tb  St.  W.  ot  B’way. 
_ Mato.  Thurt.  4  Sat. 


r\ii  New  York  seems  determined  to  see  the  Big 
Show — Ringling  Bros,  and  Barnum  &  Bailey — in  Madison 
Square  Garden.  Hence,  records  are  being  broken  in 
an  unprecedented  manner. 

With  standing  room  only  Saturday  afternoon,  April 
13,  and  capacity  that  night,  the  Greatest  Show  on 
Earth  enjoyed  the  biggest  day's  business  in  all  its 
spectacular  history.  That  goes  for  the  Ringling  Brothers 
Circus'  56  years  of  existence,  for  the  Barnum  &  Bailey 
circus'  70  year  span  and  for  the  combined  Ringling 
Bros,  and  Barnum  &  Bailey  21  years  of  merged  success. 

And  this  astounding  day's  attendance  was  followed 
by  a  standing  room  only  matinee  Sunday,  with  thou¬ 
sands  turned  away  for  lack  of  seats  or  space. 

So  it  is  with  pride,  as  well  as  good  will,  that  the 
publicity  staff — Roland  Butler,  general  press  agent; 
Frank  Braden,  story  man;  Gardner  Wilson,  story  man, 
and  Allen  Lester,  contracting  press  agent — welcome  to 
New  York  and  the  Garden  their  friends  of  the  Ameri¬ 
can  Newspaper  Publishers  Association.  The  press  agents 
feel  that  they  have,  in  view  of  the  Big  Show's  extra¬ 
ordinary  business,  a  message  of  prosperity  for  them 
and  the  country  in  general.  They  know  that  nobody  is 
so  well  aware  that  the  largest  circus  is  an  unfailing 
business  barometer  as  are  the  members  of  the  A.N.P.A. 


Here! 


The  New  SCOTT  Extra-High-Speed  Press 

brings  to  the  Newspaper  Pressroom  important  technical  and  engineering  advances 
not  heretofore  incorporated  in  Newspaper  Presses  —  advances  so  great  that 
they  immediately  render  relatively  obsolete  all  previously  designed  presses. 


New  Rigidity  and  Smoothness  of  Inking  and  Im- 


New  Quietness  ol  Operation 

New  Truly  Concentric  Gear  Mounting 

New  Alloy  Gear  Steels  oi  almost  imbelievable 
strength  and  durability 


New  Silent,  Durable  Drive  for  Inking  Cylinders 
Modem  Automatic  Lubrication  lor  all  major  mech- 


17%  Pressroom  Space  Saving 

Thorough  Safety  Provisions 

Modem  Engineering  with  Cleon  Design 


Better  and  Finer  Pres;>es  at  Lower  Cost  because  oi 
Modem  Design  and  Production  Methods 

**F{utest  in  the  World  —  Bar  /Vowe” 


WALTER  SCOTT  &  CO 


Plamfield,  N.  I. 
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NewspoperReader 
Promotes  Column 
At  Own  Expense 


Caliiomion  Sends  Out  500 
Cards  to  Publishers  on 
R.  C.  Hoiles'  Column 


It  takes  an  enormous  amount  of 
fortitude,  intestinal  and  otherwise, 
to  write  a  daily  column,  dwell  on  hot 
controversial  subjects  and  then  ask 
the  readei-s  to  pick  it  apart.  It  takes 
even  greater  fortitude  of  the  above 
mentioned  variety  to  print  the  criti¬ 
cisms  of  the  author’s  brainchild. 


'-•-pa; ' 


Approves 
Ownership  of 
Radio  and  Daily 


Two  of  Seven  Commission¬ 
ers  Dissent  on  Martinsville, 


Va..  Ruling 


pH 


But  that’s  what  R.  C.  Hoiles  is  do¬ 
ing.  He  is  publisher  of  the  Santa  Ana 
(Cal.)  Register,  the  Clovis  (N.  M.) 
News-Journal,  Pampas  (Tex.)  Daily 
News  and  the  Bucyrus  (O.)  Tele¬ 
graph  -  Forum.  His  daily  colvunn, 
“Sharing  the  Comforts  of  Life,”  ap¬ 
pears  daily  in  each  of  his  papers. 
And  “R.  C.,”  as  he’s  familiarly  known 
in  the  newspaper  field,  “sticks  his 
chin  out”  to  the  approximate  32,000 
subscribers  of  the  four  papers. 

Fairness  Atiractnd  Reader 

His  sincerity,  absolute  fairness  with 
his  readers  and  his  logical  reasoning 
during  four  years  of  the  column  at¬ 
tracted  the  attention  of  one  Charles 
P.  Strain  of  Santa  Ana,  a  man  who 
believes  that  a  free  press  and  free 
enterprise  are  necesasry  to  the  sal¬ 
vation  of  the  country. 

Mr.  Strain,  who  never  was  em¬ 
ployed  by  the  Register  nor  received 
one  penny  directly  or  indirectly  from 
the  Register,  took  it  upon  himself  to 
bring  the  writings  of  Mr.  Hoiles  and 
the  stand  of  the  Register  before  other 
publishers. 

And  he  did  it  in  an  unique  man¬ 
ner. 

Mr.  Strain,  using  his  own  time  and 
money,  sent  out  500  cards  to  various 
publishers  throughout  the  nation, 
calling  attention  to  the  Register  and 
Mr.  Hoiles  column.  His  closing  para¬ 
graph  said:  “as  a  way  of  doing  my 
bit  towards  saving  the  people  from 
unbearable  taxation  and  the  nation 
from  possible  bankruptcy.” 

Mr.  Straii.  is  a  family  man  in  his 
early  S;  /enties.  His  children  are  col¬ 
lege  graduates  and  the  grandchildren 
are  on  their  way  toward  such  train¬ 
ing.  Mr.  Strain  has  had  wide  experi¬ 
ence  in  creating  public  opinion  in 
the  State  of  Oregon.  He  h^  been  a 
wide  reader  and  a  keen  student  of 
how  to  handle  the  public.  He  al¬ 
ways  has  been  interested  in  public 
welfare. 

Strain's  Card 

Mr.  Strain’s  card,  sent  out  through 
no  solicitation  whatever  on  the  part 
of  the  Register  or  its  publisher,  fol¬ 
lows: 

“Santa  Ana,  Calif. 

“Drar  Publisher: 

“The  Daily  Register  here  has  a  plan  for 
dnaoculating  its  readers  against  crackpot 
schemes  that  I  am  passing  on  to  you.  Such 
measures  as  Ham  and  £ggs  and  supporting 
candidates  get  fewer  votes  in  this  county  than 
elsewhere  in  the  state. 

"Its  publisher  runs  a  column  in  the  Reg¬ 
ister  and  his  three  other  papers.  He  pulls  no 
punches  but  invites  criticism  of  anything  he 
writes.  The  circulation  is  growing. 

"The  Register  also  runs  a  forum  which  its 
readers  use  in  discussing  current  issues,  social 
science  and  what  have  you.  It  believes  that 
free  enterprise  and  a  free  press  are  insepa¬ 
rable — that  the  press  is  the  only  agency  that 
all  of  the  people  may  use  in  tiualifying  them¬ 
selves  for  standing  upon  their  own  feet  strong 
and  self-reliant.  Seventy  iier  cent  of  the  sub¬ 
scribers  read  this  forum. 

“This,  the  Register  believes,  is  true  because 
public  officials  dare  not  lead,  but  must  obey, 
public  opinion;  the  radio  has  no  eijuivalent 
for  newspaper  editorials,  or  free  time  for  the 
humble  citizens  who  bear  the  burden  of  gov¬ 
ernment.  The  old-time  debating  society  is  gone. 


!  I 


CLamANOit.  SMm{ 


"From  now  on  Jenson,  we'll  say  'tucking  her  in'  and  not  that  horrid 
'putting  her  to  bed.'  " 


Drawn  for  Editor  &  Publisher  by  C.  H.  Smith,  \'ew  York. 


“Therefore,  the  Register  feels  responsible 
to  its  readers  and  is  determined  that  they 
shall  not  be  led  blindly  into  shackling  their 
immortal  souls  for  some  promised,  but  spuri¬ 
ous  security,  for  their  bodies.  A  sample  copy 
will  be  sent  on  application. 

“I  am  spending  my  own  money  for  this 
card  as  a  way  of  doing  my  bit  towards  sav¬ 
ing  the  people  from  unbearable  taxation  and 
the  nation  from  possible  liankruptcy. 

“Charles  P.  Strain, 
“1619  VV.  3rd  St.” 


Jimmie  Jones  Picture 
Wins  Another  First 


HALT  TAX  SALE 

Mobile,  Ala.,  April  16  —  Half  an 
hour  before  County  Tax  Collector 
Gene  King  was  scheduled  to  sell  the 
plant  of  the  Mobile  Daily  Times  from 
the  courthouse  steps  today,  to  satisfy 
a  $595  tax  bill,  three  creditors  of  the 
suspended  paper  went  into  federal 
district  court  and  filed  involuntary 
bankruptcy  proceedings  against  it, 
halting  King’s  sale  plan.  The  Daily 
Times  suspended  April  2  after  7% 
years  of  publication.  In  addition  to 
the  receivership  proceedings  and  the 
t.^x  bill,  the  Times  property  is  heav¬ 
ily  mortgaged,  and  is  faced  with  an 
attachment  suit  in  state  court  for 
back  rent  on  its  building. 


CANADA  TO  DOUBLE  ADS 

With  a  greatly  increased  budget, 
the  Canadian  Travel  Bureau  will  be¬ 
gin  an  intensive  campaign  to  attract 
tourists  to  the  Dominion  this  year  and 
advertising  in  American  publications 
will  be  doubled.  Transport  Minister 
C.  D.  Howe  announced  Wednesday, 
according  to  a  Canadian  Press  dis¬ 
patch.  An  appropriation  of  $500,000 
for  the  Travel  Bureau  has  been  placed 
in  estimates  to  be  presented  to  Parlia¬ 
ment  next  month,  compared  with 
$300,000  last  year. 


First  award  for  the  best  spot  news 
photograph  by  newspaper  photogra¬ 
phers  at  the  annual  exhibit  conducted 
by  Associated  Press  members  in  New 
England,  April  8,  in  Boston,  went  to 
Jimmie  Jones,  of  the  Boston  Post,  for 
an  action  shot  of  the  submarine 
Squalus  as  it  plunged  above  the  water 
during  raising  operations  last  summer. 
William  C.  Chaplis,  of  the  Worcester 
(Mass.)  Telegram,  won  second  prize 
for  a  picture  of  an  aged  and  bare¬ 
footed  woman  being  rescued  at  a 
midnight  fire.  Jones’  picture  won  top 
honors  in  the  recent  Editor  &  Pub¬ 
lisher  contest,  and  also  won  the  Edwin 
T.  Ramsdell  memorial  cup  of  the  Press 
Photographers  Association  of  Boston. 

Third  prize  for  spot  news  photos  in 
cities  of  more  than  50,000  population 
went  to  Louis  Russo  of  the  Boston 
Globe,  for  the  picture  of  a  boy  on  a 
floating  ice  cake  just  before  his  rescue. 

Eddie  Baker  of  Bangor  (Me.)  News 
won  first  place  in  the  spot  news  group 
in  cities  with  less  than  50,000  popula¬ 
tion.  Second  prize  went  to  A.  H. 
Moran  of  the  Haverhill  (Mass.) 
Gazette.  Third  prize  was  won  by 
Randolph  Trabold  of  North  Adams 
(Mass.)  Transcript. 


Desmond  Heads  Dept. 
At  U.  of  California 


LIPPMANN  RETURNS 

Walter  Lippmann,  special  writer  for 
the  New  York  Herald  Tribune,  re¬ 
turned  to  New  York  April  15  on  the 
liner  Manhattan.  He  went  abroad 
Feb.  24  to  study  the  European  scene 
for  material  for  his  column,  “Today 
and  Tomorrow,”  which,  in  addition  to 
appearing  in  the  Herald  Tribune  thrice 
weekly,  is  syndicated  by  the  Herald 
Tribune  Syndicate. 


LANG  PROMOTED 

Schenectady,  April  18 — Chester  H. 
Lang,  manager  of  General  Electric’s 
advertising  and  sales  promotion  ac¬ 
tivities  since  1932,  has  been  named 
manager  of  apparatus  sales  and  vice 
chairman  of  the  Company’s  Appara¬ 
tus  Sales  Committee. 


Washington,  D.  C.,  April  17— Joint 
ownership  of  all  radio  and  newspa¬ 
per  facilities  in  Martinsville,  Va.,  has 
been  approved  by  the  Federal  (Tom- 
munications  Commission  with  two  of 
the  seven  commissioners  dissenting 
and  a  third  expressing  approval  of  the 
policy  of  divided  control  as  a  general 
proposition. 

William  C.  Barnes,  described  as 
owner  of  all  the  conunon  stock  in  the 
company  which  publishes  the  Doifj 
Bulletin  at  Martinsville,  and  Jonas 
Weiland,  an  experienced  radio  execu¬ 
tive,  applied  for  a  construction  per¬ 
mit  under  the  partnership  name  Mar¬ 
tinsville  Broadcasting  Company.  Fa¬ 
cilities  were  simultaneously  sought  by 
Patrick  Henry  Broadcasting  Com¬ 
pany,  also  a  partnership. 

Fly  Dissants 

Welland’s  experience  appears  to 
have  balanced  the  scales  in  favor  of 
the  application  filed  by  him  and  Mr. 
Barnes,  causing  Chairman  James  L 
Fly,  one  of  the  dissenting  commis¬ 
sioners,  to  protest  that  countervailing 
weight  was  not  given  the  fact  that 
Barnes  already  controls  the  only 
newspaper  in  the  community.  Fly 
reminded  his  colleagues  that  they  had 
denied  a  newspaper  application  re¬ 
cently  on  identical  facts. 

The  views  expressed  in  the  earlier 
case.  Chairman  Fly  conceded,  were 
not  intended  to  be  applied  generally 
to  all  newspaper  applicants,  but  were 
to  be  impressed  upon  any  issue  where 
a  grant  would  tend  toward  creating  a 
local  monopoly  in  the  channels  for 
public  expression  of  opinion  and  in 
the  dissemination  of  news  and  infor¬ 
mation. 

“In  my  opinion,”  wrote  Chairman 
Fly,  “this  policy  is  sound  and  I  find 
no  sufficient  justification  for  a  failure 
to  apply  it  here.” 

Commissioner  Norman  S.  Case 
joined  in  the  dissent. 

Commissioner  Paul  A.  Walker 
wrote  an  opinion  concurring  in  the 
majority  view  and  pointing  out  that 
grant  of  a  license  to  Patrick  Henry 
Broadcasting  Company  would  divert 
advertising  revenues  away  from  the 
local  newspaper  to  an  extent  which 
would  make  it  impossible  for  the 
present  publisher  to  remain  in  busi- 


Dr.  Robert  W.  Desmond  resigned 
recently  as  professor  of  journalism  at 
the  Medill  School  of  Journalism, 
Northwestern  University,  to  become 
professor  of  journalism  and  chairman 
of  the  reconstituted  Department  of 
Journalism  at  the  University  of  Cali¬ 
fornia,  Berkeley. 

A  limited  program  in  journalism  has 
been  offered  at  Berkeley  since  1937, 
directed  by  Professor  Charles  H. 
Raymond  \mtil  March,  1938,  when 
Mr.  Raymond  died.  Invited  to  con¬ 
tinue  the  scheduled  program  during 
the  current  academic  year,  while  sur¬ 
veying  the  general  needs  of  the  Uni¬ 
versity  in  the  matter  of  education  for 
journalism.  Dr.  Desmond  has  been  on 
leave  of  absence  from  Northwestern 
University  since  last  autumn  and  has 
been  on  the  Berkeley  campus. 

Dr.  Desmond  has  been  a  member  of 
the  editorial  staffs  of  the  Milwaukee 
Journal,  the  Christian  Science  Moni¬ 
tor,  the  Paris  edition  of  the  Netv  York 
Herald  Tribune,  and  the  Miami 
Herald. 


“With  the  general  policy  regarding 
monopoly  of  news  through  units  of 
ownership  of  all  means  of  communi¬ 
cations,  as  stated  in  the  dissenting 
opinion  herein,  I  fully  agree,  but  I 
am  of  the  opinion  the  instant  case  is 
not  the  proper  one  for  beginning  the 
application  of  this  policy,”  Walker 
declared. 


lOINS  CBS  STUDIO 

Fran  Byrne,  former  Chicago 
photographer,  this  week  assumw 
charge  of  the  new  CBS  photographic 
studio  in  Chicago.  The  studio  is  com¬ 
pletely  equipped  with  dressing  room. 
dark  room  and  printing  room  for 
turning  out  publicity,  fashion  and  por¬ 
trait  pictures.  Elquipment  includes 
latest  developments  in  lighting 
for  fashion  and  portrait  work.  Mr- 
Byrne  is  a  veteran  Chicago  newspai^ 
cameraman,  having  been  connectefl 
with  the  Times  and  Chicago  TribaM 
for  the  past  17  years.  In  addition  0 
his  photographic  work,  Byrne  will 
handle  CBS  special  events. 
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WHAT’S  NEW  IN  NOVELTY 
SHADES  AND  COLORS 


One  of  the  most  popular  “Keeping  in 
Touch”  items  we  ever  ran  told  about  I  Pi’s 
sensational  color,  as  reported  in  “The  New 
Yorker,”  “Expectant  Mother  Green.” 
Later,  we  were  able  to  produce  a  “Fun-in- 
Bed  Red.”  As  you  may  recall,  both  of 
these  unusual  names  were  explained  by 
the  fact  that  the  colors  were  made  spe¬ 
cially  for  publications  called,  respectively, 
“Expectant  Mother”  and  “Fun-in-Bed.” 

Now  we  are  pleased  to  announce  the 
latest  addition  to  this  list  of  “specialties.” 
One  of  our  Baltimore  representatives  re¬ 
ports  the  recent  sale  of  “One  Night  Blue.” 
What  this  is,  or  why  this  is,  we  weren’t 
able  to  find  out  at  press  time.  However,  it 
does  seem  a  worthy  and  logical  successor 
to  our  previous  color  oddities.  When  you 
get  that  “One  Night  Blue”  feeling,  let 
us  know. 


A  recent  survey  indicates  that  81  per 
cent  of  the  college  students  on  33  campuses 
believe  that  advertising  performs  a  useful 
service.  An  even  higher  percentage  could 
be  found,  no  doubt,  if  the  survey  were 
extended  to  include  newspaper  and  maga¬ 
zine  publishers. 


“CONFUCIUS  SAY...” 
HERE’S  THE  LATEST 


If  there  is  anything  left  now  that  Con¬ 
fucius  didn't  say  we  want  to  know  what  it 
is  and  why  he  neglected  it.  But  that’s  not 
what  we  wanted  to  tell  you.  This  is  really 
about  Chinese  money— A. D.  1940,  After 
Confucius  2500.  We  just  saw  a  series  of 
crisp  bank  notes  issued  by  the  Republic  of 
China  in  denominations  running  from  one 
cent  up  to  a  dollar.  The  one-cent  bills  are 
really  very  nice  looking:  worth  a  penny 
just  from  an  esthetic  standpoint,  not  to 
mention  their  cash  exchange  value. 


The  bills  were  produced  in  three  different 
^untries:  China,  the  United  States,  and 
Creat  Britain.  There  is  one  common  de- 
•tominator  for  the  whole  group,  however: 
all  the  notes  are  engraved  or  lithographed, 
^th  I  PI  inks.  Which  proves,  as  Confucius 
say  (stop  us  if  you’ve  heard  this):  “Man 
who  use  g(^  ink  make  lots  of  money.” 
Lots  of  Chinese  money,  anyway. 


Portrait  of  a  Man  Who  Looks  for  Trouble  in  the 
Microscopy  Laboratory 

That’s  what  this  man  does— he  looks  for  trouble.  Of  course,  the  troubles 
he  looks  for  are  the  kind  that  bother  pressmen— troubles  that  hinder 
the  cause  of  finer  printing.  This  picture  was  taken  in  the  microscopy 

laboratory.  (Juite  a  mouthful  to  say,  but 
it’s  the  section  of  IPI’s  Research  Labora¬ 
tories  devoted  to  microscopic  investiga¬ 
tion  of  various  printing  problems. 

The  equipment  here  enables  technicians 
to  magnify  cross  sections  of  paper,  for 
example,  and  then  photograph  these  cross 
sections  so  that  the  penetration  of  ink 
into  the  paper  and  other  details  may  be 
studied  minutely.  The  micrography  cam¬ 
era  can  photograph  a  tiny  halftone  dot  so 
that  it  looks  like  a  good-sized  dried  pea. 
By  examining  such  magnified  impressions, 
technicians  can  obtain  valuable  facts  on 
how  various  types  of  ink  print.  For  exam¬ 
ple,  these  photomicrographs  show  clearly 
that  the  quick-drying  inks  print  much 
more  cleanly  than  do  slower-drying  inks. 

Basic  research  studies,  like  those  possi¬ 
ble  in  this  microscopy  laboratory,  are 
making  possible  developments  that  can 
help  YOU  produce  better  printing! 


With  all  the  new  curbs  and  regulations 
on  advertising  copy,  s(»n  the  best-qualified 
advertising  writers  will  be  lawyers. 

Advertisement 


Inks  Must  Speed  Schedules 
Of  Modern  Newspaper 


speed  is  the  theme  of  the  modem  news¬ 
paper.  News  and  news  pictures  are  flashed 
from  all  comers  of  the  earth  by  wire  or  by 
radio  waves. 

With  this  speed  in  newsgathering  has 
come  a  greater  need  for  speed  in  newspaper 
production.  When  fortunes  are  being  spent 
to  accelerate  the  process  of  gathering  news, 
there  can  be  no  delays  in  the  pressroom. 

Ink  is  just  one  factor  in  newspaper  pro¬ 
duction— a  small  factor  as  far  as  its  relative 
cost  is  concerned,  but  a  vital  factor  in  turn¬ 
ing  out  a  newspaper.  Modem  news  inks 
contribute  to  speed  schedules.  Faulty  inks 
may  cause  breakdowns  and  costly  delays. 

Newspapers  in  all  parts  of  America— the 
largest  dailies  and  country  weeklies,  too— 
depend  on  I  PI  news  inks  to  help  them 
maintain  schedules.  Backed  by  one  of  the 
most  extensive  research  programs  in  the 
Graphic  Arts,  I  PI  inks  are  carefully  formu¬ 
lated  to  do  the  job. 

For  information  on  I  Pi’s  latest  news 
inks,  in  black  or  in  colors,  write  to  Dept. 
EPA,  International  Printing  Ink  Division 
of  Interchemical  Corporation,  75  Varick 
Street,  New  York  City. 
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HOW  NEWSPAPER 
ADVERTISING  WORKS 

_ By  FRANK  FEHLMAN _ 

No.  165.  Drug  Store  Campaign  for  Summer 


THE  1935  United  States  Bureau  of 

Census  reported  a  total  of  56,697 
drug  stores.  38,731  of  them  had  foim- 
tains,  17,966  did  not.  To  operate  these 
stores  159,130  men  and  women  were 
needed.  The  payroll  for  this  small 
army  totaled  $143,350,000  and  the 
total  sales  were  $1,232,593,000. 

During  the  past  10  years  drug 
stores  have  accounted  on  the  average, 
for  about  2%  of  the  retail  advertising 
measured  by  Media  Records.  In 
1929  drug  stores  represented  1.9%  of 
all  local  advertising.  Beginning  in 
1933  drug  store  linage  started  to  in¬ 
crease.  That  year  it  was  2.2%  of  the 
total  retail  advertising.  In  1938  it 
had  increased  to  32%.  This  increase 
came  largely  from  chain  stores  and 
large  independent  cut  rate  stores. 
With  the  exception  of  the  chains  one 
seldom  sees  a  continuous,  frequent 
insertion  drug  store  schedule  in 
newspapers. 

Here  is  a  major  retail  classification 
doing  over  a  billion  and  a  quarter 
dollars  worth  of  business  that  cer¬ 
tainly  deserves  more  than  a  passing 
glance  by  local  advertising  managers 
and  their  selling  staffs. 

Why  Don't  They  Advertise? 

SINCE  1937  we  have  had  an  oppor¬ 
tunity  to  study  and  observe  at  first 
hand  the  advertising  schedules  of 
seven  different  independent  stores. 
It  is  our  belief  that  many  independent 
drug  stores  are  afraid  to  advertise — 
they  are  afraid  of  the  chain  stores. 
They  also  believe  that  the  only  way 
to  successfully  compete  with  the  chain 
operator  or  the  large  independent  is 
to  match  competitors  with  large  ads 
and  a  lot  of  low-priced  items. 

Well,  no  one  can  deny  the  success 
of  the  chain  operators  and  no  one 
has  as  yet  found  anything  that  works 
as  quickly  as  cut  prices,  bargains,  Ic 
sales,  etc.  But,  any  independent  who 
can  build  a  business  that  shows  gross 
sales  of  around  $1,000  a  week  can,  in 
our  opinion,  show  a  steady,  consistent 
increase  in  the  sales  of  his  profitable 
items  and  prescriptions  if  he  will 
study  his  market,  and  then  tell  the 
leaders  of  a  daily  newspaper  about 
his  store  and  its  services. 

Prescriptions 

LAST  summer  the  president  of  a 

very  large  wholesale  house  told  us 
that  the  average  drug  store  filled  an 
average  of  10  prescriptions  a  day. 
In  some  cities  may  be  found  exclu¬ 
sive  pharmacists  in  office  buildings 
who  fill  a  hundred  prescriptions  a  day. 

Of  course,  these  stores  are  in  the 
minority  but  it  doesn’t  take  a  detec¬ 
tive  or  a  research  genius  to  find  out 
v/hy  these  stores  do  so  large  a  pre¬ 
scription  business.  They  stick  to  one 
thing — the  same  as  does  the  service 
florist,  plvunber,  radio  repair  man  or 
shoe  repair  man.  They  specialize! 

It  doesn’t  take  doctors  very  long  to 
find  out  about  this  type  of  pharmacy 
— and  it  doesn’t  take  John  Public 
very  long,  either. 

Can  an  average  druggist  hope  to 
compete  with  these  specialists?  We 
know  of  one  located  in  a  suburban 
section  of  New  York  City  who  not 
only  competes  with  them  but  who 
has,  in  the  past  5  years,  built  the  larg¬ 
est  prescription  business  in  his  town 
of  22,000  and  has  also  cornered  the 
perfume  and  cosmetic  business  and 
is  now  building  the  finest  $l-a-pound 
candy  business  in  his  community. 


Yes,  he  advertises.  He  spends  2% 
ot  his  gross  sales  for  advertising. 
75%  of  his  advertising  money  is  spent 
in  the  local  paper  and  the  other  25% 
goes  for  postage  on  special  direct 
mail  literature  which  he  sends  out 
six  times  a  year. 

His  summer  business  is  built 
around  summer  items,  such  as  sun 
tan  lotions,  creams,  water  wings, 
emergency  kits,  bathing  caps,  glasses, 
goggles,  beach  towels,  hair  oils  and 
dressings,  freckle  creams,  sandals, 
waterproof  cosmetics,  etc. 

Start  a  Druggist 

SELECT  a  medium -sized  store — one 

that  is  accessible — one  with  enough 
space  to  display  on  counters  summer 
items — one  with  a  fountain — one  that 
is  managed  by  the  owner. 

Start  such  a  druggist  this  year  on 
a  summer  campaign  and  the  chances 
are  all  in  favor  of  his  continuing  on 
a  regular  schedule  during  the  fall 
and  winter  months. 

The  summer  months  are  just  around 
the  corner  so  if  this  campaign  is  to 
be  sold  for  this  season,  immediate 
action  should  be  taken.  It  requires 
the  right  kind  of  sumfner  merchan¬ 
dise  to  make  this  campaign  work.  It 
also  requires  time  to  select  this  mer¬ 
chandise,  buy  it  and  have  it  shipped 
to  the  store.  Therefore,  we  urge  im¬ 
mediate  action  if  a  decision  is  made 
to  solicit  this  type  of  prospect. 

Themes  for  the  Ads 

DURING  the  past  10  years,  millions 

of  Americans  have  found  that  two 
days  in  the  country — in  a  camp  or 
at  a  beach,  is  one  of  the  simplest 
ways  to  have  a  good  time  and  the 
good  time  need  not  cost  a  fortune. 
Travel  bureau  people  and  railroad 
passenger  agents  have  told  us  that 
1940  may  represent  an  all-time  high 
in  travel  in  the  United  States.  When 
people  start  on  a  vacation  trip  or  a 
week-end  trip,  they  need  a  great 
many  small  accessories  and  the  items 
that  might  be  featured  in  the  ad¬ 
vertising  cover  everything  from  a 
simple  emergency  kit  to  bathing  out¬ 
fits,  sandals,  etc. 

We  suggest  that  one  theme  be  de¬ 
voted  to  vacations  and  week-end 
trips.  One  ad  each  week  is  none  too 
many  on  this  important  theme.  Every 
f'dvertisement  should  carry  four  or 
five  special  items  with  prices  or  a 
range  of  prices.  In  one  drug  store 
we  visited  last  summer,  we  found  22 
different  types  of  sunburn  lotions 
and  creams.  We  found  14  different 
oils,  creams,  salves  and  grease  to 
protect  the  hair.  Many  of  these  items 
were  for  the  exclusive  use  of  men. 

The  sunburn  theme  should  have  at 
least  one  ad  each  week.  Dermatol¬ 
ogists,  skin  specialists  and  family  doc¬ 
tors  have  told  us  that  many  jjeople 
suffer  needlessly  from  sunburn.  In 
some  instances  severe  cases  of  sun¬ 
burn  end  fatally. 

Copy  written  to  this  theme  should 
be  “warning  copy”  and  it  is  our  be¬ 
lief  that  the  headlines  should  be  real 
scare  headlines.  Most  of  us  have  at 
sometime  or  other  experienced  a  se¬ 
vere  case  of  sunburn.  It  is  no 
laughing  matter  when  you  fall  asleep 
on  a  beach  or  on  a  sunporch  and 
awaken  the  next  morning  with  a  chill 
and  a  possible  case  of  gangrene 
brought  on  by  sunburn. 

If  the  drug  store  carries  a  line  of 
bathing  caps,  bathing  sandals,  bathing 


suits,  special  copy  should  be  pre¬ 
pared  on  the  bathing  theme.  During 
the  past  10  years  Americans  have  cer¬ 
tainly  become  bathing  -  conscious. 
Tliousands  of  small  inland  towns  now 
have  public  pools  and  not  a  day 
passes  but  that  we  see  pictures  of 
some  swimming  meet.  America  to¬ 
day  has  more  good  swimmers  than 
all  other  civilized  countries  put  to¬ 
gether. 

Size  of  Ads 

WHILE  these  three  themes  can  be 

handled  in  a  4  or  5-inch  single  col¬ 
umn  space,  we  favor  a  larger  ad — 
about  6  or  7  inches.  This  permits 
the  listing  of  from  10  to  15  different 
items  in  each  advertisement,  with 
prices  or  a  range  of  prices.  Such  a 
schedule  might  be  50%  to  100%  more 
than  the  average  prospect  feels  that 
he  can  afford  but  the  months  of  Jime, 
July,  August  and  September  are,  to 
our  way  of  thinking,  the  easiest 
months  to  make  a  demonstration  of 
how  a  daily  newspaper  can  build 
volume  on  profitable  items,  and  also 
convince  the  druggist  that  a  con¬ 
tinuous  schedule  of  advertising  might 
bring  new  customers  to  his  store; 
hold  old  customers. 

If  the  copy  is  written  to  interest 
men,  it  is  always  best  to  have  this 
copy  appear  on  the  sports  page;  copy 
for  women  will  probably  have  a  wider 
reading  if  it  is  run  on  the  woman’s 
page,  radio  log  page,  or  the  society 
page. 

Selling  Ammunition 

WITH  the  exception  of  restaurant 

owners,  the  average  independent 
dimggist  spends  more  hours  in  his 
business  establishment  than  does  any 
ether  classification  of  retailer. 

Most  of  them  are  graduate  phar- 
ri’.acists.  As  young  men,  they  started 
cut  with  the  idea  that  they  were  go¬ 
ing  to  become  professional  men.  After 
four  years  at  a  pharmacy  school, 
they  went  to  work  for  some  estab¬ 
lished  druggist.  In  talking  with  some 
of  these  men  we  have  been  shocked 
to  learn  the  salaries  they  were  paid 
when  they  started.  Many  of  them 
worked  for  less  than  the  wages  paid 
a  bricklayer,  a  carpenter  or  fireman. 

In  addition  to  compounding  pre¬ 
scriptions,  they  were  compelled  to 
learn  how  to  make  an  ice  cream  soda, 
supervise  the  making  of  sandwiches 
and  lunches.  After  4  or  5  years  of 
low  wages  and  long  hours,  many  of 
them  leave  their  positions  and  accept 
a  position  with  a  drug  wholsesaler  or 
c,  drug  manufacturer.  They  become 
detail  men  and,  in  some  cases,  be¬ 
come  very  good  salesmen. 

Those  who  “stick”  eventually  find 
some  way  of  getting  a  few  thousand 
dollars  together  and  then  open  their 
own  stores. 


THE  MARK 
OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 
COVERAGE 

UNITED  PRESS 


It  is  well  to  keep  this  historical 
background  in  mind  when  we  at¬ 
tempt  to  sell  one  of  these  druggists  a 
continuous  campaign  in  our  papers. 
These  men  know  the  value  of  a  dollar 
and  because  of  the  constant  pressure 
of  one  or  more  chain  stores  in  their 
markets,  they  are  reluctant  to  match 
wits,  money,  and  their  advertising 
dollars  with  the  chain  operator. 

There  is  a  place  in  every  com¬ 
munity  for  one  or  more  independent 
drug  store  advertisers.  In  the  United 
States  millions  of  people  continue  to 
bay  from  independent  druggists. 
Once  they  find  a  store  that  gives  them 
personal  service  and  personal  atten¬ 
tion  they  confine  their  purchases  to 
that  store  even  though  they  may  pay 
a  few  cents  more  for  an  item. 

We  have  been  told  by  dozens  of 
consumers  that  they  always  prefer 
to  have  an  independent  druggist  fill 
prescriptions,  liiis,  in  spite  of  the 
fact  that  most  of  the  chains  have 
the  finest  prescription  departments 
that  money  can  set  up. 

HEADS  PRESS  GROUP 

Eugene  Lyons,  former  Moscow  cor¬ 
respondent  of  the  United  Press  was 
elected  president  of  the  Overseas  Press 
Club  of  America  at  its  first  annual 
meeting  April  12  at  the  Hotel  Pierre. 
New  York.  Mary  Knight,  Harry  J. 
Price  and  Linton  Wells,  radio  com¬ 
mentator,  were  named  vice-presidents. 

DATES  CHANGED 

Atlantic  City,  April  16 — Dates  for 
the  seventh  annual  National  Headlin¬ 
ers’  Frolic  here  have  been  changed  to 
June  28-29-30.  This  was  done  to 
avoid  conflicting  with  the  Democratic 
National  convention  which  opens 
July  15  in  Chicago. 


AN  ADVERTISING  AGENCY 

That  Knows  How 

TO  USE  NEWSPAPERSI 

#  In  our  files  ore  more  than  30,000 
separate  newspaper  advertise¬ 
ments,  written  the  past  4  years 
by  Frank  E.  Fehlmon  who  directs 
our  research  and  copy  depart¬ 
ments.  They  have  been  used  by 
over  1,000  retail  stores  in  30  towns 
and  cities  in  the  United  States 
and  Canodo.  These  tested  adver¬ 
tisements  are  available  to  our 
clients.  Our  presentation,  “How 
to  Get  a  Greater  Return  from 
Advertising  Expenditures,”  will 
be  made  on  request. 

J.  M.  HICKERSON  Inc. 

Advartiting 

110  ia«l  43nd  SliMt,  Nmv  Vwk  Oty 


AUSTRALIA 


The  only  Jonnial  ghring 
at  adrerdaen,  aovaitiafai. 
lUfciwg,  printlnf  and  camaeare" 
braadeaitinc  in  An^ialla 
Near  Zealand. 

H  yen  are  planning  aalee 
paigni  or  are  intereeted  in  tbaee 
territoriee  reed 

“NEWSPAPER  NEWS.” 
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Value  of  Local 
News  Stressed  to 
N.  Y.  Circulators 

Frank  York  of  Troy  Record 

Emphasized  Value  of 

Neighborhood  News 

Troy,  N.  Y.,  April  18 — Everyone  is 
interested  in  what  is  going  on  in 
Washington,  but  he  is  more  interested 
in  what  is  going  on  in  his  own  neigh¬ 
borhood,  Frank  L.  York,  treasurer  of 
the  Troy  (N.  Y.)  Record  Company 
and  business  manager  of  the  Record 
Newspapers,  told  the  closing  session 
of  the  New  York  State  Circulation 
Managers  Association’s  semi-annual 
two-day  convention  Wednesday  in  the 
Hendrick  Hudson  Hotel  here. 

The  organization  decided  to  hold  its 
October  gathering  in  New  York  City. 

Mr.  York  discussed  “Building  cir¬ 
culation  in  a  sane  way”  after  a  closed 
session  for  review  of  recent  legisla¬ 
tion  and  its  effect  on  circulation,  led 
by  M.  G.  Sullivan  of  the  Gannett 
Newspapers. 

Stress  Local  News 

“Tell  your  subscribers  who  died, 
who  was  born  and  who  married  in 
their  community  and  build  up  your 
circulation,”  Mr.  York  advised.  “It’s 
local  news  that  makes  a  newspaper,  at 
least  under  the  50,000  mark,  of  value 
to  its  community.’’ 

Mr.  York  also  recommended  a 
reader-interest  survey  as  a  prelude  to 
a  well-organized  selling  campaign,  the 
survey  to  be  taken  by  the  editorial 
department  of  a  newspaper  with  the 
aid  of  the  circulation  department  so 
that  it  would  reflect  the  true  view¬ 
point  and  opinion  of  the  readers. 

Tuesday  night.  Rev.  Gerald  H.  Kir- 
win,  assistant  editor  of  the  Evangelist, 
diocesan  Catholic  weekly,  told  a  din¬ 
ner  meeting  that  a  grave  moral  obli¬ 
gation  rests  with  circulation  workers 
of  America’s  newspapers  because  of 
their  daily  contact  with  and  direc¬ 
tion  of  youth — “and  if  America  is  to 
grow  and  prosper  it  will  grow  and 
prosper  as  does  its  youth.” 

Dwight  Marvin,  Troy  Record  edi¬ 
tor,  told  the  100  in  attendance  earlier 
Tuesday  that  this  country  is  the  last 
upholder  of  the  free  press,  “the  only 
agency  left  through  which  a  man  can 
say  what  he  thinlw.” 

Mr.  Marvin  pointed  out  that  only 
through  a  free  press  can  public  opin¬ 
ion  be  crystallized  to  direct  the  na¬ 
tion’s  course. 

Other  Speakers 

Tuesday’s  other  speakers  included 
Keimeth  L  Butler,  Schenectady 
Vnion-Star,  association  president,  on 
Telling  Yovu:  Circulation  Story  Di- 
fectly  to  the  Advertiser”;  Charles 
Curry,  Newburgh-Beacon  News,  “Re¬ 
sults  versus  Costs  in  Establishing  Mo¬ 
tor  Routes”;  Joseph  M  Bauer,  Buffalo 
Courier-Express,  “New  Developments 
w  Reducing  Average  Age  of  Carrier 
Organizations  to  Increase  Produc¬ 
tion.” 

James  N.  Shyrock,  managing  direc¬ 
tor,  Audit  Bureau  of  Circulations, 
Chittgo,  discussed  “Outside  Investi- 
Wtions”  and  C.  Glenn  Wringer, 
Westchester  County  Publishers,  Inc., 
Experiences  and  Advisability  of 
Sales-Home  Delivery  Difleren- 

Wives  of  the  association  members 
toured  the  Cluett,  Peabody  &  Co., 
**'a’  Tuesday. 

A  theater  party  and  an  informal 
***sion  in  the  hotel  attracted  an  ad- 
'’ance  delegation  Monday  evening. 


THE  EDITOR  WHO  INVENTED  "FLUSH 
LEFT"  HEADS 

Drawn  for  Editor  &  Publisher  by  Bert 

Miles,  Utica  (.V.  K.)  Press. 

lournal-American 
Has  Trans-Atlantic 
'Phone  Interview 

Talks  to  Mrs.  Harrimon  .  .  . 
Mirror  Published  Interview 
With  King  Haakon 

The  New  York  Journal  and  Ameri¬ 
can,  Hearst  evening  paper,  used  the 
trans-Atlantic  telephone  last  week 
for  an  interview  with  Mrs.  J.  Borden 
Harriman,  United  States  Minister  to 
Norway,  in  the  town  of  Salen,  Sweden, 
just  across  the  border  and  due  east 
of  the  former  Norwegian  government 
seat  of  Hamar. 

It  required  six  days  of  planning  to 
obtain  the  trans-Atlantic  interview 
with  Mrs.  Harriman.  John  Hohenberg, 
staff  writer  for  the  New  York  Jour¬ 
nal  and  American,  was  assigned  to 
the  story  by  Paul  Schoenstein,  city 
editor. 

Six  Days  to  Make  Call 

Two  days  after  the  German  inva¬ 
sion  of  Norway,  Hohenberg  first  tried 
to  get  Mrs.  Harriman  in  Hamar  but 
was  informed  all  Norwegian  tele¬ 
phone  service  was  suspended  by  cen¬ 
sorship.  He  then  put  in  person-to- 
person  calls  for  Mrs.  Harriman  at 
Stockholm,  Sweden,  and  several 
Swedish  border  towns  in  the  expec¬ 
tation  that  she  would  cross  the  bor¬ 
der  to  report  to  Washington  through 
Frederick  A.  Sterling,  United  States 
Minister  to  Sweden. 

On  Tuesday  the  connection  was 
made  and  Mrs.  Harriman  told  the 
Joumal-American  that  King  Haakon 
of  Norway  was  still  in  his  own  coun¬ 
try  and  determined  never  to  surren¬ 
der  to  the  Germans.  Reports  were 
being  published  elsewhere  at  that 
time  that  King  Haakon  had  passed 
over  the  border  into  Sweden. 

The  following  morning,  April  17, 
the  New  York  Mirror,  Hearst  tabloid, 
published  an  interview  with  King 
Haakon  obtained  at  an  unnamed  Nor¬ 
wegian  point  by  Einar  Hansen,  rep¬ 
resentative  of  Press  Alliance,  Inc., 
to  which  the  Mirror  is  the  only  New 
York  subscriber.  Press  Alliance  is  a 
Paris  organization  operated  by  Paul 
Winkler,  continental  representative 
for  King  Features  Syndicate,  who  also 
operates  a  French  syndicate.  Opera 
Mundi. 

The  Journal-American  earlier  in 
the  German  invasion  had  used  the 
trans-Atlantic  telephone  to  interview 
American  Minister  Sterling  in  Stock¬ 
holm. 


The  San  Francisco  News 


Financial 


‘Moral  Rearmament  Urged  by  Ten\ 


WO«>® 


WATIOH^ 


iHERE’s  plenty  of  news  of  a  world  gone  mad 

sane. 


-i-  — too  little  of  a  world  gone 

In  San  Francisco  recently  men,  who  had  been 
on  opposite  sides  of  bitter  disputes  costing  their 
city  $200,000  a  day,  sat  down  together  at  a 
lunch.  One  result  of  this  ’’call  to  sanity” 
was  immediate  settlement  of  a  six-months  old 
strike.  The  arbitrator  had  called  it  hopeless. 
But  they  found  a  common  meeting  ground  in 
MRA. 

Stories  of  people  getting  together  are  more 
important  than  stories  of  their  splitting  up. 
The  San  Francisco  News  has  printed  many  of 
these  stories,  commented  on  them  editorially, 
pictured  them  in  cartoons. 

May  we  send  you,  as  we  get  it  ourselves,  this 
news  of  a  world  gone  sane? 

edlU^ial  nudurioL  uudt 


Moral  Re-Armament 


61  Gram«rcy  Park,  New  York 

Editor  &  Publisher  believes  that 
Moral  Re-Armament  is  the  most 
constructive  news  of  the  day  and 
provides  this  space  without  charge. 
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Classified  Advertising- 
Great  New  Revenue  Source 

By  LOYAL  PHILUPS  and  HOWARD  PARISH 

Parish-Phlllips  Tested  Want  Ad  Selling  Plans 


(This  is  the  twelfth  in  a  series  of 
articles  prepared  by  Mr.  Phillips  and 
2>Ir.  Parish.) 

THERE  is  more  potential  revenue  in 
classified  advertising  than  in  local 
and  national  combined. 

This  unequivocal  statement  is  made 
with  a  full  knowledge  that  it  might 
be  challenged  by  those  who  prefer 
that  it  not  be  true  because  of  the 
greater  patience  required  to  develop 
classified,  and  by  those  who  have  not 
thought  through  on  the  question. 

UnchollengabU  Fact 
It  is  an  imchallengable  fact  though, 
that  every  room,  house,  apartment, 
store  for  rent;  every  house,  store, 
apartment,  lot,  building  for  sale; 
every  used  car  for  sale;  every  busi¬ 
ness  service  offered;  every  salable 
miscellaneous  item,  every  dog,  cat, 
baby  chick  for  sale,  etc.,  etc.,  ad  in¬ 
finitum,  all  are  potential  for  every 
day’s  paper.  And  it  is  safe  to  say 
that  no  publisher  in  this  country 
can  calculate  the  volume  of  these 
things  in  his  trading  area.  Yet,  Wool- 
worth  built  one  of  the  largest  Amer¬ 
ican  fortunes  on  the  idea  that  ten 
people  will  each  spend  10c,  while 
one  is  spending  50c.  It  is  equally 
true  that  ten  advertisers  will  each 
spend  $1,  while  one  is  spending  $5, 
if  only  it  is  emphasized  to  them  that 
a  profit  can  be  made  through  that  ex¬ 
penditure. 

One  publisher  relates  having  seen 
20  solid  pages  of  Want  Ads  in  an 
issue  of  the  Sydney,  Australia,  paper 
and  says  he  believes  this  is  about  the 
daily  average.  In  that  case,  the  idea 
that  profits  can  be  had  through  the 
intelligent  use  of  Want  Ads  has  stirely 
been  well  impressed  upon  Sydney’s 
mass  consciousness  over  a  period  of 
many  years.  And,  just  as  surely,  the 
individual  who  originated  the  pro¬ 
gram  which  has  brought  that  paper’s 
Want  Ads  to  such  startling  voltome, 
would  not  have  been  the  slightest  bit 
skeptical  of  the  opening  paragraph 
of  this  article.  He  probably  said  it 
many  years  ago — and  set  about  prov¬ 
ing  it,  and  profiting  by  it.  Definitely, 
there  should  be  hope  that  it  is  not 
exaggerated,  because  there’s  vital 
need  for  important  new  revenues  in 
newspapering.  Too  many  good  news¬ 
papers  are  closing  up  with  the  ad¬ 
vent  of  the  new  challenges  to  man¬ 
agement,  wrought  by  horizontal  ups 
in  production  costs,  and  by  diminish¬ 
ing  national  advertising  revenues. 

To  meet  these  new  threats  to  profit, 
two  departments  can  be  relied  upon — 
the  Want  Ad  and  Circulation  Depart¬ 
ments.  Here  are  revenue  sources 
only  slightly  tapped — ever  so  slightly. 

Circvlation  Profit 

Much  thought  and  considerable  ac¬ 
tion  have  been  devoted  to  safe  ways 
of  tapping  new  circulation  profits 
during  the  past  three  years,  and  it’s 
worked!  Worked  in  face  of  the  fact 
that  many  dangers  beset  the  deter¬ 
mination  to  raise  subscription  rates, 
as  was  so  ably  pointed  out  by  a  prom¬ 
inent  newspaper  executive  in  a  recent 
issue  of  Editor  &  Publisher.  But  by 
working  together  for  the  good  of 
newspapering  as  an  industry,  and 
forgetting  petty  jealousies,  publishers 
in  any  given  trade  territory  can,  with 
safety  and  in  full  fairness  to  their 
readers,  lift  subscription  prices  to  the 
profit  level,  as  many  are  doing. 

The  prospects  for  finding  imposing 
new  revenues  from  classified  adver¬ 


tising  are  equally  bright,  if  not  so 
quick,  and  are  minus  the  necessity 
for  competitive  co-operation.  Any 
respected  newspaper  in  America  can, 
without  regard  for  what  its  competi¬ 
tion  is  doing,  create  new  and  profit¬ 
able  income  through  Want  Ad  de¬ 
velopment,  and  perform  one  of  the 
finest  of  all  the  journalistic  services 
while  creating  it. 

One  paper,  last  in  its  field  in  circu¬ 
lation  in  national,  local  and  classified, 
added  in  three  short  years  $168,000  of 
new  Want  Ad  volume  to  its  balance 
sheet  while  steadily  reducing  its  per¬ 
centage  of  selling  cost. 

Another  paper  with  170,000  circula¬ 
tion,  collected  $126,000  from  Want 
Ads  in  1939,  and  that  paper’s  total 
profits  can  safely  be  said  to  depend 
upon  its  Want  Ad  Department.  If  all 
expense  attending  the  classified  oper¬ 
ation  were  eliminated,  and  all  Want 
Ad  revenues  dropped,  a  present 
healthy  profit  would  suddenly  turn 
to  a  sad  net  loss.  So  the  publisher 
of  that  paper  appreciates  Want  Ads. 

’There  are  many  such  examples  in 
America,  but  the  papers  which  have 
achieved  the  greatest  Want  Ad  suc¬ 
cesses  are  those  whose  publishers 
know  that  the  surface  of  classified  has 
hardly  been  scratched.  The  road  to 
real  profit  is  simple  but  slow. 

Classified  a  Step-Child 
Management  must  recognize  the 
possibUities  and  be  prepared  to  spend 
time  really  helping  and  encoiuaging 
the  classified  personnel.  Too  often,  it 
seems,  classified  is  a  step-child  that 
has  “growed  up  like  Topsy.”  Many 
times  a  bright  lad  has  been  chosen 
from  some  other  department,  and 
after  a  pep  talk  on  opportunity  is 
charged  with  the  responsibility — ^but 
not  vested  with  authority — of  nm- 
ning  one  of  the  most  intricate  and 
hard-to-find-out-about  departments 
on  the  paper.  He  learns  there  are 
three  girls  in  the  phone  room  draw¬ 
ing  $18  a  week  ea<^;  two  lads  on  the 
street,  $20  a  week!  A  member  of  the 
staff  does  an  outstanding  job,  earns  a 
raise  but  doesn’t  get  it  because  the 
boss  says  precedent  will  be  busted  up 
if  those  classified  salaries  are 
changed.  So  sooner  or  later  the  staff 
gets  the  idea  that  it  breaks  precedent 
to  get  too  much  business.  Finally, 
the  more  ambitious  ones  give  up  the 
ghost  and  seek  surer  fields. 

To  get  out  and  stay  out  of  such  a 
rut,  it  is  suggested  that  the  CAM  be 
“given  his  head,”  that  a  percentage 
of  overhead  be  mutually  arrived  at, 
the  rate  card  mutually  studied  and 
approved,  a  pleasing  typographical 
arrangement  adopted,  classification 
headings  planned,  sales  policies  and 
censorship  rules  established,  etc.  Af¬ 
ter  these  things  are  completed,  the 
CAM  should  be  told  that  it’s  now  his 
baby — that  he  has  the  authority  which 
in  all  fairness  should  accompany  all 
responsibility.  He  should  raise  pay, 
hire  and  fire,  discipline  his  staff,  etc., 
all  within,  and  based  upon,  that  per¬ 
centage  of  overhead  expense  allotted 
to  him.  Many  CAMs  in  America 
would  fairly  blossom  under  such 
treatment,  and  revenues  would  blos¬ 
som  with  them.  It  follows  that  the 
fellow  who  can’t  be  trusted  with  such 
reasonable  authority  should  be  re¬ 
placed.  Classified  has  no  niche  for 
clunks. 

Once  the  stage  is  set  as  to  personnel 
and  policy,  the  next  following  step- 


"He  used  to  be  a  newspaper  reporter  end 
he  insists  on  e  by-line." 

Dranm  for  Ebiroe  &  PraLisHK*  hv  Mike  Sil, 
Dorchester,  Mass. 


of -all -importance  is  allotment  of 
daily  space  for  consistent,  relentless 
promotion.  Big  promotion  is  unnec¬ 
essary.  Consistent  and  forceful  pro¬ 
motion  is  vital. 

The  argument  has  been  advanced 
that  local  display  and  national  don’t 
lean  on  the  promotion  crutch,  so  why 
should  classified?  The  answer  is  sim¬ 
ple  and  incontrovertible.  Daily  pro¬ 
motion  of  display  would  be  a  crutch, 
because  we  know  where  to  find  every 
display  prospect  in  town,  and  there 
are  enough  salesmen  to  call  on  them 
at  regular  intervals.  It  might  also  be 
said  that  display  leans  on  news  con¬ 
tent  for  attention.  “Place  me  in  the 
open,  above  the  fold,”  is  too  familiar 
a  phrase. 

Contrarily,  classified  desires  no 
supporting  news.  Its  readers  are 
seeking  something  when  they  turn  to 
the  Want  Ads,  and  they’ll  find  it  if 
it’s  there.  When  they  do,  and  the 
advertiser  secures  the  desired  results. 


the  paper  has  made  at  least  one  friend, 
and  will  have  performed  one  more 
worthy  journalistic  service. 

PromotioR  Not  a  Crutch 

Consistent  promotion  is  not  a 
crutch  for  classified.  It  is  a  potent 
and  effective  salesman  if  it  is  well 
written.  Not  only  is  it  a  salesman, 
but  also  a  master  sleuth.  It  goes  into 
f-unily  conferences  and  subtly  sug¬ 
gests  the  sale  of  that  old  piano,  no 
longer  used  since  Susie  married.  It 
points  out  that  unused  room,  if 
ronted,  would  furnish  the  added  in¬ 
come  necessary  to  have  Willie’s  teeth 
straightened.  The  flesh  and  blood 
salesman  may  not,  in  good  grace, 
enter  such  intimate  family  sessions, 
even  if  he  could  find  the  families 
we  are  talking  about,  which  he 
can’t. 

The  only  way  to  find  these  million 
and  one  things,  and  induce  their 
owmers  to  advertise  them  is  through 
that  most  economical  and  productive 
of  all  salesmen,  convincingly  written 
advertising  which  runs  the  gamut  of 
human  emotions  in  its  appeal. 

It  is  known  that  many  of  the  coun¬ 
try’s  more  successful  publishers  have 
felt  this  way  about  classified  for  a 
long  time.  It  is  a  safe  bet  that  profits 
will  rise  again  for  those  publishers 
who  have  not  heretofore  caught  this 
vision,  but  who  are  ready  now  to 
adopt  a  comprehensive  program, 
whether  from  desire  and  the  fun 
that’s  in  it,  or  from  the  necessity  of 
finding  new  income  with  which  to 
meet  those  ever  mounting  horizontal 
increases  in  overhead. 

■ 

MARKETING  MEET 

The  spring  convention  of  American 
Marketing  Assn.,  will  be  held  May  10 
and  11  at  the  Hotel  Commodore,  New 
York. 


SHARPENING 
YOUR  LOCAL 
CORRESPONDENTS’ 

NOSE  FOR  NEWS 

r|0  your  local  correspond- 
^  ents  know  real  NEWS 
when  it  happens?  Do  they 
know  the  priceless  ingredi¬ 
ents  of  the  kind  of  stories  you 
and  your  readers  want? 

Many  editors  have  found  a 
chapter  of  our  text  material 
called  “WHAT  IS  NEWS?” 
of  great  value  in  sharpening 
their  correspondents’  nose 
for  news.  In  response  to  re¬ 
quests  we  have  printed  a  spe¬ 
cial  edition  of  this  chapter  in 
handy  pamphlet  form. 

We  shall  be  glad  to  send  a 
copy  to  any  editor  —  and  as 
many  additional  copies  as  he 
requires,  with  our  compli¬ 
ments,  for  distribution  to  his 
correspondents. 

NEWSPAPER  INSTITUTE  OF  AMERICA 

One  Park  Avenue,  New  York 


What 

EDITORS 

Soy 

“  .  .  .  invaluable  to 
any  newspaperman. 
Just  what  I  have 
been  looking  for.” 

“Consider  it  the  best 
presentation  of  the 
subject  I  have  ever 
seen.” 

“Very  useful  to  our 
editorial  staff.” 

“Find  that  your 
textbook  is  still  the 
best  of  its  kind.” 

“One  of  the  most 
complete  exposi¬ 
tions  of  the  subject 
I  have  had  the 
pleasure  of  seeing.” 
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"He  specializes  in  writing  the  unusual." 

Drateii  for  EniToi  &  Puilishe*  by  R.  C.  Redmond,  Auburn,  N.  V. 


RcmainiiiK  4  Units  of  this  higli-speed  Scott  Press  to 
be  closed  out  complete  with  Motors,  pony  Autoplate 
and  other  stereo  equipment. 

Can  be  split  into  2  presses  of  2  units  and 
single  folder  for  small  paper. 

Will  sell  separately  single  units,  4  wire  con¬ 
veyors,  metal  furnace,  mat  roller,  etc. 

Speed  36,000  (18,000  cyl.  rev.  per  hr.)  Solid  steel 
cylinders,  roller  bearings,  23  9/16  cut-off;  AC  or  DC 
current. 

r  .\sk  about  our  LINOTYPE  BARGAINS  - 

Mo<lcIs  8,  H  (Single  Keyboard),  and  21.  | 


J.  J.  HARRINGTON  ASSOCIATES 

International  Newspaper  Consultants 

VAndarbilt  6-4189  441  Laxington  Ava.  Naw  York,  N.  Y. 


AD  WOMEN  TO  MEET  ABANDONS  MEETING 

The  Philadelphia  Club  of  Advertis-  For  the  first  time  since  its  inception 
ing  Women  will  be  host  to  the  Eastern  16  years  ago,  the  Advertising  Associa- 
Conference  of  Women’s  Advertising  tion,  London,  England,  has  abandoned 
Clubs,  April  27,  28,  at  the  Bellevue  plans  for  its  annual  convention,  '^e 
Stratford.  Saturday  evening  stars  as  decision  was  made  at  a  recent  meeting 
New  York  Herald  Tribune  night  with  of  the  Council  of  the  group,  which 
Mrs.  Ogden  Reid,  vice-president  of  agreed  to  hold  a  substitute  meeting  or 
the  paper,  presenting  George  Sokol-  a  conference  in  London  later, 
sky,  columnist;  Wm.  E.  Haskell,  assis-  ■ 

tant  to  the  president;  Joseph  Barnes,  oau  &1ST1MTT11T  PTtTTTrMM 
foreign  news  editor.  This  meeting  AIMIMUiiL  taJiliUn 

will  be  held  in  the  Poor  Richard  Club.  Commemorating  90  years  of  prog- 

Sunday  will  be  DuPont  Day  with  a  ress  in  Los  Angeles,  the  Los  Angeles 
trip  to  Wilmington,  where  the  group  Evening  News,  March  30,  issued  its 
will  be  given  a  reception  in  the  7th  annual  edition  running  48  tab- 
Nemours  Bldg.  loid  pages. 

Nome  Your  Price 
BARGAIN  For  Quick  REMOVAL 


A  10-Year  Old  Convention 
Theme — Good  Today 

A  letter  came  into  Federation  headquarters  the  other  day 
from  a  good  friend  in  Indiana  who  has  expressed  special 
interest  in  AFA’s  36th  annual  convention  which  will  be 
held  in  Chicago  in  June. 

Said  he:  "I  suppose,  of  course,  you  will  deal  with  the 
Consumer  Movement  at  the  convention.  It  seems  to  be 
a  live  subject  in  which  everyone  in  advertising  circles  is 
interested  these  days,  and  something  ought  to  be  done 
about  it  at  Chicago." 

Ten  years  ago  at  the  Federation’s  26th  annual  conven¬ 
tion,  held  in  the  nation’s  capital.  Federation  leaders 
recognized  the  Consumer  Movement  as  a  live  subject  and 
made  it  the  theme  of  the  Washington  convention. 

"Advertising — Servant  of  the  Consumer”  was  the  theme, 
and  it  was  made  the  key-note  of  a  set  of  stirring  resolu¬ 
tions  then  adopted  which  stated  in  effect  that  advertising’s 
value  could  be  measured  by  one  standard:  the  extent  of 
its  service  to  the  consumer.  If  it  served  the  consumer 
faithfully  and  well,  it  would  thereby  serve  the  advertiser. 

In  the  intervening  years,  a  small  fraction  of  these  so- 
called  consumers  have  been  a  little  rough  on  their  servant. 
They  have  even  pushed  her  around  a  bit.  But  with  all 
her  faults,  she  is  doing  a  bigger  and  a  better  job  today 
than  ever  before,  for  the  consumer  and  hence  for  business 
and  industry  generally. 

Replying  to  our  friend  in  Indiana,  the  answer  is  that 
the  Consumer  Movement  "will  be  dealt  with”  at  Chicago 
by  at  least  three  speakers  on  the  general  program  and 
many  more  on  departmental  and  group  sessions.  This 
will  be  done  from  several  new  angles,  constructively  and 
helpfully  from  the  standpoint  of  both  the  consumer  and 
the  advertiser. 

Chicago  advertising  circles  are  alive  with  convention 
activity.  Chicago  Federated  Advertising  Club  and  the 
Women’s  Advertising  Club  of  Chicago  will  be  the  host 
clubs.  They  are  in  the  midst  of  extensive  plans  for  the 
reception  and  entertainment  of  advertising  leaders  from 
every  important  business  and  advertising  center  in  America. 

It  is  not  too  early  to  make  reservations  at  Hotel  Sher¬ 
man  and  we  suggest  you  do  so  today. 

36th  Annual  Convention  and 
Exposition 

Advertising  Federation  of  America 

Hotel  Sherman,  Chicago 
June  23-27,  Inc. 


Guild  Opposing 
"Correspondent- 
Photog"  Practice 

Take  Up  Issue  with 
Philadelphia  Record  .  . 
Seek  to  Discourage  It 


partment.  He  joined  AP  in  Kansas 
City  in  1926  after  starting  his  news¬ 
paper  career  on  Missouri  and  Kansas 
dailies. 


Stable  Newsprint  Prices 
Expected  Until  Oct.  1 


INTERNATIONAL  PAPER  COM-  13.9%  over  March  last  year.  Produc-  AaQIIlS  £iX 
PANY’S  continuation  of  the  $50  per  tion  represented  68.6%  of  Canadian  Pditor  ill  I 
ton  newsprint  price  until  Oct.  1,  1940,  capacity  as  against  58.6%  a  year  ago 
virtually  assures  a  stable  paper  mar-  and  65.8%  in  February.  Production  Minneapolis,  .fl 
ket  for  newspaper  publishers  until  exceeded  shipments  by  15,975  tons 

the  fall.  International’s  declaration  and  stocks  held  by  Canadian  manu-  Minneapolis  Time 
April  15  by  its  president,  R.  J.  Cul-  facturers  increased  accordingly,  appomted  e  x- 

len,  was  immediately  followed  by  the  U.  S.  Production  High  Tribune 

St.  Maurice  Valley  Paper  Co.,  I^ice  Production  by  U.  S.  mills  continued  NewsMpers  it 
Brothers  and  Co.,  and  the  Abitibi  at  a  very  high  level  while  shipments  ^as  announced 
Power  &  Paper  Co.  Corwistently  set-  were  the  largest  reported  since  De-  to^jay. 
ting  the  price  for  Canadian  manufac-  cember,  1937.  Shipments  were  1,797  Thomas  J 
turers.  International  has  kept  the  ^q^s  in  excess  of  production  and  U.  S.  DiHon  editor- 
same  price  since  January,  1938.  manufacturers’  stocks  were  reduced  in_chief  of  the 

Great  Northern  set  the  pace  for  accordingly.  Tribune  News- 

domestic  manufacturers  several  weeks  Newfoundland  production  declined  papers,  remains 
ago  by  announcing  continuation  of  sharply  during  the  month  and  at  in  the  same 

the  $49  price  for  the  second  quarter  19,527  tons  was  21.3%  lower  than  in  position, 

of  1940.  It  is  not  believed  in  news-  March,  1939.  Shipments,  on  the  other  Mr.  Adams 
print  circles  that  the  domestic  mills  hand,  were  maintained  at  a  high  level  will  have  “gen- 
will  set  a  price  over  that  of  the  Cana-  and  represented  an  increase  of  45.7%  eral  charge”  of 
dians  for  the  third  quarter.  over  last  year.  As  a  result  stocks  of  the  news  staffs  and  features  of  the 

Ample  Capacity  Newfoundland  manufacturers  were  Morning  Tribune,  Times  -  Tribune 

In  snite  of  the  aeitation  last  week  reduced  by  6,168  tons.  The  net  in-  (p.m.)  and  the  Sunday  Tribune,  com- 
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5  STAR  SHOW 

AT  THE  1940  NEW  YORK  WORLD’S  FAIR 


Even  bigger  and  more  exciting 
than  last  year!  New  features 
and  attractions!  New  things 
for  millions  of  visitors  to  see 
and  enjoy! 

To  you  and  your  working  press 
representatives,  we  extend  a  cordial 
invitation  to  visit  the  Chrysler  Mo¬ 
tors  Exhibit  whenever  business  or 
pleasure  brings  you  to  the  1940 
World’s  Fair. 

While  you  are  here,  you  and  your 
associates  will  have  the  opportunity 
to  enjoy  the  many  new  features  and 
innovations  that  make  the  Chrysler 
Motors  Exhibit  even  more  brilliant 
than  last  year. 

Five  Big  Attractions 

Five  big  attractions  high-spot 
Chrysler  Motors  Exhibit... the  first 
three-dimensional  Polaroid  movie 
in  Technicolor  ever  made  .  .  .  the 
famous  “Talking  Plymouth”.  .  .  the 
heaiitiful  and  enchanting  Frozen 
Forest .  .  .  the  breath-taking  Rocket- 
p(jrt  .  .  .  the  unique  new  Bamboo 
Grove. 

We  invite  you  to  make  the  Chrys¬ 
ler  Motors  Exhibit  your  headquar¬ 
ters  while  at  the  Fair  .  .  .  you  will 
find  tlie  ample  lounge  accommoda¬ 
tions  provide  a  haven  of  rest  and 
comfort  during  the  hot  summer 
days  to  come. 


HYMOIJTH  •  DODGE  •  DE  SOTO 


•  CHRYSLER  •  DODGE  TRUCKS 
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EDITOR  &  publisher! 


Study  Warns 
Against  Mail 
Questionnaires 


to  the 


No.  12  of  Continuing  Study 
Of  Newspaper  Reading 
Is  on  Allentown  Call 


Study  No.  12  of  the  Continuing 
Study  of  Newspaper  Reading,  con¬ 
duct^  by  the  Advertising  Research 
Foundation  of  the  Association  of  Na¬ 
tional  Advertisers  and  the  American 
Association  of  Advertising  Agencies 
on  a  grant  by  the  Bureau  of  Advertis¬ 
ing,  ANPA.  was  released  this  week. 
The  study  had  been  made  on  the 
Feb.  21  issue  of  the  Allentown  (Pa.) 
Morning  Call — circulation  45,591. 

In  a  supplementary  report.  Publi¬ 
cation  Research  Service,  which  con¬ 
ducted  the  survey,  warned  publishers 
against  attempting  to  m.ake  a  study 
of  their  readers  by  mail.  “The  real 
trouble  with  a  mail  questionnaire  or 
feature  poll  is  that  a  reader  often 
credits  himself  with  reading  the  edi¬ 
torials  every  day,  even  if  he  reads 
one  only  every  six  weeks.  The  odd 
part  of  it  is  that  the  reader  who  may 
sincerely  believe  that  he  reads  the 
editorials  every  day  and  will  so  ad¬ 
vise  the  Publication  Research  inter¬ 
viewer  when  the  newspaper  is  first 
placed  before  him.  Without  the 
slightest  thought  of  being  inconsis¬ 
tent,  however,  he  will  say  when 
queried  on  yesterday’s  editorials: 
“No,  I  didn’t  happen  to  read  any 
yesterday.” 

Credit  Their  "Intereit" 

“In  filling  out  a  mail  questionnaire, 
many  readers  who  subconsciously 
feel  that  they  should  be  reading  the 
most  significant  contents  of  a  paper 
will  credit  themselves  with  consis¬ 
tent  interest  in  such  departments  or 
subjects,  even  though  they  give  them 
only  occasional  attention.” 

Particularly  noticeable  in  this  study 
was  the  high  percentage  of  “reader 
traffic  stops”  among  men  and  women 
for  practically  every  one  of  the  40 
pages.  Ninety-seven  per  cent  of  the 
men  and  the  same  percentage  of 
women  read  some  part  of  page  one. 
An  average  of  51.1%  of  the  men  read 
something  on  every  page  while  an 
average  of  68.8%  of  the  women  read 
some  part  of  every  page. 

Percentage  of  men  readers  was  low 
on  full  page  advertisements  and  so¬ 
ciety  news.  Women  reader  percent¬ 
age  was  low  on  sports  news  pages  and 
classified  advertising.  Wherejis  four 
full-page  advertisements  on  pages  2, 
3,  4  and  6  attracted  76%,  49%,  72% 
and  66%  of  the  women  respectively, 
these  same  pages  were  only  read 
by  17%,  28%,  10%  and  8%  of  the 


bounced  off  the  gold  nozzle 
cathode  of  the  photo-cell. 

Light  from  the  light  source  shines 
through  a  condenser  lens  and  throu^ 
the  optical  system  which  projects  the 
light  onto  the  surface  of  the  cylinder 
at  the  point.  The  novel  construction 
of  the  photoelectric  tube,  or  optical 
system,  permits  the  objective  of  the 
optical  system  to  be  placed  close  to 
the  picture,  thus  making  it  possible  to 
use  a  highly  efficient  short  focus  lens 
assembly,  according  to  the  U.  S.  pat 
ent  papers. 

The  tube  consists  of  a  glass  enve¬ 
lope  of  tubular  shape  through  whid 
an  optical  system  extends.  Inside  the 
envelope  is  a  tubular  cathode  and  a 
concentrically  disposed  anode  whkli 
is  ring  shaped.  Diffused  light  reflected 
at  from  15  to  45  degrees  will  fall  di¬ 
rectly  on  the  cathode  of  the  photo¬ 
electric  tube  which  may  be  placed 
very  close  to  the  pencil  of  light  im 
pinging  on  the  cylinder,  resulting  in 
a  very  efficient  scanning  system  with 
no  appreciable  light  loss,  it  is  stated 
in  the  patent  application  filed  Feb. 
10,  1938. 


TODAYS  MAGIC  CARPET 

Drawn  for  Editok  &  Publishek  by  Jerry  Costello,  Albany  {N.  K.)  Knickerbocker  News. 


Newsboys  Band  Passes 
40th  Anniversary 


The  Indianapolis  News  Newsboys 
Band  passed  a  milestone  last  week 
when  an  elaborate  downtown  parade, 
a  dinner  at  night  and  other  ceremo¬ 
nies  marked  the  40th  anniver¬ 
sary  of  the  directorship  of  J.  B.  Van- 
daworker. 

The  band’s  alumni  association  was 
represented  by  more  than  200  men 
from  many  walks  of  life,  giving  elo¬ 
quent  testimony  of  the  value  of  news¬ 
paper  carrying  as  a  foundation  stone 
for  a  successful  career. 

A  group  of  alumni  in  California 
talked  to  celebrators  at  the  banquet 
via  long-distance  telephone.  Mr.  Van¬ 


Biele  Describes 
Wirephoto  Device 

continued  from  page  9 


it  may  get  underway  before  summer. 
Many  months  will  be  required  for  the 
job. 

Foreign  Patents  Obtained 

A  patent  on  Mr.  Biele’s  photo¬ 
electric  tube  was  granted  in  Wash¬ 
ington  last  Jan.  16.  TTiis  patent  and 
others  obtained  in  foreign  countries 
have  been  assigned  by  Mr.  Biele  to 
the  AP. 

The  device  features  an  optical  sys¬ 
tem  of  a  construction  resembling  a 
miniature  16- inch  gun,  with  a  gold 


Dovoloped  Sinco  1937 

Mr.  Biele  told  Editor  &  Pubushq 
he  has  been  working  on  the  new  d^ 
velopment  with  his  staff  since  the  fill 
of  1937.  For  10  days  and  10  nights, 
when  the  idea  was  conceived,  he  and 
his  co-workers  worked  to  perfect  ft. 
The  first  cell  was  manufactured  by 
Bell  Laboratories  at  a  cost  of  $1100 
and  when  tested  proved  that  the  new 
principle  is  “absolutely  sound.”  He 
cells  now  are  being  manufactured  by 
Western  Electric.  Many  months  were 
required  to  make  the  first  cell  be 
cause  of  the  intricate  glasswork  in 
volved  and  the  placing  of  the  ele 
ments. 

Mr.  Biele  has  been  with  the  AP 
since  1914,  except  for  two  years  after 
the  war,  and  has  been  chief  engineer 
for  seven  years!  The  present  AP 
Wirephoto  and  portable  Wirephoto 
machines  were  developed  by  the  AP 
staff  under  his  supervision.  He  was 
in  charge  of  installation  of  the  auto 
matic  printers  and  trained  the  men 
on  this  operation  in  1914.  From  1918 
to  1920  he  was  with  the  Teletype 
Corporation  in  New  York,  and  upon 
his  return  to  the  AP  he  continued  to 
develop  a  number  of  inventions  as 
head  of  the  AP  laboratories  imder  the 
direction  of  W.  J.  McCambridge,  as 
sistant  general  manager.  He  is  46 
years  old  and  lives  at  Hollis,  L.  I. 


N.  Y.  SALES  LUNCHEON 

Cress  E.  Stedman,  vice-president 
and  director  of  sales,  and  John  M. 
Huggett,  advertising  manager,  both 
of  Certain-teed  Products  Corporation 


daworker  spoke  of  1904  as  a  highlight  nozzle  at  one  end  which  reflects  any  manufacturers  of  building  materials. 


In  the  breakdown  of  reader  traffic 
stops  by  type  of  content  95%  of  the 
women  and  77%  of  the  men  read  “any 
advertising  (except  classified)”;  64% 
of  the  women  and  54%  of  the  men 
read  “any  national  advertising”; 
94%  of  the  women  and  74%  of  the 
men  read  “any  local  advertising”;  and 
87%  of  the  women  and  37%  of  the 
men  read  “any  department  store 
advertising.” 

Among  the  national  ads  a  quarter- 
page  Johnson  &  Johnson  ad  for  ad¬ 
hesive  plaster  rated  highest  with  25% 
of  the  men  and  46%  of  the  women 
reading  it.  A  three-column  15-inch 
Mercury  ad  on  page  23  attracted  20% 
of  the  men  and  6%  of  the  women 
whereas  a  four-column  10-inch  Nash 
ad  on  page  12  attracted  16%  of  the 
men  and  8%  of  the  women.  A  three- 
column  18-inch  ad  for  Heinz  products 
attracted  21%  of  the  women  and  2% 
of  the  men. 


in  the  band’s  history,  when  the  or 
ganization  won  first  prize  for  juvenile 
musical  organizations  at  the  St.  Louis 
World’s  Fair.  This  fall,  Mr.  Vanda- 
worker  pointed  out,  the  band  will  en¬ 
ter  its  42d  year  at  the  Indiana  state 
fair. 

Verbal  homage  and  gifts,  including 
a  gold  watch,  a  gold  and  silver  News 
service  medal  and  a  gold  plaque, 
marked  the  alumni  association’s  trib¬ 
ute  to  Mr.  Vandaworker,  who  40  years 
ago  organized  the  newsboys’  band. 
Included  among  the  “alumni”  were 
many  prominent  leaders  in  various 
walks  of  life. 

Among  the  newspaper  executives 
attending  who  were  charter  members 
of  the  band  was  Roy  Howard,  presi¬ 
dent  and  editor  of  the  New  York 
World-Telegram. 

F.  E.  Bennett,  Ft.  Wayne  (Ind.) 
News  -  Sentinel  advertising  manager, 
presented  the  watch  to  Mr.  Vanda¬ 
worker  in  behalf  of  the  alumni.  Roger 
Reynolds,  advertising  director  of  the 
News,  furnished  flowers  for  the 
occasion. 


light  which  might  strike  it.  Gold 
was  chosen,  Mr.  Biele  explained,  be¬ 
cause  it  is  an  exceptionally  good  re¬ 
flector.  Its  use  in  the  photoelectric 
optical  system  is  an  innovation.  Light 
formerly  lost  by  being  reflected  di¬ 
rectly  back  from  the  picture  is  now 


and  Charles  P.  Pelham,  vice-prea- 
dent.  Fuller  &  Smith  &  Ross,  Inc.,  ^ 
vertising  agency  handling  the  Certain- 
teed  account,  were  the  speakers  April 
16  at  the  weekly  luncheon  in  the  Hotel 
Roosevelt,  New  York,  of  the  Sales 
Executive  Club  of  New  York. 
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Diagram  of  AP  Wirephofo's  ftaw  photoelectric  cell  and  optical  system  used  ^ 
scanning  pictures  for  transmission.  Light  admitted  at  right  of  diagram,  after 
through  greatly  improved  optical  system,  is  brought  to  a  pin-point  on  surface 
picture  on  scanning  drum  (at  left).  Light  is  reflected  from  the  picture's  lurtac 
directly  to  cathode  of  photo  cell. 


I 


rOR  APRIL  20,  1940 


I 


IJ.P.  Executives 
To  Meet 
In  New  York 


Will  Discuss  Problem  of 
Informing  Public  of  Extent 
Of  Newspaper  Service 


CHARGE  DROPPED 

Topeka,  Kan.,  April  18 — Following 
a  star  chamber  session  here  this  after¬ 
noon  Police  Judge  Peter  F.  Caldwell 
said  contempt  of  court  proceedings 
against  E.  B.  Chapman,  veteran  edi¬ 
torial  writer  for  the  Topeka  State 
Journal,  would  be  dropped.  Chapman 
wrote  an  editorial  stating  liquor  was 
being  sold  and  gambling  still  was  go¬ 
ing  on  after  a  cleanup  campaign  had 


been  put  under  way.  The  mayor,  John 
F.  Scott,  directed  Mark  Bennett,  city 
attorney,  to  question  Chapman  and 
force  him  to  give  names  and  places. 
When  Chapman  refused  to  answer  the 
questions  he  was  cited  for  contempt. 


termine  whether  Memphis  residents 
desire  to  adopt  a  daylight  saving 
schedule  for  the  summer  months. 
Mayor  Chandler  called  for  aid  by  the 
newspaper  rather  than  order  a  special 
election.  • 


DAILY  TO  AID  CITY 


The  Memphis  (Tenn.)  Press-Scimi¬ 
tar,  at  the  request  of  Mayor  Walter 
Chandler,  will  conduct  a  poll  to  de- 


DAILY  GROUP  TO  MEET 

The  Allied  Daily  Newspapers  of 
Washington  will  hold  their  spring 
meeting  in  Seattle,  April  26-27. 


One  of  the  problems  to  be  discussed 
by  United  Press  executives  next  week 
IS  how  better  to  inform  the  public  of 
the  tremendous  job  American  news¬ 
papers  are  doing,  Hugh  Baillie,  presi¬ 
dent.  said  as  he  made  announcement 
of  the  annual  meeting  of  U.P.  execu¬ 
tives  in  connection  with  the  ANPA 
convention. 

“The  general  public  needs  more  sell¬ 
ing  on  the  big  job  which  the  Ameri¬ 
can  newspapers  are  doing  in  covering 
the  war  news,”  Baillie  said. 


U.  S.  Better  Informed 


"The  people  of  this  country  are 
much  better  informed  about  what  is 
eoing  on  in  Europe,  as  we  all  know, 
than  the  inhabitants  of  the  countries 
which  are  actually  involved  in  the 
war.  It  is  my  impression  that  the 
ultimate  consumers  of  the  news  are 
rather  prone  to  take  all  this  for 
granted  and  that  the  newspaper  is  not 
getting  its  full  share  of  appreciation 
for  its  part  in  keeping  the  American 
public  fully  and  promptly  informed 
of  the  tremendous  events  which  are 
of  almost  daily  occurrence.” 

The  United  Press  launched  recently 
a  promotional  campaign  aimed  at  con¬ 
solidating  reader  confidence  in  the 
news.  It  is  getting  good  response  and 
encouragement  from  publishers  and 
the  United  Press  plans  to  carry  it  fur¬ 
ther,  Mr.  Baillie  said. 

The  United  Press  meeting  will  dis¬ 
cuss  war  coverage,  also  final  plans  for 
covering  the  forthcoming  Presidential 
campaigns  and  election,  and  general 
business  problems. 

The  conference  will  start  Monday 
at  United  Press  headquarters.  Daily 
News  building.  New  York. 

Division  managers  who  will  attend 
are  Vice-President  Frank  H.  Bar¬ 
tholomew,  Pacific  Division,  San  Fran¬ 
cisco;  Thomas  R.  Curran,  Central 
Division,  Chicago;  Jacques  D.’Ar- 
ftand,  Southwest  Division,  Kansas 
City;  Stanley  Whitaker,  Southern 
Division,  Atlanta. 

Chief  Executives  Will  Attend 
In  addition  to  Mr.  Baillie,  those  who 
rill  take  part  in  the  conferences  are 
lames  H.  Furay,  vice-president;  Clem 
J-  landau,  vice-president  and  general 
business  manager;  Earl  J.  Johnson, 
'ice-president  and  general  news  man¬ 
ager;  Edwin  Moss  Williams,  vice- 
president  and  general  .sales  manager; 
Joseph  L.  Jones,  general  foreign  man¬ 
ager;  Virgil  Pinkley,  European  busi¬ 
ness  manager;  Jack  Bisco,  assistant 
business  manager;  L.  B.  Mickel,  super¬ 
intendent  of  bureaus;  A.  F.  Harrison, 
radio  sales  manager;  Lyle  C.  Wilson, 
Washington  manager;  Carl  B.  Molan- 
fe,  commercial  manager;  Fred  A.  Mc¬ 
Cabe,  promotion  director;  Kenneth  D. 
Gilmore  and  Leroy  Keller,  eastern 
business  representatives. 


held  EXPOSITION 

The  Holyoke  (Mass.)  Transcript- 
‘■elegram  has  just  concluded  a  Pan- 
American  exposition,  held  April  8-13 
the  Holyoke  War  Memorial  build- 
“'8  in  observance  of  the  SOth  armi- 
versa^  of  the  founding  of  the  Pan- 
American  Union.  Seventeen  separate 
*!™bits  and  a  program  of  motion 
pictures  and  panel  discussions  drew 
attendance  of  approximately 
IXX)  for  the  six  days  of  the  expo¬ 
sition. 


ITCHING  OH  IDEA  ^ 


He’s  seen  pie-charts  hy  tlie  millions,  graphs  galore, 
circulation  and  coverage  claims  hy  the  carload,  hut 
what  he  really  wants  is  something  to  take  to  his 
advertiser  and  say  “Look!  This  will  work,  and  here’s 
the  reason!” 


Well,  here  it  is! 

Local  news  carries  local  names.  And  local  names 
are  the  most  important  thing  in  the  world  to  the 
people  in  any  given  community. 


So  what? 


So  advertisements  carried  in  Loealnews  Dailies,  sur¬ 
rounded  liy  local  names,  are  assured  readership! 

The  advertiser  has  a  message.  Loealnews  Dailies  liavi* 
readers  who  scan  tin*  pages  so  (rarelully  that  Thia 
.Absorb  Th.vt  Mkssai.k! 


‘ri¥fMO/?£M4,M£S,  THEMOPENEWS 


CIRCULATION  OVER  20,000,000  DAILY 


Copyrighted  by  The  Julius  Mathews  Special  Agency,  Newspaper  Representatives  serving  National 
Advertisers  through  recognised  Advertising  Agencies. 
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17  Guildsmen 
On  Strike  in 
Monroe,  La. 

Seventeen  members  of  the  Amer¬ 
ican  Newspaper  Guild  went  on  strike 
against  the  Monroe  (La.)  Morning 
World  and  News-Star  April  11  charg¬ 
ing  refusal  of  the  publishers  to  recog¬ 
nize  the  guild  and  refusal  to  reinstate 
Harold  Breard,  editorial  worker, 
whom  the  guild  charges  was  fired 
April  15  for  union  activity. 

The  strikers  were  still  out  late 
Thursday  afternoon  and  the  news¬ 
papers  had  not  missed  an  edition. 
The  management  reported  to  Editor 
&  Publisher  that  “the  business  office 
is  completely  reorganized  and  the 
editorial  force  is  now  being  recruited. 
No  loss  in  advertising  revenue  and 
circulation  stops  are  less  than  75  in 
combined  circulation  of  approximate¬ 
ly  23,000.” 

■ 

2,000  Brooklyn  Citizens 
Honor  Frank  Schroth 

Citizens  of  Brooklyn  and  Long 
Island,  more  than  2,000  strong,  turned 
out  at  a  testimonial  dinner  to  Frank 
D.  Schroth.  president  and  publisher  of 
the  Brooklyn  Eagle,  at  the  Hotel  St. 
George  in  Brooklyn  Wednesday. 

Actuated  by  a  desire  to  honor  the 
man  who  has  stated  his  intention  of 
giving  the  community  a  new  deal  in 
clean,  useful  journalism,  representa¬ 
tives  of  40  branches  of  activity  over¬ 
flowed  the  hotel  ballroom,  which  has 
a  normal  capacity  of  1.600. 

Governor  A.  Harry  Moore  of  New 
Jersey,  a  friend  of  Mr.  Schroth  since 
the  latter  was  a  Trenton  newspaper¬ 
man;  Dr.  Harry  D.  Gideonse,  presi¬ 
dent  of  Brooklyn  College,  and  Mrs. 
Thomas  H.  Roulston,  the  former  Mar¬ 
jorie  Hillis,  author  of  “Live  Alone 


and  Like  It,”  were  the  speakers  who 
extolled  the  Eagle,  now  in  its  99th 
year,  and  told  of  the  borough’s  great 
need  of  the  paper  in  the  further 
growth  and  development  of  the  com¬ 
munity. 

Governor  Moore  reviewed  Mr. 
Schroth’s  career  from  his  days  as  a 
young  reporter  in  Trenton  until  his 
arrival  on  the  Brooklyn  scene,  empha¬ 
sizing  his  communal  service  as  asso¬ 
ciate  publisher  and  general  manager 
of  the  Trenton  Times  Newspapers  and 
publisher  of  the  Scranton  Tribune. 

Mr.  Schroth  said,  in  part:  “The 
Eagle  would  have  residents  of  Brook¬ 
lyn  think  in  terms  of  the  community, 
be  proud  of  its  history  and  keep  alive 
their  cultural  and  artistic  activities. 
It  shall  be  the  duty  of  the  Elagle  to 
revive  any  lagging  of  this  spirit  and 
to  attune  it  to  the  trend  of  these  flux¬ 
ing  times.” 

INP  COPYRIGHT 

International  News  Photos  was  in¬ 
formed  April  18  that  its  application 
for  the  trade  mark,  “Speedray,”  to  be 
utilized  by  the  picture  service  to  de¬ 
note  “frozen  motion”  pictures  ser¬ 
viced  to  clients  in  the  future,  had  been 
filed  by  the  Bureau  of  Copyrights, 
Washington,  D.  C.,  and  that  No.  430,- 
555  had  been  issued  for  the  purpose. 
INP  filed  its  petition  of  copyright 
April  9,  shortly  after  the  new  camera 
process  was  made  public. 

N.  Y.  NEWS  WINS  AWARD 

For  the  third  consecutive  year  the 
New  York  Daily  News  was  awarded 
top  honors  in  its  class  Wednesday  at 
the  11th  Annual  Convention  of  the 
Greater  New  York  Safety  Council  for 
compiling  the  lowest  accident  total  of 
any  delivery  fleet  in  the  metropolitan 
area.  A  framed  Certificate  of  Award 
was  presented  to  the  News  by  Motor 
Vehicle  Commissioner  Carroll  E. 
Mealey.  The  award  was  accepted  by 
Thomas  Seery,  transportation  manager. 


Martin  Andersen  P.  T.  Anderson,  Sr. 


To  Dedicate  Panel  at 
AP  Building  April  29 

Dedication  ceremonies,  at  which 
Kent  Cooper,  general  manager.  Asso¬ 
ciated  Press,  and  Nelson  Rockefeller, 
president.  Rockefeller  Center  Corp., 
will  officiate,  will  be  held  April  29 
at  the  main  entrance  of  the  AP  Build¬ 
ing  in  Rockefeller  Center,  New  York, 
to  mark  completion  of  installation 
over  the  main  entrance  of  the  building 
of  the  AP’s  panel  depicting  “News.” 

The  panel,  10  tons  of  stainless  steel, 
arrived  in  New  York  April  8  and 
work  was  started  the  following  day 
on  assembling  and  installing  it.  De¬ 
signed  by  Isamu  Noguchi.  35-year-old 
Japanese-American  artist,  and  win¬ 
ner  of  the  National  Competition  for 
the  AP  Building  Plaque,  the  panel  is 


P.  T.  Anderson,  Jr,  W.  T.  Anderson 


the  largest  metal  bas  relief  ever  cast 

Symbol  of  “News,”  it  depicts  the 
heads  and  torsos  of  five  men.  Four 
of  them  are  working  with  the  swift 
tools  of  modern  journalism — the  tele¬ 
type,  Wirephoto,  the  camera,  and  tele¬ 
phone,  while  the  fifth  one  carries  pad 
and  pencil.  The  panel  measures  ap¬ 
proximately  17  pc  22  feet.  In  three 
sections,  it  will  be  bolted  to  a  33-inch 
steel  “I”  beam  above  the  doorway. 

GIVES  LIBRARY  TO  TRB. 

The  7,000-volume  library  of  James 
O'Donnell  Bennett,  distinguished  Chi- 
cago-Tribune  reporter  who  died  Feb. 
27  at  the  age  of  69,  has  been  pre¬ 
sented  to  the  Tribune  staff.  His  wili 
bequeathed  to  Col.  Robert  R.  McCor¬ 
mick.  Tribune  publisher,  as  trustee, 
the  library  and  collection. 


ANDERSON-ANDERSEN  COMBINE  IN  MACON 

Martin  Andersen,  new  assistant  publisher  of  the  Macon  |Ga.)  Telegraph  sm 
Evening  News;  W.  T.  Anderson,  publisher  of  the  newspapers,  no  relation  to  Mr. 
Andersen;  Peyton  T.  Anderson,  Sr.,  brother  of  W.  T.,  general  manager  of  the  paperr 
and  P.  T.  Anderson,  Jr.,  business  manager.  The  picture  of  P.  T.  Anderson,  Sr.,  wii 
inadvertently  presented  as  that  of  his  son  (E.  &  P.,  April  13,  page  10)  in  the  story 
of  the  arrangements  to  pass  on  the  Macon  newspaper  properties  to  younger  men. 
W,  T.  and  P.  T.  Anderson  agreed  to  dispose  of  their  holdings  as  follows:  One-third  to 
Mr.  Andersen,  who  is  editor  and  publisher  of  the  Orlando  (Fla.)  Sentinel  and  Reporter- 
Star;  one-third  to  P.  T.  Anderson,  Jr.;  and  one-third  to  C.  E.  Marsh,  publisher  of  tlie 
Austin  (Tex.)  American  and  Statesman.  It  was  reported  the  plan  is  for  P.  T.  Ander¬ 
son,  Jr.,  and  Martin  Andersen  to  become  business  and  editorial  heads  of  the  news¬ 
papers,  respectively. 
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At  every  tick  of  the  clock,  big  events  are  lia})pening 
at  this  A.  P.  and  A.  N.  P.  A.  Convention.  Around 
the  clock  there  is  not  an  open  minute — addresses 
made  that  are  epochal  .  .  .  methods  and  practises 
revised  .  .  .  publishers  and  editors;  executives  of  news¬ 
papers,  press  services,  and  syndicates;  advertisers,  and 
their  advertising  agencies  are  here  to  make  every  hour 
count.  You  can  be  as  busy  as  a  bee,  but  you  may  miss 
SOjMETHING  somewhere.  It  may  be  the  address 
you  most  wanted  to  hear,  or  a  midnight  secret  session 
behind  closed  doors  .  .  .  the  latest  word  concerning  a 
million-dollar  appropriation,  or  a  new  code  for  haz¬ 
ardous  War  days. 

To  meet  just  such  occurrences.  Editor  &  Pi  blisiier 
established  its  headquarters  some  years  ago  in  the 
Astor  Gallery  of  the  Waldorf-Astoria.  It  sensed  the 
need  for  a  friendly,  democratic  clearing-house  for 
hard-to-get  information. 


Here  you’ll  find  easy-chairs  for  an  in-between  nod; 
stationery,  stenographers,  telephones,  telegraphic  com¬ 
munication  set-up,  and  a  trained  staff  of  question- 
answerers.  Here  you  can  meet  friends,  arrange  for  all 
Convention  get-togethers.  Here  you  will  find  VERY 
interesting  e.xhibits.  BUT,  above  all  else,  you’ll  find 
a  spirit  of  cheerful  willingness  to  serve  you,  whatev^er 
your  jiroblem  may  be. 

AT)U  ARE  CORDIALLY  INVITED  to  make  use 
of  our  Astor  Gallery  Headquarters.  You’ll  also  find  a 
royal  welcome  awaiting  you  at  our  offices — 1700  Times 
Building,  Broadway  at  42nd  Street. 

At  every  tick  of  the  clock  NEWS  is  being  made — 
news  about  the  business  of  newspaper  advertising, 
features,  production.  This  news,  together  with  every 
worth-while  story  of  the  Conv’ention,  will  be  found  in 
Editor  &  Publisher  Convention  Issue — April  27th. 


EDITOR  &  PUBLISHER 


1700  Times  Building 


Telephone  BRy.  9-3052-3-4-5-6 


New  York,  N.  Y. 


EDITOR 


PUBLISHER 


ship  programs  through  the  use  of  Associated 

Wirephoto  Advance 

yar  also  saw  a  sizeable  list  of  news- 
AvrxtU.  papers  in  the  United  States  which  had  dis¬ 

continued  from  page  9  continued  publication.  Despite  this  fact  the 
-AP  membership  has  maintained  a  satisfactory 
.  status,  showing  a  net  loss  of  only  17.  This 

and  coping  with  abnormal  more  than  offset  by  the  increase  in 


more  exteo  "vely  and  coping  with  abnormal 


difficulties,  .1  nevertheless  oper.ated  at  less  total  „uml>er  participating  in  the  Associated 

cost  than  in  the  preceding  _year.  This  was  due  United  Sutes. 


chiefly  to  numerous  practices  directed  toward  ^he  personnel  department  was  increasingly 
a  more  businesslike  economical  administration  ^ 

of  the  service  itself.  This  was  done  at  no  ^ouse  for  staff  changes,  welfare  problems. 


impairment  of  its  effectiveness,  yet  with  a  ,3bor  relations,  wage  and  hour  legis- 

s  arp  increase  in  its  e  cienc>.  Topping  this  ]ation,  personnel  research,  and  the  system- 


aspect  of  operation  were  steps  taken  to  place  *i,,e ’application  of  personnel  policies  and 


the  purchase  of  pictures  on  a  budget  basis;  use 
of  photographic  materials  on  a  similarly  con¬ 
trolled  basis  checked  by  freiiuent,  detailed  re¬ 
ports,  and  budgeting  all  other  controllable 


practices  affecting  all  employes. 

Streamlined  Coverage 

In  anticipation  of  events  abroad  which 


phases  of  operation  on  a  basis  that  enabled  reached  a  climax  around  the  first  of  Septem- 
all  major  news  photo  bureaus  to  work  effi-  ber,  the  European  staff  was  reinforced  during 


ciently  and  economically. 

Telemat  Service  Gains 

There  was  an  advance  in  the  strength  of 


the  first  nine  months  of  1939.  With  experi¬ 
enced  staff  men  already  in  Europe,  additions 
to  the  personnel  abroad  were  picked  from 
young,  talented  members  of  the  domestic 


including  This  Cockeyed  War,  Screen  Test, 
Pedigreed  Homes,  Common  Courtesy,  Un¬ 
known  Soldiers,  Candid  Talks.  At  the  same 
time,  there  was  a  continued  effort  to  weed 
out  set  features  that  had  outlived  their  use¬ 
fulness. 

As  usual,  series  tying  in  with  big  news 
were  played  heavily.  Especial  effort  was  made 
to  furnish  news  pages  with  releases  for  defi¬ 
nite  news  dates.  The  widely  used  series,  pic¬ 
tures  and  stories  put  out  in  advance  of  the 
visit  by  British  royalty  are  cases  in  point. 

On  the  other  band,  two  of  the  most  popular 
series  of  the  year  were  on  religious  topics. 
One,  originated  and  handled  by  Herbert 
Yahraes,  told  the  story  of  Holy  Week  in 
modern  language.  The  other  told  in  pictures 
the  story  of  the  first  Christmas.  Both  drew 
many  comments. 

Continued  emphasis  was  placeil  on  picture 
editing  and  greater  use  of  layouts  provided 
variety  in  presentation  and  resulted  in  a  num¬ 
ber  of  “little  picture  shows”  th.it  had  wide 
use. 


writers  and  the  column  material  reached 
peak  in  popularity. 

Especially  good  use  was  made  of  year-end 
review  material,  due  in  part  to  the  attempt 
to  suit  the  needs  of  tight  papers  by  selection 
and  condensation  and  to  the  offer  of  full  pap 
mats. 

The  executive  staff  assignments  during  tlie 
entire  year  were:  News,  Byron  Price;  Traffic, 
W.  J.  McCambridge,  the  membership  execn 
tive  under  him  being  O.  S.  Gramling  and  the 
laboratory  executive  under  him  being  H.  M. 
Biele;  News  Photo  and  Feature,  Lloyd  Strat¬ 
ton,  the  Executive  News  Photo  Editor  under 
him  being  F.  A.  Resch  and  the  Feature  Ser¬ 
vice  HMitor  under  him  being  M.  J.  Wini; 
Personnel,  Alan  J.  Gould.  Messrs.  Price, 
McCambridge,  Stratton  and  Gould  hate 
worked  directly  under  the  General  Manager 
in  charge  of  the  various  departments,  and 
I  can  say  with  enthusiasm  that,  largely  be 
cause  of  this  executive  personnel,  never  in 
my  knowledge  of  the  Associated  Press  have 
affairs  gone  better. 


the  editorial  photographic  and  art  department  U^Luee  in 

personnel,  the  roster  including  more  experi-  Heinzerling  in  Finland,  distin- 


enced  employes  with  demonstrated  ability  and  themselves  under  fire.  By  eliminating 

promise  than  in  any  previous  year.  In  this  re-  temporary  help  taken  on  at  the  outset  of  the 
spec  ,  e  p  o  0  service  as  emerged  large  y  streamlining  coverage,  personnel 

economies  were  effected  in  line  with  efforts 


from  a  period  in  which  there  was  constant 


training  of  new  men  and  replacement  of  men  jo  reduce  total  costs. 


not  suited  for  this  specialized  type  of  work.  t  wu  j  * 

J  wuin..  domestic  service,  eftorts  were  con- 


In  this  connection  also,  better  teamwork  re-  .  *  4  •  ti  j  •  xt  i  • 

-  ,  -  •  ru  «  centrated,  especially  during  the  closing 

suited  from  the  entire  AP  staff  and  to  a  .l  r  at.  a  «  j*  a 

I  J  ,  ...  f  1  months  of  the  year,  upon  staff  readjustments 


large  degree  the  accomplishments  of  the  ,3,,„,a,ed  to  make’ for  the  most  economical 
service  are  traceable  directly  to  the  broad  without  sacrifice  of  service 

unification  of  staff  effort.  -  .  u  •  .  .  .  ix 


The  Telemat  service  gained  in  member  par¬ 
ticipation  in  the  face  of  strong  opposition  mea¬ 
sures  to  wean  away  AP  Telcmat  members  by 


retiuirements,  member  interests  or  staff  op¬ 
portunities.  Where  it  was  found  essenti.al  to 
increase  the  staff,  manpower  was  drawn  from 
elsewhere  in  the  service,  the  result  being  that 


estabUshing  additional  regional  centers  of  mat  assignments  on  account  of  foreign 


dis  rihution  Telemats  continued  to  score  con-  I,  reductions 

sistently  ahead  of  com^ting  mat  services.  personnel.  On  the  adminis- 

The  most  important  deve  opment  ,n  the  traffic  side,  seven  new  chiefs  of  bureaus  were 

department  was  the  completion  of  a  nevv  m-  appointed  during  1939. 

strumeiit  to  he  used  m  connection  with  Wire-  Foremost  among  the  steps  taken  for  the 
photo  This  apparatus  is  now  in  the  course  of  ^^,^3^^  3„d  3,^^  employes  was 


Prominent  Outsiders  Byiined 

.\  definite  attempt  to  obtain  byiined  stories 
in  appropriate  cases  by  prominent  outsiders 
pioduced  results.  James  Truslow  Adams, 
Earnest  Hooten,  Aldous  Huxley,  Ralph  Gul- 
dahl  and  Dr.  Frederick  C.  Grant  are  among 
those  who  provided  this  tyiie  of  feature. 

There  was  increased  use  of  AP  comics,  and 
the  comics  staff  was  strengthened.  One  new 
eomic  panel.  The  Doolittles,  was  adiletl. 

The  sports  pages  under  the  direction  of 
Dillon  Graham  made  progress.  There  were 
a  number  of  illustraleil  “how  to  do"  series — 
such  as  those  on  how  to  sail,  how  to  play  golf, 
and  how  to  call  football  signals.  Football 
photo  diagrams  were  an  innovation  that  at¬ 
tained  popularity.  Series  such  as  those  on 
IxisehaH’s  first  100  years  by  Gardner  Soule 
and  what  has  happened  to  old  sports  stars 
were  widely  used. 

On  the  women’s  i>ages  appeared  a  variety 
of  material  that  received  widespread  and  con¬ 
sistent  use.  Special  stories  by  feature  service 


manufacture  and  when  installed  will  further 
increase  the  present  quality  of  the  pictures 


the  application  of  the  new  group  participating 
pension  and  insurance  plans.  Following  the 


Number  Eleven  tf  this  Series. 


received  on  the  Wirephoto  system.  There  is  3  ,  j9,8 

no  instrument  of  a  similar  nature  anywhere  in  presentation  to  the  iHirsonnel  by  the 


the  world  so  that  the  Associated  Press  has  the  Manager,  they  were  put  into  effect 

distinction  of  owning  and  controlling  patents  j3„„3^y  j53,  approximately  1,800 


on  an  invention  which  will  in  a  number  of 
ways  be  of  material  assistance  to  newspapers 
in  improving  their  operations  and  product. 


eligible  employes,  the  percentages  of  partici¬ 
pation  last  year  were  about  75%  in  the  pen¬ 
sion  plan,  84%  in  the  insurance  plan.  With 


The  inventor  of  the  mechanism  is  H.  M.  Biele,  V.  _ _ _ _  00  .„„i  ..L 

,  f  .u  I  1,  .  J  1  .  r  fixed  as  retirement  age,  28  employes  were 


in  charge  of  the  laboratory  and  an  employe  of 
the  .-\ssociated  Press  for  many  years. 


put  on  pension  during  1939.  This  compared 
with  only  three  employes  pensioned  in  each 


Through  the  activities  of  the  traffic  depart-  ^^3  ^^3^3 


ment  Wirephoto  participation  was  numerically  ^ 


increas^.  At  the  beginning  of  1939  there  Commercial  Telegraphers’  Union,  affili- 

were  69  papers  participating  in  Wirephoto  m  3,^  ^  P  l..  was  signed  May  8. 


A  N  N  I V 


one  form  or  another.  At  the  end  of  the  year 
there  were  115  papers  in  that  classification. 


1939.  The  contract  embodied  a  modified 
closed  shop,  retained  the  40-hour  week,  and 


During  the  year  Wirephoto  became  interna-  increases  to  Wirephoto  operat- 

tional  in  scope  in  that  the  network  was  ex-  3^^  classifica- 

t#'nnAH  fn  Xnrnntrt  ttrrtviHinar  .  .  .  -  . 


The  Citadel 
of  Advertising 


tended  to  Toronto.  Canada,  providing  direct  Negotiations  in  several  bureaus  between 

transmission  of  pictures  from  that  country,  American  Newspaper  Guild 

This  operation  of  the  Associated  Press  is  representatives  of  the  Management  con- 

becoming  well  known  throughout  the  news-  3  5.^ 

paper  world.  We  have  had  inquiries  re_  ^out  the  domestic  service,  the  only 

siiecting  Wirephoto  and  its  cost  from  far-off  .  hookkeeuimr  reouire- 


s,x:vuug  ...repnoo  ana  ns  cosi  iron  lar-ou  ^3  bookkeeping  require- 

Japan,  from  Holland  from  England  from  ^.3^^  3^^  5,33^  ,^gi^,3, 


Mexico,  and  from  different  sections  of  South  ^^3^  333^^3,  3^  overtime.  This  prob- 

America.  This^  indicates  the  ^  increasing  _iin-  333^33^  ^3  3  ^3^  33^,^  emergencies. 


For  the  past  sixty  days  the  Advertising  Cluh  of  New  York  has 
been  bombarded  by  the  artillery  of  Advertisers,  Agents  and 
Advertising  Media,  each  in  turn  throwing  shells  filled  with  the 
highest  explosives  of  eulogy,  praise  and  congratulations — all 
ill  celebration  of  the  Club's  35th  Anniversary. 


IKirtance  that  n.ctures,  transmitted  as  rapidly  ^,3  3  j3b,e  change  was  noted  in  the  situ- 

as  possible,  aie  playing  in  the  affairs  of  the  3,i33  ^^3  3^33  ,3^^  03.31^3  {^33,  4^  33 

newspapers  throughout  the  world.  4,  ,,333^  j3  ^^3  P3J333,  ^33^  ^33^ 

xnaximuiii. 


Color  Experiment 

Another  interesting  development  in  con- 


Interest  in  Mops  Grows 

The  feature  service  was  notably  successful 


nection  with  picture  transmission  was  the  in  the  production  of  outstanding  material  not 
experiment  carried  on  earlier  in  the  year  ;,vailable  ordinarily  through  ether  .\P  or  out- 


When  this  Cluh  was  formed  in  1905,  advertising  was  just  on 
the  threshold  of  its  development  as  we  know  it  to-day.  It  was 
still  used  more  by  charlatans  than  by  honest,  legitimate  business, 
and  tliis  condition  was  one  of  the  potent  reasons  for  the  forma¬ 
tion  tif  the  Cluh,  which  immediately  took  up  the  cudgels  against 
dishonest  and  object ionalilc  advertising  of  every  kind. 


demonstrating  th.at  color  pictures  can  be  han- 
dlcl  effectively  when  the  need  arises. 

The  year  saw  a  further  increase  in  the 


side  sources. 

.Among  these  features  was  Background 
Maps.  More  than  160  papers  subscribed  to 


participation  of  L.itin  .American  newspapers  in  this  feature  at  the  peak  interest  in  the  war, 
the  .Associated  Tre-s  service.  There  are  now  and  the  list  is  still  greater  than  that  attained 


83  participants  in  that  service,  whereas  sev-  i,y  any  other  special  news  feature.  Harold 


eral  years  ago  we  had  less  than  30.  The  staff  1)3, jg  and  Howell  Dodd  set  the  pace  for  car- 
invoIve<l  in  the  Latin  .American  operation  has  tography  on  these  maps  while  the  Wasliington 


been  increased  and  the  results  will  bring  about  feature  staff  supplied  much  exclusive  iiiforma- 
an  increasingly  improved  Latin  -American  news  jjo,i  for  them. 


coverage  for  the  newspapers  in  the  United  xhe  declaration  of  war  found  the  feature 


Slates.  This  has  alrea<ly  liccn  demonstrated  service  ready  with  preparedness  matcri.il. 


in  the  naval  battle  at  Montevideo,  with  com-  Extensive  use  of  maps  was  made  011  the  regu- 


nundation  on  the  part  of  the  membership  to  jar  pages  as  well  as  of  pietograplis,  picture 


indicate  the  superiority  of  the  coverage. 


stunts  and  .stories.  Interpretive  stories  were 


Wire  rearrangements  in  the  United  States  written  regularly  by  Morgan  Beatty  upon  the 
continue  to  be  m.ide,  lo-iking  toward  a  closer  strength  of  information  from  trustworthy  con- 


co-ordination  of  the  service  in  this  country. 
Prior  to  the  beginning  of  the  European  war 


fidential  sources. 

Tabloid  Background  Pages,  issued  for  the 


In  athlition,  the  filuh  has  been  instrumental  in  the  formation 
of  other  organizations,  tlie  purposes  of  which  were  likewise  to 
raise  the  standards  of  ethics  and  practice  in  the  advertising  and 
business  world,  ainl  as  a  result  of  the  combined  efforts  of  all 
these  inoveincnls  dishonest  and  indecent  advertising  gradually 
disappeared,  making  way  for  the  greater  use  of  advertising  by 
legitimate  business,  and  this  transformation  has  played  a  most 
important  part  in  the  expansion  of  .Vinericaii  Industry  during 
tlie  past  third  of  a  century. 

We  arc  indeed  grateful  for  the  many  tributes  paid  to  the  .\dver- 
tising  Club  of  New  York  on  its  35th  Anniversary  and  promise 
a  continuance  of  our  best  efforts  on  behalf  of  Organized  Adver¬ 
tising  and  its  Highest  Ideals. 


wc  were  in  the  course  of  developments  leading  first  time,  provided  succinct,  attractive  mate- 


to  a  closer  unity  of  operation  between  the  East-  rial  on  the  situations  in  Poland,  the  Nether- 


ern  and  Western  Hemispheres.  There  has  lands  and  Finland  as  each  of  those  nations 
been  since  the  war  an  increasing  use  of  radio  was  thrown  into  the  spotlight. 


in  the  service  as  a  protective  measure. 


Despite  this  momentary  concentration  on 


ADVERTISING  CLUB  OF  NEW  YORK 


Since  the  annual  meeting  when  the  mem-  the  war,  the  feature  service  set  itself  reso- 


bership  approved  of  broadcasting  on  a  spon-  lutely  to  the  task  of  providing  features  on 


sorship  basis  there  has  been  a  steady  growth  American  life  in  the  belief  that  domestic  in- 
in  the  number  of  participants  in  radio  service,  terests,  humor,  sports,  women's  page  material, 


both  in  the  sustaining  and  sponsorship  fields,  and  comics  were  especially  important  in  such 


With  the  close  of  the  year  25  members  tvith  times. 


G.  LYNN  SUMNER,  President 
Park  Avenue  at  Thirty-fifth  Street 
New  York  City 


radio  atations  were  participating  in  sponsor-  New  and  timely  set  features  were  provided. 


L  B.  POWERS  NAMED 

The  Washington  (D.  C.)  Post  has 
appointed  Joshua  B.  Powers,  Inc., 
New  York,  its  exclusive  advertising 
representative  for  Latin  America,  the 
British  West  Indies  and  the  Carib- 
Viean  area  less  Bermuda  and  the 
Bahamas. 


WIN  SAFETY  AWARDS 

Seven  foremen  of  the  Quebec 
Chronicle-Telegraph  mechanical  de¬ 
partment  were  recently  awarded  spe¬ 
cial  safety  certificates  by  the  Quebec 
Association  for  Prevention  of  Indus¬ 
trial  Accidents.  During  1939  a  total 
of  240,000  men-hours  work  were  ac¬ 
complished  in  the  plant  without  casu¬ 
alty. 


fOR  APRIL  2  0.  1940 


"Thugs!  thugs!  We  hired  you  as  our  press  agent  to  see  that  things  like 
this  shouldn't  happen.  .  . 

Droa'B  ior  Ediioe  &  Pvbmsher  by  Mikr  Sil,  Dorchester,  Mass. 


M.  E.,  8  Editorial  Men 
Give  News  Broadcasts 

Outstanding  members  of  the  edi¬ 
torial  staff  of  the  San  Francisco 
Chronicle  introduced  a  new  idea  in 
news  presentation  in  a  program 
launched  over  KGO  Monday.  Instead 
of  a  straight  running  summary  of  news 
presented  by  one  or  two  voices,  Man¬ 
aging  Editor  Bill  Chandler  presides 
at  the  “Chronicle  News  Conference,” 
and  calls  on  each  of  eight  experts  for 
the  best  story  that  crosses  his  desk 
during  the  day. 

Participating  in  the  broadcasts  are; 
John  Bruce,  city  editor;  Larry  Fan¬ 
ning,  assistant  managing  editor;  Bob 


Ritchie,  telegraph  desk;  Bill  Leiser, 
editor  of  sports;  Paul  Speegle;  Albion 
Ross,  foreign  news  editor;  Biers 
Anderton  and  Herb  Caen,  columnist. 

■ 

MRS.  LIGGETT  ON  STAND 

Mrs.  Edith  Liggett,  widow  of  Wal¬ 
ter  Liggett,  Minneapolis  newspaper 
publisher  who  was  slain  there  by 
gunmen  in  1935,  testified  April  17  in 
her  criminal  libel  action  against  Clar¬ 
ence  A.  Hathaway,  editor  of  the  Com¬ 
munist  newspaper.  New  York  Daily 
Worker;  Hyman  Colodny,  its  former 
circulation  manager,  and  the  Compro- 
daily  Publishing  Company,  its  owner. 
The  trial  is  before  Judge  John  J. 
Freschi  and  a  jury  in  New  York. 


I/OU 


TOO  WOULD  BE  PLEASED- 


Here  are  some  recent  comments  from  satisfied  publishers. 


“Airain  Home  Economics  Service  Cor¬ 
poration  came  through  with  flying  col¬ 
ors.  It  was  the  most  succcKsful  School 
ever  put  on  in  the  city  of  Fort  Wayne." 
— Fort  WajTie,  Ind.,  News-Sentinel 

"I  want  you  to  know  th.at  the  School 
held  here  last  week  was  unquestionably 
the  h»;st  thiit  we  have  ever  had." 

— Durham.  N.  C.,  Herald-Sun  Papers 

"It  will  doubtlees  interest  you  to  know 
that  this  School  was  the  largest  we  have 
had  at  any  time  since  the  H.E.S.C.  has 
been  putting  on  our  Cooking  School." 
— Harrisburg,  Penna.,  Patriot  & 

.  .venliig  News 

"The  Biddeford  Daily  Jotirnal  Cooking 
■^hool  conducted  under  the  atispiees  of 
the  Home  Economics  Service  Corpora¬ 
tion  has  lieen  a  glorious  success." 

— Biddeford.  Me..  Daily  Journal 

All  attendance  rc“eords  were  shattered 
on  the  opening  session.  In  terms  of  lin¬ 
age.  national  us  well  ns  local,  our  School 
this  year  ex<eede<|  last  year's  record." 

— I'tlea,  N.  Y.,  Dail.v  Press 

"We  are  very  glad  to  tell  you  that  our 
tooking  School  this  year  was  the  most 
Mtceessfiil  of  .any  School  ever  hehl  in 
Xuscatine."— Musratine.  la..  Journal 

We  wish  to  report  that  the  Cooking 
ccnnol  just  concluded  was  the  N'st  we 
nave  held  during  the  past  nine  years." 
—Morgantown,  W.  Vo..  1‘ost  and 
Domiiiinn  News 


1,1™’’''*'"''^  feel  that  the  School 
wwss  from  every  angle.  Your 
nialives  did  a  flne  job  lor  us  a 
as  tor  you. 

Perth  Amboy,  N.  J..  Evening 


"It  is  our  pleasure  to  report  to  you  that 
our  Cooking  School  held  last  week  was 
the  biggest  ever  sponsored  by  The  Pal¬ 
ladium-Item," 

— Richmond.  Ind.,  Palladliim-Ilem 


"The  Illinois  State  Register  has  just 
completed  their  most  successful  Cooking 
School  from  every  standpoint." 

— Springfield,  III.,  Slate  Register 


"We  have  just  completed  another  very 
successful  Cooking  ^'hool  and  I  want  to 
take  this  opportunity  of  expressing  our 
sinc-ere  thanks  to  you." 

— Terre  Haute,  Ind.,  Tribune-Star 


"I  wish  to  express  the  gratitude  of  our 
company  for  the  splendid  Cooking 
School  held  in  Sunbury  this  year." 

— .Sunbury,  Penna.,  Daily  Item 


"Tlte  12th  Annual  News  &  Star  Cooking 
School  was  a  suc'cess  from  every  stand¬ 
point." — Shawnee,  Dkla.,  News 

"We  want  to  record  again  otir  complete 
satisfaction  with  the  outcome  of  our 
yearly  Cooking  School.  Our  association 
with  you  this  year,  as  in  th(!  past,  left 
nothing  to  be  desired." 

— Newport  News  Daily  Press 

"Beyond  a  doubt  it  w;is  the  best  School 
we  have  had  in  our  liftei'ii  years  of  ex¬ 
perience  of  luitting  on  Cooking  Schools. 
— The  LaPurte,  Ind.,  llerald-.Xrgus 

"We  do  not  recall  ever  h.aving  sponsored 
a  Cooking  School  that  was  attended  by 
more  enthiisiastie  housewives  than  the 
one  just  concludisl." 

^-tiro-nvllle.  S.  C.,  News-Piedmont 


.\on'  Booking  for  Fall  1 940 

»  »  •  C  € 

home  economics  service  corp. 
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Mrs.  Roosevelt  Re-signs 
With  United  Features 

By  STEPHEN  J.  MONCHAK 

UNITED  FEIATURE  SYNDICATE  Times  Acquires  Lichty 
a  fortnight  ago  took  up  a  five-year  EFFECTIVE  JUNE  2,  the  Chicago 
extension  option  on  her  contract,  Mrs.  Times  Syndicate  will  take  over  dis- 
Franklin  D.  Roosevelt,  who  writes  tribution  of  George  Lichty’s  “Grin  and 


“My  Day”  for  United,  revealed  at  her 
press  conference  in  Washington  April 
16. 

Mrs.  Roosevelt  made  public  this 
syndicate  development  when  a  re¬ 
porter  questioned  her  on  it  and 
laughingly  remarked:  “That  was  a 
clever  question,”  because  she  con¬ 
sidered  it  a  ruse  to  get  a  hint  on  the 
President’s  third-term  intentions. 

Renewing  with  United  means  that 
regardless  of  when  her  husband  leaves 
the  White  House,  Mrs.  Roosevelt  will 
continue  writing  her  column  at  least 
until  Jan.  1,  1946.  Her  contract  with 
UFS  would  have  expired  next  Jan¬ 
uary. 


sion  of  Continental  Features  Syndi- 
CATE,  which  he  conducted  with  his 
wife.  .  .  .  Dr.  Donald  A.  Laird,  psy. 
chologist  and  author  who  recentiy 
contributed  “Right  or  Wrong  About 
People”  to  NEA  Service’s  new  feature 
program,  and  Eleanor  Childs  Leonard 
of  Philadelphia,  were  married  April  4. 

.  .  .  NEA  Service  announced  this  week 
appointment  of  Paul  Manning  as  edi¬ 
tor  of  Everyweek  Magazine,  with 
offices  in  Cleveland.  Manning  had 
previously  been  editor  of  Acme  Roto 
Service  in  New  York  and  before  join¬ 
ing  the  Acme-NEA  organization,  had 
been  on  the  editorial  staff  of  Life 
magazine. 

Nears  3,000  Mark  in 

.au^Bcx  XXX  tx.,=  Historicol  Articles 

indicate.  Arthur  "Bugs"  Baer,  King  Features  Syn-  Wichita,  Kans.,  April  l.S— Victor 

Until  then  the  dicate  coluntnist,  shown  greeting  Jack  Murdock,  editor-in-chief  of  the  Wich- 


Bear  It”  daily 
comic  panel  and 
Sunday  color 
page,  it  was  an- 
n  o  u  n  c  e  d  this 
week  by  Russ 
Stewart,  general 
manager  of  the 
syndicate. 


under  direction 
George  Lichty  of  the  Chicago 
Times  since  its 
creation  in  1932,  will  be  serviced  to  its 


“My  Day,”  which  first  appeared  on  93  73  Sunday  clients  as  it 

Dec.  31,  1935,  is  carried  in  139  news-  ^as  been  in  the  past  by  United  Fea- 
papers  at  present,  according  to  the  xure  Syndicate,  according  to  Mr. 
syndicate.  It  made  its  national  debut  Stewart. 


feature,  which  Benny,  radio  and  movie  star,  as  he  arrived  jja  Eagle,  is  near: 
has  been  owned  Giand  Central  Station,  April  16.  Benny,  the  daily  publi- 
by  and  produced  "’“"Y  cation  of  histor- 

under  direction  '"9  -f®  i"  New  York  to  enter-  feature  arti- 

of  the  Chicago  fa.n  +he  v.s.tmg  newspaper  pubhsher,  and  ^1^3  Beginning 
m-  -i  editors  at  the  King,  INS,  INP,  Banshees 

Times  since  its  Thursday  April  25.  in  the  Wal-  f  hU 

be  serviced  to  ite  edition  of  his 

^  r\ar\av*  rvn  Ar\T*il 


ita  Eagle,  is  nearing  the  3,000  mark  in 
the  daily  publi-  , _ 


in  40  papers,  jumped  to  90  when  FDR 
was  re-elected,  and  has  increased  its 
market  steadily  since  then. 


ewart  American,  pocket-size  quar- 

wi*k  iicc  'Id  terly  magazine  of  the  Americas,  Vol.  1 

j  .  .  1  •  c  No.  1  (April-June)  of  which  appeared 

Often  credited  with  being  one  of  Publication  offices  are  at 


Even  with  all  her  traveling,  Mrs.  American  cartoonists  to  pro-  J93  Avenue,  New  York,  home  of 

Roosevelt  has  not  missed  a  single  day  ^®*^ous  Features.  .  .  .  Walt  Disney, 


ical  feature  arti-  O 

cles.  Beginning  ^ 

with  the  evening  *  j 

edition  of  his 

paper  on  April  ^ 

1,  1932,  a  signed 

article  hcis  ap- 

peared  each  day 

for  the  past  eight 

A  tremendous 

history  of  the  - 

development  of  Victor  Murdock 
the  Southwest 

has  flashed  across  the  front  pages  of 


nooseveii  lias  1101  misseu  a  single  uay  .  x  uevciupinein  01  YicTor  Muraoci 

since  she  began  writing  the  six-day  ’  .  ^  tu  it  •  Vi  whose  “Mickey  Mouse”  and  “Donald  the  Southwest 

feature.  It  appears  under  Eleanor  ?  seniw  a  e  niversi  y  o  ic  Duck”  strips  are  distributed  by  King  has  flashed  across  the  front  pages  of 

Roosevelt’s  by-line.  awarded  firet  prize  features  Syndicate,  is  doing  another  the  Eagle  in  daily  installments,  as  Mr. 

m  a  national  competition  to  discover  newspaper  feature,  according  to  an  Murdock  recounts  vivid,  colorful 
Syndicate  Party  Plans  America  s  outstanding  college  car-  announcement  this  week  from  This  reminiscences  of  cattlemen,  ranch 

K.  L  f  Magazine.  Disney’s  “Jiminy  hands,  and  other  unusual  characters 

,  j  y  wee  o  U.  of  M.  s  humor  magazine.  Gargoyle.  Cricket,”  who  stole  the  show  in  his  of  pioneer  days. 


conferences  and  business  meetings 
that  make  up  America’s  greatest  an- 


,  ,  A  •  ’  1  *  was  graduat^  in  1929,  jgtest  full-length  production,  “Pinoc-  —  - - „ _ _  -w.  - - 

yP  mericas  grea  es  an  S.  E.  Thomson,  Chicago  Times  pub-  chio,”  has  been  signed  to  appear  in  Mr.  Murdock  has  interviewed  at  least 
nual  gathering  of  newspaper  publish-  fisher,  hired  Lichty  for  his  tabloid.  Further  Adventures  of  Jiminy  2,400  persons,  to  each  of  whom  he 

ers,  e  lore  an  o  er  executes  a  It  was  Lichty s  fir^  and  he  began  Cricket,”  a  Sunday  pictorial  four-  has  devoted  not  less  than  an  hour’s 
the  annual  conventions  in  the  Waldorf  ^tfi  a  strip  cal  ed  “Sammy  Squirt.”  feature  which  T^is  Week  will  time. 

next  week,  the  syndicate  parties  this  This  was  discontinued  in  1932,  and  he  xt  _  r  _ _ 


In  securing  material  for  his  articles. 
Mr.  Murdock  has  interviewed  at  least 


With  his  appointment  as  an  associate  Dates,  figures,  and  all  sorts  of  de- 
editor  of  Hartford  Newsdaily,  Thomas  tailed  factual  information,  are  re- 
L.  Dammann  has  announced  suspen-  tained  in  his  memory. 


x..x=  .i..i.uaix.xn.v....xiu,.Ai..  xiix:  ^aiixu.x  wim  a  smp  cai  eu  aammy  oquiri.  feature  which  This  Week  will  time. 

next  week,  the  syndicate  parties  this  This  was  discontinued  in  1932,  and  he  3^^^  exclusively,  starting  April  28,  Never  in  the  course  of  a  conversa- 

year  promise  grand  entertainment,  ac-  turned  his  talents  to  the  production  according  to  the  Lnouncement _ tior^oes  hfU  down  a  Inde  note. 

cording  to  advance  notice  to  this  col-  of  a  Sunday  comic  page  called  ^rm  his  appointment  as  an  associate  Dates  figures!  and  all  sorts'  of  de- 

For  instance,  J.  V.  Connolly,  pres-  eating  the  feature  since  1934  ’  Newsdaily,  Thomas  tailed  fact^ual  information,  are  re- 

ident  of  King  Features  Syndicate,  INS  Lichty,  who  works  in  a  small  office  announced  suspen-  tamed  in  his  memory, 

and  INP,  and  his  associates,  will  play  in  the  Chicago  Times  art  department 

host  at  the  Banshees  luncheon  Thure-  which  he  shares  with  the  paper’s  edi-  m 

day,  April  25,  in  the  Starlight  Roof  of  torial  cartoonist,  Paul  Battenfield,  Art  I  A  NCWS 

the  Waldorf,  and  at  10  o’clock  Wed-  lives  in  Evanston,  Ill.  He  is  married.  Feattirss  W  Iv  I  3%  I  PhotoS 

nesday  morning.  King  will  open  the  His  hobbies  are  sailing  and  going  shop- 

doors  of  “Kingtown,  U.S.A.,”  in  the  ping  with  his  wife,  which,  he  says,  is  abj  FEATUPr^  fCant'ill 

Waldorf  s  Jade  Room  for  a  two-day  always  good  for  a  laugh.  daii-t  cartoon  mat  servick  and  local  KHliiiius.  kiIhois  an.i  n  iKiiTH  hav71an« 

stand.  Mr.  Stewart  also  announced  that  a  cartoons  rerularly  at  one  low  cost.  Ezolu-  THE  ELl.ls  I.KSSON  ".an  American  insiitn 

Mrs.  Roosevelt  to  Attend  new  six-dav  adventure  comic  strio.  l.‘"V  ' 


Art 

Features 


SYNDICATE 


FEATURES  (Cont'd) 


Mrs.  Roosevelt  to  Attend  new  six-day  adventure  comic  strip, 

On  Tuesday,  April  23,  between  5  “Dick  Draper,  Foreign  Correspond- 
and  7  p.m..  United  Feature  Syndicate  ent,”  drawn  by  George  Sixta,  Chicago  Publishers! — while  in  New  York 

will  hold  its  annual  reception  in  the  Times  sports  cartoonist,  made  its  de-  *“  *for*Wea^'o”***^  Studio 

Starlight  Roof.  In  the  receiving  line  but  a  fortnight  ago  in  the  Chicago  LOCAL  CARTOONS 

to  greet  the  guests  will  be  the  syndi-  Times  and  the  Minneapolis  Times-  Our  client  papers  depend  on  us 

cate’s  star  columnists,  comic  artists.  Tribune,  and  that  scheduled  for  May 

writers  and  executives,  headed,  as  15  release  is  a  Sunday  feature  page  on  Times  Building  New  Y 

last  year,  by  Mrs.  Franklin  D.  Roose-  “Air  Cadets  of  America,”  a  fea-  - - -  ■ 


ways  gooa  lor  a  laugn.  D.AILT  CARTOON  MAT  SERVICE  »nd  local  Ki-liitiou>..  Ednois  and  n  iidcrH  have  called 

Mr.  Stewart  also  announced  that  a  cartoons  rerularly  at  one  low  cost.  Ezolu-  THE  ELLIS  I.ESSON  "an  American  inelitn- 

.Tir  civ  ilavr  aitironfiiro  rvirviie  ctrir.  *1'’*  territorial  rights.  Mllians  Newspaper  lion.  ’  It  is  the  oldest  syndicaled  feature, 

.W  Six-day  adventure  comic  strip,  H«^oe,  723  west  177th  street.  New  York,  and  now  at  its  liesl.  Ellis  Service,  Swartli- 

)ick  Draoer.  Foreien  Corresnond-  N.  T.  more.  Pa.  _ 


to  greet  the  guests  will  be  the  syndi-  Times  and  the  Minneapolis  Times- 
cate’s  star  columnists,  comic  artists.  Tribune,  and  that  scheduled  for  May 


lion.  '  It  is  the  oldest  s.vndiealed  featiw. 
and  now  at  its  liesl.  Ellis  Servlee,  Swarts- 
more.  Pa. 

KKLIOIUl'S.  Our  twelve  timely  ''**i*'2'*? 
features  gratis  for  a  month.  Then  s 
price.  No  contract  required.  A 
page  with  revenue.  Intematlonw 
ligious  News  ^rviee.  18.31  Sheldon  W-  "■ 

Cleveland,  Ohio  _ _ 

1  SE  KELIGIOI'S  NEWS  SERVICE  r«le^ 
for  up-to-the-minute,  accurate.  Inlereaurii 


last  year,  by  Mrs.  Franklin  D.  Roose-  “Air  Cadets  of  America,”  a  fea- 
velt.  Host  at  this  reception  will  be  ture  teaching  the  ground  work  of 
George  A.  Carlin,  UFS  general  man-  aviation, 
ager. 

Senators,  Cabinet  members.  Gov-  New  Syndicate  Formed 
ernors  and  many  Democratic  and  Re-  FORMATION  of  Special  Features 
publican  Presidential  candidates  will  Syndicate,  199  Pleasant  Street, 


New  York  items  gathercil  by  ottr  correspondent*  IM 
world  over.  Write  for  samples  and  r*"- 
Religious  News  Service,  300  Fourth  AvfUie. 
_  New  York  City. 


BOXING — “Those  Were  The  Days’’ — 
A  unique  column.  D.  Or  W. 
THOMPSON  Service 
818  Oak  Street.  Cincinnati,  Ohio 


New  Syndicate  Formed  8I8  Oak  sireet,  Cincinnati,  Ohio  Background  of  cable  ne^^T^ 

FORMATION  of  Special  Features  informative,  telefact  tells  facts  in  yi*®”  “'LfSTwiJ’sei" 

^vTumrATP  1QQ  PlMcnnf  Pictures.  Readers  who  forgret  words  and  Se^  for  samples.  ^orld*w 


PlAQCQnf  Q+rAAf  pictures.  Readers  who  lorgret  words  and  lur  b«ujpi 

r'leasani  oireei,  appreciate  this  modem  method  of  Serviee,  Newton.  Maw. 


be  special  guests  at  Kings  Banshees  Brookline,  Mass.,  was  announced  last  mastering  important  facts.  Fascinating  cover.vge.  general  or  spot 

IT  X  .  •  X  xt.cxxL-  Kxt  l>  Vr)..,-. ..rUx,  TELEFACT  Stands  out  on  editorial,  feature,  AGE  anywhere.  Interviews,  photos,  twu 

luncheon  Thursday.  Entertainment  week  by  Jonathan  P.  Edwards,  who  picture,  hnan.-ial  and  general  news  pages,  ups,  features.  Use  industrial  News  Servif*. 

will  be  supplied  by  many  of  the  na-  has  informed  this  column  that  its  first  For  more  information  write  or  w-irc  Soienee  tot;  Market  8t..  8t.  Louis. _ — 

tion’..  tnrx-rnnWinre  feature  is  a  column  entitled  “Some-  Constitution  Ave..  Washington,  i^R,sBl  RG  (PA.l  CORRE^.^ 


tion’s  top-ranking  stare.  feature  is  a  column  e 

KFS’  “Kingtown”  will  have  a  coun-  thing  to  Think  About.” 
ty  fair  atmosphere  with  many  different 
games  of  chance,  caricatures  by  Henry  Personals 

Major  and  Conrado  Massaguer,  horo-  INJURED  April  14  in  a  head-on  auto¬ 
scopes  by  Frances  Drake,  preview  of  mobile  crash  in  nearby  Virginia, 


P-  F. _  offers  news  serviee  for  trade  n-W- 

INFORMATION  SERVICE.  Complete  service  Ri^^?t8?^’'Ke>"  U^e^N^li^'^BurM^^  '**’ 

for  your  readers.  Newspapers  have  for  years  Harrisburg  Pa  _ _ 

found  our  service  of  invaluable  assistance  to  ..irvicvx.-'x.-x-LrB — ..c a vr a i  r x nF7)F  MEI- 
circulation  and  reader  interest.  For  details  JJ^xICAN  NEira:  CAVALCAUE  xr 
write  or  wire  The  Haskin  Service,  316  Eye  Lpvier.  .PiiiJ ^  Ti  ^...nnihlv  Writ* 
St..  N.E.,  Washington.  D.  C.  5x!Tl'  V 


Ripley’s  World’s  Fair  “Believe  It  or  George  Rothwell  Brown,  58,  who 
Not”  display  and  Elsie,  the  famous  writes  “The  Political  Parade”  for  King 
Jersey,  which  is  the  prima  donna  of  Features  Syndicate,  is  a  patient  at 
the  Borden  Milk  Company  at  the  Washington,  D.  C.,  Emergency  Hos- 
World’s  Fair,  adopted  by  King  for  two  pital,  suffering  from  fractures  of  the 
days.  right  ankle,  left  forearm,  and  two  ribs. 


Other  syndicates  with  New  York 


offices  also  have  reserved  rooms  in  the  president,  Famous  Features  Syndi-  Syndicate,  ine..  New  York. 


Waldorf  to  entertain  the  visiting  news¬ 
paper  executives  during  the  week. 


CATE,  and  Leslie  Eichel,  Central  Press  i  oi  r  feati  re.  if  your  feature  is  worth 
.  1.  X  J  X  ui-  L  writing,  it’s  worth  advertising.  Ask  us  for 

Association,  have  teamed  to  publish  rates  in  syndicate. 


write  or  wire  The  Haskin  Service,  316  Eye  lii;....!;-!.,  m  ,,  Writ* 

SL._N.^._Wyd^gton._D,_C, _  IZi  "gg  Ho?ly 

"Features  with  a  Future"  SWKIIKV  What  Is  hannening  In  8w**®' 

QI  EEN  FEATURES.  INC.  Daily  or’  Mly  S.ASre  ' 

J  Street  thnritative  —  up  to-date.  Also. 

Philadelphia,  Pa.  articles  on  order.  Ask  for  lemi*. 

———————— — — — — - ; — — - - - 7-7  American  Swedish  News  Exchange,  I"*" 

PSYCHOLOGY.  Dr.  Crane’s  "Case  Records.  Fifth  Ave..  New  York.  N.  Y. 

Daily,  illustrated,  "S-ln-l"  feature,  covering 

love  and  marriage  problems,  children,  per-  Bueswetc 

sonality  Improvement,  business  psychology.  PHOTOS  _ 

mental  hygiene,  every  week,  plus  mail  - - TT^. 

vice.  Hopkins  Syndicate,  Ine.,  Chicago,  Bell  I.OCAI,.  Let  us  picture  your  local  fois* 
Syndicate,  Ine.,  New  York.  riving  by  airplane  to  visit  NYC  ano 

'■■■'  World’s  Fair.  I^blicizc  transeontinentu 

YOl'R  FEATl’RE.  If  your  feature  is  worth  senger  travel — cash  in  on  air  Iranspo"^ 
writing,  it’s  worth  advertising.  Ask  us  for  vertising.  Ralph  Morgan  Newspt**""" 

rales  in  SYNDICATE.  Newark  .\lr|>ort,  N.  J. 


riffht  anklp  Ipff  fnroarm  and  two  rih<!  sonality  improvement,  business  psychology, 
ngni  aiiKie,  ten  lorearm,  ana  two  nos,  mental  hyriene,  every  week,  plus  mail  ser- 

face  cuts  and  shock.  .  .  .  Farris  Flint,  vice.  HopMns  Syndicate,  ine.,  Chicago,  Bell 


E 
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E.  K.  WHITING,  69,  former  Owatonna 
newspaper  publisher  and  past  pres- 
ident  of  the  Minnesota  Editorial  Assn., 
died  at  his  home  in  Owatonna,  April 

hi 

Judge  John  B.  Baker,  78,  former 
publisher  and  founder  of  the  Holt-  fc 
rille  (Cal.)  Tribune  and  later  of  the  p 
Coleiico  Chronicle,  died  April  13  in 
his  courtroom  in  El  Centro.  Cal.,  of  it 
a  self-inflicted  bullet  wound.  He  was  c 
suffering  from  an  incurable  illness.  w 
James  France,  79,  owner  of  the  o: 
Frankford  Gazette,  an  old  Philadelphia  f« 
neighlx>rhood  weekly  newspaper,  died  E 
on  April  10.  He  had  been  owner  for  it 
57  years.  Mr.  France  retired  three  T 
years  ago  as  editor  of  the  paper  be-  ti 
cause  of  illness.  e 

Frank  Charles  Farrar,  61,  of  the 
San  Francisco  Chronicle  editorial  staff  ® 
since  1930  and  at  one  time  managing 
editor  of  newspapers  in  Denver,  Seat-  ^ 
tie  and  San  Francisco,  died  in  San  ^ 
Francisco,  April  16. 

George  Meyer,  84,  former  editor  of  j 
Milwaukee  Herold,  for  10  years  prior  ^ 
to  his  retirement  in  1932,  died  April 
8  in  a  Madison,  Wis.,  hospital,  where  ' 
he  had  been  ill  with  pneumonia  for 
a  week.  Besides  writing  editorials, 

Mr.  Meyer  wrote  “Die  Deutsch 
Amerikaner”  a  volume  on  Milwaukee  ; 
history.  Survivors  include  a  son,  ■ 
Ernest  L.  Meyer,  New  York  Post  ! 
columnist. 

James  T.  Murray,  58,  former  pres-  ' 
ident  of  the  New  England  Daily  News-  ' 
paper  Assn.,  and  former  treasurer  of 
the  New  England  Newspaper  Alli¬ 
ance,  died  suddenly  in  New  Bedford. 
Mass.,  April  15.  He  retired  six  years 
ago  as  business  manager  of  the  New 
Bedford  Evening  Standard  and  Morn¬ 
ing  Mercury. 

Mrs.  a.  B.  Pickett,  78,  widow  of 
A.  B.  Pickett,  late  publisher  of  the  | 
old  Metnphw  (Tenn.)  Scimitar,  now  j 
the  Press-Scimitar,  and  known  as  the 
mother  of  the  Press-Scimitar,”  died 
April  9  of  a  brain  hemorrhage  at  the  ! 
home  of  a  daughter,  Mrs.  R.  H.  Penne- 
haker,  El  Dorado,  Ark. 

Robert  J.  Pritchard,  45,  formerly  as¬ 
sistant  oil  and  mining  editor  of  the 
Los  Angeles  Times,  and  for  the  last 
14  years  editor  of  Western  Flying  and 
five  other  trade  publications,  died 
April  10  at  Madera,  Cal.,  from  in¬ 
juries  suffered  in  an  automobile  ac¬ 
cident  April  2. 

Omer  Maris,  82.  who  covered  the 
Klondike  gold  rush  for  the  old  Chi- 
fflgo  Inter-Ocean,  died  recently  in  his 
borne  in  Tonepah,  Nev.  He  was  a 
metallurgist  and  owned  several  min¬ 
ing  claims  in  Nevada.  He  was  a  | 
foimer  editor  of  the  Little  Rock  Re-  | 
publican  and  years  ago  published  two  ; 
weekly  newspapers  in  Indiana,  the 
Kokomo  Gazette  and  the  Russiaville 
Observer. 

John  F.  Barry,  66,  chess  editor, 
Boston  Transcript  since  1915,  and  for¬ 
merly  with  the  Boston  Post,  Boston 
hwyer  and  former  assistant  clerk. 
Boston  Municipal  Criminal  Court, 
filed  April  9. 

Mrs.  Gertrude  Elizabeth  Vilas  I 
Baker,  wife  of  Frank  S.  Baker,  pres¬ 
ident  and  publisher  of  the  Tacoma  , 
(Wash.)  News  Tribune  and  the  Ta- 
fomo  Sunday  Ledger  and  News  Trib¬ 
une,  died  April  13  in  a  Seattle  hos¬ 
pital. 

WfliiAM  CJharles  Morris,  66,  car¬ 
toonist,  who  was  an  early  exponent 
m  wimated  cartoon  work,  died  April 
I®  in  the  Nyack,  N.  Y.  hospital  of 
^rt  disease.  He  began  his  career  in 
on  the  Spokane  Spokesman-Re¬ 
view.  He  came  to  New  York  in  1913 
®od  worked  for  the  New  York  Trib¬ 


une  and  the  Everting  Mail.  Later  for 
17  years  his  cartoons  were  syndicated 
by  the  George  Matthews  Adams  Ser¬ 
vice. 

Robert  MacIlvane,  68,  editor  and 
publisher  of  Hartsdale  (N.  Y.)  Times 
and  the  Elmsford  Herald,  weeklies, 
died  April  11  of  acute  indigestion  at 
his  Hartsdale  home. 

F.  William  Bensberg,  89,  one  of  the 
founders  of  the  Utica  (N.  Y.)  Daily 
Press  in  1892  died  April  14  in  Utica. 

J.  Harry  Edwards,  78,  veteran  cap- 
itol  corresfHjndent  for  the  St.  Louis 
Globe-Democrat  and  dean  of  the 
working  press  in  Jefferson  City,  died 
of  a  cerebral  hemorrhage  in  a  Jef¬ 
ferson  City,  Mo.,  hospital,  April  14. 
Edwards  began  his  newspaper  career 
in  1884  with  the  Jefferson  City  (Mo.) 
Tribune.  He  served  as  secretary  and 
treasurer  and  later  became  associate 
editor.  In  1900  he  helped  organize 
the  Jefferson  City  Press  and  served 
as  its  ^itor-in-chief  for  several  years. 
It  was  during  his  connection  with  the 
Press  that  Edwards  first  became  the 
Globe-Democrat’s  Jefferson  City  cor¬ 
respondent.  For  a  time  he  also  rep¬ 
resented  the  old  St.  Louis  Republic. 
He  is  survived  by  three  sons  and  a 
daughter. 


NYBERG  MEMORIAL 

By  vote  of  the  board  of  trustees,  a 
500-bed  structure  at  the  Arkansas 
Tuberculosis  Sanatorium,  Booneville, 
will  be  named  Nyberg  Hall  in  honor 
of  the  memory  of  Leo  Nyberg,  manag¬ 
ing  editor  of  the  Helena  (Ark)  World 
and  Philips  County  representative  in 
the  Legislature.  His  death  occurred 
March  7  at  the  Wildcat  Sanatorium 
near  Fort  Smith.  As  a  member  of  the 
Legislature,  he  was  the  chief  sponsor 
of  a  program  to  provide  buildings 
needed  by  the  sanatoria  at  Booneville 
and  Fort  Smith. 

■ 

lOHN  H.  HAWLEY,  SR. 

John  Habberton  Hawley,  Sr.,  66, 
founder  of  the  Hawley  Advertising 
Company  and  an  executive  of  Young 
&  Rubicam  Agency  since  last  Septem¬ 
ber,  died  April  11  at  his  home,  in  New 
York,  after  a  five-day  illness.  Mr. 
Hawley  founded  his  agency  in  1918  and 
since  1922  handled  the  welfare  adver¬ 
tising  of  the  Metropolitan  Life  Insur¬ 
ance  Company.  When  the  account 
was  transferred  to  Young  and  Rubi¬ 
cam,  he  dissolved  his  agency  and 
joined  Young  &  Rubicam  as  account 
executive. 


STARK,  WERNER  BACK 

Two  Associated  Press  foreign  corre¬ 
spondents,  J.  C.  Stark,  chief  of  the 
London  bureau,  and  Wade  Werner, 
Copenhagen  bureau  chief,  arrived  in 
New  York  for  brief  vacations  this 
week.  Stark,  who  is  president  of  the 
Association  of  American  Correspond¬ 
ents  in  London,  termed  Germany’s 
invasion  of  Scandinavia  the  best  war 
tonic  yet  for  the  British  nation.  Wer¬ 
ner,  who  embarked  from  Genoa, 
visited  Berlin  and  said  the  food  there 
was  better  than  it  was  two  years  ago 
when  there  was  no  rationing.  Wer¬ 
ner  was  under  fire  of  bombs  many 
times  during  two  months  in  Finland. 

."SPECIALS"  APPOINTED 

The  Decatur  (Ala.)  Daily,  has  ap¬ 
pointed  Burke,  Kuipers  &  Mahoney, 
Inc.,  as  its  national  representatives, 
effective  May  1.  Other  appointments 
were  Ft.  Lauderdale  (Fla.)  Times, 
Theis  &  Simpson;  Macon  (Mo.) 
Chronicle-Herald,  Warrensburg  (Mo.) 
Star-Journal,  Columbia  (Mo.)  Trib¬ 
une,  Fulton  (Mo.)  Sun-Gazette,  In¬ 
dependence  (Mo.)  Examiner,  have  ap¬ 
pointed  Bogner  &  Martin  and  the 
Missouri  Associated  Dailies. 
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2,500,000  enthusiastic  fans— 6  to  60 
—buy  Fox  Comics  in  magazine  form 
monthly.  What  better  proof  of  reader 
interest,  or  more  conclusive  evidence 
Fox  Adventure  Type  Comics  are  the 
current  trend?  Proven,  at  our  own  ex¬ 
pense,  these  circulation  building  fea¬ 
tures  are 
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j  section  has  contributed  suhstan-  | 
i  tially  to  the  increase  of  more  than 
3, OCX)  of  the  past  six  aaeeks,  and 
j  helped  put  the  Sunday  circulation  ^ 
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j (Sijf. )  Russell  H.  Miles. 


FOX  FEATURE  SYNDICATE  W 


480  LEXINGTON  AVENUE 


NEW  YORK.  N.  Y. 


Meet  the  *‘Blue  Beetle"  Suite  4P  —  AN  P  A  Convention  Headquarters 

patty  O  n.\Y  it  RKX  DEXTER  ★  BLAST  BENNETT  ★  THE  FI.AME  it  SAMSON  it  GREEN  MASK  it  DYNAMO 


72 


EDITOR  &  PUBLISHED 


Our  Own  World 
Of  Letters  _ 

THE  STORY  of  Frank  E.  Gannett’s  rise 

from  a  poverty-stricken  childhood  to 
ownership  of  18  important  daily  news¬ 
papers  is  a  “natiiral”  in  view  of  Mr. 
Gannett’s  announced  receptivity  to  the 
Republican  nomination  for  President. 
The  author  is  Samuel  T.  Williamson, 
an  excellent  newspaperman;  the  pub¬ 
lisher,  Duell,  Sloan  &  Pearce,  New 
York.  Compressed  into  250  pages,  in¬ 
cluding  index,  the  biography  does  not 
pretend  to  be  exhaustive,  but  news¬ 
papermen  who  have  known  F.E.G. 
during  the  past  35  years  will  recognize 
the  portrait  as  clear  and  honest. 

Mr.  Gannett’s  ancestry  is  traced 
back  through  Colonial  New  England. 
The  struggles  of  his  father  to  carve  a 
farm  out  of  the  scrub  on  Gannett  Hill 
in  central  New  York,  followed  by  long 
and  not  too  successful  career  as  an 
innkeeper  gave  the  young  man  the 
perfect  American  background  for  poli¬ 
tical  prominence,  but  it  also  endowed 
him  with  the  idea  that  hard  work  and 
ingenuity  were  the  solvent  for  most 
human  difficulties. 

For  instance,  young  Frank  passed 
the  New  York  State  Regents’  examina¬ 
tions  with  record  marks.  He  won  a 
scholarship  to  Cornell  University, 
went  there  with  $80  in  his  pocket, 
waited  on  table,  organized  a  newspa¬ 
per  correspondence  syndicate,  gradu¬ 
ated  with  honors  and  with  $1,000  in 
bank.  Seven  years  later,  after  service 
with  a  Presidential  commission  in  the 
Philippines,  and  as  factotum  on  the 
Ithaca  Journal,  he  found  a  chance  to 
buy  an  interest  in  the  Elmira  Gazette. 
To  his  own  $3,000,  the  thrifty  young 
man  added  $7,000  borrowed  on  his 
face  from  acquaintances,  plxis  $10,000 
in  notes  on  similar  security,  and  be¬ 
came  a  proprietor.  That  was  the 
start  of  his  present  fame  and  fortune. 

Mr.  Williamson  tells  clearly  and  suc- 
cintly  of  the  struggles,  the  troubles, 
the  “risking  of  Gannett’s  shirt”  sev¬ 
eral  times  and  of  the  quick  delivery  of 
sai'^  shirt  from  jeopardy.  He  is  com¬ 
pletely  candid  on  Gannett’s  policy  on 
liquor  and  liquor  advertising.  One  of 
young  Frank’s  boyhood  jobs  was  as 
relief  bartender  in  an  upstate  hotel. 
There,  it  is  related  that  he  found 
liquor  making  good  men  bad.  but 
never  making  a  bad  man  better.  He 
once  thought,  Mr.  Williamson  relates, 
that  legal  prohibition  was  the  answer; 
today,  he  does  not  think  so.  His 
stand  against  advertising  of  any  phase 
of  beverage  alcohol  is  said  to  cost  his 
newspapers  more  than  $750,000  a  year. 

Also  treated  with  all  the  cards  on 
the  table  is  the  borrowing  of  several 
millions  from  the  International  Paper 
Company  for  the  purchase  of  newspa¬ 
pers  in  Albany,  Brooklyn,  and  Ithaca. 
Mr.  Williamson’s  statement  is  exactly 
in  accord  with  the  facts  as  this  re¬ 
viewer  recalls  them.  The  transaction 
was  a  piece  of  straight  business  on 
both  sides,  with  no  attempt  by  Inter¬ 
national  Paper  to  influence  Gannett’s 
stand  on  public  ownership  of  power, 
which  he  then  favored.  As  soon  as 
Gannett  realized  that  his  borrowing 
placed  him  in  a  false  public  position, 
he  recovered  his  pledged  collateral 
from  International  Paper  Company, 
borrowed  on  a  four-month  note  a  suf¬ 
ficient  sum  to  pay  the  paper  company 
off  in  full,  and  began  at  once  reducing 
his  debt  to  the  Chemical  Bank  in  New 
York,  which  had  accommodated  him. 
How  this  was  done  is  also  told  in  full. 
If  Mr.  Gannett  wins  a  place  on  the  Re¬ 
publican  ticket,  this  episode  has  been 
deprived  of  all  its  political  venom  by 
Williamson’s  frankness. 

The  book  is  a  first-class  political 
document.  By  the  wealth  of  fact  and 
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anecdote  it  suggests  that  a  major  biog¬ 
raphy  may  some  day  be  written  about 
this  youngster  who  grew  up  to  own 
the  Rochester  Democrat  &  Chronicle 
50  years  after  he  had  carried  it  on  a 
small-town  paper  route.  It  pays  al¬ 
most  no  attention  to  Gannett’s  re¬ 
markable  contributions  to  the  better¬ 
ment  of  New  York  state  journalism 
between  1918  and  1925 — which  might 
make  a  book  in  themselves,  but  are 
of  major  interest  to  his  fellow  pub¬ 
lishers  and  editors. — A.  T.  R. 


JOHN  E.  ALLEN,  editor  of  The  Lino¬ 
type  Netos,  has  made  another  big 
contribution  to  journalism  in  his  lat¬ 
est  book,  issued  this  week,  “The 
Modern  Newspaper,  Its  Typography 
&  Methods  of  News  Presentation.” 
(Harper  &  Bros.,  $3.)  It  is  a  sequel 
to  his  earlier  book,  “Newspapier 
Makeup,”  which  won  wide  recogni¬ 
tion  as  a  textbook  in  journalism 
schools  and  as  a  practical  guide  for 
working  newspapiermen. 

Using  more  than  100  illustrations  of 
newspapier  front  pages  and  suggested 
page  layouts,  the  writer  traces  in  de¬ 
tail  the  course  of  modernized  news¬ 
paper  typography  and  makeup  over 
the  past  decade.  During  this  period, 
and  particularly  during  the  last  half 
of  it,  newspapers  by  the  hundreds 
abandoned  old  formats  and  adopted 
what  for  lack  of  a  better  name  came 
to  be  known  as  a  “streamlined”  style. 

It  was  in  September,  1928,  that  The 
Linotype  News  adopted  a  program  of 
typographic  experimentation  designed 
to  reveal  to  newspaper  publishers  new 
type  and  makeup  possibilities  which 
would  make  their  papers  decidedly 
more  attractive  and  easier  to  read. 
An  experimental  page  was  presented 
with  six  columns,  16  picas  wide,  in¬ 
stead  of  the  customary  eight  columns, 
and  body  type  8-point  on  9.  Head¬ 
lines  were  Bodoni  Bold  and  Bodoni 
Bold  Italic. 

In  December  of  that  year  the  New 
York  Morning  Telegraph  came  out  in 
a  new  dress  designed  by  Heyworth 
Campbell,  embodying  a  six  column 
page  and  simplified  flush-left  heads 
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of  the  Bodoni  family.  This  was  per¬ 
haps  the  first  U.  S.  daily  to  go  “stream¬ 
line.”  The  Morning  Telegraph  con¬ 
tinues  to  use  flush-left  heads,  but  sev¬ 
eral  years  ago  returned  to  the  eight 
column  page,  although  much  of  its 
racing  news  is  run  four  columns  wide. 

The  first  big  daily  of  general  circu¬ 
lation  to  adopt  flush-left  heads  was 
the  Cleveland  News  of  which  Earle 
Martin  was  editor,  in  1934. 

The  Linotype  News  continued  its 
program  of  presenting  experimental 
pages  using  various  head  styles,  type 
arrangements  and  different  types,  with 
the  result  that  from  1935  on  hundred^ 
of  newspapers  adopted  a  new,  modern 
format. 

In  his  book  Mr.  Allen  quotes  liber¬ 
ally  from  editors  and  others  on  the 
philosophy  of  modem  makeup  and  its 
benefits  to  the  newspaper. 

Among  other  subjects  discussed  in 
detail  are  departmentalization  of  the 
news,  front  page  digests  of  the  news, 
week-end  summaries,  unconventional 
writing  of  news  stories,  “background 
precedes,”  modern  front  pages,  recent 
typographic  prize-winners,  the  mod¬ 
em  tabloid,  and  things  to  do  and  not 
to  do  in  modernizing  a  newspaper. 

A  particularly  interesting  section  of 
the  book  is  the  chapter,  “Modern  Sug¬ 
gestions,”  which  deals  in  text  and 
illustrations  with  headlines,  use  of 
dashes,  use  of  pictures  and  captions, 
etc.  The  concluding  chapter  is  a  dis¬ 
cussion  of  the  “newspaper  of  tomor¬ 
row.” 

As  a  typographic  expert,  Mr.  Allen 
is  known  throughout  the  field  of 
journalism,  and  his  latest  book,  a 
model  of  clarity  and  a  mine  of  typo¬ 
graphic  information,  should  prove  in¬ 
valuable  to  all  tho.se  who  are  inter¬ 
ested  in  improving  the  appearance  of 
the  daily  newspaper. — W.  L.  B. 
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W.  C.  Herrick,  Ink 
Co.  President,  Dies 

Stricken  with  a  heart  attack  as  htKflT 
slept  William  C.  Herrick,  67-year-o!i*^^“ 
president  of  the  William  C.  Herrick 
Ink  Co.,  Inc.,  of  330  W.  34th  St.,  Ne» 
York,  died  at  his  home.  Hotel  Brettor. 

Hall,  86th  street  and  Broadway,  Ne» 
York,  early  on  the  morning  of  Aprils. 

Mr.  Herrick  was  widely  known  n 
the  graphic  arts  industries,  his  entin 
business  life  being  taken  up  first  witli 
printing  and  then  as  a  salesman 
manufacturer  of  printing  inks. 

In  Elyria,  O.,  at  the  age  of  12  he 
started  to  work  as  a  printer’s  devil 
After  learning  his  trade  he  went  to 
New  York  where  he  joined  a  print¬ 
ing  company  and  became  pressro® 
foreman.  Here  he  came  in  contact 
with  L.  G.  Schroder  of  the  ink  com 
pany  by  that  name.  Mr.  Schroder  in 
duced  Mr.  Herrick  to  give  up  hi 
chosen  occupation  to  become  an  ink 
salesman.  After  a  period  with  the 
L.  G.  Schroder  Ink  Co.  Mr.  Herrick 
joined  the  sales  staff  of  J.  M.  Huber 
He  was  the  first  Huber  salesman  to 
use  an  automobile. 

In  1918,  after  ten  years  with  this 
company,  Mr.  Herrick  decided  to  en' 
gage  in  business  for  himself.  In  1924 
the  present  company  was  formed. 

Mr.  Herrick  wished  to  have  the 
business  continue  on  after  his  death, 
and  to  this  end  made  all  his  plans. 
Four  employes,  P.  O.  Roberts,  J.  C. 
Menke,  D.  A,  Robbins  and  E.  K.  Ab¬ 
bott,  are  to  receive  Mr.  Herridc’s  in¬ 
terest  in  the  business. 

John  J.  Fields.  3rd,  co-incorporator 
with  Mr.  Herrick,  and  who  was 
equally  interested,  has  been  elected 
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president  and  the  business  will  con¬ 
tinue  without  interruption. 

Mr.  Herrick  is  survived  by  his 
widow. 


JOSEPH  J.  O'NEILL 

Joseph  Jefferson  O’Neill,  61,  a  wide¬ 
ly  known  New  York  reporter  of  a 
generation  ago,  died  April  17  in  1^ 
Angeles.  A  native  of  Philadelphia,  he 
started  newspapering  there,  world^ 
on  several  newspapers  there  includ¬ 
ing  the  old  Philadelphia  Press,  whffc 
he  made  a  national  reputation  for  his 
stories  on  the  Harry  K.  Thaw  case 
Subsequently  he  worked  on  the  sw 
of  the  New  York  American,  now  the 
Journal- American,  and  the  New  lO'’*' 
World.  Five  years  ago  he  went  to 
Hollywood  as  a  feature  writer  m 
the  publicity  department  of  Warner 
Brothers. 
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EDWIN  A.  LOWE 

Edwin  A.  Lowe,  71,  president  ot 
Waltham  Publishing  Co.,  and 
than  30  years  editor  of  WaltM 
(Mass.)  News-Tribune  and  its  pre¬ 
decessor,  the  Evening  News,  died  Ap 
14  at  his  home  following  a  long 
He  had  been  suffering  from  a  bean 
ailment.  He  started  as  a  district  re¬ 
porter  for  the  Associated  Press 
later  joined  the  old  Boston  Jo^ 
staff.  Following  this  he 
Boston  American  and  then 
the  Journal  for  a  brief  period, 
after  he  became  editor  of  the  Waltnan* 
News. 


REILLY  TO  CHARLOTTE 

William  J.  Reilly,  formerly  of  the 
Brooklyn  Eagle,  and  more  recently 
with  the  World-Telegram,  has  joined 
the  Charlotte  (N.  C.)  News  as  promo¬ 
tion  manager. 


KILL  TAX  MEASURE 

Adhering  closely  to  the  ’ 
revenue  raising  program 
sissippi  state  legislature,  the  o  ^ 
ways  and  means  committee 
several  tax  raising  rneasures,  on 
which  affected  newspapers. 

“do  not  pass”  was  a  bill  by  „ 

tative  John  Patridge  of 
County  and  17  co-signers, 
sought  to  extend  provisions  o 

sales  tax  to  daily,  1^- 

tri-weekly  newspapers  and  all 
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every  Clarke  classified  advertisement.  I 
So  important  does  W.  A.  Clarke  1 
Company  consider  the  copy  for  these 
classified  advertisements  that,  although 
there  are  often  as  many  as  200  of  them 
a  month,  each  one  is  carefully  edited 
by  the  agency. 
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Pcmhandle  Editors  Hit 
Movie  Reporters 

Amarillo,  Tex.,  April  15 — Mrs.  Ann 
Holman,  Hereford  Brand,  was  elected 
president  of  the  Panhandle  Press  As¬ 
sociation  here  April  13.  Tex  DeWeese, 
Pampa  Daily  News,  was  named  vice- 
president;  Clyde  Warwick,  Canyon 
.e  inception  of  the  advertising  and  yvos  reelected  secretary.  Direc- 

:al  business  for  1939  showed  an  in--  elected  were:  Ed  Bishop,  Dalhart, 

:ease  of  22.16%  over  1938  in  respect  Herbert  Hilburn,  Plainview 

the  number  of  properties  sold  and  Evening  Herald;  I.  D.  Devine,  Tex- 
'  increase  of  18.03%  in  dollar  volume.  Times;  Herschel  Montgomery, 

35%  Ahead  in  1940  Memphis  Democrat;  R.  B.  Haines, 

Business  during  the  first  three  Miami  Chief. 

mths  of  1940,  a  normally  slack  Panhandle  editors  April  12  heard 
v'iod  in  the  real  estate  business,  is  an  attack  upon  movie  portrayals  of 
-vertheless  35%  ahead  of  1939  and  newspapermen,  then  devoted  their 
rems  to  indicate  that  the  momentum  attention  to  “roasting”  of  their  con- 
four  years  of  continuous  advertis-  temporaries  in  a  gridiron  banquet, 
j  wUl  have  an  increasingly  power-  “Gangsters  of  the  city  room,”  as 
effect  on  1940  sales.  pictured  in  most  movie  versions  of 

The  W  A  Clarke  Company  began  newspaper  stories,  cannot  last  for  long 
.  consistent  newspaper  campaign  in  the  profession,  Tex  DeWeese  de- 
;hen  it  contracted  to  undertake  the  dared  in  urging  concerted  action  of 
iie  of  used  homes  in  Philadelphia  for  the  association  in  protesting  to  Holly- 
prominent  life  insurance  company,  wood  producers. 

%  account  is  handled  by  Gerome  B.  ^  Movies  portray  reporters  as  con- 
Sray  &  Company.  J^^sed,  hell-bent  for  election,  detec- 

Ihe  program  consists  of  hundred-  tives,  loud  talking,  wise  cracking,  out- 
^  display  advertisements  on  the  for-adventure  sort  of  persons,  he 
eeneral  theme  of  home  ownership  and  said,  “and  never  give  them  a  single 
ie  Clarke  purchase  plan,  backed  by  ledeemmg  feature.  Mr-Partv 

1  continuous  volume  of  small,  classi-  ^  Both  DeWeese  and  John  McCarty, 
ied  advertisements  on  specific  proper-  Amarillo  Globe-News  urged  the  Pan- 

r  r-  handle  to  go  on  record  in  protest  to  the 

This  advertising  is  the  principal  ^o^ie  portrayals  and  that  resolutions 
source  of  prospects  for  purchasers  of  forwarded  to  other  press  associa- 

^  and  Lw  homes  a^^d  as  such  is  ^'^h  hope  a  nation-wide  pro- 

a  vitally  important  factor  in  the  pro-  , 

Sdethureli iJ.f  Remhordt,  Houbolt 

Use  Slogan  Named  to  Posts 


A  TEST  OF  HUMAN  INTEREST 


Q  Facts  About  Fascism 

□  The  Truth  About 
Mussolini 


Which  of  the  above  hook  titles  will 
sell  the  greater  number  of  volumes  to 
the  general  public? 


The  “Fascism”  title  sold  24.000 
copies,  while  the  “Mussolini”  title 
sold  only  14,000  volumes. 


People  are  more  interested  in  THEM¬ 
SELVES  than  in  Europe  or  Holly¬ 
wood! 


They  want  to  be  acquainted  with 
Farcism  so  they  can  talk  intelligently 
about  current  events,  and  thus  show 
off  in  their  social  circles. 


Even  sensationalism  and  sex  headlines 
cannot  build  circulation  in  modern 
times  like  real  aid  to  readers  in  solv¬ 
ing  their  basic  problems. 


In  addition,  he  renders  a  mail  ser¬ 
vice  in  these  5  fields  to  all  readers, 
whether  educators  and  clergymen,  busi¬ 
ness  and  professional  men,  or  parents 
and  high  schoolers. 


THE  POST  DISPATCH 


In  St.  Louis  these  newspaper  read¬ 
ers  are  more  interested  in  Dr.  Crane’s 
CASE  BECORDS  on  common  marriage 
problems  than  they  are  in  Hitler,  for 
Dr.  Crane  helps  them  build  happy  and 
permanent  marriages. 


CASE  RECORDS  TESTED 


Dr.  Crane’s  CASE  RECORDS  have 
been  tested  by  the  Advertising  Research 
Foundation’s  survey  in  Akron,  Ohio. 
Of  14  nationally  syndicated  newspaper 
features.  Dr.  Crane  rated  FIRST  among 
women  readers  and  second  among 
men  and  women  combined. 


THE  BEACON  JOURNAL 


In  Akron  these  readers  are  more 
vitally  interested  in  Dr.  Crane’s  CASE 
RECORDS  on  how  to  overcome  in¬ 
feriority  complexes,  blushing,  stutter¬ 
ing,  stage  fright,  shyness,  and  general 
nervous  tension  than  they  are  in  what 
occurs  in  China. 


In  Milwaukee,  among  7  syndicated 
columns,  he  was  first  by  a  wide  mar¬ 
gin.  As  a  result,  the  Oreen  Sheet  edi¬ 
tor,  Larry  Lawrence,  says: 


“The  results  of  our  survey  con¬ 
vince  me  that  Dr.  Crane’s  CASE  REC¬ 
ORDS  has  more  human  appeal  and 
steady  pulling  power  than  any  other 
syndicated  feature  I  have  ever  seen.” 


THE  MILWAUKEE  JOURNAL 


Here  Dr.  Crane’s  CASE  RECORDS 
pulled  1,327  letters  in  6  days  because 
he  frankly  explained  the  sexual  pit- 
falls  in  marriage  and  offered  the  read¬ 
ers  some  psychological  and  medical 
charts  for  wisely  safeguarding  their 
marital  happiness.  One  Catholic  priest 
urged  his  women  parishioners  to  write 
en  masse  for  these  unique  charts. 


SCRIPPS-HOWARD 

SURVEY 


In  the  Scrlpps-Howard  survey  at 
Columbus,  Ohio,  Dr.  Crane’s  CASE 
RECORDS  rated  first  among  women 
readers  and  third  among  men  when 
compared  with  its  10  topnotch  syndi¬ 
cated  columns. 


THE  BOSTON  GLOBE 


How  to  write  a  good  letter  of  ap¬ 
plication  for  a  job,  how  to  train  a 
sales  force,  how  to  restore  harmony 
in  an  office  beset  with  Jealousies — these 
are  of  more  Interest  to  Bostonian  read¬ 
ers  of  Dr.  Crane’s  daily  CASE  REC¬ 
ORDS  than  are  European  blitzkriegs. 


People  want  Information  on  how  to 
solve  their  own  problems,  not  those 
of  Europeans  and  Asiatics. 


Dr.  Crane  gives  them  this  helpful 
aid,  but  dresses  up  his  material  in  an 
enticing  package  so  they  like  to  read 
it  for  its  own  sake. 


$10,000  PRIZES 


SHORT  HANDED  CREWS  NEED 
THE  REST  DRY  MAT  AID 


An  editor  can  raise  his  circulation 
by  selling  life  insurance  policies  and 
baiting  readers  with  prize  contests,  but 
he  must  hold  this  new  circulation  by 
human  interest  features,  or  his  money 
spent  in  such  promotional  channels 
is  largely  wasted. 


Dr.  Crane  is  both  psychologist  and 
physician.  He  holds  the  A.M.,  Ph.D., 
and  M.D.  degrees,  but  be  is  able  to 
write  in  snappy  style  like  a  good 
reporter. 


il\y^ITH  two  or  three  men  on  the 
sick  list,  I’m  mighty  grateful 
for  Certified  Mats  to  keep  things  on 
an  even  keel,”  remarked  the  stereo 
foreman. 

“When  they  report  back,  I  suppose 
you’ll  change  mats.” 

“Quit  kidding  me!  When  they  re¬ 
port  back.  I’ll  take  a  little  rest  myself.” 


Dr.  Crane  covers  each  week  the 
five  basic  fields  of  human  interest  in 
his  daily  CASE  RECORDS.  Each 
week’s  run  covers: 


His  textbook  in  applied  psychology 
has  been  the  standard  at  Columbia 
for  the  past  seven  successive  years, 
and  has  even  been  translated  into  the 
Chinese. 


2  marriage  problems 
1  child  problem 
1  business  case 
1  personality  case 
1  worry  or  neurosis 


He  combines  “mass”  appeal  with 
“class”  appeal.  His  “6-in-l”  for¬ 
mula  also  hits  everybody’s  interest  at 
least  once  or  more  per  week.  Try  his 

Case  Records  of  a  Psychologist 

IOI»KI>K  Inr. 

520  North  Michigan  Avc.,  (Chicago,  III. 


?*BFIID  dry  mat  corporation,  9  Rockefeller  Plaza,  Dept.  P,  New  York,  N.  Y. 
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EDITOR  &  PUBLISHE 


March  Linage  in  Leading  Cities 


(Compiled  by  Medio  Records,  Inc.) 


FO 


AKRON,  OHIO 

1940  1939  Gain  or  Loss 

Beacon  Journal  . (e)  1,165,703  1,243,800  78,097  L 

Beacon  Journal . (S)  237,848  190,564  47,284  G 


Grand  Total  .  1,403,551  1,434,364  30,813  L 


ALBANY,  N.  Y. 

Knickerbocker  News  ..(e)  638.802  691.768 

Times-Union  . (m)  424,645  434,939 

•Times-Union  . (S)  246,669  202,093 


52.966  L 
10,294  L 
44,576  G 


Total  Daily  .  1,063.447  1,126.707 

Total  Sunday  .  246.660  202,093 

Grand  Total  .  1,310,116  1,328,800 


63,260  L 
44.576  G 
18,684  L 


Jjitirnal  . (m) 

Tribune  . (e) 

Journal  . (S) 


ALBUQUERQUE,  N.  M. 


426,168 

449,010 

80,903 


354.263 

404.330 

77,937 


71,905  G 
44,680  G 
2,966  G 


Total  Daily  . 
Total  Sunday 
Grand  Total 


875.178 

80,903 

956,081 


758,593 

77,937 

836.530 


116,585  G 
2,966  G 
119,551  G 


Constitution  . (m) 

Georgian  . (e) 

Journal  . . (e) 

■iConstitution  . (S) 

American  . (S) 

•Journal  . (S) 


ATLANTA,  GA. 


746,822 


927,559 

395,435 


326,542 


559.645 

518.004 

826,767 

216,862 

170,558 

192,995 


187,177  G 


100,792  G 
178,573  G 


133,547  G 


Total  Daily  .  1,674,381  1,904,416 

Total  Sunday  .  721,977  580,415 

Gr.and  Total  .  2,396,358  2,484,831 

^orgian,  evening,  suspended  publication  Dec 
.\merican.  Sunday,  suspended  publication  Dec.  17,  1939. 
Journal,  Sunday,  includes  .\racrican  Weekly  linage  effective 
Dec.  24,  1939. 


230,035  L 
141,562  G 
88,473  L 
17,  1939. 


ATLANTIC  CITY.  N.  J. 

Press-Union  . (m)  362.029  353,014 

Press  . (S)  59,088  49,009 


9,015  G 
10,079  G 


Grand  Total  .  421,117  402,023  19,094  G 

Press-Union  sold  in  combination  m.  and  e.  Linage  of  one 
edition  given. 


BALTIMORE,  MD. 

890,974 
1,318,236 


News-Post  . 

....(e) 

862,363 

Sun  . 

...(e) 

1,223,778 

Sun  . 

. . .  (m) 

572,743 

•.American  . 

...(S) 

313,145 

tSun  . 

...(S) 

566,113 

Total  Daily  . . . . 

2.658.884 

Total  Sunday  .. 

879,258 

Grand  Total  . . . 

3,538,142 

613,155 

260,627 

426,593 


28,611  L 
94,458  L 
40,412  L 
52.518  G 
139,520  G 


163,481  L 
192,038  G 
28,557  G 


Age-Herald  . (m) 

News  . (e) 

Post  . (e) 

tXews  &  .Xge-Herald.  (S) 


BIRMINGHAM,  ALA. 


489,258 

738,819 

427,928 

403,374 


476,084 

747,269 

389,403 

285,412 


13,174  0 
8,450  L 
38,525  G 
117.962  G 


Total  Daily  .  1.656.005  1,612,756 

Total  Sunday  .  403.374  285,412 

Grand  Total  .  2,059,379  1,898,168 


43.249  G 
117,962  G 
161,211  G 


BOSTON,  MASS. 


Record  . 

, . .  .(m) 

376,404 

349,623 

26,781 

G 

American  . 

....(e) 

376,404 

343,601 

32,803 

(; 

Globe  . 

. . .  (me) 

568,486 

575,096 

6,610 

1. 

Herald-Traveler  . 

. . .  (me) 

896,496 

876.094 

20,402 

c 

Post  . 

....(m) 

439.387 

414,253 

25,134 

G 

Transcript  . 

-Adverciser  . 

. (e) 

205,858 

197,213 

8,645 

(; 

. . . .  (.S) 

195,425 

173,135 

22,290 

G 

Globe  . 

...AS) 

337,128 

286.997 

50.131 

G 

■(Herald  . 

....(S) 

455.066 

320,791 

134.275 

(J 

Post  . 

....(S) 

95,515 

77,685 

17,830 

G 

Total  Daily 

Total  Sunday  .  1,083,134 

Grand  Total  .  3,946.169  3,614.488 


2.863.035  2,755,880 
858.608 


107,155  G 
224.526  G 
331,681  G 


Globe  (m&e)  sold  in  daily  combination.  Herald  (morning 
or  Sunday)  sold  in  combination  with  Traveler,  evening. 
Record  (m)  is  sold  in  combination  with  the  American  (e). 


Courier  Express  ....(m) 

News  . (e) 

Times  . (e) 

•‘Courier  Express _ (S) 

Times  . (S) 


BUFFALO,  N.  Y. 


594.093 

1,098,965 


393,287 


524,810 

1.114.319 

476.765 

294,792 

104,567 


69,283  G 
15,354  L 


98,495  G 


Tot.al  Da  y  .. 

Total  Sunday 
Gr.and  Total  .  2,086.545  2.515,253 


1.693,0.58  2,115,894 
393.287  399.359 


422,836  L 
6.072  L 
428,908  L 


The  Times  suspended  publication  after  July  30,  1939. 


CAMDEN.  N.  J. 

Courier  . (e)  769,182  596,170 

Courier  (e)  and  Post  (m)  sold  in  combination, 
otie  edition  is  given. 


173,012  0 
Linage  of 


CEDAR  RAPIDS,  IOWA 

Gazette  . (e)  465.623  536,795 

Gazette  . (S)  132.885  105,086 


71,172  L 
27,799  G 


Grand  Total 


598,508  641,881  43,373  L 


CHARLOTTE.  N.  C. 


Total  Daily  .  1,059,702  1,038,902 

Total  Sunday  .  402.541  291.829 

Grand  Total  .  1,462.243  1.330,731 


CHATTANOOGA.  TENN. 


Times  . 

.  ..(m) 

. . .  (e) 

523,599 

416,964 

459,372 

522.615 

News-Free  Press  . . 

...(e) 

601,629 

Times  . 

...(S) 

201,155 

132.285 

Free  Press  . 

...(S) 

234,572 

165.928 

Total  Daily  _ 

1,125,228 

1,398,951 

Total  Sunday  . . 

435,727 

298,213 

Grand  Total  . . . 

1.560.955 

1,697,164 

News  (e)  suspended  publication  Dec. 

16.  1939. 

CHICAGO,  ILL. 


EVANSVILLE,  IND. 


Tribune  _ . (m) 

■(Daily  News  . (e) 

Herald  American  ....  (e) 

Times  . (e) 

Herald  Examiner  ...(m) 

Tribune  . (S) 

•Herald  .American  ...(S) 
Times  . (S) 


1940 

1939 

Gain  or  Loss 

1940 

1939 

1,139,426 

1,168,788 

29,362  L 

Courier  . 

. . .  (m) 

584,082 

511,861 

1,151,881 

1,204,534 

52,653  L 

Press  . 

. . . . (c) 

715,970 

731,939 

625,159 

678,555 

53,396  L 

Courier  &  Press  . . 

...(S) 

256,770 

242,119 

866,771 

333.759 

108,992 


Total  Daily  .  3,561.739  3,914 


Total  Sunday  .  1,309,522 

Grand  Total  .  4,871,261 


36,358  L 


Gain  or  L 
72,221 
15,969 
14,651 


125,582  G 
70,968  G 
43,398  G 


353,173  L 
239,849  G 
113,324  L 


Herald  Examiner  suspended  publication  Aug.  28,  1939. 


Enquirer  . (m) 

Post  . (e) 

Times-Star  . (e) 

■i  Enquirer  . (S) 


CINCINNATI.  OHIO 


432,061 

701,917 


430,777 

713,305 


863,754  1,011,428 
624,341  470.648 


1,284  G 
11,388  L 
147.674  L 
153.693  G 


Total  Daily 
Total  Sunday 


1,997.732  2,155,510 
624,341  470,648 


Grand  Total  .  2,622,073  2,626,158 


157,778  L 
153,693  G 
4,085  L 


Plain  Dealer . 

.  ..(m) 

News  . 

...(e) 

Press  . 

...(e) 

•‘tPlain  Dealer  .. 

...(S) 

Total  Daily  . . . . 
Total  Sunday  . . 
Grand  Total  . . , 

CLEVELAND.  OHIO 

658.328  637,732 

642,366 


1,040,654  1,047,101 
622,169  467,678 


COLUMBUS.  OHIO 


Dispatch  . 

..(e) 

985,001 

1,001,029 

16.028 

I, 

Citizen  . 

..(e) 

585.202 

556,331 

28,871 

G 

Ohio  State  Journal  . 

.  (m) 

265,586 

252,434 

13,152 

G 

Dispatch  . 

..(S) 

271,147 

241,622 

29.525 

G 

Citizen  . 

..(S) 

127,096 

102,060 

25,036 

G 

Ohio  State  Journal 

..(S) 

91,620 

Star  . 

..(S) 

48,355 

43,102 

5,253 

G 

Total  Daily  .  1,835,789  1,809.794 

Total  Sunday  .  446.598  478,404 

Grand  Total  .  2,282,387  2.288,198 

Ohio  State  Journal  first  publication  Nov.  6,  1938 
publication  Sept.  3,  1939. 


25,995  G 
31,806  L 
5,811  L 
l.,ast 


DALLAS.  TEXAS 


New's  . 

Times-Hcrald  . . . . 
Dispatch  Journal 

iNews  . 

Times-Herald  .... 

. . .  (m) 
...(e) 

. . . .(e) 

. . .  (S) 
...(S) 

782,206 

1.063,135 

335.404 

408.404 
343,258 

747,858 

1,087,645 

575.596 

288,896 

257,727 

34,348  G 
24,510  L 
240.192  L 
1 19,508  G 
85,531  G 

Total  Sunday  . . 
Grand  Total  .  . . 

'75L662 

2,932,407 

546,623 

2,957,722 

205.039  G 
25,315  L 

Journ.al  . (m) 

llerald  . (e) 

News  . (e) 

Journal  . (S) 

News  . (S) 


DAYTON.  OHIO 


343.980 

699,579 

912.284 

145.606 

178,315 


374.690 

744,085 

941,312 

107,641 

136,066 


.30.710  L 
44,506  L 
29,028  L 
37,965  G 
42,249  G 


Total  Daily  .  1,955,843 

Total  Sunday  .  323,921 


2.060,087 

243,707 


Grand  Total  .  2,279,764  2,303,794 


104.244  L 
80.214  O 
24,030  L 


DENVER.  COLO. 

Rocky  Mt.  News  _ (m)  232.715 


Post 


.(e) 


Rocky  Mt.  News  ....(S) 


Post 


.(S) 


757,483 

47.145 

274,939 


299,532 

835.525 

51.731 

196,263 


66.817  L 
78.042  L 
4,586  L 
78,676  G 


Total  Daily  . , 
Total  Sunday 
Grand  Total 


1.312,282  1,383,051 


144.859  L 
74.090  G 
70,769  L 


DES  MOINES.  IOWA 

357,178 


Ue^fister  . 

. .  .(m) 

351,971 

Tribune  . 

....(e) 

521.885 

Register  . 

...(S) 

282.644 

Total  Daily  . . . , 

873  856 

'I'otal  Sunday  . , 

282.644 

Grand  Total  _ 

1,156.500 

555.703 

230,030 


5.207  L 
33.818  L 
52.614  G 


912,881 

230.030 


39.025  L 
52.614  G 
1.3,589  G 


DETROIT,  MICH. 


Times  . 

...(e) 

727.320 

679.364 

47,956  fJ 

Free  Press . 

. . .  (m) 

623.300 

577,839 

45,461  G 

News  . 

...(e) 

'.239.457 

1.260,900 

21.443  L 

•Times  . 

...(S) 

373,842 

271.731 

102,111  G 

Free  Press  . 

...(S) 

251,250 

199.599 

51.651  G 

‘^News  . 

...(S) 

574,164 

429,369 

144.795  G 

Total  Daily  . . . . 

2.590.077 

2.518.103 

71.974  G 

Total  Sunday  . . 

1.199,256 

900.699 

298,557  G 

(irand  Total  ... 

3.789.333 

3,418.802 

370,531  G 

Herald  . (e) 

News-Tribune  . (m) 

N ews-T rihune  . (S) 


DULUTH.  MINN. 


Total  Daily 


News  . 

. (e) 

493.623 

482.186 

1 1,437  G 

Grand 

Observer  . 

566,079 

556,716 

9,363  G 

News . 

. (S) 

1.16.585 

102,428 

34,157  G 

Observer  . 

. (S) 

265,956 

189,401 

76.555  G 

Times 

466.559 

318.648 

143,170 


36,837  L 
14,473  L 
32,692  G 


785.207 

143.170 

928,377 


51,310  L 
32.692  G 
18,618  L 


20,800  G 
110,712  O 
131,512G 


Herald  Post  . (e) 

Times  . (S) 


EL  PASO.  TEXAS 

420.957  396.947 

453.069 
156.931 


443.829 

148.753 


24.010  G 
9.240  C, 
8.178  G 


Total  Daily 
Total  Sunday 


874,026 

156.931 


Grand  Total  .  1,030,957 


840,776 

148.753 

989,529 


33.2,50  G 
8,178  G 
41,428  G 


79,014  G 
68,870  G 
68,644  G 


ERIE.  PA. 


273,723  L 
137,514  G 
136,209  L 


Dispatch 
Times  . 
Disi>atch 

Herald  .. 

Herald  . . 

...(e) 

. . .  (e) 
...(S) 

519.519 

532,378 

252,805 

557,167 

527,307 

217,579 

37,648  I. 

5,071  G 
35,226  G 

Total 

Total 

Cirand 

Daily  .... 
Sunday  . . 
Total  . . . 

1,051,897 

252,805 

1.304,702 

1,084,474 

217,579 

1,302,053 

32,577  L 
35,226  G 
2.649  G 

Total  Daily  .  1,300,052  1,243.800  5625’ 

Total  Sunday  .  256,770  242,119  14,651 

Grand  Total  .  1.556,822  1,485,919  70,9050 

Courier  merged  with  Press  J.an.  2,  1939. 


FALL  RIVER,  MASS. 

Herald-News  . (e)  441,251  458,363 


17.112: 


FORT  WAYNE.  IND. 

Journal-Gazette  . (m) 

•News-Sentinel  . (e) 

Journal -Gazette  . (S) 


(m) 

340.884 

343,257 

.(e) 

862,995 

906,837 

(S) 

257,784 

196.834 

2,3/3 

43,84’L 

60.95t"; 


Total  Daily  .  1,203,879  1,250.094 

Total  Sunday  .  257,784  196,834 

Grand  Total  .  1,461,663  1,446.928 


462151 
60,9500 
14,735  0 


FORT  WORTH,  TEXAS 

Star-Telegram  . 

286,571 

275,212 

Star-Telegram  . . 

. (e) 

627.479 

669.802 

Press  . 

. (e) 

430,034 

45.1,474 

Star-Telegram 

. (S) 

240,226 

193,580 

Total  Daily  . . 

1,. 144.084 

1.398,488 

Total  Sunday 

240,226 

193,580 

Grand  Total  . 

1.584,310 

1,592,068 

FREEPORT-HEMPSTEAD 

,  N.  Y, 

Nassau  Review  & 

Star  (e) 

394,155 

434,910 

FRESNO,  CALIF. 

Hee  . 

. (e) 

468,941 

537,858 

Bee  . 

. (S) 

157,130 

108,297 

Grand  Total  . 

626,071 

646,155 

GLENS 

FALLS,  N. 

Y. 

Post-Star  . 

421,955 

384,584 

Post-Star  (m) 

and  Times  (e)  .sold  in 

combinati 

of  one  edition  given. 

HARRISBURG,  PA. 

P.atriot  . 

572,319 

585,377 

Telegraph  . . 

. (e) 

417,311 

487,829 

Grand  Total 

989,630 

1,073.206 

11,3590 
42..1’3L 
23,440  L 
46,6460 


54.404  L 
46,6460 
7,758  L 


40.7551 


68.9171 
48.833 G 


37,371  G 


1 3.058  L 
70,518 L 


83.5761. 

The  Evening  News  carries  the  same  amount  of  advertisir.j 
as  the  Patriot,  morning. 


HARTFORD,  CONN. 

Cour.-int  . (m)  327,428  346,013  18,585  L 

Times  . (e)  1,054,485  1,135.344  8fl.859L 

Courant  . (S)  379,302  270,081  109,221  C 


Total  Daily  .  1.381,913  1,481.357  99.4441, 

Total  Sunday  .  3  7  9,.30  2  2  7  0.081  109221 '1 

Grand  Total  .  1,761,215  1,751,438  9.777C 


HOUSTON.  TEXAS 


Chronicle  . 

....(c) 

953,866 

958,598 

Post  . 

. . .  (m) 

635,791 

530,514 

Press  . 

. . .  (e) 

579,045 

503.081 

Chronicle  . 

...(S) 

321,527 

257,330 

••Post  . 

...(.S) 

326.876 

252..195 

Total  Daily  . . . . 

2.168.702 

1,992.19.1 

Total  Sunday  . . 

648,403 

509.725 

Grand  Total  . . . 

2,817,105 

2,501,918 

4,732  L 
105.277(1 
75.964 G 
64.197 G 
74.481  G 


176.509G 
1 38.678 G 
315.187  G 


HUNTINGTON,  W.  VA. 

Advertiser  . (e)  488,894  464,126  24,768C 

Herald  Dispatch  ....(m)  473,371  439,394 

Herald  Advertiser  _ (S)  192.938  1  45.619  47.3190 


Total  Daily  .  962.265 

Total  Sunday  .  192.938 

Grand  Total  .  1,155,203 


903,520  58.743G 

145.619  47.3I9G 

1,049,139  106.064G 


News  . (e) 

Star  . (m) 

Times  . (e) 

tStar  . (S) 


INDIANAPOLIS.  IND. 


1,012,721 

659.881 

616.987 

472,539 


902.520 

657,450 

701.524 

345,283 


Total  Daily  .  2.289.589  2.261,494 

Total  Sunday  .  472.539  345.283 

Grand  Total  .  2,762,128  2.606,777 


28.095  0 
127.256  G 
155.351  G 


JACKSONVILLE.  FLA. 

Times-Union  . (m)  685.448  632.498 

Journal  . (e)  580,574  569.908 

Times-Union  . (S)  305,450  233.990 


52.9500 
10.6660 
71.460 G 


Total  Daily  .  1.266.022  1,202.406 

Total  Sunday  .  305.450  233  990 

Grand  Total  .  1,571,472  1.436,.596 


63.6160 
71.460  0 
135.0760 


JAMESTOWN,  N.  Y. 

Post  . (m)  134.475  335..304 

Journal  . (e)  369.762  325.813 


99.1710 
43.949  0 


Grand  Total 


804.237  661,117 

JOHNSTOWN,  PA. 

Tribune  . (e)  628,896  684.010 

Tribune  (e)  solil  in  combination  with  Democrat 
.age  of  Tribune  (e)  is  given. 

KANSAS  CITY,  MO. 

Journal  . (e) 

Star  . (e) 

Times  . (m) 

Journal  . (S) 

Star  . (S) 


143.120C 


55.1ML 
(mi.  IJ"' 


384.777 

764,179 

691.315 

110.073 

530.382 


368.289 

778.301 

695.551 

64.424 

411.553 


Total  Daily  .  1,840.271  1,842.141 

Total  Sunday  .  640,455  475,977 

Grand  Total  .  2,480,726  2,318.118 

KNOXVILLE.  TENN. 

Journal  . (m)  420.366  512.584 

N’ews-Sentinel  . (e)  551,698  534,718 

Journal  . (S)  198,033  135,187 

-News-Sentinel  . (S)  218,436  171,476 


Total  Daily  . , 
Total  Sunday 
Grand  Total 


972.064  1.047.302 
416.469  306.663 

1.388,533  1.353.965 


Eua 

Dzilj 

Time 

Hera 

Even 

"Ex 

tTin 


16.4880 

14.122}- 

4,2361 

118.829G 


1.8701; 

164.4^0 

162.608  0 


O’  218 L 

16.980  0 
46,9^00 


Cour 

Timf 

Cour 


Unii 

U 

Unii 


110.201  G 
2.431  G 
84.537  L 
127256  G 


752^  L 

109.806 G 
34.5680 


Com 

Pr« 

tO)i 


75 


he 


for  APRIL  20. 


19  4  0 


March  Linage  in  Leading  Cities 


LOS  ANGELES,  CALIF. 


NEW  HAVEN,  CONN. 


PROVIDENCE.  R.  I. 


lit!  or  L 
72421 
15,969 
14,651 


56452 
14,651 , 
70,905  G 


17,1121 


2,3751 

43.842L 

60,9591; 


46,2151 

60,9500 

14,75:0 


11,5590 
42.325L 
23,440  L 
46,6460 


54,404  L 
46,6460 
7,758  L 


40,7551. 


68,9171 
48.835 G 


20,0841 


37.371  G 
Linace 


13,0581 
70,518  L 


83.5761. 

Ivfrtisit; 


18,585  L 
80.8591 
09,2210 

99.444  L 
109421  <5 
9.777  C 


4,752  L 
05.277  C. 
75.964 G 
64.197  C 
74,481 G 


1940 

1939 

. . .  .(m) 

696,683 

704,407 

Daily  News  . 

. .  .(m) 

455,320 

425,733 

, . . .  (m) 

1,055.118 

1,059,669 

Herald-Express  . . 

....(e) 

775,829 

850,421 

Evening  News  . , 

. (e) 

437,974 

419,640 

•‘Examiner  .... 

....(S) 

563,449 

428,753 

tTimes  . 

....(S) 

539,640 

422,417 

Total  Daily  . . . 

3,420,924 

3,459,870 

Total  Sunday  . 

1,103,089 

851,170 

Grand  Total  . . 

4,524,013 

4,311,040 

LOUISVILLE.  KY. 

Courier  Journal 

. . . .  (m) 

766,117 

873,055 

. (e) 

856,668 

878,816 

Courier  Journal  . 

....(S) 

439,641 

351,635 

Gain  or  Loss 
7,724  L 
29.587  G 
4,551  L 
74,592  L 
18,334  G 
134,696  0 
117,223  G 


38,946  L 
251,919  0 
212,973  G 


106,938  L 
22,148  L 
88,006  G 


Total  Paily  .  1,622,785  1,751.871  129.086  L 

Total  Sunday  .  439,641  351,635  88.006  G 

Grand  Total  .  2,062,426  2,103,506  41.080  L 

MANCHESTER,  N.  H. 

Union-Leader  . (e)  487,492  480,350  7,142  G 

Union  (m)  ami  Leader  (e)  sold  in  contbination.  Linage  of 
Union  (m)  only  is  shown. 

MEMPHIS,  TENN. 

Commercial  Appeal  ..(m)  813.818  755,069  58.749  G 

Press-Scimitar  . (e)  519,520  511,627  7.893  G 

tCommercial  Appeal  .(S)  450,618  338,121  112,497  4; 


Total  Daily  .  1,333,338  1,266,696  66.642(7 

Total  Sunday  .  450,618  338,121  112,497  G 

Grand  Total  .  1,783.956  1,604,817  179,139(7 

MIAMI,  FLA. 

Herald  . (m)  1,093,339  1,057,135  36,204  0 

News  . (e)  863,458  804,192  59,266  G 

Herald  . (S)  465,941  324,854  141.117  G 

N'e»s  . (S)  235,494  186,175  49,319  G 


Total  Daily  .  1,956,792  1,861,327  95,470  (7 

Total  Sunday  .  701,465  511,029  190.436  G 

Grand  Total  .  2,658,262  2,372,356  285,906  G 

MILWAUKEE,  WIS. 

Sentinel  . (m)  449.109  447,506  1,603  G 

Journal  . (e)  1,237,652  1,263,341  25,689  L 

Post  . (e)  146.639  200,903  54.264  L 

•Sentinel  . (S)  239,618  194,742  44,876  G 

journal  . (S)  602,794  433,985  168,809  G 


Total  Daily  .  1,833,400  1,911,750  78,350  L 

Total  Sunday  .  842,412  628.727  213.685  (7 

Grand  Total  .  2,675.812  2,540,477  135,335  G 

MINNEAPOLIS,  MINN. 

Times-Tribune  _ (m&e)  605,372  587,525  17,847  0 

Star-Journal  . (e)  702,927  594,731  108,196  G 

Journal  . (e)  .  681,431  . 

^Tribune  . (S)  408,386  318,904  89,482  G 

••Star-Journal  . (S)  234,406  163,990  70,416  G 


Total  D.aily  .  1,308,299  1.863.687  555,388  L 

Total  Sunday  .  642,792  482,894  159,898  G 

Grand  Total  . .  1,951,091  2,346,581  395,490  L 

Timw-Tribune  is  sold  in  combination  with  Tribune  (m) 


and  Times-Tribune  (e).  The  Minneapolis  Journal  merged 
uath  the  Minneapolis  Star  effective  Aug.  1,  1939.  Star-Jour- 
nal,  Sunday,  1940,  compared  with  Journal,  Suntlay,  1939. 


1940  1939  Gain  or  Loss 

Journal  Courier  . (m)  301,425  268,906  32,519  G 

Register  . (e)  703.591  706,124  2.533  L 

Register  . (S)  214,867  148,170  66,697  G 


Total  Daily  .  1,005,016  975,030  29,986  0 

Total  Sunday  .  214,867  148.170  66,697  G 

Grand  Total  .  1,219,883  1,123,200  96,683  G 

NEW  ORLEANS,  LA. 

Times-Picavune  . (m)  928,847  959.234  30.387  L 

Tribune  . (m)  205,393  242,504  37,111  L 

Item  . (e)  614,026  653,066  39.040  L 

States  . (e)  476,801  503,752  26,951  L 

Times-Picayune  & 

States  . (SI  533.556  331,576  201.980  0 

Item-Tribune  . (.S)  335,970  229,482  106,488  0 


Total  Daily  .  2.225.067  2,358.556  133,489  L 

Total  Sunday  .  869.526  561,058  308,468  0 

Gr.and  Total' .  3,094,593  2,919,614  174,979  G 

NEW  YORK.  N.  Y. 

Times  . (ml  978,922  962.209  16,713  0 

Herald  Tribune  . (m)  733.141  708,633  24,508  0 

News  . (m)  1,170,967  1.242.703  71,736  L 

Mirror  . (ml  338.350  348,513  10,163  L 

Journal  &  American  (e)  632,839  709.933  77,094  L 

.Sun  . (e)  1,000.188  1,021.648  21,460  L 

World-Telegram  . (e)  976,451  1,015,617  .39.166  L 

Post  . (e)  467..306  520.732  53,426  L 

•Journal  &  American  (S)  363,909  314.878  49,031  G 

Times  . (S)  947.500  873,261  74,239  G 

.Mirror  . (S)  194.622  154.028  40.594  0 

.News  . (S)  618.623  505.106  113.517  C, 

tllerald  Tribune  ....(S)  706,343  536.837  169,506  0 


Total  Daily  .  6,298,164  6.529,988  231,824  L 

Total  .Sunday  .  2,8.30,997  2,384.110  446.887  G 

Grand  Total  .  9,129,161  8.914,098  215,063  0 

BROOKLYN.  N.  Y. 

Kagle  . (e)  492.983  573,817  80,834  L 

Home  Talk  . (e)  41.036  55.005  1.3,969  L 

Island  News  .  4.919  28.935  24.016  1- 

Kagle  . (S)  148,686  135,049  13,637  G 


Total  Daily  .  538,938  657,757  118.819  L 

Tot.al  Sunday  .  148,686  135,049  13,637  G 

Grand  Total  .  687,624  792,806  105,182  L 

NIAGARA  FALLS,  N.  Y. 

Gazette  . (e)  630,761  636,586  5,825  L 

OAKLAND,  CALIF. 

Post-Knquirer  . (e)  513,118  425,093  88,025  G 

Tribune  . (e)  833,538  811,654  21 .884  G 

Tribune  . (S)  235,367  164,177  71,190  G 


Total  Daily  .  1.346,656  1,236,747  109,909  G 

Tot.al  Sund.ay  .  235,367  164,177  71,190  G 

Grand  Total  .  1,582,023  1,400,924  181,099  G 

OKLAHOMA  CITY,  OKLA. 

Oklahoman  . (ni)  411.343  45,3,212  41.869  L 

Times  . (e)  561,771  601,608  39,837  L 

Oklahoman  . (S)  285.484  217,172  68,312  G 


Total  Daily  .  973.114  1,054,820  81,706  L 

Total  Sunday  .  285.484  217,172  68,312  G 

(•.r.and  Total' .  1,258,598  1,271,992  13,394  L 


1940  1939  Gain  or  Losi 

Bulletin  . (e)  1,144,479  1,256,808  112,329  L 

Journal  . (m)  344,226  354,032  9,806  L 

Journal  . (S)  271,474  228,435  43,039  G 


Total  Daily  .  1,488,705  1,610,840  122,135  L 

Total  Sund.ay  .  271,474  228,4.35  43,039  G 

Grand  Total  .  1,760,179  1.839,275  79,096  L 

READING.  PA. 

Eagle  . (e)  689.966  705.819  15,85.3  L 

Times  . (m)  719,405  585,111  134,294  G 

Eagle  . (S)  36,904  35,442  1  462  0 


Total  D.aily  .  1,409,371  1,290,930  118,441  0 

Total  Sunday  .  .36.904  35,442  1,462  G 

Grand  Total  .  1,446,275  1,326,372  119,903  0 

RICHMOND.  VA. 

Xews-Leader  . (e)  959,129  1,046,134  87,005  L 

Times-Disp-Vtch  . (m)  570,744  569,290  1,454  (', 

Times-Dispatch  . (S)  316,122  237,157  78,965  C, 


Total  Daily  .  1,529,873  1.615,424  85,551  L 

Total  Sunday  .  316,122  237.157  78.965  G 

Grand  Total  .  1,845,995  1,852,581  6,586  L 

ROANOKE,  VA. 

•Simes  . (m)  277,858  257,393  20,465  G 

World-Xews  . (e)  539,611  504,313  35,298  G 

Times  . (S)  247,636  174,643  72,993  0 


Total  Daily  .  817,469  761.706  55,763  G 

Total  Sunday  .  247,636  174,643  72,993  G 

Grand  Total  .  1,065,105  936,349  128,756  0 

ROCHESTER.  N.  Y. 

Times-Union  . (e)  960,053  943,449  16,604  G 

Democrat  &  Chronicle  (m)  727,629  730.255  2.626  L 

Democrat  &  Chronicle  (S)  405,271  319,885  85,386  G 


Total  Daily  .  1,687,682  1,673,704  13,978  G 

Total  Sunday  .  405,271  319,885  85,386  G 

Grand  Total' .  2,092.953  1,993,589  99,364  C. 

ROCKFORD.  ILL. 

Register  Republic  ....(el  576,641  568.586  8,055  G 

Star  . (m)  428,040  443,119  15,079  L 

Star  . (S)  170,244  118,393  51,851  G 


Total  Daily  .  1,004,681  1,011,705  7,024  L 

Total  Sunday  .  170,244  118,393  51.851  G 

Grand  Tot.al  .  1.174,925  1,130,098  44,827  G 

SACRAMENTO.  CALIF. 

Union  . (m)  255,807  274.217  18,410  L 

Bee  . (e)  806,577  856,257  49,680  L 

Union  . (SI  138.867  111,591  27,276  G 


Total  Daily  .  1,062.384  1,130.474  68,090  L 

Total  Sunday  .  138,867  111.591  27,276  G 

Grand  Total' .  1,201,251  1,242.065  40,814  L 

ST.  JOSEPH.  MO. 

X'ews-Press  . (e)  396,915  .  . 

Gazette  . (m)  156.649  .  . 

Xews-Press  . (S)  124,492  .  . 


Total  Daily  .  553,564 

Total  Sunday  .  124.492 

Grand  Total  .  678,056 


76.5090 
38.678  0 
15.1870 


Bee 


MODESTO.  CALIF. 

- (e)  333,977  370,967  36,990  L 


OMAHA.  NEB. 

World-Her.ald  . (e)  683,784  703,411 

•;  World  Herald  . (S>  308,001  218.9.36 


19,627  L 
89,065  G 


24,768  0 
3.1.9770 

47.3190 

587450 

47.3190 
06,1164  0 


10.201  0 
2.431  0 
84.5371. 
277560 

28.095  0 
27.256  0 
55,351  0 


52,950  0 
10,666  0 
71,4^0 

63.6160 
71.460  0 

35.070  G 


99.171  C 
4.1.9490 

43.1200 


55.114  L 
il.  Dtf 


MONTREAL.  CANADA 


Star  . 

1,100,486 

438.487 

1,000.260 

123,329 

189.967 

113,665 

89,589 

54,471 

110.768 

120.616 

1,184.487 

440,282 

1,020.672 

127,474 

228,318 

80,299 

106,562 

65,222 

67,017 

91,185 

84,001  L 
1,795  L 
20,412  L 
4,145  L 
38,351  L 
33,366  (J 
16.973  L 

10.751  L 

43.751  G 
29,431  G 

Gazette  . 

jj  Presse  . 

La  Patrie  . . 

Herald  .... 

Le  Canada  .... 
w  Devoir  .... 
L’lllustration 
Standard  Weekly 
La  Patrie  . 

. (e) 

. (e) 

. (e) 

. (e) 

....(w) 

. (S) 

Total  Daily  . , 
Total  Sunday 
Grand  Total  , 

3,110,254 

120.616 

3,341,638 

3,253.316 

91,185 

3.411.518 

143.062  L 
29,431  G 
69.880  L 

Press  . . 

MUNCIE,  IND. 

Star  . 

Star 

Total  Daily  . 
Total  Sunday 
Grand  Total'  . 

894.965 

139.225 

1,034,190 

906.379 

97.206 

1,003,585 

11,414  L 
42.019  G 
30,605  G 

Banner 

NASHVILLE,  TENN. 

Ijuinessean  .  , 
Times 

. (e) 

509.374 

163.604 

313,228 

56,900 

482,099 

27,27S  G 

Tennessean 

Times 

. (S) 

. (S) 

231,901 

81.327  G 

Total  Daily  , , 
Total  Sunday 
Grand  Total  . 

1,234,129 

370,128 

1,604,257 

1,029,442 

231,901 

1,261.343 

204,687  G 
138,227  G 
342.914  G 

16.488  0 
14.1221- 
4.2361 
t5.6«0 
18.829  0 

1.870  L 
14.420 
12.60*0 


Star-Ledger 

•'ews 


Call 


Star-L^ger 


NEWARK.  N.  J. 

.  .(m)  461,697  250.520 

..(e)  1.247,465  1.356,796 

.  .(S)  258.483  217.216 

-  (S)  149,544  104.859 


211,1770 
109.331  L 
41,267  G 
44,685  G 


erany  .  1  ypo 

rr'“a  .  408 

'■rand  Tot.al 


027 


1,607,316 

322.075 


c,~  r  .  2,117.189  1,929,391 

WvVr  v*  '  '“""ended  Xov.  18.  1939.  First 
‘-eoger  Xov.  20.  1939. 


101,846  G 
85.952  G 
187.798  G 
issue  Star- 


>2.21*1; 

16,9^0 

19.8060 

14.56*0 


^ndard-Times  . (e) 


Sunday 


NEW  BEDFORD.  MASS. 


. . . . tei 
•  (tn) 

..'.(S) 

V  .. 

429.823 
435,445 

56,628 

429.823 
56,628 


416,417  13,406  G 


-  486.451  459.704 

-'lercury  not  included  in  Grand  or  Daily  Total. 


43,287  13,341  G 


416.417 

43,287 

459.704 


13,406  G 
13,341  G 
26,747  G 


(Iran  i  Tot.al  _ _ _  991,785  922,347  69,438  G 

World-! ler.ald  sold  in  morning-eycning  combination.  Linage 
■pf  one  edition  shown. 


PEORIA.  ILL. 

Journal-Transcript 

. . . (d) 

752,240 

714,885 

37,355  G 

■Star  . 

....(e) 

567,108 

667.276 

100,168  L 

Journal-T  ranscript 

..(S) 

219,548 

168.350 

51,198  G 

Star  . 

....(S) 

166,541 

143,976 

22,565  G 

Total  Daily  . . . 

1,319,348 

1.382.161 

62.813  L 

Total  Sunday  . 

386.089 

312.326 

73.763  G 

(irand  Total  . . 

1.705,437 

1.694,487 

10,950  G 

PHILADELPHIA, 

PA. 

Eyening  Bulletin 

....(e) 

1,097,787 

1,073,648 

24.139  G 

Inquirer  . 

, . . .  (m) 

861.052 

706.633 

154.419  G 

Xews  . 

. . . .  (e) 

271.171 

242,110 

29.061  G 

Kvening  J’lihlic  Ledger  (e) 

704.399 

1.021,305 

316,906  I. 

Record  . 

. . .  (m) 

497,177 

468,285 

28,892  G 

Inquirer  . 

. . . .  (S) 

603.147 

522  013 

81,134  G 

■p  Record  . 

....(S) 

368,668 

276.891 

91,777  G 

Tot.-il  Daily  . . . 

3,431,586 

3,511.981 

80,395  L 

1  otal  Sunday  . 

971,815 

798.904 

172.911  G 

(irand  Total  .. 

4,403.401 

4.310,885 

92,516  G 

PHOENIX,  ARIZ. 

Republic  . 

. . . .  (m) 

478,278 

427.125 

51.153  G 

Gazette  . 

. . . . (e) 

574,063 

545.195 

28.868  G 

Republic  . 

. . . . (S) 

181,607 

144,224 

37.383  G 

Tot'll  T>ailv  . . . 

1.052,341 

972.320 

80.021  G 

Tot.al  Sunday  . 

181,607 

144,224 

37,383  G 

Cirand  Total  . . 

1,233,948 

1,116,544 

117,404  0 

PITTSBURGH.  PA. 

Post -Gazette  _ 

. . . .  (m) 

566.651 

561.788 

4,863  G 

Sun-Telcgr.aph 

. . . . (e) 

809,427 

788.396 

21,031  G 

Press  . 

....(e) 

1.158.229 

1.197.23.5 

39,006  L 

•Sun-Telegraph  . 

....(S) 

397,210 

312.595 

84.615  G 

tPress  . 

....(S) 

514.043 

403,138 

110.905  G 

Total  Daily  ... 

2,534.307 

2,547,419 

13.112  L 

Total  Sunday  . 

911.253 

715,733 

195,520  0 

(irand  'J'otal  . . 

3.445,560 

3,263,152 

182,408  0 

PORTLAND.  ORE. 

Oregonian  . 

p  .  . .  (m) 

566,590 

473.863 

92,727  G 

■(Journal  . 

....(e) 

787.520 

782,341 

5,179  G 

>1  ews  •  Tel  eg  r  a  m 

....(e) 

358,316 

358.316  L 

* 'Oregonian  .... 

....(S) 

416.217 

309,333 

106.884  r. 

■(Journal  . 

...AS) 

202,873 

151,419 

51,454  G 

Total  Daily  . . . 

1,354.110 

1,614.520 

260.410  L 

Total  Sunday 

619.090 

460,752 

158,3.18  G 

Grand  Total 

1.973,200 

2.075.272 

102,072  L 

X’ews-Telegram  discontinued  publication  -Aug.  21,  1939. 


ST.  LOUIS.  MO. 

Globe-Democrat  . (m)  550,983  562,818  11,835  L 

Post-Disp.atch  . (e)  856.259  959,022  102,763  1. 

Star-Times  . (e)  610.418  651.307  40.889  1. 

tGlobe-Democrat  _ (S)  364,804  275,780  89,024  0. 

Post-Disp.atch  . (S)  501,651  394.334  107,317  G 


Total  Daily  .  2,017.660  2,173,147  155,487  L 

Total  Sund.ay  .  866,455  670.114  196,.141  G 

Grand  Total  .  2,884,115  2,843,261  40,854  0 

ST.  PAUL.  MINN. 

Pioneer  Press  . (m)  672,094  656,289  15.805  G 

Dispatch  . (e)  717,151  824,624  107.473  1. 

Pioneer  Press  . (S)  273,395  181,253  92,142  G 


Total  Daily  .  1..389,245  1,480.913  91.668  L 

Total  Sunday  .  273,395  181.253  92,142  G 

Grand  Total' .  1,662,640  1,662.166  474  G 

SAN  ANTONIO.  TEXAS 

Light  . (e)  5.38.799  5,34.955  3,844  G 

Express  . (m)  .345.346  .357,791  12,445  1. 

News  . (e)  703.801  70.3,086  715  G 

•Light  . (S)  .354,072  253,403  100,669  G 

Express  . (S)  315,115  244,693  70,422  G 


Total  D.aily  .  1,587.946  1.595,832  7,8861, 

Total  .Sumkay  .  669,187  498.096  171,091  (. 

Grand  Total  .  2,257,133  2,093.928  163,205  G 

SAN  DIEGO,  CALIF. 

Union  . (m)  514,672  458,852  55,820  G 

Sun  . (e)  .  4.80,312  480.312  1. 

Tribune  Sun  . (e)  748.796  714,519  34.277  G 

Union  . (S)  289,728  205.184  84,544  G 

.Sun  . (S)  .  67,360  67,360  L 


Total  D.aily  .  1.263,468  1,653,683  390,215  1. 

Total  Sunday  .  289,728  272,544  17,184  G 

Grand  Total  . 1,553,196  1,926.227  373,031  L 

Sun  discontinued  publication  N'ov.  25,  1939. 

SAN  FRANCISCO,  CALIF. 

Chronicle  . (m)  468,373  495.649  27,276  L 

Examiner  . (m)  704.465  728.658  24,193  L 

Call-Bulletin  . (e)  530.849  618,073  87,224  1. 

Xews  . (e)  615,372  635.461  20.089  L 

fChronicle  . (S)  284,912  190,612  94,300  0 

** Examiner  . (S)  510,530  402.308  108,222  0 


Tot.al  Daily  .  2,319,059  2.477.841  158.782  L 

Total  Sund.ay  .  795,442  592.920  202,522  G 

Grand  Tot.al  .  3,114,501  3,070.761  43,740  G 

SCHENECTADY,  N.  Y. 

Gazette  . (m)  660.966  680.795  19.829  1. 

Union  -Star  . (e)  583,523  576,959  6.564  G 


Grand  Tot.aI  .  1.244.489  1,257,754  13,265  L 
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EDITOR  <S  PUBLISHER 


March  Linage  in  Leading  Cities 


SCRANTON,  PA. 


1940  1939  G?.iti  or  Loss 

Tribune  . (m)  550,112  610,258  60,146  L 

Times  . (e)  787,582  898,627  111,045  L 

Scrantorian  . (S)  193,352  135,033  8,319  G 

Total  Daily  .  1,337,694  1,508.885  171,191  L 

Total  Sunday  .  193.352  185.033  8.319  G 

Grand  Total' .  1,531,046  1,693,918  162,872  L 

SEATTLE.  WASH. 

Post-Intelligcncer  ....(ml  456.092  428,972  27,120  G 

Star  . (el  363,705  332.409  31,296  G 

Times  . (el  767,876  8.16,594  68,718  L 

♦*l>ost-Intelligcneer  ..(SI  433,695  273,522  160,173  G 

i-Times  . (Si  350,358  221,676  128,682  G 

Total  D.iilv  .  1.587.673  1,597.975  10.302  L 

Total  Sunday  .  784.053  495,198  288,855  G 

Grand  Total' .  2.371,726  2,093,173  278,553  G 

SOUTH  BEND.  IND. 

Tribune  ..  . (et  676.358  712.330  35.972  1. 

Tribune  . (S  )  155,139  97.917  57.222  G 

Gr.ind  Total  .  831,497  810,247  21,250  0 

SPOKANE,  WASH. 

.Spokesm.anRcview  ...(ml  .305.779  311.021  5.242  1. 

Chronicle  . (el  535.491  596.644  61.153  1. 

Press  . (el  .  78,948  78.948  I, 

•tSpokesmaii  Review  .(SI  324.857  227,969  96,888  G 

Total  D.aily  .  841.270  986.613  145.343  1. 

Tot.al  Sunday  .  324,857  227,969  96.888  G 

Gr  .d  Total' .  1.166.127  1.214.582  48,455  I. 

Pre  s  discontinued  publication  March  18,  1939. 

SYRACUSE,  N.  Y. 

Tournal  . (el  .  895,552  . 

Herald-Journal  . (el  961,112  756,169  204,943  G 

Post-Stand.ard  . (ml  453,463  601.008  147.545  L 

-American  . (Si  .  160,394  . 

•Her.ald-.\merican  ...(Si  246.850  81,853  164.997  G 

Post-Standard  . (Si  119,705  76,654  43,051  G 

Total  Daily  .  1.414.575  2,252.729  838.154  1. 

Total  Sunday  .  366.555  318,901  47.654  G 

Grand  Total  .  1.781.130  2,571,630  790.500  1. 

American  and  Journal  suspended  publication  July  23,  1939. 

TACOMA,  WASH. 

News  Tribune  . (el  491,354  500.504  9,150  L 

Times  . (el  .387.103  .386.416  687  G 

News  Tribune . (S)  191.771  141,166  50.605  G 

Total  Daily  .  878.457  886.920  8.463  T. 

Total  Sunday  .  191.771  141.166  50.605  G 

Grand  Total  .  1.070,228  1,028,086  42,142  G 

TOLEDO,  OHIO 

Times  . (m)  140.253  134,692  5.561  O 

Blade  . (ei  970.170  956.998  13.172  G 

Times  . (S)  329,581  262,942  66,639  G 

Total  Daily  .  1,110.423  1.091,690  18.733  G 

Total  .Sunday  .  329,581  262,942  66.639  G 

Grand  Total  .  1,440,004  1.354,632  85,372  G 


TORONTO,  ONT.,  CANADA 


1940  1939  Gain  or  Los* 

Globe  &  .Mail  . (m)  512,128  601,594  89,466  L 

Telegram  . (e)  964,015  1,029,198  65,183  L 

Star  . (e)  1,100,146  1,188,012  87,866  L 

Star  . (w)  106,903  78,644  28,259  G 

Grand  Total  .  2,683,192  2,897,448  214,256  L 

TRENTON,  N.  J. 

Times  . (e)  745,707  758.983  13.276  L 

Times  Advertiser  ....(S)  93,815  73,460  20,355  G 

Grand  Total  .  839,522  832,443  7.079  G 


Times  (e)  and  State  Gazette  (ml  sold  in  combination. 
1. inage  of  one  edition  shown,  that  of  Times  (cL  Both  of 
these  editions  are  published  five  days  of  cacii  week. 

TROY.  N.  Y. 

Record  . (m)  618,322  609.085  9.237  G 

Reeord  (ml  sold  in  combination  with  Tinies-Record  (e). 
Linage  of  one  edition  shown. 


TULSA.  OKLA. 


Tribune  . 

..(e) 

513.099 

522.302 

9.203  L 

World  . 

,  .  (m ) 

509.877 

491.629 

18.248  G 

Tribune  . 

.  .(.S) 

180.016 

123.414 

56.602  G 

World  . 

..(S) 

2.38.716 

207.554 

51,162  G 

Total  Dailv  . 

1.022.976 

1,013,931 

9.045  G 

Total  Sundav  ... 

438.732 

330.968 

107.764  G 

(.iraiul  Total  , . . . 

1.461.708 

1.344,899 

116.809  G 

WASHINGTON,  D. 

.  c. 

Timcs-IIerald  . 

..(di 

839.241 

856.298 

17.057  L 

I’.M  . 

. .  (m) 

723.726 

668,933 

54.793  G 

Xl-ws  . 

...(e) 

.329.394 

510.635 

18,759  G 

Star  . 

..(e) 

1,479.896 

1.5'35.142 

105,246  L 

‘Time-i-llerald  _ _ 

..(Si 

411.316 

289.618 

121,698  G 

('.Star  . 

..(S) 

600.141 

425.398 

174,743  0 

Post  . 

..(S) 

311.837 

263.583 

48,274  G 

Total  Dailv  . 

3.572.257 

3.621.008 

48.751  L 

Total  Sutiilav  . . . 

1.323.314 

97.8,599 

344.715  G 

Grand  Total  . . . . 

4.895.571 

4.599,607 

295.964  G 

WESTCHESTER  COUNTY  MACY  GROUP 

Mamaroneck  Times 

.  ..(e) 

227.731 

210.826 

16.905  G 

Mt.  Vernon  .\rKus  . 

...(e) 

520,390 

517,815 

2,575  G 

New  Rochelle  Standard 

Star  . 

. . . (e) 

533,284 

543.832 

10,548  L 

0>sinin^  Citizen- 

Reyister  . 

...(e) 

222.016 

209.220 

12,796  G 

Port  Chc'-tcr  Item 

...(e' 

346.272 

.US.9.t5 

2.663  L 

Tarrytown  News  .  . 

...(e) 

223,926 

225.129 

1,203  L 

Yonkers  Herald  States- 

man  . 

. . .  (e) 

414.869 

432.281 

17.412  L 

White  Plains  Dispatch  (e) 

473.568 

342.411 

131,157  G 

Peekskill  Star  . . . , 

. . .  (e) 

265.465 

267.151 

1.686  L 

Group  Total  ... 

3,227.521 

3.097.600 

129.921  G 

White  Plains  Dispatch  first  publication  March 

1.  1939. 

WICHITA,  KAN. 

Beacon  . 

....(e) 

459.436 

521.572 

62.136  L 

Eagle  . 

. . .  (m) 

339.818 

321,697 

18.121  G 

Eagle  . . 

. . . . (e) 

459.713 

415.239 

44.474  G 

Beacon  . 

...(S) 

253.035 

199,513 

53.522  G 

Eagle  . 

...(S) 

227,902 

147.639 

80,263  G 

Total  Dailv  . . . . 

1,258.967 

1,258.508 

459  G 

Total  Sundav  . 

480.937 

.347,152 

133.785  G 

Grand  Total  . . . 

1,739,904 

1,605,660 

134,244  G 

WINSTON-SALEM,  N.  C. 


1940 

1939  G.ainorLKi 

Twin  City  Sentinel  . . .  (e) 

415,964 

419.710 

3,746 L 

Journal . 

353,075 

337,834 

1 5,241 G 

Journal  &  Sentinel  ...(S) 

168,860 

128,480 

40,380  G 

Total  Daily  . 

769,039 

757.544 

1 1.495 G 

Total  Sunday 

168,860 

128,480 

40,380  G 

(jrand  Total 

937,899 

886,024 

5 1,875 G 

WORCESTER.  MASS. 

Telegram  . 

594,185 

589.022 

5.163 G 

Gazette  &  Post 

. (e) 

668,171 

666.881 

1.290  f, 

Telegram  . 

. (S) 

232,991 

180,374 

52.617C 

Total  Daily  , 

1,262,356 

1,255,903 

6,453 G 

Total  Sunday 

232.991 

180.374 

52.617  (; 

Grand  Total 

1,495,347 

1,436,277 

59,070  G 

YOUNGSTOWN.  OHIO 

\'indicator  &  Telegram  (e) 

808.  .324 

828.369 

20..313I, 

Vindicator  &  Telegram  (S) 

258.895 

187.011 

71.884  G 

Grand  Total 

1,067,219 

1.015,650 

51,369G 

FIGURES  SUPPLIED  BY  1 

PUBLISHERS 

BRONX  (NEW  YORK 

CITY) 

Home  News  ... 

. (e) 

221.745 

249.019 

27.274  L 

Home  News  ... 

. (SI 

88.973 

78.7118 

10.265  G 

Grand  Total 

310,718 

327,727 

17,009 L 

KANSAS 

CITY,  KAN. 

Kansan  . 

295.624 

244.671 

50,9530 

Kansan  . 

. (S) 

116.725 

91.651 

23,074  G 

Grand  Total 

412,349 

336.322 

76,027 G 

MEMORANDUM  OF  ADVERTISING  IN  AMERICAN 
WEEKLY,  COMIC  WEEKLY  AND  "THIS 
WEEK"— MARCH,  1940 

*“.\MERICAN  WEEKLY”  Linage  67,702  lines  attd 
“rOMI(2  WEEKI.Y”  Linage  16,478  lines  is  included  in  the 
Sunday  figures  of  the  following  papers:  Albany  Times  Union, 
.'\tlanta  journal.  Baltimore  American,  Boston  .\dvertiser, 
Chicago  Ilerald-.Xmerican,  Detroit  Times,  .Milwaukee  Sen¬ 
tinel,  New  York  Journ.al-.-\merican.  Pittsburgh  Sun-Tele 
^raph,  San  Antmiio  Light,  Syracuse  Herald-American,  Wash¬ 
ington  Times-Herald. 

••  “AMERICAN  WEEKLY”  Linage  80.908  lines  in  the 
Los  Angeles  Examiner,  San  Francisco  Examiner,  Seattle 
Post-Intelligencer. 

•*  “AMERICAN  WEEKLY”  Linage  67.702  lines  in  tie 
Buffalo  (Courier  Express.  Cleveland  Plain  Dealer,  Houston 
Post.  Minneapolis  Star-journal  and  Nashville  Tennessean. 
80,908  lines  in  the  Portland  Oregonian 

t“TIlIS  \^EK”  Linage  53,244  lines  is  included  in  the 
Sunday  figures  of  the  following  papers:  Atlanta  Constitution, 
Baltimore  Sun,  Birmingham  News  &  Age  Herald,  Bosto 
Herald,  Cincinnati  Enejuirer,  Cleveland  Plain  Dealer.  Dallas 
News,  Detroit  News,  Indianopolis  Star,  Memphis  Conaw- 
cial  Appeal,  Milwaukee  Journal,  Minneapolis  Tribune,  Sw 
Orleans  Item  Tribune.  New  York  Herald  Tribune.  0am 
World-Herald,  Philadelpbia  Record,  Pittsburgh  Press,  St 
I.ouis  Globe-Democrat.  Washington  Star. 

51,530  lines  in  the  Los  Angeles  Times.  Portland  Lunul, 
San  Francisco  Chronicle  and  Spokane  Spokesman  Rene*. 
52,729  lines  in  the  Chicago  Daily  News  (eve.)  48,408  lux* 
in  the  Seattle  Times. 


Gannett  Daily 
Adopts  New  Body 
And  HeadlineType 

Readers  of  the  Albany  (N.  Y.) 


daily  teaser-style  advertisements  in  News.  For  knot  hole  view  see  to-  the  public’s  eye.”  This  advert^* 
large  space.  The  first,  April  11,  por-  morrow’s  paper.”  ment  promised  ‘‘We’ve  plans  to  ful- 

trayed  a  full-page,  boarded  across.  The  April  12  follow-up  showed  a  fill  our  obligation  to  your  eyes— wo 
with  a  tacked-on  notice,  ‘‘Sorry!  big  knot-hole  in  pine  planking,  in-  can’t  tell  you  all  about  them 

We’ve  had  to  board  up  this  page,  side  the  top  of  which  a  printer  with  and  led  up  to  the  further  teaser,  Mr 

Men  at  work.  There’ll  be  big  im-  a  big  magnifying  glass  is  examining  further  details  see  tomorrow’s  Kni(»- 

provements  in  the  Knickerbocker  a  notice  headed  ‘‘We’re  very  much  in  erbocker  News.” 


Knickerbocker  News  are  in  for  a  treat 
on  and  after  April  29  when  the  news¬ 
paper  will  appear  in  an  entirely  new 
dress — ^both  loody  and  headline  type. 

A.  J.  McDonald,  general  manager, 
said  the  Knickerbocker  News  hence¬ 
forth  will  be  printed  in  Excelsior  8- 
point  body  tjrpe  on  a  9-point  base, 
with  Bodoni  bold  headlines.  All  heads 
will  be  set  flush-left,  by  contrast 
with  the  present  conventional  style. 

The  paper  now  uses  Ionic  7-point 
body  type  on  an  8-point  base,  with 
Cheltenham  bold  condensed  headlines. 

The  changeover,  Mr.  McDonald  told 
Editor  &  Publisher,  entails  re-equip-  I 
ping  the  composing  room  with  20  fonts 
of  Excelsior  8-point,  two  of  Excelsior 
9-point,  a  complete  series  of  Bodoni 
bold  and  Bodoni  italics  ranging  from 
8  to  72-point,  38017  Linotype  matrices 
and  1248  Monotype  characters. 

‘‘At  present,”  he  said,  ‘‘we  con¬ 
template  no  other  changes.  We  are 
striving  to  dress  up  and  improve  the 
appearance  of  the  paper  and  keep  in 
step  with  the  trend  of  the  times.  We 
are  not  going  to  extremes  which  will 
produce  a  freakish-looking  paper. 
Simplicity  and  greater  reader-ease 
are  the  keynotes  of  what  we  are  doing.” 

To  arou.se  advance  reader  interest 
in  the  type  changes,  the  Knicker¬ 
bocker  News  is  running  a  series  of 
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n  REAERAL  ADVERTlSlili 


APRIL 


19  4  0 


Students  Prepare  Ads 
For  Local  Stores 


CirculotioR  Promotion 


for  IjOCOI  OlOreS  Snccsscfnl  inbfcrlption  contests  for  over 

80  ye*ri.  CHARLES  PARTLOWB  CO, 

Syracuse,  N.  Y.,  April  15 — An  ex-  Occidentsl  Building,  Indianapolis. _ 

perunent  in  instruction  on  advertis-  qu  pngs  193  in  the  Yesr  Book, 

inj?  technique  under  which  students  Hudson  DePriest  A  Associstes,  World’s 
prepare  advertisements  for  Syracuse  i^e”  N.  2*6  6th 

business  establishments,  using  actual 

data  provided  by  these  institutions  _ Miscollanooui _ 

with  the  expectation  the  best  adver-  Newspaper  Promotional  Literature  repro- 

urill  nr>rK»Ar  in  fhp  Svracuse  ducpd  economically  without  type  or  ex- 

tisements  win  appear  in  me  oyracuse  engravings.  Laurel’s  Improved 

daily  newspapers,  is  bemg  appliea  to  offset  reproduces  direct  from  copy.  500 


Situations  Wanted 

AdsainistratiT* 


Situations  Wonted 

Advertisinf  (Cont’d) 


Able  successful  operator,  expert  all  depart-  Advertising  manager,  33,  single.  5  years 


the  advanced  class  in  advertising,  (8%xii)  copies  $2.63;  add’l  lOO’s  22c. 

_  ,  ,  •  -  _  o _ _  TT—i  Request  free  descriptive  manual.  In  Metro- 

School  of  Journalism  Syracuse  Uni-  poUtan  N.  Y.  ask  for  representative.  Color 

versitv.  work  specialists.  Laurel  Process,  480 

.  u  1  j  *  Canal  8t.,  N..  Y.  C.  WAlker  5-0526. 

Co-operation  of  banks,  department  -  ■  — 

stores,  women’s  specialty  shops,  men’s  Nowspopors  For  Soie 

clothing  factories,  coal  companies,  — — — —  —  ;  -  — 

Liuuuiic,  )  r  1  Dally  Newspaper — Office  supply  and  print- 

grocery  chains  and  others  was  en-  business.  Rocky  Mountains  area; 

listed  in  the  project.  In  every  case,  $25,000  cash;  terms  on  balance.  A.  w. 

the  banker  or  merchant  gladly  joined  .  Tower.  San  Franci.sc^ - 

in  narticiuation  and  offered  prizes  of  Texas  Daily,  $15,000  down.  Central  West 
m  parxitipduoii  auu  u.ic  p  $8,000  down.  Mid  West  Daily, 

merchandise  or  cash  lor  the  nest  en-  $175,000.  Florida  Weekly,  $7,500  down, 
tries  submitted.  Unusual  weekly  growing  8.  C.  town.  $5,- 

The  project  was  conceived  and  is  OO®  down.  Harwell  &  Fell,  Birmingham, 
being  directed  by  Hugh  L.  Irwin  of  ...  ^=- 

the  advertising  staff  of  the  Syracuse  Newspaper  Brokers 


jcciaenf  1  omiaing,  inaianapoiis,  ments.  Recently  completed  important  re* 

1  our  ad  on  page  183  in  the  Year  Book.  organization  seeks  another  sick  one  or  per- 

Htudson  DePriest  A  Associates,  World’a  manent  job  as  backstop  to  busy  executive 

Record  Circulation  Builders,  246  6th  ®  or  medium-sized  paper  where 

Ave.  N.  Y.  C.  general  knowledge  and  ability  to  make 

.  ■  ■  —  economies,  friends,  circulation,  advertis- 

Miscullanuous  increases  and  profits  will  provide 

-  good  future.  University  graduate.  Inter- 

wspaper  Promotional  Literature  repro-  nationally  known  references  include  jour- 

duced  economically  without  type  or  ex-  nalistic  leaders.  Box  9992,  Editor  & 

pensive  engravings.  Laurel’s  Improved  Publisher. 

Offset  reproduces  direct  from  copy.  500  AVAILABLE 

(8%xll)  copies  $2.63;  add  1  100  s  22c.  Experienced,  successful  Publisher,  General 


present  job;  plus  5  years  selling.  Uni¬ 
versity  graduate.  Want  better  oppor¬ 
tunity  sales,  copy  or  executive  capacity. 
Box  645,  Editor  &  Publisher. _ 

Advertising  Manager-Classified  Manager 

Outstanding  record  of  linage  and 
revenue  gains.  Can  furnish  best 
references.  If  you  want  an  im¬ 
provement  in  your  advertising  de¬ 
partment,  answer  this  ad  at  once. 

Will  be  available  for  interview’ 
during  ANP.A  Convention. 


Manager  with  outstanding  record.  during  ANP.A  Convention. 

University  graduate  with  20  years’  ex¬ 
perience  here  and  Europe — both  individ-  Box  721  Editor  &  Publisher 

ual  and  chain  operations.  Know  all  and  _ 

Advertising  Salesman,  executive  ability. 


economies  and  new  revenue  running  into 
six  figures. 

Willing  invest  reasonable  sum  for  pur¬ 
chase.  Or,  will  fit  into  another  organiza¬ 
tion. 

Kot  fussy  about  titles  or  salary — as  am 
certain  aeromplishments  will  take  care 
of  them. 

Best  references.  Reply  Box  738.  Edi- 


highly  successful  production  record;  dy¬ 
namic  personality;  diversified  experience. 

Box  651,  Editor  &  Publisher. _ 

Advertising  Salesman-Manager,  Publisher’s 
Assistant.  Interested  in  daily  with  op¬ 
portunity  to  invest.  Arrange  interview 
at  AXPA  through  7  &  P  Personnel  Service 
or  reply  Box  669,  Editor  &  Publisher. 


Unusual  weekly  growing  8.  C.  town.  $5,- 
000  down.  Harwell  &  Fell,  Birmingham, 
Alabama. _ 

Newspaper  Brokers 


tor  &  Publisher  or  communicate  with  Advertising  Salesman,  28,  “tops”  in  lay- 


E  A-  P  Personnel  Service  for  complete 
details  and  record. 


BUSINESS  MANAGER 


Post-Standard,  lecturer  in  the  School  handling,  buying,  selling,  mergers.  Newspaper  executive  experienced  in  all  de- 


of  Journalism. 


No  leases  or  trades.  Highest  references. 
LEN  FEIGHNER  AGENCY,  Nashville,  Mich. 


for  revenue  increases  in  these  depart¬ 
ments.  Best  possible  references.  Will 
visit  property  for  interview  at  own 
expense. 

Box  9953  Editor  A  Publisher 


____  Mnw.c’vi’v  TKTT/’v  ■  -  sonaiity  tnat  promotes  connaence. 

paid  space  for  CLiNiC  W-w.Rfin.e.  Capable  of  supervising  advertising  and 

_  _  ^  ,  Nawspapari  wanTCa  circulation,  and  assuming  responsibility 

'Thp  Universitv  of  Rochester  is  us-  ~  ;  for  revenue  increases  in  these  depart- 

A  J-, Art  Partners,  6x*A88ociftt6d  P rsss  bug  Ayer  mpnt8  Rpst  T>os9iVilp  i*pfprpncp^  AVill 

ing  paid  newspaper  space  to  promote  executives,  with  $15,000,  want  to  buy  visit  property^  for  interview  at  own 

l9cal  interest  in  a  clinic  on  New  into  daily  with  potential.  Box  610,  Edi-  expense. 

Frontiers  in  American  Life”  to  be  ..tor  &  PubUsher -  Box  9953 _ Editor  A  Publisher 

bold  Mav  7  8  9  Anoroximately  Publisher  desires  to  lease  paper  with  option  Accountant,  unusually  skilled  in  newspaper 
neia  ii  y  ,  ,  •  100,000  or  more;  large  work,  small  and  large  cities.  Former 

$1,000  is  to  be  spent  for  newspaper  property  preferred.  Box  710,  Editor  &  A.  B.  C.  auditor.  Capable  installing  com- 

advertising.  Quarter-page  ads  ap-  Publisher. _  plete  system.  Box  6I2,  Editor  &  Pub- 

oeared  April  4  in  the  Rochester  want  strong  one-paper  town  weekly,  mid-  *'"**”'  ' — - — = - - - r-7—: - 

Cbrntiirlp  and  Anril  5  in  "'fist  or  eastern  seaboard.  $10,000  down.  Cost  Accountant— Twenty  years  w-ith  large 
uemocrat-t-nronXCie  ana  r\pril  o  m  Fditor  &  Publisher  printing  plant  handling  all  statements 

the  Times-Union.  Tentative  plans  - -  - 7^ — — regarding  commissions,  payrolls,  costs. 


out,  idea,  promotion,  selling.  Four  years 
present  daily  35,000  A.B.C.  Seeking 
larger  field  and  opportunity.  Box  624, 

Editor  &  Publisher. _ 

Advertising  Solicitor,  New  York  Metropoli¬ 
tan  experience;  contract  seller;  execu¬ 
tive  possibilities;  locate  anywhere.  38, 
American,  single,  conversant,  clean-cut 
and  steady  jilugger.  Box  728,  Editor  & 
Publisher. 


partments  seeks  position  as  Business  ''''®  possibilities;  locate  anywhere.  38, 

Manager.  Conservative  substantial  per-  American,  single,  conversant,  clean-cut 

sonality  that  promotes  confidence.  steady  jilugger.  Box  728,  Editor  & 

Capable  of  supervising  advertising  and  Publisher. _ 

eirciilation,  and  assuming  responsibility  Ambitious  advertising  man,  married,  28. 


Publisher. _  plete  system.  Box  612,  Editor  &  Pub- 

ant  strong  one-paper  town  weekly,  mid-  lisher. - —  —  - ^ - 

west  or  eastern  seaboard.  $10,000  down.  Cost  Accountant- Twenty  years  with  large 
Box  736.  Editor  &  Publisher.  printing  plant  handling  all  statements 


Six  years’  newspaper  experience  in  sell¬ 
ing,  layout,  copy.  University  graduate 
Want  permanent  position  with  agency  or 
advertising  department  of  large  company 
or  trade  journal  offering  advancement 
opportunity.  Compelled  to  leave  midwest 
because  of  summer  asthma.  Prefer  Paci¬ 
fic  northwest,  seacoast  town  or  Great 
Lakes  region.  Very  satisfactory  and  suc¬ 
cessful  in  present  position.  Can  furnish 
letters  of  highest  recommendation  from 
present  publisher  employer.  Box  627, 
Editor  &  Publisher. 


call  for  two  more  quarter-page  inser¬ 
tions  and  several  eighth  pages.  Presi¬ 
dent  Alan  Valentine  of  the  University 
has  organized  the  clinic  to  ‘‘find  sub¬ 
stitutes  for  the  vanished  physical 
frontiers  which  once  served  as  a 
safety  valve  for  the  ambitions  and 
energies  of  American  youth.”  Lead¬ 
ers  in  industry  and  the  professions 
will  meet  at  round  table  discus- 


CLASSIFIED 

RATES 

"SITUATIONS  WAITED" 

(Cash  with  Ordar) 

I  tima  —  .50  par  lina 
4  timai  —  .40  par  lina 

"HELP  WANTED" 

(Cash  with  Ordarl 

1  tima  —  .90  par  Una 

2  timet  —  .80  par  lina 
4  times  —  .70  par  lina 

"BUSINESS  OPPORTUNITIES" 

(Cash  with  Order) 

I  tima  —  .90  par  lina 
4  timet  —  .70  par  lina 

OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

I  tima  —  .90  par  line 
4  times  —  .70  par  lina 

Count  five  words  to  line,  box  number  to 


We  desire  to  confer  during  A.N.P.A.  Con¬ 
vention  week  with  any  publisher  con-  and  office  management.  College  education, 

templating  a  sale  of  his  newspaper  prop-  Christian.  Box  723,  Editor  &  Publisher. 

"’'(y  made  at  our  Executive — Thoroughly  experienced  all  de¬ 
office  in  the  Times  Building,  phone  BRy-  partments;  labor  relations,  cost  control, 
ant  9  3000,  or  at  the  Waldorf-Astoria,  42.  Seeks  connection  general  man- 

Ronm  1492.  L.  Parker  Likely,  Pres.,  aiter.  nublisher’s  assistant.  Available  for 


printing  plant  handling  all  statements  4  Publisher.  ^  ' 

regarding  commissions,  payrolls,  costs,  - — — - — — rr, - ; — : - 

etc.  Familiar  with  estimating,  production  Artist  commercial  illustrator;  designer, 


and  office  management.  College  education.  Extensive  experience  trade  magazines, 
Christian.  Box  723,  Editor  &  Publisher.  printers,  agencies.  Ideas.  Visnals-finishes. 

- n - SmI - - : - . — Ti — media.  Summerfield,  Studio  504.  113 

lecuUve— Thoroughly  experienced  all  de-  -west  42nd  Street,  New  York  City.  N.  Y. 

partments:  labor  relations,  cost  control.  _ _ 1 _ l! _ 

Age  42.  Seeks  connection  general  man-  Available  soon — highly  experienced  adver- 


Newspaper  Appraisal  Corporation. 

Publication  For  Sole 

{40-196  For  Sale.  Outstanding  class  jour¬ 
nal,  going  to  the  very  wealthy.  5,600 
subscribers.  $3.00  per  year — $60,000 
gross,  $8,500  net.  Only  asking  $30,000 
with  $15,000  rash.  Murray  E.  Hill  & 
Associates,  Nashville,  Tennessee. 


ager,  publisher’s  assistant.  Available  for  tising  solicitor  now  employed  manager- 

interview  during  convention.  Box  705,  ially  by  large  national  representative. 

Editor  &  Publisher.  Over  six  years  intensive  sales  work  in 

I’m  looking  for  a  publisher  who  hesitates  t>h'o  Pennsylvania— extensive  agency, 

to  make  a  general  manager  out  of  a  top-  advertiser.  distributor  contacts  both 

rank  advertising?  director,  treasurer,  cir-  states.  Well  recommended  by  clientele 

culation  manager  or  production  man.  I  present  employer.  Interpf^’  ai^anged 

not  only  worked  in  all  four  fields,  but  Kr'\r  ee^'^enience.  Box  717,  Editor  & 

thereafter  demonstrated  a  capacity  to  I  iiblisher. _ 

achieve  co  operation  from  their  executives  Do  you  need  a  man  who  can  sell  advertis- 


Associates,  Nashville,  Tennessee.  and  rank  and  file  which  has  been  reflected 

■  ■  " ~  '  in  solid  progress.  Old  enough  to  command 

Hals  Wanted  respect,  young  enough  to  carry  a  full  head 

_ It _ of  steam.  Perhaps  we  can  talk  in  New 

/n  ansu-erwg  adrertisemc,as  of  the  ’‘Help  York.  Box  665,  Editor  A  Publisher.  _ 
Wanted"  nature,  it  is  advisable  to  submit  Interest  wanted  in  New  England  daily 


copies  of  references  rather  than  the  originals. 
Copies  serve  the  purpose  and  avoid  possible 
loss  of  originals. 


by  man  to  act  as  advertising  or  produc¬ 
tion  manager.  Interview  wanted.  Box 
640,  Editor  &  Publisher. 


Attractive  territorial  proposition,  on  fast  OuteUnding  execuUve,  40.  married,  14  years 
selling  features,  to  brokers  and  salesmen  present  position,  seeking  assistant  bnsi- 
wbo  can  produce.  Liberal  commission  I  ness  managership  on  Southern  Daily.  Re- 

Box  444,  Editor  b  Publisher.  ^erences  exchanged.  Box  515,  Editor  b 

- Publisher. 

Deskman  to  handle  telegraph  for  daily  of 

8  000  circulations  «l?o  snecial  asJiirn-  PubUsher  s  Secretary,  with  five  years  ex- 


8,000  circulation;  also  special  assign-  „  .• _ _ _  _ ki:...: _ _ ce¬ 
ments.  Write,  giving  full  details.  Min-  Wi?i^nl?n 

evdUrt.  T  Tii;.»rt;«  new  connection.  Willing  to  travel.  W'^rite 

aging  editor._  Ledger.__C^ton,_  Illinois. —  Editor  &  Publisher  or  call 

Experienced  reporter  interested  in  graduate  Bergen  (New  .lersey)  3-4127-W. _ 

work  at  large  eastern  university.  Graduate  Secretary-Stenographer  —  Expert  —  Pub- 


assistantship  with  $500  and  tuition.  Sub¬ 
mit  samples  of  work.  Box  718,  Editor  & 
Publisher. 


Salesmen  contacting  daUy  papers  sell  syn- 

dicated  daily  feature,  iide  line.  Liberal  ton.  New  York  City. _ ^ _ 

commission,  territory.  References  required.  $16,000  increase  three  years  town  six  thou 


lishing.  Newspaper,  Technical  Dictation. 
College.  French.  German.  Expert 
Filer.  Historical  Research.  Willing 
Worker.  Anna  Lieben,  Hotel  Warring¬ 
ton.  New  York  City.  _ 


Box  562,  Editor  b  Publisher, _ 

Salesmen  sell  nationally  known  cartoonists 
daily  panel,  side  line.  Liberal  commission, 
territory.  Box  674,  Editor  &  Publisher, 

Wanted — A  high-grade  newspaper  man  with 
sales  ability — and  an  automobile— who 
would  be  interested  to  sell  an  established 
syndicate  feature  (religious),  in  the  ter¬ 
ritory  adjacent  to  New  York,  on  a  com¬ 
mission  basis.  A  month’s  work  should 
insure  a  good  income  for  three  years. 
Box  660.  Editor  &  Publisher. 


ing?  Ad-man  with  9  years’  newspaper 
experience,  layout,  copy,  soliciting.  Age 
26,  single,  college  education.  Employed, 
desire  change.  Box  709,  Editor  &  Pub- 
lisher. _ 

Does  your  advertising  staff  need  speeding 
upt  Advertising  Executive,  with  twenty 
years’  Metropolitan  and  small-city  ex¬ 
perience  (14  years’  newspaper  advertis¬ 
ing  experience),  is  seeking  a  connection. 

He  has  successfully  built  sound  na¬ 
tional  and  classified  linage,  but  bis  great¬ 
est  forte  is  local.  Thoroughly  acquainted 
with  retail  store  management  and  adver¬ 
tising  methods;  he  talks  the  merchants’ 
language. 

He  can  speed  up  your  staff  through 
training  in  the  modern  methods  of  selling 
advertising  space  and  service.  He  is  a 
selling  manager  who  is  able  to  demon¬ 
strate  how  it  can  be  done.  He  has  a  load 
of  intelligent  enthusiasm  which  is  most 
contagious.  He  gets  along  well  with  ac¬ 
counts  and  staff  members. 

He  has  the  gift  of  promotion,  an  ef¬ 
fective  writer  and  an  accomplished 
speaker  with  the  ability  to  convince  and 
persuade.  He  is  happily  married.  A 
resumd  of  his  business  experience  is  on 
file  in  the  Editor  b  Publisher  office. 
Box  607  Editor  b  Publisher 


sand.  Competent,  capable  executive.  resumd  of  his  business  experience  is  on 

Knows  small  and  medium-size  field.  Ad-  file  in  the  Editor  b  Publisher  office, 

yertising  General  or  Assistant  to  Pu^  g07  Editor  &  Publisher 

lisher.  Record  available  through  E  &  P  = - — - r — rr — r - - \ - 

Personnel  Service  or  reply  direct  to  Box  Executive  Assistant,  young  >«»»•.  ad'er- 


727,  Editor  &  Publisher. 

Situations  Wanted 

Advertising 


tising  minded  and  trained;  eight  years’ 
advertising  experience.  Loyal,  person¬ 
able,  fine  appearance.  Can  assume  re¬ 
sponsibility — opportunity  foremost.  No 
stenography  or  typewriting.  Box  733, 
Editor  b  Publisher. 


Advertising  Blitzkrieger  seeks  new  territory.  Experienced  real  Mtate  advertising  sales 


Five  years’  experience  as  salesman — 
manager  Metropolitan  daily  and  weekly 
Wanted — Circulation  District  Manager,  hon-  field.  Plenty  Putsch.  Box  601,  Editor 

est,  trustworthy,  and  capable  of  jirodiic-  &  Publisher. 

ing  results  on  fast  growing  Daily  and  - — - 

Sunday  newspaper.  Box  725,  Editor  &  Advertislng-Buslness-Proniotioii  —  Unusual 
Publisher.  background  all  around  large  and  small 

- 1 - - - ; -  city  experience — manager — personal  pro- 

Wanted;  Editor  for  five  Juvenile  magazines,  ducer — temporarily  engaged  N.  Y.  area — 

1.000,000  circulation.  Cliiciigo.  Must  have  Record  available  E&P  Personnel  Service 

circulation  and  editorial  management  ex-  — Interview  A.N.P.A.  convention.  Box 

perieme,  not  necessarily  .Invenile.  Pro-  eo5.  Editor  &  Publisher. 


countad  as  three  words.  Minimum  Wanted:  Editor  for  five  Juvenile  magazines 
‘P«ca,  three  lines.  References  required  1.000  OOO  circulation.  Chicago.  Must  hav. 

,,,  circulation  and  editorial  management  ex 

With  Business  Opportunities"  and  other  perienve,  not  necessarily  .Invenile.  Pro 

adi  If  j  testant,  Gentile.  Application  by  lettei 

eos  involving  sale  of  property  or  goods.  only,  describing  experience  and  plans  foi 

future  in  publishing  field.  Market  Re- 

forms  close  THURS.  NOON  search  Cor|)oration  of  America.  444  Madi¬ 
son  Avenue.  New  York  City,  N.  Y. _ 

A  four  times  "Situation  Wanted"  ad  car-  Wanted:  Energetic  Capable  Man  for  edit 

ries  wBk  Is  .  _ _ •  xl  >i'K.  reporting  and  advertising  knowledgi 

a  six-month  registration  in  the  on  suburban  newspaper  in  Metropolitar 

^•rsonnel  Service.  Applicants  are  reqis-  "''e®-  C'ood  town — good  newspaper— gooi 

I  .  .1 .  ’  opportunity.  Reply  Box  683,  Editor  & 

fared  only  in  this  manner.  Publisher. 


1.000,000  circulation,  Chicago.  Must  have  Record  available  E&P  Personnel  Service 

circulation  and  editorial  management  ex-  — Interview  A.N.P.A.  convention.  Box 

perieme,  not  necessarily  .Invenile.  Pro-  eo5.  Editor  &  Publisher. 

testant,  Gentile.  Applic.ntion  by  letter  - ; - ; - 

only,  describing  experience  and  {dans  for  Advertising  Executive  with  a  business  head, 


rlean-cut  handler  of  men,  experienced, 
Disjilay.  National.  Classified,  large  and 
small  dailies.  Good  record.  Box  676, 
Editor  &  Publisher. 


Wanted:  Energetic  Capable  Man  for  edit-  - - 

ing,  reporting  and  advertising  knowledge  Advertising  Manager,  solicitor,^  handler  of 
on  suburban  newspaper  in  Metropolitan  men.  Eighteen  years’  experience  in  dis- 
area.  Good  town — good  newspaper — good  play,  national,  classified — lar^e  and  small 

opportunity.  Reply  Box  683,  Editor  &  dailies.  Good  record.  Seeking  opportu- 

Piiblisher  nity.  Box  592,  Editor  &  Publisher. 


man-manager.  Can  organize  complete 
department.  Good  following.  Box  635, 
Editor  &  Publisher. _ 

1  am  twenty-five  years  old  and  have  seven 
years  of  advertising,  promotion  and  sell¬ 
ing  behind  me;  an  Eastern  University 
background  and  a  salary  at  present  in 
excess  of  $5,000.  I  want  to  contact  a 
publisher  who  can  offer  me  a  post  where 
I  won’t  be  stymied  from  future  promo¬ 
tions  as  I  am  now  (even  at  a  lower 
salary — temporarily).  Available  at  ANP.A 
meeting.  Call  Editor  &  Publisher  or  write 
Box  679.  I’ll  get  in  touch  with  you. 

Local  or  National  advertising  manager.  Six¬ 
teen  years’  experience.  Excellent  record. 
Can  leave  on  short  notice.  Reply  Box 
654,  Editor  &  Publisher. 

Gatsified  columns  continued  on  next  two  pages 
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EDITOR  &  P  U  B  L  I  S  H  E  R  IfO  F 


Sitaatioas  Waatad 


Sitaations  Waatad 


Sitaatioaa  Waatad 


Sitaatioas  Waatad 


Adrerdiiaf  (Giat'd) 


MR.  PUBLISHER 

Have  you  a  reason  for  a  Special  Edition 
or  Feature  Page!  49  Editions  without 
a  failure.  Clean  selling  make  collections 
100%.  Newspaper  and  bank  references. 
Extra  linage — extra  dollars.  Box  615, 
Editor  &  Publisher. _ 

Research — Statistical;  A  wide  knowledge  of 
newspaper  operation :  selling  of  retail, 
general  and  classified  advertising,  plus 
an  understanding  of  market  data  and  its 
practical  application,  permits  me  to  make 
effective,  factual  sales  briefs  for  indivi¬ 
dual  accounts,  build  competitive  data  for 
stuff  and  promotional  use,  usable  mar 
ket  studies  for  the  national  field  and 
analyses  of  interior,  departmental  opera¬ 
tions  for  management  controls.  Can  or¬ 
ganize  as  well  as  direct  department.  Em- 
I)Ioyed  but  seek  better  opportunity.  Salary 
$6,000  year  start  if  chance  for  more 
with  proof  of  worth.  For  proof  of  ability, 
])ersonal  data.  etc.  Address  Box  722, 
Editor  &  Publisher. 


Seeking  a  Competent  Adman?  Executive 
ability.  Consult  Editor  &  Publisher  Per¬ 
sonnel  Service  or  address  Box  629,  Edi- 

tor  &  Publisher. _ 

Seven  years  sales  experience.  Formerly 
with  N.  Y.  American,  World-Telegram ; 
never  discharged ;  now  manager  weekly. 
Seeks  out-of-town  connection  with  future. 

Box  73.'>.  Editor  &  Publisher.  _ 

Seventeen  years  manager  various  advertis¬ 
ing  departments  New  York  daily;  also, 
two  years  national  advertising  manager 
same  newspaper.  Qualified  to  handle 
any  sales  position  i  nadvertising  field. 
Box  551,  Editor  &  Publisher. _ 

Wanted — By  man,  30,  married,  a  job  as 
display  solicitor  or  classified  manager. 
Morning-evening  and  combination  ex¬ 
perience.  References.  Write  Box  609, 
Editor  &  Publisher. _ 

Young  advertising  man,  29,  now  employed 
desires  permanent  job  as  advertising 
manager  or  salesman.  12  years'  medium 
daily  and  metropolitan  experience.  Good 
layouts,  copy  and  sales  technique  that 
works.  College  education.  Raised  on 
newspaper.  Clean  habits.  Linage  build¬ 
ing  record.  $40  minimum.  Finest  refer¬ 
ences.  Box  622,  Editor  &  Publisher. 


Sitaations  Wanted 

Circulation 


Aggressive  Circulation  Manager,  14  years’ 
experience  large  and  small  dailies  seeks 
connection.  Economical  maintenance,  spe¬ 
cializing  in  building  organization,  increas¬ 
ing  circulation  and  collecting.  Available 
for  interview  New  York  Convention  or 
record  through  E.  &  P.  Personnel  Serv¬ 
ice.  Write  or  wire  Box  611,  Editor  & 
Publisher. _ 


AMERICA’S  SMARTEST 

NEWSPAPER  PUBLISHER 

w-ill  admit  men  with  executive  ability,  fore¬ 
sight  and  imagination  are  not  easy  to  find. 

Have  YOU  found  the  man  for  your  cir¬ 
culation  management!  My  showing  last 
five  years  unbelievable.  N«t  revenue  up 
90%  old  established  paper  75,000  circula¬ 
tion  highly  competitive  field.  Desire  new 
fields  to  conquer.  Age  44.  Now  em¬ 
ployed.  Excellent  salary  necessary  to 
move  me. 

If  YOU  have  a  circulation  problem  to 
solve,  let’s  talk  it  over  at  my  expense. 
Box  552,  Editor  &  Publisher. 


Circulation  Man,  32,  twelve  years’  experi¬ 
ence,  all  phases — district  manager  to  cir¬ 
culation  manager,  mid-west  and  New  York 
area.  College  education.  Locate  any¬ 
where.  Excellent  references.  Box  509, 
Editor  &  Publisher. 


Crcolation  (Conl’d) 


Circulation  manager  of  proven  ability,  25 
years’  circulation  and  promotion  experi¬ 
ence,  seeks  change;  familiar  with  all 
forms  of  operation;  will  gear  self  to  ag¬ 
gressive  or  conservative  policy  as  situa¬ 
tion  warrants;  prefers  East,  but  will  go 
anywhere.  Box  594,  Editor  &  Publisher. 


Circulation  Manager  with  twelve  years’  ex¬ 
perience  on  morning  and  evening  news¬ 
papers,  prefers  change.  Box  506,  Editor 
&  Publisher. 


Northwestern  graduate  now  editing  weekly 
has  tested  plan  for  building  reader-inter¬ 
est.  circulation  for  publisher  of  weekly, 
small  daily.  Experienced  editor-repor¬ 
ter  photographer.  Increased  circulation, 
doubled  linage  on  present  job.  Write 
for  details.  Box  678,  Editor  &  Pub¬ 
lisher. 


Six  years  daily  and  weekly  experience — 
canvasser  and  district  manager.  Also,  edi 
torial  and  advertising  knowledge.  Age  27. 
Desire  change.  Box  670,  Editor  &  Pub¬ 
lisher. 


Successful  sales  records  in  daily  and  weekly 
circulation.  Age  24.  Married.  Respon 
Bible.  Box  590,  Editor  &  Publisher. 


Situations  Wanted 

Editorial 

A  Sunday,  city  editor,  reporter  Midwest 
dailies;  European  war  writer.  Reason¬ 
able.  Record  available  through  E.  &  P. 
Personnel  Service,  or  reply  direct  to  Box 
642.  Editor  &  Publisher. 


A  Writing  Fiend,  M.A.  degree,  wants  action 
24  hours  daily  under  hard-boiled  city 
editor.  Box  713,  Editor  &  Publisher. 


Accurate,  fast  legman,  rewrite,  deskman 
backed  by  17  years’  experience.  Univer¬ 
sity  of  California  graduate.  Married. 
References.  Box  516,  Editor  &  Publisher. 


Active  resourceful  newspaper  woman,  now 
editor  of  State  publication  of  20,000  cir¬ 
culation.  Ten  years’  experience,  general 
news,  features,  technical  reviews,  rewrite, 
former  editor  of  woman’s  page  of  Metro¬ 
politan  newspaper,  never  dismissed  from 
a  job.  Unquestionable  references,  record 
is  available  through  Personnel  Service  of 
Editor  &  Publisher  or  reply  Box  557, 
Editor  &  Publisher. 


All-around  newspaperman,  36,  wants  job  as 
editorial  writer,  features,  departmental  or 
Sunday  section  editor.  Box  608,  Editor 
&  Publisher. 


All-’Bound  Reporter,  2L  now  employed, 
desires  change.  Go  anywhere.  Three 
years’  experience  with  both  dailies  and 
weeklies.  Sober,  reliable.  References 
unexcelled.  Box  543,  Editor  &  Publisher. 


Ambitious,  capable  writer,  22.  seeks  start 
reporting,  editing,  or  rewriting.  Univer¬ 
sity  graduate,  political  science.  Exjteri- 
ence.  Box  716.  Editor  &  Publisher. 


ANPA’ers  seeking  unusual  creative  ability 
in  the  photographic  field  should  inter¬ 
view  this  man.  Seven  years’  Metropoli¬ 
tan-small  dailies  experience.  Dark-room 
expert,  complete  equipment,  car.  Re¬ 
liable,  27.  Anywhere.  Write  or  call 
Box  553,  Editor  &  Publisher. 


Assistant  Editor,  44,  University  Journal¬ 
ism  Graduate.  Capable  assuming  editing 
and  advertising  responsibilities  small 
daily  or  weekly  anywhere  permanent  con¬ 
nection  afforded.  Box  655,  Editor  &  Pub- 
lisher. _ 

Available  for  interviews  at  publishers’  con¬ 
vention.  Asst,  sports  editor,  deskman, 
26.  Now  employed.  Seven  years  all 
sports  eastern  daily.  College  sports  spe¬ 
cialist.  Box  604,  Editor  &  Publisher. 


A  GOOD  RECORD  BY 
AN  ADVERTISING  &  SALES 
PROMOTION  EXECUTIVE 

a  Built  a  hou-ie  oriran  into  a  nation's 
IcadiiiL'  national  niaifazine  in  less  than  a 
year  (sold  more  advertising  for  the  pub¬ 
lication  than  total  coinhini-d  space  of  four 
nearest  competitors — Mexico  City).  •  .4s 
an  agency  owner,  sold  and  serviced  sever¬ 
al  internationally-known  accounts.  •  De- 
veloiH-d  a  .sucr-essful  mail  order  business 
recognized  as  a  leader  in  the  country  as 
wi-ll  as  Latin  America  ( |)art  owner).  i> 
Experienced  in  training  and  management 
of  sales  organization.  •  Well-rounded  ex- 
IM-rieiiee  in  production  of  advertising,  mer¬ 
chandising  plans,  sales  and  collection  fol¬ 
low-up,  catalogs,  literature.  •  Effective 
public  speaker.  •  University  graduate. 
ma:rie<l.  .’{8.  •  IT  years  of  uninterrupted 
exis-rienc<'.  •  Excellent  references.  •  Avail- 
al)le  for  interview.  .\XP.4  Convention. 

Sickirg  an  Adiirtising  or  Salt’s  Pro¬ 
motion  Connection  u~illi  Eastern  Sesvs- 
pater  or  Business  Corporation 

Box  74(1.  Editor  &  Publisher 


If  Looking  For 


A  JOB 


In  finy  of  Thsoo  Fisitls; 
Advsrtlsing  Msnsosmsnt 

Circulation  Msehsnlctl 

Editorial  PuhBdty 

UtlHza  Thsao  Sorvieos 


1.  Draft  a  four  time  ad  setting  forth  your 
qualificatioDS  and  send  it  to  ua  with 
ptym^ni.  (CouDt  fiv®  wotob  to  th® 
fSe;  40c  per  liDe.  per  i^e).  For  a 
month,  your  message  will  reach  pro¬ 
spective  employers.  Many  have 
been  placed  directly  in  this  manner. 

2.  Fill  out  oompletely  the  Personnel  ap¬ 
plication  that  will  be  sent  you  upon 
receipt  of  ad.  ThjB  will  be  kept  id  our 
filea  ror  ^  months.  It  will  mwe  yoitf 
record  available  to  the  pubtiahefB  and 
executives  calling  upon  ui  wnatantly 
for  tfnployeea.  Your  confidence  re- 

I.  ^t«*aet  now  to  catch  our  deadline 
of  aat  Thursday. 


PERSONNEL  SERVICE 

Editor  A  Pabllsher 
1700  Tlmeo  Bldg, 
limes  Bq.  H.  Y.  C. 


Editorial  (Coat’d) 


Editorial  (Coat’d) 


BACKGROUND  THAT  COUNTS 
Twelve  years’  experience  as  Editor,  Euro¬ 
pean  Correspondent,  Reporter,  Column¬ 
ist  and  Feature  Writer.  New  York  City 
and  out-of-town  new^apera.  Age  38. 
Rewrite,  make-up.  Go  anywhere  for 
worthwhile  position  and  salary.  Avail¬ 
able  for  interview  at  ANPA  Convention. 
Box  539,  Editor  &  Publisher. 


Experienced  Desk  Man,  Telegraph  Editoi, 
seeks  position.  Available  ANPA  Cu- 
vention.  Box  706,  Editor  A  Publisher. 


Pfuacins 

wportii 

Editor 


Ezpeiionced  Edltor-Boportor,  26,  2  H  yrs.  m 
weeklies.  Columbia  Graduate  &hool  if 
Jo’  rnalism.  Seek  jiiosition  email  daih 
N.  Y.  C.  and  vicinity.  Box  602,  Editoi 
&  Pnbliaher. 


Hewsman 
sews  ( 
Box  61 


Capable  editor,  forceful  writer,  seeks  per¬ 
manent  connection.  Mature;  married; 
good  speaker  and  mixer.  Sober  and  re¬ 
liable.  Best  references.  Box  668,  Edi¬ 
tor  &  Publisher. 


Cartoonist — ANPA.  see  samples,  strips,  fea¬ 
tures;  exclusive  territory.  P.  W.  Lyon, 
Academy  4-8956,  222  West  105th  Street, 
New  York  City.  N.  Y. 


Experienced  reiiorter,  desk  man,  sports  041 
umnist  and  writer;  seeking  new  canaM- 
tion  of  permanent  nature.  Decade  of  se- 
tive  performance  on  dailies,  with  ezeellnt 
references;  University  background,  mat- 
ried,  one  child,  age  34;  3H  years  is 
present  locality  in  active  eastern  spot 
covering  all  angles  of  news.  Earlier  si- 

?erienee  in  midwest  and  southeast.  Fri¬ 
er  Mid-Atlantic  qr  Mid-Western  locatioa. 
Box  514,  Editor  &  Publisher. 


kiflit  Ed 

diy-tin 

f/o  Pei 


Cartoonist — creative  ideas,  humor,  human 
interest.  Newspaper,  magazine  experi¬ 
ence.  Good  caricaturist.  Consider  free¬ 
lance  job.  Box  59S,  Editor  &  Publisher. 


Experienced  reporter  and  deskman,  36,  sow 
employed,  seeks  new  position,  preferabi; 
in  New  England  area.  Box  641,  Editsi 
&  Publisher. 


Cartoonist  —  Illustrator,  age  21.  Four 
years’  experience  sports,  strip,  political 
and  topical  cartoons.  Box  646,  Editor 
&  Publisher. 


Experienced  Yonng  Reporter,  28.  Collep 
graduate.  Three  years  on  daily,  weekly 
and  radio.  Rewrites,  beads,  proofi; 
some  makeup.  Go  anywhere.  Box  701, 
Editor  &  Publisher. 


College  graduate,  22,  experienced  in  re¬ 
porting,  copy-reading,  rewrite,  desires 
position  on  newspaper.  Ambitious  and 
willing  to  travel.  Record  available  through 
E  &  P  Personnel  Service  or  reply  direct 
to  Box  564,  Editor  &  Publisher. 


Feature  writer,  woman  reporter,  publicity 
excellent  experience  on  daily,  weekly  pi- 
yiers.  Go  anywhere,  salary  secondary.  Box 
672.  Editor  &  Publisher. 


Cub  Reporter,  Columbia  graduate.  Three 
languages,  expert  typist;  can  produce  im¬ 
mediately.  Go  anywhere.  Box  599, 
Editor  &  Publisher. 


Foreign  Editor,  Correspondent.  World¬ 
wide  background.  Ten  languages,  fei- 
tures,  research.  Box  639,  Editor  k 
Publisher. 


Desk,  editorials,  reviews;  proofreading 
(Union).  39;  Medill  ’25.  Radio  ex¬ 
perience.  New  York  City  interview.  Box 
731,  Editor  &  Publisher,  or  inquire  E  &  P 
Personnel  Service. 


Girl,  23,  wants  editorial  opportunity  tn 
newspaper  or  magazine.  Go  anyplset. 
Journalistic  and  publishing  experienci 
here  and  abroad.  Michigan  Universiff 
graduate.  Box  617,  Editor  &  Publiibcr. 


Desk  man-reporter — 6  years’  experience 
small  dailies.  Employed.  Seeking  better 
future.  Middle  West  preferred.  Box 
626,  Editor  &  Publisher. 


I’ve  got  reportorial  “oomph”;  ex-eoUege 
managing  and  sports  editor.  22.  small-tovz 
newspaper  experience,  seeks  opportusity. 
Available  ANPA.  Box  690,  Editor  k  Psb 
lisher. 


SEASONED,  BUT  NOT  AGED 
Editor,  37.  Background:  Ten  years  Metro¬ 
politan  newspapers  plus  broad  writing, 
publishing  experience.  Box  649,  Editor 
&  Publisher. 


Journalism  Graduate;  daily,  publicity, 
printing  experience;  age  26;  svsilsblc 
for  interview  ANPA  Convention.  Box 
595,  Editor  &  Publisher. 


YOUTH,  AMBITION,  ABILITY 
All  three  in  one 


Editor- Writer,  35,  extensive  all-around  ex¬ 
perience;  news,  features,  editorials,  copy 
desk,  makeup;  six  years’  managing  edi¬ 
tor  daily  Metropolitan  area.  Box  559. 
Editor  &  Publisher. 


for 

the  publisher 


Editorial-Research  Assistant,  24;  throe 
years’  experience  on  technical  publica¬ 
tion,  seeks  opportunity  on  live  magazine 
or  newspaper.  Box  726,  Editor  &  Pub¬ 
lisher. 


who  appreciates 


Editorial  Secretary.  Capable  all-around 
editor’s  assistant.  Also,  expert  stenogra¬ 
pher.  Box  652,  Editor  &  Publisher. 


Managing  editor  of  small-town 
daily  offers  services  as  editorial 
writer  or  reporter  to  newspaper 
in  city  of  from  30.000  to  50,000 
yiopnlation. 


^5ITUAT(ON5 

HAD 


Oticar  il.  Junfigren  of  Albaiiv, 
N.  Y.,  insi-rted  this  ad-wilh- 
oomph.  Reliiw  he  tells  alxiut 
the  resulls. 


“You  may  recall  that  I  ran  a  lengthy  ad  for  four  insertions, 
the  bill  coming  to  $24.00.  At  the  time  I  thought  it  was  a  lot 
of  money.  Since  then,  I  realize  it  was  worth  every  cent  of  it. 
I  am  now  working  on  the  cony  desk  in  Poughkeepsie.  This 
job  was  taken  amid  a  growing  pile  of  answers  from  my  ad. 
I  had  good  nibbles  from  Pennsylvania,  Vermont  and  other 
newspapers  as  well  as  from  a  food  house.  I  only  wish  I  had 
inserted  the  ad  earlier  in  my  unemployment.” 


EDITOR  &  PUBLISHER  CLASSIFIED  DEPARTMENT 
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LfiBifing  Editor  college  dsily  foar  years 
^reporting  editorial  advertising.  Box  620, 
Editor  &  Publisher. _ 


jewsman,  26,  8  years’  varied  high-caliber 
news  experience  editing,  rewrite,  cables. 
Box  644,  Editor  &  Poblisher. _ 


^t  Editor,  8,500  circulation  daily,  wants 
^  diT-time  job.  $50  minimum.  Box  593, 
t/o  Personnel  Service.  Editor  &  Publisher. 


for  APRIL  20,  1940 
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Sihiafioiit  Waited 
Editorial  (Gtat'd) 


SituatioRs  WoRted 
Meckanical 


Oitdoors  Department  Editor  and  Columnist 
— s  nation-wide  authoritative  expert 
Fishing,  Hunting,  Camping,  Dogs.  Field 
trials.  Where  to  go.  Box  619,  Editor 
It  Publisher. _ 


Photographer  .  .  .  1st  Award  1939  Inland 
Dsily  Press  Association  Contest.  Five 
years  new,  publicity,  commercial  experi¬ 
ence;  some  reporting.  Own  complete 
equipment.  Box  715,  Editor  &  Publisher. 

PibUcist-Beporter,  26,  seeks  position  at 
either.  Two  years’  publicity  experience 
—two  reportorial.  University  graduate. 
Salary  secondary.  Box  504,  Editor  & 
Publisher _ 


lidlo  newsman,  reporter,  librarian,  editorial 
writer,  8  years’  experience,  37,  married. 
Arailsble  interview  ANPA  Convention. 
Box  606,  Editor  &  Publisher. _ 


Sellable  young  reporter,  experienced  on 
Texas  daily,  weekly,  available.  Pat  Perry. 
Inks  Dam,  Burnet,  Texas. 


VERSATILE 

Reporter  —  Editor  —  Photographer 
Now  With  New  Tork  City  Daily 
Box  650  Editor  &  Publisher 


Attention!  Eastern  Publishers — Are  you  in 
need  of  a  Composing  Room  Foreman  that 
knows  how  to  streamline  your  paper! 
Box  560,  Editor  &  Publisher. _ 

Capable  Meohanical  Executive,  40,  mar¬ 
ried.  Twenty  years’  experience  newspa¬ 
pers  and  newsprint,  commercial  plants, 
holding  positions  as  Mechanical  Superin¬ 
tendent,  Production  Manager — positively 
an  asset  to  busy  manager  in  either  posi¬ 
tion,  or  combination  of  both.  Available 
for  New  York  interview.  'Will  locate  any- 
where.  Box  734,  Editor  &  Publisher. 

COMPOSINO  BOOM-BCECHANICAL 
SUPERINTENDENT, 
now  employed,  desires  to  make  change, 
but  must  be  sold  on  possible  connection. 
Minimum  requirement  $6,000  yearly. 
Will  attend  ANPA  meeting.  Box  719, 
Editor  &  Publisher. _ 

IF  YOU  HAVE  A  HARD 
JOB  I’D  LIKE  IT 

Twenty-five  years  spent  in  newspaper  work 
— twenty  as  an  executive.  Want  employ¬ 
ment  as  mechanical  superintendent,  plant 
superintendent  or  composing  room  fore¬ 
man  on  a  newspaper  that  needs  a  thor¬ 
oughly  experienced  man  to  handle  me¬ 
chanical  details.  Over  ten  years  as  su¬ 
perintendent  last  iiosition.  Handle  help 
economically  and  efficiently  w-ithout  fric¬ 
tion.  Have  w-orked  on  large  and  small 
papers  producing  from  one  to  six  or  more 
editions  daily.  Can  arrange  for  an  inter¬ 
view  at  ANPA  Convention.  Go  anyw-here. 
References.  Box  680.  Editor  &  Publisher. 


Shopnt^  THE  EQUIPMENT  MART  — Sav« 

New  Eqmpment  and  Sappiiet  —  Vend  Machinery  Bargaint 


CoinposiR9  Room  Equipment  For  Solo  Mechanical  Equipment  For  Sale 


Buy  Iiinotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.^  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 
Lafayette  St.,  N.  Y. 

Guaranteed  Rebuilt  Linotypes  8c  Intertypes 
See  HOOD-PALCO  CORP.  First 
225  Varick  Street _ New  York,  N.  Y. 

LINOTYPES — INTERTYPES — LUDLOWS 
Craftsmen,  307  Atlantic  Ave.,  Boston 
Linotype  Machines  are  rebuilt  much  more 
economically  thru  our  specialized  service. 
Modernization  possible  only  thru  S’TAR 
improved  parts.  Ask  for  details.  Lino¬ 
type  Parts  Company,  203  Lafayette  St., 
New  York  City. 

LINOTYPE,  INTERTYPE  MACHINES 
All  models.  Completely  Rebuilt. 
Linotype  Supply  Co. 

335  Canal  Street _ New  York  City 

Model  eSM  42-Pica  Intertype,  serial  num¬ 
ber  over  10,000.  Also,  rebuilt  Linotypes 
and  Intertypes  of  all  models;  Monotypes, 
Cylinder  Presses,  Job  Presses,  Automatics. 
We  guarantee  new  machine  performance. 

PAYNE  &  WALSH  CORPORATION 
82  Beekman  Street  New  York,  N.  Y. 


All  sizes  cylinder  presses,  job  presses,  Kelly 
presses,  Kluge  Units.  John  Thompson 
presses.  Linotypes,  Intertypes,  complete 
plants  bought  and  sold.  GRAPHIC 
MACHINERY  EXCHANGE,  Inc.,  30  West 
24th  Street,  New  York  City. 

COMMERCIAL  A  NEWSPAPER  EQUIP. 
Craftsmen,  307  Atlantic  Ave.,  Boston 


Stereo  Unit  consisting  of  10-Ton  Kemp  Gas 
Heated  Pot,  2  Wood  Junior  Antoplates, 
Carburetors  and  all  auxiliary  equipment. 
Also  Wood  Autoshaver.  All  in  perfect 
condition.  Priced  for  immediate  sale. 
Equipment  located  in  Buffalo,  N.  Y.  Ad¬ 
dress  inquiries  to  M.  Tauber  &  Co.,  411 
So.  Market  St.,  Chicago,  Illinois. 

Mechanical  Equipment  Wanted 

Press — Newspaper  Flat  Bed  or  Stereotype 
w-ith  equipment.  Give  details.  P.  0. 
Box  362,  Indianapolis,  Indiana. 

To  buy  for  cash;  used  two-section  of  Hoe 
Simplex  press,  without  Folder  and  double 
cooled  curved  plate  casting  box.  OALLER- 
TIMES,  Corpus  Christi,  Texas. 

Two  section  standard  horizontal  Conveyor, 
preferably  with  drives.  The  Gazette, 

Janesville,  Wisconsin. _ 

One  second  hand  stereotype  flat 
Box  .“iftO.  Editor  &  Publisher. 


Wanted: 

router. 


Icporter,  resourceful,  24,  graduate  work 
Yile;  married;  Experience:  copy-desk 
luge  dsily,  newscasting,  unusual  record 
in  publicity  field ;  summer  or  permament. 
Box  603,  Editor  &  Publisher. _ 


bporter  with  metropolitan  desk,  picture, 
Wtt  experience,  wants  job  on  w-eekly, 
>mall  daily.  Object :  ownership.  Age  25 — 
go  anywhere.  Box  671,  Editor  &  Pub¬ 
lisher. 


Lino.  Machinist  seeks  change.  Good  opera¬ 
tor.  Experienced,  capable,  coiniietent ; 
Union.  East  preferred.  Box  714,  Editor 
&  Publisher. _ _ 

Mechanical  Executive,  ten  years’  experience 
mechanical  departments  Metropolitan 
daily,  now  employed,  desires  business 
administrative  post.  Black  and  w-hite, 
color  and  gravure.  Technical  education, 
single,  age  33,  domestic  or  foreign.  Box 
724.  Editor  &  Publisher. 


Wanted:  12  or  16-page  Stereotype  press  in 
good  condition  by  Eastern  publisher.  State 
price  and  where  press  can  be  seen.  Box 
695,  Editor  &  Publisher. 


MILLER  SAW-TRIMMERS  Photo-Engraving  Equipment  For  Sale 
Standard  of  the  world  for  over  35  years 


Bepotter,  24,  B.A.,  produce  immediately — 
inywhere.  Publicity  experience,  news- 
piper  references.  Available  ANPA  Con- 
rention.  Academy  2-3393  or  Box  600, 
Editor  &  Publisher.  _ 


barter,  25,  New  York,  Pennsylvania  dail- 
let  experience.  Rewrite,  features,  edi¬ 
torials,  proof-reading.  College  graduate. 
Good  references.  Reply  Box  567,  Editor 
t  Publisher,  or  communicate  with  E  &  P 
Personnel  Service  for  details. 


ieporter  —  25  —  weekly  experience.  Em¬ 
ployed.  W’ants  daily.  General  news, 
feitnres.  College  trained.  Available 
through  E.  &  P.  Personnel  Service  or 
reply  Box  643,  Editor  &  Publisher. 


bporter,  30.  General,  drama,  movies,  per- 
lonslities,  human  interest.  Magazine  ex¬ 
perience.  Light  touch.  Good  rewrite. 
Wstion,  salary  secondary.  Available 
New  York  interview.  Box  630,  Editor  & 
Publiiher. 


Sports — writer,  single,  31,  A.B.  Five 
yean’  metropolitan  experience.  Covered 
doien  sports,  rewrite,  copyreading.  Golf, 
•Utiitics  expert.  Personnel  Service,  Edi¬ 
tor  i  Publisher  or  reply  to  Box  597, 
Editor  &  Publisher _ 

jTiiiir  graduate  1940.  Four  years  staff  best 
women’s  college  paper,  3  years  college 
reporter  for  Poughkeepsie  daily.  Copy- 
reiding,  rewrite,  editorial  assistant.  Mor¬ 
ale  librarian,  reporting.  Lively,  efficient. 
°ox  704,  Editor  &  Publisher, 

|Vuted;  A  position  as  proof-reader  on  a 
"owipiper  or  magazine.  College  gradu- 
•to-  Experienced.  Box  625,  Editor  & 
imblisher. 

|Wuted;  A  writing  job.  Newsroom  or  pub¬ 
licity.  On  eastern  seaboard.  Salary 

epen.  By  young,  gifted,  experienced  re¬ 
porter  with  excellent  daily,  magazine, 
ion  ri®  references.  Jack  Ramsberger, 
«0  First  Street,  Dunnellen,  New  Jersey. 

I^Uts  news  job  Daily.  Sports  editor  three 
rtf'  Can  read  copy,  makeup. 

„  single.  Interview  me  Publish¬ 

ers  hew  York  convention.  Box  613, 
Mitor  &  Publisher. 

|WoBen’g  page,  beauty,  numerology,  special 
tostures.  radio  page.  Fifteen  years' 
writing  experience.  Available  ANPA. 

_  Editor  &  Publisher. 

iTns.  PUBLISHER  I 

in  *  ®*<ieptioual  character  and  writ- 
*,*“il'.ty,  seeks  permanent  job  on 

™*U  daily  anywhere.  Loyal,  depend- 
sober,  with  a  deep  sense  of  respon- 
miity  to  your  community.  Excellent 
Don’t  overlook  me  during 
convention  daze  I  Box  628,  Editor 

^^*»if.*'***'’  ?'.*  years  in  publicity  and  radio, 
uu  position  on  weekly  with  chance  to 

^^,‘j^c^ownership.  Box  548,  Editor  A 

I  graduate  seeks  career.  Minor 

experience.  Anxious  to  learn. 
‘’sblUhef'''*'""*®''  Editor  & 


MECHANICAL  SUPERINTENDENT  OR 
PRODUCTION  MANAGER 

Young,  practical,  experienced,  excejitional 
energy  and  ability,  successful  background 
of  proven  performance;  will  take  full 
charge  of  plant.  100%  results  guaran¬ 
teed.  Can  reorganize,  install  systems,  iiii- 
jirove  quality,  increase  output,  cut  costs. 
CO  ordinate  departmental  operations,  solve 
liersonnel  problems,  eliminate  labor  fric¬ 
tion.  Prefer  connection  with  publisher 
w-ho  wants  plant  converted  into  highly 
efficient  profit  earning  organization.  High¬ 
est  references.  Will  consider  first-class 
proposition  anywhere.  Box  666,  Editor 
A  Publisher. 

Mechanical  superintendent  nr  composing 
room  foreman  wants  work  on  a  hard  to 
fill  job.  Over  twenty  years  executive 
experience  large  and  small  papers.  Go 
anywhere.  References.  Box  675,  Editor 
A  Publisher. _ 

Mechanical  Superintendent  w-ith  22  years' 
experience.  Knows  typography,  styling 
and  color  process.  Practical  worker  in 
all  branches.  Record  available  at  E  A  P 
Personnel  Service  or  reply  direct  to  Box 
702,  Editor  A  Publisher. 

Mr.  Publisher.  Are  you  contemplating 
making  a  change  in  your  pressroom  per¬ 
sonnel!  If  so,  you  can  contact  with  a 
competent  pressroom  supervisor.  Thor¬ 
oughly  experienced  maintenance  and 
managing  pressrooms.  Reference  avail¬ 
able.  Box  614.  Editor  A  Publisher. _ 

Newspaper  Composing  Room  Foreman — Age 
37,  union,  married,  two  children.  Now- 
employed.  Seven  years  foreman  experi¬ 
ence,  modern  plant.  At  present  job  12 
years.  Practical  printer.  Box  712,  Edi- 
tor  A  Publisher. _ 

Production  Manager  of  all  mechanical  de¬ 
partments  who  started  in  composing  room 
and  worked  up  to  assistant  to  the  pub¬ 
lisher.  Broad  experience.  Could  relieve 
management  of  a  lot  of  detail,  w-orry  and 
possibly  save  it  some  money.  Now-  em¬ 
ployed.  Minimum  $7,500.  Will  attend 
ANPA  meeting.  Box  720,  Editor  A  Pub 
lisher. _ 

Tubular  Pressman  Stero  permanent;  de- 
|)endnble;  clean;  honest;  married.  Refer¬ 
ence.  Bruce  Brand,  724  East  Maple, 
Enid.  Oklahoma. 


Informaiion  on  request 

MILLER  PRINTING  MACHINERY  C0..PITTSIURGH.  PA. 

Plane-O-Plate  —  Rotary  precision  shaver. 
Shaves  all  types  of  flat  work  including 
stereos,  electros,  base,  etc.,  to  exact  type 
height  for  printing.  Eliminates  irregular 
plate  levels.  Saves  time,  work,  improves 
quality.  Two  sizes,  handles  work  up  to 
full  page.  Get  prices,  details.  Write 
MONOMELT  Co.,  Dept.  1  .Minneapolis, 
Minnesota. 

Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  us 
your  needs.  Montgomery  A  Bacon,  To- 
w-anda,  Penna. 

Mechanical  Equipment  For  Sale 

Liquidation  Sale 

NEWSPAPER  EXECUTIVES  ATTENDING 
ANPA  CONVENTION  WILL  PROFIT  BY 
VIEWING  THIS  EQUIPMENT.  WRITE 
NOW  FOR  LIST. 

One  of  New  York’s  largest  printing 
plants  is  withdraw-ing  from  the  commer¬ 
cial  and  job  printing  field,  making  avail¬ 
able  the  following  equipment  now  being 
sold  at  iirivate  sale,  entire  building  37-41 
Chambers  St.,  New  Y’ork  City: 

18  Model  8  linotypes,  all  3-magazine 
machines  with  Margach  feeders. 

254  fonts  of  linotype  matrices. 

28  extra  magazines. 

35  single  and  two-color  Miehle  cylin¬ 
ders  hand  fed  and  automatic. 

6  Style  B  Kellys. 

2  No.  2  Kellys. 

6  Seybold  paper  cutters  from  40  to  65 
inches. 

Large  Monotype  department  consisting 
of  casters,  keyboards,  material  makers, 
molds,  about  1,000  fonts  composition  and 
display  mats,  latest  faces. 

Dexter.  Cleveland,  Brown  and  Cham¬ 
bers  folding  machines,  all  sizes,  hand  fed 
and  automatic. 

Gold  stamping  outfit. 

65  type  cabinets. 

12  iron  top  imposing  tables. 

5  ruling  machines. 

PAYNE  A  WALSH  CORP’N. 

82  Beekman  St.  New  York  City 


CHEMCO 

Photo-Engraving  Equipment 
complete  film  plants 
Chemco  PhotoFrodnets  Company 
230  W.  41st  Street _ New  York  City 

Photo-engraving  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 

110  Pulton  St.  538  8.  Clark  St. 

New  York.  N.  Y.  Chicago,  Ill. 

Press  Room  Equipment  For  Sole 

Hoe  Super-Speed  Roller-bearing  unit-type 
presses  with  color  couples  in  both 
straight-pattern  and  Z  pattern  design. 
Standard  22%'  and  23  9/16'  cutoff. 
Available  as  3,  4  or  5  unit  presses;  also, 
other  unit  capacities.  R.  HOE  A  CO., 
Inc.,  910  East  138th  St.,  New  'York,  N.  Y. 

MAKE  US  AN  OFFER 
Hoe  32-page  quad,  with  new  6-inch  rubber 
form  rollers.  New  Blankets.  Completely 
equipped  with  stereotype  equipment  and 
new  drive. 

Can  be  seen,  in  excellent  condition, 
at  New-ark.  Ohio.  Must  be  moved  from 
present  location. 

The  Advocate,  Newark,  Ohio 
EVERYTHING  FOR  THE  PRINTER 
Craftsmen,  307  Atlantic  Ave.,  Boston 

16-page  Goss  Rotary  Press  in  good  condi¬ 
tion.  Available  as  result  of  consolida 
tion.  Will  sacrifice  for  quick  sale. 
Terms  if  desired. 

Times  and  News,  Twin  Falls,  Idaho 


See  J.  J.  Harrington’s  Press  and  Linotype 
bargain  ad  on  page  sixty-one. 

Two  16-Page  Duplex  Tubular  Presses,  com 
plete  with  AC  Drives  nad  Stereotyping 
Machinery. 

The  Tribune  Chronicle,  Warren,  Ohio 


Seeing  Ahead 
Is  Today's  Problem 

Fully  quali.led  Photo  Engraver,  age  41, 
experienced  in  improved  methods, 
desires  to  illustrate  to  publisher  or 
operator,  ability  to  economically  pro¬ 
duce  for  a  newspaper  or  commercial 
engraving  plant. 

Available  for  Interview  at  ANPA 
Box  570  Editor  &  Publisher 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  confidential 

Palmer,  Suter  &  Palmer 

350  Madiion  Ave.  New  Yorh 

Business  Established  in  1899 


LOOKING  FOR  A 
CIRCULATION  PROMOTION 
MANAGER? 

Circulation  executive  now  employed 
seeks  change. 

PERSONAL  DATA 

Anglo-Saxon.  Age  34.  Collegemzui.  Mar¬ 
ried.  Do  not  smoke  nor  drink. 

EXPERIENCE 

Started  as  Solicitor,  District  Mgr.,  City 
Circ.  Mgr.,  Country  Circ.  Mgr.,  Pro¬ 
motion  Mgr.,  Circ.  Mgr.,  Specialist  in 
Organization,  Public  Relations,  Con¬ 
tests,  Carrier  Boy  Promotion,  Premium 
Promotion,  Insurance.  Has  general 
knowledge  of  advertising. 
Conservatively  aggressive,  versatile^  and 
resourceful.  1 1  years  record  of  achieve¬ 
ments  in  circulation  increases  and  rev¬ 
enue.  Will  visit  publisher  at  Waldorf- 
Astoria. 

Accustomed  to  $5,000  per  _  year  plus 
commission  and  bonus.  Will  consider 
straight  commission. 

Box  575,  Editor  &  Publisher 

Or  Contact 

RAF  Personnel  Service 
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SHOP  TfiLK  AT  THIRTY 


By  ARTHUR  ROBB 


News  Ink— 
It  Rubs  (HF. 
Also  ''Stinks*' 


IF  we’ve  had  a  lot  to  say  about  St. 

Louis  Post  -  Dispatch  in  recent 
we«;ks,  and  we  have,  it  is  because  the 
P-D  makes  trade 
news.  A  month  ago 
it  stepped  boldly 
into  a  legal  situation 
which  its  people 
must  have  known 
would  provoke  a  citation  for  contempt 
of  court.  It  got  the  citation,  two  of  its 
people  went  to  the  hoosegow  nomi¬ 
nally,  and  the  case  is  now  up  for  re¬ 
view  by  a  superior  court.  The  Post- 
Dispatch  is  no  neophyte  in  dealing 
critically  with  the  courts,  and  what¬ 
ever  the  outcome  of  its  present  scuffle 
the  paper  itself  and  its  skillful  staff 
will  stay  on  the  job,  their  punches  not 
weakened. 

Right  now,  we’ll  give  the  court 
phase  a  rest  and  talk  about  the  Post- 
Dispatch  in  another  of  its  aspects. 
You  don’t  often  find  a  newspaper  talk¬ 
ing  shop  in  its  own  colvunns,  letting 
the  reader  in  on  its  assortment  of  pri¬ 
vate  troubles.  But  one  day  last  week 
Marguerite  Martyn,  a  lady  who  has 
had  more  than  30  years  of  brilliant 
reporting  in  P-D  service,  walked  into 
the  office  of  A.  G.  Lincoln,  business 
manager,  holding  an  exchange  be¬ 
hind  her  back.  Mr.  Lincoln  waved 
her  to  a  chair,  and,  one  old-timer  to 
another,  told  her  of  a  complaint  he 
had  received  from  a  reader  about  the 
ink  that  rubbed  off  the  paper,  espe¬ 
cially  in  damp  weather.  His  gripe  to 
the  Post-Dispatch  ran  also  against 
the  Globe-Democrat  —  a  fact  which 
’ent  point  to  Mr.  Lincoln’s  explanation 
I  Miss  Martyn. 

The  essence  of  newspaper  produc¬ 
tion,  he  said  in  effect,  is  speed.  Pa¬ 
pers  go  through  the  preses  at  the  rate 
of  36,000  to  45,000  copies  per  hour — 
upwards  of  10  per  second.  The  ink 
has  to  dry  into  the  newsprint  at  vm- 
believable  speed.  The  oily  vehicle 
penetrates  faster  than  the  carbon  pig¬ 
ment  which  remains  on  top  and  dries 
more  slowly.  And  since  the  Post- 
Dispatch  like  all  good  newspapers 
likes  to  serve  today’s  news  today,  the 
reader  gets  fresh  news  with  a  moist 
black  surface  that  rubs  off  on  hands, 
clothes  and  gloves.  Mr.  Lincoln  cor¬ 
rectly  said  that  the  ink  manufactur¬ 
ers  are  experimenting  to  find  a  solu¬ 
tion  to  this  problem.  He  might  have 
added  that  considerable  progress  has 
been  made,  but  that  the  products 
which  dry  and  set  instantly  are  ex¬ 
tremely  new  and  as  yet  too  expensive 
for  routine  newspaper  use.  That  dif¬ 
ficulty  may  be  overcome  within  a 
relatively  few  years.  (See  E.  &  P. 
March  9,  Page  28).  Meanwhile,  as 
Mr.  Lincoln  remarked,  readers  can 
choose  between  fresh  and  moist  or  old 
and  dry  news. 

After  that  Miss  Martyn  produced 
her  grief.  It  was  an  editorial  from  the 
Mexico  (Mo.)  Daily  Intelligencer, 
mentioning  that  the  Post-Dispatch 
“stinks,”  not  in  editorial  content,  but 
in  the  combined  odor  of  its  paper  and 
ink. 


W*  Won't 
Gonorolixe  on 
This  Poser 


WHAT  about  the  columnists?  Is  the 
ever-growing  list  serving  to  bring 
newspapers  into  disrepute?  We  are 
asked  these  questions 
by  a  newspaperman, 
with  40  years  of 
modest  success  to  his 
credit  in  advertising, 
circulation,  and  ad¬ 
ministrative  posts.  “I  have  never 
worked  as  a  reporter  or  editor,”  he 
goes  on,  “but  I  have  always  had  the 
highest  regard  for  editorial  people  be¬ 
cause  of  their  adherence  to  ethical 
standards.  I  have  no  personal  knowl¬ 
edge  of  any  reporter  worthy  of  the 
name  violating  a  confidence.  And  I  do 
not  believe  any  reporter  or  editor  on 
the  average  newspaper  could  get  by 
with  the  lack  of  restraint  shown  by 
the  average  columnist.  I  do  not  be¬ 
lieve  any  newspaper  would  keep  a  re¬ 
porter  or  editor  who  was  as  careless 
with  truth,  who  dealt  with  rumor  and 
„  t  So  personal  antipathies  as  many  of  the  of  tremendous  importance.  It  c 

Speaking  of  smells,  there  is  attar  I  don’t  believe  the  av-  to  give  the  reader  information 

of  roses  which  captures  the  quintes-  i  •  i  '  ' 

erage  columnist  represents  the  best 


ters  from  readers  who  didn’t  care  for 
the  innovation.  One  indignant  lady 
threatened  to  stop  the  paper  if  the 
perfumery  stunt  was  repeated.  An¬ 
other  declared  that  sickening  odors 
ought  not  to  be  inflicted  upon  “inno¬ 
cent,  imsuspecting  readers.” 

You  can’t  please  everybody  with  the 
best  newspaper  that  was  ever  pro¬ 
duced,  but  most  newspaper  people 
don’t  find  the  smell  of  printers’  ink 
offensive. 

In  fact,  the  Post-Dispatch  maga¬ 
zine  for  April  12,  edited  by  Don  H. 
Thompson,  told  the  readers  the  whole 
story  and  quoted  two  more  P-D  vet¬ 
erans  on  the  pleasant  aromas  of  the 
old  print  shop.  We  think  that  their 
observations  may  raise  nostalgic 
memories  in  many  a  nose  and  we’ll 
gamble  half  a  column  to  find  out. 
Wrote  F.  A.  Behymer,  now  starting 
his  second  half-century  on  the  pa¬ 
per: 


those  trends.  The  people  we 
mind  come  through  often  eno 
merit  the  confidence  of  both 
and  readers.  There  are  only  i| 
whose  work  is  prejudiced, 
gandist,  or  just  plain  recklea^jj 
newspaper  people  know  who 
’The  last  word,  of  course,  resi 
the  editor — and  we  suspect  ths 
the  major  troubles  with  the 
is  that  in  too  many  offices 
not  receive  the  meticulous  i 
that  is  given  to  home-produced^ 
Some  papers  we  have  read 
toss  the  stuff  into  its  allotted 
and  then  edit  it  in  type  for  i 
rather  than  for  policy  or  sense,  jj 
can  get  some  curious  results  tha 
We  do  not  believe  that  any 
has  the  right  to  change  the 
opinions  of  another  man, 
space  or  for  policy;  correctia 
space  should  not  be  made  hit- 
as  the  page  is  being  locked 
they  should  be  made  carefully  ioi 
serve  the  writer’s  meaning.  If  I 
tor  believes  that  a  column  is  ofl 
or  that  it  violates  fundamental  | 
of  the  paper,  we  maintain  that  hif 
the  full  right  to  leave  it  out. 

The  political  column  has 


MR.  LINCOLN  had  a  laugh  at  that 
one,  and  tossed  across  the  desk  a 
copy  of  the  March  15  issue,  which  car¬ 
ried  a  department 
Apostrophes  advertisement 

to  the  Print 

perfumed  with  Prince 
Shop  Aroma  Matchabelli’s  “pot¬ 
pourri”  scent.  The 
advertiser  is  said  to  have  been  pleased 


sence  of  odor-breathing  petals;  there 
are  the  perfumes  of  Araby,  or  some 
such  place,  that  comes  to  us  by  hear¬ 
say  and  may  merit  all  that  is  said  of 
them;  and  there  is  the  friendly  whiff 
that  comes  from  the  homely  crabapple 
on  the  lawn,  but  they  all  leave  me 
cold. 

“The  exotic  concoctions  of  the  chem¬ 
ist’s  art  have  no  allure.  I  just  can’t 
be  bothered  by  such  anemic  stimuli. 
As  the  hart  panteth  after  the  water 
brooks,  as  the  soul  thirsteth  for  Val¬ 
halla’s  vale,  as  Ferdinand,  scorning 
every  other  seduction,  sniffs  the  daisy’s 
sweet  surrender,  so  I,  deaf  to  every 
siren  song,  adenoidal  to  every  other 
odor,  swim  in  the  aroma  of  printer’s 
ink  and  am  content. 

“There’s  no  smell  like  it  this  side 
of  Paradise  and  there’s  no  assurance 
that  its  equal  is  to  be  found  even 
there.  Who  thinks  of  printer’s  ink  as 
stink  profanes  the  incense  font.” 

And  Carlos  Hurd,  dean  of  the  re¬ 
write  staff,  who  can  recall  a  big  scoop 
on  the  Titantic  disaster  in  1912 
(thereby  winning  a  trip  to  Europe  as 
the  paper’s  guest),  adds  this  practical 
observance  to  Mr.  Behymer’s  poesy: 

“The  only  time  the  smell  of  print¬ 
er’s  ink  registers  in  my  nostrils  is 
when  I  visit  a  small-town  newspaper 
office,  or  one  of  the  lesser  job- 
printeries  in  the  city.  In  the  plant 
of  a  city  daily,  the  presses  are  so 
far  from  the  news  room  that  the  smell 
doesn’t  carry;  same  is  true  of  the 
countings  rooms  of  the  big  commer¬ 
cial  printshops.  But  at  a  place  like 
Jack  Blanton’s  Appeal  office  in  Paris. 
Mo.,  the  ink  smell  rises  like  incense. 

“I  like  it.  Like  Longfellow’s  kids 
rubbering  at  the  village  blacksmith,  I 
love  to  stand  in  the  open  door,  or 
shut  it  behind  me,  and  get  a  whiff  of 
the  viscous  black  stuff  that  the  print¬ 
er’s  devil  is  spreading  with  a  brayer 
on  the  job  press  disk.  I  did  that,  and 
all  the  other  devil-chores  for  $3  a 
week  once.” 

And  so  did  we,  getting  our  finger 
nails  so  thoroughly  underlaid  that 
they  have  never  since  been  surgically 
clean. 


side  of  the  newspaper,  or  that  he  is 
bound  by  the  same  standards  as  the 
men  who  have  contributed  to  making 
the  American  newspaper  an  essential 
part  of  community  life. 

“I  do  think  that  lack  of  editorial  su¬ 
pervision  over  the  utterances  of  col¬ 
umnists  who  are  credited  as  represen¬ 
tative  of  the  newspapers’  editorial  side 
is  responsible  for  mounting  suspicions 
by  readers  that  the  truth  is  not  neces¬ 
sarily  a  consideration  in  producing  the 
average  newspaper.” 

Well,  there  are  columnists  and  col¬ 
umnists.  A  few  of  them  deserve  the 
harsh  words  our  friend  applies  to  them. 
We  think  so,  anyway.  Many  more  are 
just  as  sincere  and  just  as  honest  and 
as  ethical  in  their  writing  as  any  news¬ 
paper  man  who  ever  lived.  We  don’t 
suppose  there  is  any  columnist  on  the 
American  scene  who  could  be  accu¬ 
rately  called  the  “average,”  and  there 
is  no  newspaper  which  can  be  called 
“average.”  Some  columnists  are  genu¬ 
ine  ornaments  to  the  newspaper  pro¬ 
fession.  Others  are  allowed  to  call 
themselves  newspaper-men  mainly 
because  their  unconventional  tech¬ 
nique  produces  provable  circulation. 
They  are  the  strip-tease  part  of  the 
newspaper  vaudeville  show,  known 
to  their  columnar  contemporaries  by 
various  uncomplimentary  titles.  They 
are,  however,  in  the  newspaper  picture 
because  the  public  reads  them, 
whether  it  believes  them  or  not.  We 
can  testify,  from  repeated  experiences, 
that  many  of  the  “exclusives”  claimed 
by  these  prophetic  gentry  remain  “ex¬ 
clusive,”  and  we’ll  agree  with  our  ad¬ 
vertising  friend  that  no  reporter  or 
editor  could  get  by  with  as  low  a  bat¬ 
ting  average  as  some  of  the  better 
known  gossipers  own. 

We  have  never  considered  the  night 
club  gossip  columns  as  having  solid 
asset  value.  Some  are  better  than 
others  in  respect  for  privacy  and  in 
accuracy  of  reporting;  none  of  them 
particularly  add  to  the  public’s  esteem 
for  newspapers  and  newspapermen. 

We  can’t  make  any  blanket  decision 
on  the  political  columns.  Some  of 
them  are  excellent  and  carry  out 
scrupulously  their  assignment  of  in- 


A  quarter  century  or  more 
later,  we  don’t  know  whether  to  re¬ 
joice  or  not  that  the  youngest  male  in  terpreting  the  news  fairly  and  temjier- 
the  tribe  has  already  got  himself  into  ately.  We  can  name  half  a  dozen  who 
the  same  tricks,  and  seems  to  like  would  be  certain  of  a  place  in  any 
them.  The  gooey  combination  of  soot,  paper  under  our  direction.  Not  every 
varnish,  and  oil  may  rub  off  newspa-  day,  possibly.  Their  job  is  to  bring 
pers  on  to  white  gloves,  but  it  seems  something  to  the  reader  by  virtue  of 
with  sales  results,  but  the  business  of-  ineradicable  when  it  gets  into  a  man’s  their  familiarity  with  political  trends 
fice  mailbag  brought  a  number  of  let-  soul  or  his  chromosomes.  and  the  people  who  make  and  guide 


the  home-town  editor  cannot 
from  his  resources.  It  might 
be  selected  with  good  reason  to 
the  reader  another  viewpoint 
that  of  the  editorial  page — bu^ 
phatically,  we  have  always 
tained  that  no  column  should 
substitute  for  the  newspaper’s 
leadership  and  guidance  of 
town  opinion.  Columns  may 
ment  or  complement  that  ne 
function,  but  they  cannot  pei 
for  a  healthy  newspaper. 

We  might  also  observe  that 
have  been  selected  occasioM% 
their  alleged  circulation  vali 
so-called  big  name  appeal.  TT* 
umn  thereupon  becomes  an 
ment,  a  slug  of  type  which  the 
believes  must  be  used,  reganfl*! 
whether  it  is  sense  or  tripe, 
doesn’t  happen  very  often,  snd 
doesn’t  happen  at  all  in  an 
where  the  editor  is  conscious 
responsibility,  and  has  the  ri 
bility  for  buying  and  keepini 
tures.  Regardless  of  sail 
claims,  the  test  of  any  column  i 
same  as  that  for  any  other  news 
comment — is  it  true?,  is  it  inf 
ing?,  is  it  a  fair  presentation 
subject?  “Keyhole”  and  “gents 
journalism  (which  Joe  Williams 
aiders  a  libel  on  gents  rooms) 
have  a  permanent  place  in  ne’ 
pers,  and  it  has  no  place  at  all  ii 
umns  dealing  with  national 
and  personages.  The  line  is  thin  I 
tween  smart  reporting  and 
peddling,  but  good  reporters 
where  it  is  and  don’t  cross  it 
■ 

PAINE  RECOVERS 

San  Diego,  Cal.,  April  15—1 
“Uncle  Bob”  Paine,  editor  eme 
of  the  Cleveland  Press,  has 
covered  from  a  heart  attack 
last  month,  shortly  after  celebn 
his  84th  birthday  anniversary, 
beloved  patriarch  of  the  Scripps-B®' 
ard  chain,  who  was  editor  of 
Scripps’  first  newspaper,  the  i 
land  Penny  Press,  still  does  his^ 
stint  with  the  San  Francisco 
contributing  editorials  and  perfor 
other  chores.  He  celebrated  M 
anniversary  with  the  Scripps-H® 
organization  on  April  6. 

GETS  ROYAL  ACCOI 

Royal  Typewriter  Company> 
has  named  Young  &  Rubicaim 
as  its  advertising  agency  e 


Aug.  1. 


